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Scheuer 4ayA: 


I’ve been designing display equipment for 


20 YEARS 


and it's been an interesting score of years for me. I’ve enjoyed 
meeting so many of you personally and I’ve learned a lot from 
you. These friendships added much to my business outlook and 
inspired me with the desire to achieve things worthwhile. 


It was twenty vears ago, this month, that I began fashioning 
display fixtures from metal. My products won your patronage 
and | have been designing and building display fixtures ever since. 


With the introduction of plastic materials for commercial uses | 
immediately perceived their great possibilities and it is in this field 
that I directed all my efforts. My imagination and mechanical 
skills were taxed to the utmost in working with plastics and my 
diversified line of display fixtures available today represents the 
foremost work in this field. You can be sure of this —that the 
name SCHEUER will always be the trade-mark of the best 
product in its field. 


See the Scheuer line on display at 


DISPLAY MARKET WEEK 


June 20-25 
Room 632 and 633, Hotel New Yorker 


CREATIONS, N C4 


307 WEST 38'+ ST.. AT EIGHTH AVE., NEW YORK CITY 18 
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Exquisite carved wood screen, gold finish with open panels on mirror, 90 inches 
high — a further example of WLS craftsmanship. 











Come oe See our complete new line of 
exquisite props, beautiful designs and original 
ideas for Fall Promotions . . . mechanical fantasies 
for Christmas windows and toyland walkarounds. 


Top creative designing . . . superb craftsmanship 
and WLS long recognized quality combine to 
make this a showing you must see. 


AT OUR EXHIBIT 


The Grand Ballroom 
Hotel New Yorker Sines slew: seaniegee, it 


and props. 100 “How To 


JUNE 20th thru JUNE 25th Use” suggestions. Fall 


and Christmas copy 
ready in June. 
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THE COVER OUR NEXT ISSUE 


e 
Pass This Issue Along 
This display is by Egon Weiser, display In addition to reports from leading display cen- 


You get the most value from DISPLAY 
ters, the June [5th issue will contain an article by 


WORLD when you share it with others. See 
that it reaches other executives of your organi- Paul McCobb, artist-designer, on the display of 
china and lamps . . . There will be another on 


zation and the members of your department. 








director for Lane Bryant, Detroit. The 
background was black with chalk drawings 


ranging from red to yellow. The car — a men's wear display, by Guy Greenamyer, one dealing 

Oo a eee alll ase eee Studebaker conversible — was white. Amber with the display department of Rhodes of Seattle, 
gq leahts rr h of bl and still another dealing with the novel displays of 
ighting was used, with a touch of blue on Textron, Inc. . plus numerous others on timely 


oO the front of the automobile. display topics. 
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The Seven Wonders 
of the World 


of Visual Merchandising 


1 The Williams Winter Wonderland—provocative new 


eine 


curtain-raiser on Fall & Winter fashions — 


Williams’ newest and most stirring display drama. 


2 N.A.D.!. Market Week in New York, June 20-26 — 


OOO AOE 


the biggest yet. Nobody in the business can afford to miss it. 





j 4 3 Mary Brosnan’s new Mannequins, mirror the forthcoming 
‘¢ 
; ; Ty silhouette with inspired perfection. 
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4 The fact that more stores show more Mary Brosnan mannequins 
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in more windows more often than any other mannequins ever made. 
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5 Cyrille Steiner Fixtures—brilliant base for your best merchandise. 


i 
eget Ts 


_ 6 The Williams Whimsicalities—these imaginative and witty 


flora and fauna give your windows a striking originality. 


7 Dot Williams 


Dot Williams, president 


498 SEVENTH AVENUE, NEW YORK 18 





Mary Brosnan Mannequins * Cyrille Steiner Fixtures 
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IN ONE COMPLETE _ 





Let's Get Together in New York in the 
AIR-COOLED BALLROOM, 


Mezzanine Floor 
HOTEL NEW YORKER 
June 20th thru 25th 
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Catalina knows that the right display material means more 


window and department representation, more sales! 


Reason why its 6,000 dealers throughout 
the country were offered Decter Mannikins 


on a cooperative basis this season 


As we do with Catalina and other top flight 
companies...let us help you plan and 
create mannequins that will immediately 
spark more dealer interest, 


more displays of your merchandise. 


Decter Mannikins received the 
spotlight on this page in Catalina's 


Promotion Manual for 1948 


DETER Ufesiéis 


FOR CATALOG, WRITE...DECTER MANNIKIN COMPANY + 2617 WEST PICO BOULEVARD, LOS ANGELES, CALIFORNIA 
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INC. 
17 W. 45th ST., NEW YORK 19, N.Y. 





Aye yg Littl, salyy- 


These babies open hearts 
...and pocketbooks 


My ‘‘Baby-kids”’ boost sales...fast... 





BM.-100 “aN because they are so lifelike, so appeal- 
One year, sitting baby. Bo » ingly young and helpless, people want 
BM-50 . 
; - to hug them. And since they’re made 
ag months, reclining 
baby entirely of rubber with adjustable arms, 


they can be easily posed and dressed. 


IN YOUR GARMENTS, in your win- 
dows or on your sales floor, these baby 


beauties catch the eye and make it buy. 


Get ’em now, while they’re hot news 


in the mance field. 


CTT 


| RACKS! THEYRE RU ad 





GROUP OF FOUR 


aye” A 


BM- 150 BM-200 


One year, One year, 






THE CAUSE 
OF I(T ALLS 





I have two stork models that fill 
spaces in windows and sales floors. 
For a baby shower or layette dis- 
play, these storks are a “‘must’’. 


standing girl sitting boy 
% : 95 a ® \ «.. ~ \ H 7 | =) 
oo, $322 ’ z a A'S / A} Both are of durable 
- - f; EACH *\Were J h papier-maché with re- 
a & , inforced legs. Decorated 
} ' a And x in red, black and white. 
: 48” high... $1950 eacn 
BH-400 BH-450 
Infant’s head Infant’s head, 
all rubber all rubber : 
S-10 





24” high...$12 eacu 











* Manni-kids** make 
is what my customers write me. They 
ought to, there isn’t a more lively, 
life-like group of children in any store! 
You'll feel the same way when you 
see your windows dressed with my 
**Manni-kids” 


The finest sculptors and the best deco- 
rators collaborated in making these 
wonderful ‘‘Manni-kids”’ tops in gar- 
ment sales appeal. 


many sales,”’ 
.--20 models in each.. 


You have a choice of two price ranges 
-in ages 2, 4, 6. 
8, 10, 12, 14, and 16, with wigs or 
molded hair. I can deliver one or all, 
or any combination you may require, 
at prices you'll appreciate, and have 
them in your store real soon 


e2\ 


Write for descriptive folders and prices TODAY! 


MODERVAGE 


DISPLAYS, 


101 WEST 31st ST.. DEPT 


“ a YORK 1,N.Y. 


Ine. 


.~THEVRE FREE! 
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‘YOU HAVE A DATE! 


To Meet “Mike’., 


JUNE MARKET WEEK 
HOTEL NEW YORKER 


. Room 736... 


Inspect the most outstanding 














DISPLAYS 


line of plastic displayers BATIONAL ASSOCIATION 


OF DISPLAY inbusTalES 
ever offered...manufactured 


| 
with the "know how" of NAD) 


seventeen years of experi; 000 nua 





‘T. M, Reg: U.S. Pat. On. 


Introducing 


The “ANTI-STATIC” Plastic Cleaner and Polisher 
It Gives Plastic that “New Look” 





@ Repels dust Pint $1.00 
e Simple to use Quort hoi 

Gallon 5.00 
e Cleans and polishes in a 


one operation 4 oz. Sample Bottle 


50c 


LUSTRA-CITE INDUSTRIES INC. N. Y¥ 


e Economical 
Reg. U. S. Pat. Off. 








look to “LICO” for re Newest in Display Units that help you sell merchandise. We 
solicit your in special custom requirements. Send for our complete catalog. 


LUSTRA- CITE 225 WEST 28th STREET 
INDUSTRIES, Inc. NEW YORK 1, N. Y. 
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CURVO 


(Both Curvo Wallboard and 28-Ply Curvo) 
Is Now Available in 12 Designs 


Nine new pre-formed Curvo patterns have been added to the well-known "S", "U" and "J" shapes 
—and they're all 8 feet in height. 


CURVO WALLBOARD —a 3/l6-inch thick 28-PLY CURVO —a laminated board about 11-inch in 
thickness (.100), finished both sides alike in a choice of 
white Satinsheen, Dark Walnut Woodgrain or Light Walnut 
Woodgrain finishes. Ready for instant use. The wide range 
of 12 pre-formed curve patterns allows you great flexibility 
board is ideal for modernization and remodeling in using Curvo for window backgrounds, valances, showcases, 
jobs. ledges and booths. 


permanently formed wood-pulp board with a 
cream-colored surface —ready for painting or 
covering, or for use as is. This structural-type 
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S648 US646 J648 $348 U348 3348 Sz ue7t J624 S324 U324 J34 
PRICE LIST CURVO WALLBOARD 28 PLY CURVO 
Des hae P Per Cart P Per Cart 
inaubar DESCRIPTION Pe a6 Panets Dane of 6 Sones 


48-inch designs are formed from 
4-foot wide board by 8 feet high. 


$648 Two — 3-inch radius curves finishing 32 inches wide $6.75 $34.50 $5.50 $28.50 
U648 Two — 3-inch radius curves finishing 32 inches wide 6.75 34.50 5.50 28.50 
J648 One — 3-inch radius curve finishing 42 inches wide 6.75 34.50 5.50 28.50 
$348 Two — 11-inch radius curves finishing 38 inches wide 6.75 34.50 5.50 28.50 
U348 Two— 14-inch radius curves finishing 38 inches wide 6.75 34.50 5.50 28.50 
J348 One — 14-inch radius curve finishing 43 inches wide 6.75 34.50 5.50 28.50 


24-inch designs are formed from 
2-foot wide board by 8 feet high. 


$624 Two — 3-inch radius curves finishing 12 inches wide $4.50 $24.00 $3.75 $19.80 
U624 Two — 3-inch radius curves finishing 12 inches wide 4.50 24.00 3.75 19.80 
J624 One —3-inch radius curve finishing |8 inches wide 4.50 24.00 3.75 | 19.80 
$324 Two— 11-inch radius curves finishing 16 inches wide 4.50 24.00 3.75 | 19.80 
U324 Two— 11-inch radius curves finishing 16 inches wide 4.50 24.00 3.75 | 19.80 
J324 One — 11-inch radius curve finishing 20 inches wide 4.50 24.00 3.75 | 19.80 





When ordering Curvo Wallboard indicate Design number; when ordering 28-ply Curvo, indicate Design number and surface finish 


desired. Place your orders with your local display jobber or send them direct to: 


GREGGORY, INC. 


2929 S. WABASH AVE. CHICAGO 16, ILL. 








For information on other famous Greggory display boards — Flexit, Block Bevy Board, Striped Bevy Board — write 
today for free catalog and samples. 
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TOM LEE, one of America’s leading industrial designers, 
planned the layout and color scheme. 


ROBERT PICHENOT, internationally famous display 
designer, conceived the perfectly heavenly display units. 


GEORGE ODROBINA, talented artist and colorist, 
executed the displays with an utterly new and different 
touch. 


Here truly is a “Must” for every Display Director and 
display manufacturer on your next trip to New York. 
Something new and decidedly unusual! Here is new 
beauty for your displays at little cost. For out-of-this- 
world ideas for Fall and Christmas you must not miss this 
showing. A most cordial invitation is extended to all! 


RADIANT GLASS FIBERS CO. 


11 West 29th Street New York City | ~ 
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t’s a must on your New York itin- 


erary --- the Mileo Market Week 
Display at the Hotel New Yorker 
in Room 829, June 20th to 25th. 


An authentic interpreta- 
tion of the Victorian influ- 
ence, the new Mileo line is as 
beautiful as it is outstanding. 
We are also presenting our 
new Children’s Mannequins, 
a well-rounded out group of 
attractive action figures. 








nd now it’s time to start thinking of 
the new fall styles, of back-to-school and 
college displays. 


Mileo has the mannequins to vitalize 
your windows. 














MILEO MANNEQUINS 


7 West 36th Street, New York 18, N.Y. 


Display Artists since 1900 Just off Fifth Avenue 











MIDWEST REPRESENTATIVE 
SMILEY & CO., 234 SOUTH FRANKLIN STREET, CHICAGO, ILL. 


















“FLORALS 


Gus Mibbelenci ¢ Charles Cohen 
Mert Mittelmark + Bill Kay 


_ WILL BE AT OUR SHOWROOM DURING 


MARKET WEEK 










DECORATIVE DISPLAY CO., INC. 
70 WEST 40TH STREET oe NEW YORK 18, N, Y. 
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EXPANSION and REMOVAL 


NOTICE! 
BOIS SMITH STUDIOS 


Creators and Designers of 


Window Displays - Interior Displays 
Decorative Flowers 


Now at 20 West 46th Street, New York 19, New York, take pleasure in 
announcing that after June Ist, 1948, their new and 


larger studios will be located at 


228 West 39th Street 


New York 18, N. Y. 
Telephone LOngacre 3-5468 


x*kkk 


This Is Your Invitation to Attend... 


A cordial invitation is herewith extended to all Display Directors 


and their assistants to visit the BOIS SMITH BOOTH during 
NADI Display Market Week, June 20th-25th, at the Hotel New 


Yorker. Also our New Headquarters. 


BOIS SMITH STUDIOS 


2mm eel 39TH STREET NE as a On Gn: 
Between Seventh and Eighth Avenues Telephone LOngacre 3-5468 
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Only Iufea-Chem CLEAR gives you all this! 


_ 


Complete 


Sun Protection 
. Infra-Chem 
CLEAR stops those burning, 
fading ultraviolet rays like a 
brick wall! Proved by labora- 
tory and store tests! 








Completely 
Colorless 


To shoppers’ eyes, 
there’s no distortion! Your dis- 
plays show in true natural col- 
ors! Infra-Chem CLEAR is 
invisibly chemicalized! 


EXCLUSIVE with 
Transparent Shade Co. 


Infra-Chem is our exclusive, 
secret, patented process — ap- 
plied in our own factory by 
special machinery and techni- 
cal engineers. Don’t be misled 
by imitations! No other com- 
pany can offer you Infra-Chem! 


Ae Invisible to shoppers, a very faint 
“* bluish sheen from deflected ultra- 
violet rays is visible when viewed 


edgewise. 


COISPLAY WORLD 17 


S| Completely 
Transparent 
Yes, like clear glass! 
All visible light goes through 
Infra-Chem CLEAR. Shoppers 
see each tiny detail of your dis- 
play. 





/ Z Guaranteed 
AY 5-Ways 


Every Infra-Chem 
CLEAR shade carries a written 
guarantee for sun-protection, 
visibility, quality, wearability, 
and performance! 


FREE BOOKLET 
& ESTIMATE 


1 
glue ysis 


% ppasectte® © 
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Never before such 


‘Sun Protection plus Visibility” 


IMAGINE the extra profits this amazing NEW shade 
will give you! Forget sunburn losses — and pocket the 
big savings! Display your goods in their true natural 
colors — and sell far more! Economical, long-wearing, 
too — Infra-Chem CLEAR is truly a display miracle! 
Discovered and perfected after 7 years patient research, 
our exclusive Infra-Chem CLEAR is now ready for your 

windows! Mail the coupon or write 


today for all the sensational story! 


RANSPARENT SHADE CO. 


LOS ANGELES, CALIFORNIA 


REPRESENTATIVES: 
CHOICE TERRITORIES NOW OPEN. PLEASE 
WRITE FULL PARTICULARS IN FIRST LETTER 














ee @e<e#ee7e17e#eeee#e#eesseesee@*see#se@#seeeeseeeeee#ee eé 
7 

Transparent Shade Co. Box 2135, Dept. /f: TS-210 - 
Terminal Annex, Los Angeles 54, California ° 
Yes, send me immediately an illustrated brochure and all details on , 
new Infra-Chem CLEAR ‘Sun Protection plus Visibility.’’ (For free e 
estimate, please enclose rough sketch and dimensions of your dis- i 
play windows.) 2 
7 

NAME POSITION e 
7 

STORE NAME . 
* 

STREET CITY STATE . 
. 
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Have you sent your entry to the 


| CLMoull Man Cla 


for our newest groups of fine fashion 
figures . . . interpretations of the ulti- 
mate in American womanhood--: to 
make their formal debut upon 
the occasion of the June Show in 


New York. 


These new, discreetly dramatic figures incorporate not only perfection of 


silhouette, face and gesture, but are fitted with such problem eliminators as: 


¢ posture adjustment rod 

e waistline adapter 

e rubber ears 

plasticized hands 

e plasticized finish 

e fitted, pinless wig construction 
e individualized custom styling 


¢ exclusive arrangement 
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a product of Magnani Mannequin Company 236 West 40th Street, New York 18 
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” HOSIERY DISPLAYER 


































































































e 
7 
e 
Available in 4, 5 or 6 ft. lengths; 26 inches 
wide — natural birch finish. Removable 
bins for greater usefulness. Available for 
e.. : sterols 
immediate delivery. 
“i Write for our FREE store 
fixture and equipment catalog. 
! 
HH «FOR LYGHTING ° 
|| 
i | | 
1 | 
| | WITH REGULAR, SLIMLINE 
| | e 
| | AND COLD CATHODE LAMPS 
i | 
i | | 
| | 
| | = : 
| | | This truly sensational development offers the most is 
| practical means yet devised for creating beautiful 
i | | color effects with fluorescent lighting. Just slide 
a ea 
PTLULOX DIFFUSERS over your fluorescent lamps 
|| | and presto! ... all the advantages of colored illum- @ 
' | 
| ination are yours. 
|| 
| | Here are some facts every user of fluorescent light- 
1 | ing should know about TULOX DIFFUSERS: @ Full vision showcase 39” high, 20” deep and 
biidd available in 4, 5, or 6 foot lengths. In natural 
| | | 1. No special fixtures or attachments required. birch or —— este ag te Fluorescent fixtures 
| | are optional. mmediate delivery. 
| iy | 2. All sizes for T-5 to T-12 Regular, “Slimline” and 
ity 1] Cold Cathode Lamps available from stock. e 
ieee. iif il . . . 
Wi rid | i 3. Full range of standard colors includes Blue, Green, 
ie | j | i Yellow, Orange, Red, Pastel Rose and Clear. 
iat 1 | i 4. One color, or several can be used in combination S 
eee ° ° ° 
NiLaa ii to achieve single, multiple or blended color effects. 
tie ; | ii | 
| ——— — 
ict i i 5. Diffusing qualities greatly reduce glare and _ pro- 
' lil | vide light that is brilliant, vet restful to the eves. e 
itil 
bil 6. Installation is as simple as switching lamps and 
ili changes can be made quickly whenever new color 
' | schemes are desired. 


oe 
7. Sturdy, non-shatterable construction eliminates 
fear of breakage and provides excellent protection 
for lamps. 








Write today for full-color descrip- Half 


vision showease 39” high, 20” deep and 
available in 4. 5 or 6 foot lengths. Natural birch 
or combed oak finishes available with or without 
fluorescent lighting. Immediate delivery. 


STORE FIXTURES 
SHUR NUF -eeaaivartoteilertte 
- DISPLAY MATERIALS 


tive folder and price list. 








Manufacturers * Converters * Distributors 


24 S. 6TH STREET MINNEAPOLIS 2, MINN. 


Branch Offices: New Orleans, La., Int. Trade Mart Bldg. Oklahoma City, Okla., Merchandise Mart Bidg. 
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BULKLEY, DUNTON Be CO., INC. 


2295 MADISON AVENUE © NEW YORK 17, N.Y. ° 
2635 SO. WABASH AVENUE += CHICAGO 16, ILL. JUNE 20 dy 


2 HOTEL NEW YORKER 
























22 DISPLAY WORLD MAY, 194 


SIRVER ANRMERSI 


Y 

Ww 
SAhibule lo cur 
CUSTOMER 


_.. 70 WHOM 
WE OWE 3 
OUR SUCCESS Ww 












{nes?s on- 
jay ws ard to © 
casein 5 young end look forw 

_five your 
twenty 


ro 
tinued growth wade 





YEARS 


IN DISPLAY 


DAVID HAMBERGER, Inc. 
xe 115 W. 3st St. 4 

: New York City | se 
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S-T-R-E-T-C-H-E-S TO FIT ANY MANNEQUIN AND FIT IT BETTER 


































¢ NO GUESSING 


Now you can get a perfect wig fit 
with the newest development in man- 
nequin wig-making. The Multi-Fit Wig 
will give you a variety of interest in 
your mannequin displays. The entire 
appearance of your mannequin can 
easily be changed . . . use a new wig 





and, presto, you have a different 
looking mannequin. 


MULTI-FIT WIGS... 
@ Fit any mannequin regardle 
headsize and fit it snugly. 


@ Eliminate unsightly gaps between 
head and hair. 





@ Eliminate inaccurate, bothersome 
and time-consuming measuring. 
@ Are practical, economical and 


functional. 


Multi-Fit Wigs will attract attention to 
your mannequin displays and bring 





buying customers into your store. 





Send ina picture or newspaper clip 


ping of the coiffure you prefer for 


matching, as Multi-Fit Wigs can be 


+ 


style. 

















furnished in any color or 





If your jobber does not carry Multi-Fit Wigs write to us,and give us the name of your jobber. 


WULTI-FIT Wit Co. 


35 WEST 36th STREET © NEW YORK, N. Y. © LOngacre 4-7910 


EAT 





MULTI-FIT WIGS CAN BE SEEN AT THE FOLLOWING DISTRIBUTORS: 


BILL BOON JACK CASTLE PIONEER DISPLAY FIXTURE CO. TROPICAL DISPLAYS 
Seattle, Wash. Oklahoma C ty, Okla. New York, N. Y. Miami, Fla. 
BRONZING DISPLAYS MANNEQUIN ART CRAFT THE SKOME 
Memphis, Tenn. Bridgeport, Conn. Chicago, Ill. 


Act Now! Exclusive territories still available to jobbers. 
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Plastic combination Skirt Hanger. In 
two sizes: 17” or 14”. In Jeweltone 
colors of Sapphire Blue, Ruby Red, 
Crystal Clear, Amber or Emerald 


Green 
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Here's a hanger with 47 years of hanger 
experience behind it. It’s new, it’s heavier, 
it's practically break-proof .....and it's 
manufactured by Stempler exclusively. 
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Full Size Ladies Plastic Hanger. Size 


17”. In Jeweltone colors of Sap- 
phire Blue, Ruby Red, Crystal Clear, 
Amber or Emerald Green. Also avail- 


_ able in the Teen 14” Size 














ways 
better! 


Curled tip on hook prevents catching and tearing 
. Countersunk, full-turning, chrome plated wire hook 
. Full, non-slip loops hold skirts securely. 
. Extra notches on top for narrower skirts. 


. Heavyweight, Super-strong, scientifically designec 





See your supplier or write for prices and 


Plastic Skirt Hanger. Size: 14”. In Jew- 
eltones of Crystal Clear, Amber and 
Ruby Red. 





particulars. Inquiries invited from jobbers. 
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In Brilliant Red, Silver, Blue and Gold. 


Sizes from 


Shimmery, 3 dimensional. 
ally light in weight. In attractive colors. 
Sizes: 434" and 6". 


Mar 
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ALUMINUM FOIL 
STARS 


| Ij," to 5. 





ALUMINUM FOIL 
SNOW FLAKES 


Exception- 
Fireproof. 


Rex 


Fireproof. 


DISPLAY DECORATIONS | 


We have created an interesting and important group of 
received an_ enthusiastic 


decorative materials that have 


reception from Display Men. 


INVESTIGATE! 





day Tree. 





Fireproof. 





ALUMINUM FOIL TREES 
Modern interpretation of the traditional Holi- 


In variety of brilliant colors. 


1514" and 21". 


Sizes: 








SEND FOR OUR LATEST CATALOG 


PAPER NOVELTY MFG. 


HOME OF HPOOUBL- 
505 CARROLL STREET, BROOKLYN 15, N. Y. 
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Sales and Showroom: 


FIFTH AVENUE BUILDING « 200 FIFTH AVENUE, NEW YORK, 10 


90 CHESTNUT STREET, 


CANADIAN PLANT 








TORONTO, 





PRODUCTS 


CANADA 


CO. 
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See You at the Show! 


From June 20th to 25th, the National Association of Display 
Industries will hold its big show at the Hotel New Yorker. 
By all means plan to visit the many exhibits . . . but make a special 
note to see the Frankel "Surprise Line’ which will be on display in 
Rooms 727 and 728. If you do, we can assure you your time will 
be profitably spent. 

Unusually large selection of glamorous 

fabrics on hand for Fall and Christmas. 


Display Fabhrtts and ctecessortes 


218 WEST 47% STREET, NEW YORK 19, N.Y. 
LOS ANGELES OFFICE ° 819 SANTEE STREET 
CHICAGO OFFICE 30 WEST WASHINGTON ST. 
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we relinquish our usual Hotel New Yorker 










exhibition space so that out-of-town manufacturers 
can exhibit during market week in New York 
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j She complete Bliss Disp WY Corporation BLISS 
























G CORPORATION 
Christmas Sine re 
34th ST. Nw "She y_N 
of the greatest assortment of Poo ee sf 
a, Christmas mechanical toy windows and | ae z < 
Gift promotions for windows and interiors |=| YORKER é 2 




















May le Seen tn y 
Cnr Recently Ontarged Show Room 4 


460 W. 34th ST., NEW YORK 1, N. Y. 
Opens June 15th 
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NICHOLAS CLAUS, THE JOLLY INFANT 








THE TOYMAKER’S WORKSHOP LOADING THE SLEIGH 


DISPLAY WORLD 





HOW TO GO DOWN A CHIMNEY CHRISTMAS oars - Se i cimiie. 


3 


x 7 When Ciaus is 


 sewenteen he marries a 
beautiful princess and 
builds a wondrous snow 
castle and workshop far 
away, at the Porth Pole 





FEEDING THE REINDEER 





FOR CHILDREN ONLY! 


“Lhe Life of Sorta Clas 


As originally produced for Macy’s New York, Christmas, 1947 


A aY-0n @l lat siuilokwmisl-toatelalice] Mm diate (ohvanistot miam 1010 by-im @l tats iiilele 


No circus, no Mother Goose, no bunny rabbits, no cartoons. 


Script by BUD REDDING * Music by RUTH CLEARY ° Lyrics by FLORIA VESTOFF 


STAGED AND PRODUCED BY 


BLISS DISPLAY CORPORATION 


DIVISION OF VISUAL MERCHANDISING 
460 West 34th Street, New York 1, N. Y. 


WRITE OR WIRE TODAY FOR DETAILS 
EXCLUSIVE TO ONE STORE IN EACH CITY 
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Need Hotel Reservations ? 


Mail a card or letter to 
LEONARD HICKS, JR. & Associates 


522 So. Wabash Ave., Chicago 5, Ill. 


Wabash 9045 — _ Teletype CG 648 
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DISPLAY WORLD 


Seite Diglay Stow on Catt / 


World Famous Stores present you a 
Never-ending Source of Inspiration, 
Showmanship, Originality and Designs of 
Tomorrow in Brilliant Living Color - - - 


The Display Manufacturers listed below are always ready to provide you year-'round with 
thousands of New Creations to make your job easier, quicker, more efficient. 


Come to Chicago first! 


Save This Display Manufacturer Index for Convenience 


THE ADLER JONES COMPANY 
521 S. Wabash Ave. 
Chicago §, Ill. 
HAR. 9624 


BOTANICAL DECOR. SUPPLY 
14 N. Franklin St. 
Chicago 6, Ill. 
RAN. 3144 


EDWARD H. CADIFF, INC. 
36 S. State St. 
Chicago 3, Il. 
CEN. 2821 


COOK & MEIER 
159 N. Michigan Ave. 
Chicago |, Ill. 
AND. 2662 


CRYSTAL FIXTURE CO. 
226 S. Wabash Ave. 
Chicago 4, Ill. 
HAR. 8777 


L. A. DARLING CO. 
222 W. Adams St. 
Chicago 6, Ill. 
FRA. 7967 


DAZIAN’S INC. 
125 N. Wabash Ave. 
Chicago |, Ill. 
STA. 7928 


GARRISON-WAGNER CO. 
20 E. Congress St. 
Chicago 5, Ill. 

WAB. 7081 


EARL W. GASTHOFF CO. 


Chicago Off.: 180 W. Randolph St. 


Factory: Danville, Ill. 


GLO-BRITE PRODUCTS, INC. 
6415 N. California Ave 
Chicago 45, Ill. 

HOL. 6454 


HECHT FIXTURE CO. 
315 W. Quincy St. 
Chicago 6, Ill. 
FRA. 7885 


KAPLAN PRODUCTS & TEXT. 
CO., INC. 
180 W. Randolph St. 
Chicago |, Ill. 
STA. 4800 


KENNEDY-MICHELE DISPLAY INC. 
58 W. Lake St. 
Chicago |, Ill. 
STA. 3476 

WERNER LEWY 


Representing: 

The Greneker Corporation 
Austen Display 
27 E. Monroe St. 
Chicago 3, Ill. 
DEA. 1555 

MAHARAM FABRIC CORP. 
6 E. Lake St. 
Chicago |, Ill. 
STA. 6304 


SCHACK'S INC. 
319 W. Van Buren St. 
Chicago 7, Ill. 
HAR. 6986 

SILVESTRI ART MFG. CO. 
710 W. Washington Blvd. 
Chicago 6, Ill. 
DEA. 2046 

W.L. STENSGAARD & 

ASSOCIATES, INC. 

346 N. Justine St. 
Chicago 7, Ill. 
MON. 0418 
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See 


beau monde 

















New 
York? 


N.A.D.1. Market Week, June 20-24. 1948 


Main Ballroom, New Yorker Hotel 
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Paris inspired manikins... 


all monde, 


MANIKINS WITH MAGNETISM 














...made to please, not to startle... 


made to enhance milady’s sense of loveliness. 











Neal MONde, | manikins accentuate fashion! 





See your horrect-way distributor for full details. 


korreet-way displays, piv. OF AMERICAN FIXTURE & MFG. CO., SAINT LOUIS 3, MISSOURI 
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... Lhe Smart Choice for 


All Screen Printing 





OMPLETE dependability — superb working 
C qualities have made Devoe Screen Process 
Paints the standard for America’s top quality 
wallpapers. They’ll pay off for your shop in results 
that bring repeat business on all types of screen 
printing. Devoe resources and technical skill are 
your assurance of top quality at reasonable cost. 
Devoe Transparent Extender, Extender Paste, 
Special Mixing, Overprint and Neutral Mixing 
Varnishes are companion products to help you 
make the most of Devoe’s best! 


Devoe Screen Process Color Deck — FREE! 


See for yourself the wide range of bright, clean Devoe Screen 
Process Colors! Write today for your free copy of this 
handy Color Deck. 





OTHER DEVOE ARTISTS’ MATERIALS 


* Show Card Tempera Colors 
* Sign Writers’ Brushes * Bulletin Colors 


* Sign Writers’ Colors in Japan 











Devoe & Raynolds Company, Inc., Dept. N-2, 787 First Ave., New York 17, N. Y. 
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Inspired by the elaborate 
wrought iron street lamps in Paris, this 
exquisitely designed series of displayers 
are perfect complements to your , ‘ \ 
important Fall fashion promotions 


heavy gauge all-metal scroll work 





securely welded . . . exclusively yours 


Pal > : : : 
i vas in gold, copper, wine or antique 
t. | 


black . . . wait for our representative or 
write us for details. 

No. 893 FIVE-PANEL SCREEN ... an 

exquisite background piece for 

fashion promotions . . . framed in 

smocth poplar . . . delicate hand- 

bent metal scroll work . . . double- 

acting hinges . . . size of each panel 

78" x 9° complete screen $49.50 

oy No. 904 HANGING DISPLAYER ... 


graceful hand-bent metal with 18" 
circular plate glass shelf for ample 
display area . . . also can be used 
as a standing unit... size 36" x 


RO. ee. $15.95 
No. 895 TWO-PANEL SCREEN ... No. 898 


this attractive screen makes a strik- 


ing window piece elaborate de- “a 
sign of delicately formed wrought 
iron... panels attached with double- 





No. 892 RUE DE LA PAIX LAMP 
... graceful hand-formed metal post 
with delicate lamps and brackets . 
ideal as a background piece for Fall 
windows... . size 8 ft. x 36" x 14" 
$47.50 


PROGRESSIVE 


MD 


MERCHANDISE 
PRESENTATION 

















acting hinges . . . size of each panel 
84" x 22""—complete screen $42.50 (v" 


No. 898 COSTUMER ... . excellent (i 
island or window unit for smart milli- ? 
nery display . . . hand-bent metal 
scroll work . . . 8 arms. for display ‘ 


. size 68" x 32" x 32". $27.50 ce 


See Us In New York In June—Rooms 532-533 ys 
Hotel New Yorker — All New Christmas Line. aA 
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(THIS SUMMER LETS \ ( IT SURE ATTRACTS \ (THATS A DEAL /M 
HAVE A BIG SPLASH ATTENTION HAS GREAT | | (iV FAVOR OF 


. ~ UIILITY VALUE AWD CAN BE ; 2 0. 
OF (sae FORACOOL,| | USED page OVER ANDOVER. oe ptt 
































INVITING DISPLAYS 7's SUMMER 
° f YOUSAY / 
L  |6000 OR WINTER!) \_ 








GENERAL 


MANAGER PURCHASING 


AGENT 


Vi 


) 
PROVEN SALES PU; MCh 






DISPLAY 
MANAGER 


FIREPROOF LIGHT-WEIGHT CUTS EASILY CLEANS EASILY) REALISTIC SNOW TEXTURE 


SIZE 
6" Thick 
15" High 
22" Long 





WHEN YOU WANT THE SUMMER CROWDS 


to STOP - LOOK and SHOP 
Trim Windows Liberally with Frostee Sno Backgrounds 


Leading Display Jobbers from Coast to Coast carry a complete stock of 
Frostee Sno Blocks and Flakes. 


Mfd. By FROSTEE SNO COMPANY, ANTIOCH, ILLINOIS 
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Come See Our 
Many New Figures 


AT THE 


Hotel New Yorker 
JUNE 20-25, 1948 


ROOMS 606-607 


If Unable to Attend Show Mail 
This Coupon for FREE Photos 









Allcock Manufacturing Co. 
Ossining, N. Y. 





Please send complete set of photos of all 
new Courtenay Mannequins, together with 
descriptions and prices. 







Title 





Store Name 


Cit State 











ALLCOCK MANUFACTURING COMPANY, OSSINING, N. Y. 


37 
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MAMENTTAN MANNEQUINS 
PIONEER DISPLAY FIXTURES 


Top in thei* line. Chosen by fashion experts 


TO THEIR 





to provide all the mannequins 

and display fixtures for 

the Fashion Fair of 1948 

scheduled for Madison Square Garden 


from June 7 to June 13. 


MANHATTAN features: 


@ Fashion Fair Mannequins of 1948 
®@ Multi-Quins* 

® Kiddi-Quins 

® Regular Children's and 


Women's Mannequins 




















PIONEER features: —_— 


© New cut-crystal plastic fixtures . * > 
© Regular plastic and metal fixtures 
© Flower decoratives 


® Garment racks 


*Reg. App. U.S. Pat. Off. 
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SHOWROOM AT 











AT THE 
FASHION FAIR OF 1948 


MANHATTAN MANNEQUINS, Inc. 


119 PRINCE STREET, NEW YORK 12, N. Y. 


/* PIONEER DISPLAY FIXTURE Co. tne. 


35 WEST 36th STREET, NEW YORK 18, N. Y. 
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When in New Y 









































JUNE 20th to 25th 


VISIT NEW YORK’S 
SMARTEST SHO-ROOMS 


Greatest 


XMAS **° FALL | 


Showing of Natures” Best! 


@WREATHS @ROPINGS 
@ TREES @NOVELTIES 


In Holly, Princess Pine, Baby’s Breath, Statis, 
Pepper Grass, Genuine Italian Holly and Ruscus 


Flameproof of course! 


ARTS and FLOWERS “ic” 


MANUFACTURERS — CREATORS — IMPORTERS 


43 W. 56th ST., NEAR 5th AVE. NEW YORK 19, N. Y. 

















1 






































DISPLAY WORLD 


Keys 


priser 
J 





























HOTEL NEW YORKER 
ROOMS 504-505-506-507 
JUNE 20 to 25 
(DISPLAY MARKET WEEK) 








Vou ave cordially tnviled la see 
lhe newest developments tn modern disfitay 
f* Ball and Christmas 


ALLIED DISPLAY MATERIALS. inc 


65 MADISON AVENUE, NEW YORK 16, N. Y. 

















e plus being the undisputed 
fashion center of the 
United States. 


@ plus the greatest depart- 

‘ ment stores—where display, 
both interior and windon, 
is at its best. 








splay 


@ plus the finest museums in 
the country, 


@ plus entertainment centers 


that are unsurpassed, 
e plus a myriad of other things 
that leap to your eye and send 
ila me 
your imagination whirling — 
© here in this fabulous city—it is 
all ON DISPLAY! 








BLISS DISPLAY CORP. 
160 West 34th St. 

BONAFIDE DISPLAY & DECORATIVE C 
a rs | i 

BRUNN & BERTHEIM 
$25 Fifth Avenue 


THE L. J. CHARROT CO. 
36-38 West 37th St. 


LL. A. DARLING COMPANY 
47 West 34th St. 
DECORATIVE PLANT CORP. 
402 West 27th St. 
FRANKEL DISPLAY FIXTURE CO. INC. | 
$93 Seventh Avenue | 
R | 
GENERAL DISPLAY CORP. 
500 Fifth Ave. Bldg. at 42nd St. 
THE. GRENEKER CORP. 
250 West 54th St. | 
VICTOR HAIDA DISPLAYS, INC. 
149 Wes-t 24th St. | 
DAVID HAMBERGER 
115 West 31st St. 
A. LUTZ 
3 West 18th Se. 
MADISONIA MANIKINS, INC. 
164 West 25th St. 
MANHATTAN MANNEOUINS, INC. 
119 Prince St. 
MESSMORE & DAMON. INC. 
400 West 27th St. 
MILEO MANNEQUINS 
7 West 36th St. 
NAEGELE-HORNER. INC. 
164 West 24th St. 
(Associated with American Model Form Ca 
PRICE FABRICS CO. 
67 West t4th St. 
RADIANT GLAss FIBERS CO. 
1] West 29th St. 
SCHEULER CREATIONS. INC. 
307 West 38th St. 
SHENKER DISPLAYS, INC. 
8 East )2th St. 
SHERMAN WEIR. INC. 
Show rooms 209 East 26th St. 
Factory 222 East 92nd St. 
NAT SIEGEL... INC. 
39 West 37th St. 
W. L. STENSGAARD & ‘ASSOC... INC. 
30 Rockefeller Plaza 
TIMBERTONE DECORATIVE CO. INC. 
324 Lafayette St. 
TIMELY SERVICE, INC. 
1269 Atlantic Ave. Brooklyn 
ZARIA DISPLAYS 


104 Sixth Avenue 
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ACTIONS 


SANTA’S WORKSHOP 





G-504 — This display is 84'' wide, 36" high and 4" deep. It is printed in nine different colors on 100 point card stock. The entire 
background and moving parts are set in a wooden shadow box frame. It has EIGHT ANIMATED FIGURES. 
1. The Gnome (left hand corner) has double action of turning 4. Santa shakes with mirth. 
wheel and moving arm. 4. Jack in Box jumping in and out. 
2, The Gnome with packages has a teetering action as though to Painter works on drum with up and down stroke. 
save packages from falling. Gnome on horse rocks back and forth. 
3. The Gnome making sled has very realistic hammer action. Tailor puts finishing touch to doll with natural sewing action. 
This 84"' display is made in two parts and folds over to facilitate shipping. The package size will be 36" x 42" x 8". The 
cost of this display complete with motors attached is $75.00 F.O.B. our factory. 


Santa and Reindeer Yes, there is a Santa Claus 


ae 


G-503—The Santa Reindeer is beautifully printed in nine colors. It is 33''x48''x4" G-502 — This is a very attractive Christmas animated 


and very sturdily constructed with a wooden shadow box frame. The front display 45"' wide, 35" high and 5" deep. It is printed 
has a heavy piece of acetate printed to give the effect of a window with in several brilliant colors on 90 point white lined card- 
icicles. The Deer gallop and Santa waves his arm, while in the sky the stars board with a separate wooden frame. The top of the 
are twinkling making it a LIGHT AND ACTION DISPLAY. The cost of this fireplace has a shelf 5'' wide on which there are three 
display complete with motor is $35.00 F.O.B. our factory. decorative pieces that can be removed if you wish to 


use it to display merchandise. The action shows Santa's 
arm in motion pointing to the children as if asking if 
they believe in Santa Claus and they are vigorously 


nodding their heads. The expression on the children's 
faces denotes surprise and wonderment while Santa is 
his usual jovial self. The fireplace is illuminated by a 
« red bulb giving the appearance of burning embers 


maki it light d action display. It i lectrieall 
CONSULT US ON YOUR ANIMATED PROBLEMS ies ek ko c eeeeied Means wae 1 a 


or D.C. current. It it packed in a heavy duty shipping 
320 BRIDGE ST. BROOKLYN I, N. Y. carton. The cost of same is $42.50 F.O.B. Brooklyn. 
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Seamless Theatrical Muslin—in a uindow of R. H. White’s, Boston; WHERE, AMONG MANY OTHER FABRIC 
James Gosling, Display Director—one of the vast number through- 
out the country whose displays feature Fabrics by Dazian’s”’. SENSATIONS, YOU WILL SEE 

















DAZIAN’S INC. 


INVITE YOU TO VISIT THEIR 


WINTER 
WONDERLAND 


AT THEIR USUAL CORNER AT THE 


JUNE MARKET WEEK 


(HOTEL NEW YORKER, JUNE 20-25) 
ROOMS 549-550 





SEAMLESS THEATRICAL MUSLIN 


TRADE MARK REG. APP. 


One of our most exciting innovations to the Display Profession was our intro- 
duction of SEAMLESS THEATRICAL MUSLIN. But the best is yet to come! June 
Market Week will be our first public showing of SEAMLESS THEATRICAL MUSLIN 
in a FULL RANGE of GLORIOUS COLORS. And remember, it’s 90” wide! If you 


can’t be there to see it, write for free samples. 














» eee ee "1 
A / | N S J DAZIAN'S INC. 
| N C ‘ | Gentlemen: 

ESTABLISHED 1842 Pease send FREE samples of SEAMLESS THEATRICAL 
I MUSLIN. | 
The World's Largest Display Fabric Organization | 

142 WEST 44th STREET © NEW YORK 18, N.Y. STORE sossseee os 
260 TREMONT STREET © BOSTON 16, MASS. ! — j 
125 NO. WABASH AVENUE @ CHICAGO 2, ILL. | , 

731 SO. HOPE STREET @ LOS ANGELES 14, CAL. ADDRESS... St 

630 BOOK BUILDING @ DETROIT 26, MICH. | | 


L CITY ener eee / || ee 






















































ladies’ Dresses — Andree Gay and Jack Huston 


p, GOLD MINE OF DispLAYS 


WILL BE AWAITIN' YOU AT NADI MARKET WEEK:=> 


California's two foremost display pioneers, Carrata 
Mannequins and The Tabery Corporation, designers 
and creators of authentic California displays, will 
bring their newest creations to Market. Realizing the 
great demand for Centennial material, they've com- 
bined their talents to bring you complete displays — 
conceived, designed and fashioned in California... 
by Californians—to bring into your store all the color 
and charm of The West. 


These were the firms chosen by the California 
Apparel Creators to design and produce the 
mannequins, window and interior merchandising 


ifyj—_¢ y 


ideas for the Creator’s new promotion manual.” 


These were the firms selected by the California Dons 
to create the display and mannequins used in the 
Mobile Set of the Carvana de Estilos (Caravan of 
fashion). 


Now, this winning combination is available to you... 


Carrata Mannequins are famous for their action, so 
necessary to flatter the new Gold Rush color cre- 
ations. Leading display directors appreciate Car- 
rata’s quality smart styling and correct dimensions 
. so essential for today’s fashion. 














AW 











The Tabery Corporation, designers of displays so 
genuinely California, has long been recognized by 
the display profession for distinctive creative ability. 
Visual selling, from extremely complex problems to 
the simplest display unit is a responsibility Tabery 
is most qualified to fulfill. 


You'll find true Western hospitality at the combined 


Showing ... the place to stake your claim for display 








Men's Clothes — Louis Roth & Co. and Sportclothes, Ltd. 


leadership. There'll be no shootin’, but a lot of shoutin’ 
over the displays you'll see at Glitter Gulch, week 


of June 20th ... HOTEL NEW YORKER. NEW YORK CITY. 
ROOMS 604-605. 


*For further information on this val- 
uable promotion manual write to 
California Apparel Creators, 756 
So. Broadway, Los Angeles, Calif. 
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JUNE MARKET WEEK 


IN NEW YORK 
JUNE 20-25 


The Annual Exhibit of the N.A.D.I. will be held 
in New York beginning June 20th to 25th inclusive. 


Our ComPLeTE CHRISTMAS LINE WILL BE 
DISPLAY IN OUR SHOWROOM 


36 WEST 37TH STREET 


Don't Fail to Attend This Great Show! 
Don't Fail to Make Hotel Reservations At Once! 


Don't Fail to See Our Complete New Christmas 
Line on Display in Our Showroom Only! 





Our Complete ''Back-To-School" and Fall Line 
Is Now on Display in Our Showroom. 


4") tue L.J.CHARROT COMPANY, INC. 


i Desugnors + MarufacTarers ARTIFICIAL FLOWERS 
(os DISPLAY DECORATIONS 
: ART DISPLAY STUDIOS 








36-38 WEST 37TH STREET, NEW YORK 18 


"OUR TWENTY-EIGHTH YEAR SERVING DISPLAY" 
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An aura of elegance in distinctive 


TAFFEL ribbons for smart packages 
combining glamour and matchless 
quality with forceful sales appeal. 


mAr FEL BR OSS imc. 


95 MADISON AVENUE ¢ NEW YORK 16, N. Y. 
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play 


MARKET WEEK 


NEW YORK---JUNE 20 thru 25 
HOTEL NEW YORKER 








Display’s greatest gathering of talent and know-how. One 
hundred and twenty-five N.A.D.I. members will exhibit their 
latest Display Equipment and Properties. This, plus the inspira- 
tional and educational value of New York, its Stores and Dis- 
plays, present a valuable package to you. Arrange to attend! 
Display Directors and key personnel in Display should be there. 


PROGRESSIVE 


NATIONAL ASSOCIATION of DISPLAY INDUSTRIES 










MERCHANDISE 
PRESENTATION 





MAY, 1948 DISPLAY WORLD 


If you are a Display Manager and want a display item that is different, revolutionary and beautiful 
— for your holiday windows, interior or exterior display — VISIT OUR SHOWROOM, JUNE 20-25. 


You'll see startling new effects created with the use of glass tubes which we introduced early 
this year. We've processed these tubes into mirrored effects, Christmas pastels and into 
bended shapes of unbelievable beauty. 


HERE IS A NEW PHASE OF GLASS TUBES YOU'LL WANT TO SEE! So don’t fail to visit 
our showroom during MARKET WEEK, when we'll be having our own showing in 
true convention style—and witness enchanting, amazing ‘‘GLASS ROW.” 


J 





ustration shows interesting-exterior display. Come 
in and™discuss your own exterior display problems 


\ with us, We bave hundreds of ideas for you! 
-»- RIGHT IN THE HEART OF THE CITY THE ADDRESS: 
»...5 MINUTE WALK FROM THE HOTEL NEW YORKER 34 WEST 35th STREET 
> ...3 MINUTE RIDE NEW YORK CITY 
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IF YOU BUILD A y 
BETTER MANIKIN...- 


the fashion world will 


Dior — originator of the New Look — has 
created with Greneker, and Greneker alone, 
the perfect manikins to complement 

the current modes. 


Rene Gruau — outstanding French fashion illustrator — 
has helped to make Greneker manikins more than 

just manikins . . . has added another dimension — 

an indisputable air of distinction and 

authenticity — to every figure. 


Greneker has gone to the very sources of fashion for these 
superb manikins — has made use of two of the greatest 
imaginative talents of today. Their designs, flawlessly 
executed by master craftsmen, are sure to glamorize your 





fashions — sure to sell your styles. 
So for manikins made for today . . . for infinitely more 





effective display . . . see the Greneker line! 
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rene CN CORPORATION 


i 250 West 54th Street. New York 19, N. Y. 
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At Visual Merchandise Displays you’ 
also find the finest in back-to-school, 
Christmas, and children’s figures . . 
as well ee an exclusive line of attr : 
aluminum displays. In fact, Visual has 
almost everything in the way of dis Hh 
so for manikins expressly adapted ' 
today’s modes and moods .. . for an 


stock of supplementary materials .. < 


visit Visual Merchandise Displays! 


Visual Merchandise Displays, Inc. 
250 West 54th Street, New York 19, N. Y. 
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NGENUITY spells magic in display for 
Magasin du Nord in Copenhagen, Den 
mark. Faced with shortages of material 
for display purposes and curtailed on light 
ing, the display department, with E. A 
Wittke as display manager, creates fan 
tastically beautiful effects with such ma 
terials as are available. 

To appreciate to the fullest the cleve: 
designing, it is interesting to compare dis 
plays done by the same department during 
the years prior to the war with those being 
used currently. 

For instance in the large corner window 
of the store, which is 8 meters or approxi- 
mately 26 feet in each dimension — width, 
depth, and height—the display arranged 
for New Years, 1948, was something almost 
indescribable. It is shown in the first photo- 
graph. A form of wooden’ framework, 
covered with thin paper, made the back- 
ground. Colored cellophane, crumpled, was 
thumb-tacked to the back of the frame divi- 
sions. Lights behind the frame were set 
swinging, so they gave the cellophane strips 
the effect of being in constant motion. The 
colors of the cellophane showed through the 
thin paper, and as the lights swung to and 
fro, the cellophane strips seemed to grow 
or diminish. 

About 150 pounds of confetti were thrown 
in drifts on the window floor. Shapes cut 
from wallboard floated as clouds from the 
wooden frame. Streamers of paper hung 
from the ceiling down through the openings 
of the forms. The mannequins in the set- 
ting wore evening attire, and, with the 
exception of one close to the frame on 
which a spot was turned, were illuminated 
only by diffused lighting. 

For comparison is a New Year's display 
ior that same window in 1938, when all 
materials and lightings were available. It, 
too, was gorgeous—using a_ cellophane 
woven cloth for background stretched on 
black wooden frames. Large black sil- 
houettes of men in formal attire, cut from 
cardboard, were fastened behind the cello- 


In Display 


phane, as pictured here. Spotlights used 
both from inside and outside created 
shadows blending up into light. The lone 


mannequin wore a white frock, and_ spots 
were thrown on her so her face was 
shaded, almost in darkness, with only the 
highlights showing. A platinum fox jacket 
and a draping of gray fabric with silver 
touches were in the foreground. The floor 
was covered with a light gray, and_ the 
wooden platforms were in black with the 
cellophane cloth in white — which appeared 
silver forming their floor. The large dog 


—Each of the displays pictured is described 
in detail in the accompanying article. That 
at the upper left appeared in the 26 by 26 by 
26-foot corner window. For comparison of the 
Magasin du Nord's display before and after 
the war, note the two windows at the top of 
the opposite page; that at the upper right 
dates back to 1938; the one at the upper left 
was used recently and took much of its decor 
from bugle beads— 
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CLARA BALDWIN 
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—At the upper left, a display used a short 
time ago, simulating a Parisian street scene. 
. . . Upper right, the flamingo is made of 
pink feathers; the store's display department 
uses feathers quite frequently in various guises. 
. . » Lower left, frost was painted on the glass 
for a fur promotion. . . . Lower right, a tie-in 
for a smaller window— 


Qiten the setting is left unaltered while a 


scene change is effected by changing the 


frocks on the mannequins 


For turther contrast in displays, here are 
two other settings trom 1938, both making 
lavish use of elegant ‘fabrics which are 
completely out of the display picture in 


,Copenhagen today. One used a wall back- 


ground ot broken planes, made of glacine or 
lacquered wrapping paper in black. The 
floor was covered with the same black paper 


in which was something of a textile weave 
in whit Mannequins wore gowns of. silk 
materials created in Paris in light colors 
tor a gala night. More of such materials 
were draped over block forms covered with 
the textured paper like that on the floor. 

The second display used lamé in silver 








and white brocade, with the third manne- 
quin wearing blue chiffon. The setting was 
in night blue, with the props —that is, the 
floor disks and abstract forms —cut and 
fashioned of wallboard in white. Spotlights 
were used inside the forms. 

But tor today —here is a simulated street 
scene in Paris using white plaster flowers 
on a dark blue framing of wallboard and 
wood. The design on the background was 
made of rope passed through chicken wire 
A blue and white striped awning was 1n 
keeping with the entire scene of blue and 
white with gray. A sign-covered corner 
stand and pails of flowers fashioned of 
feathers added characteristic touches of 
Paris atmosphere. 

For a second setting used just recently, 
a background pattern was cut from wall 
board, and the spaces roped with blue 
feathers. The forms were in blue with a 
lighter blue behind them, with white paper 
cutouts for wings and tails. All the mer- 
chandise displayed against this setting was 
in blue, with the whole against a_ beige 
background. 


if 


The display department uses feathers 
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quantities to create some wondertul 
For the spring opening this year, 

entire store was decked in feathers, both 

interior displays as well as windows 


display, props ot feathers 


balloons completed the setting ot drapes 
Delicate flamingos, with wooden 
wallboard feet and bills, were 
of pink feathers with bodies of long 


Wallboard trames from the 


ng were entirely covered with feathers, 
every other opening was a 


The background was_ pink, 


overall effect was in pinks from 


Balloons were scattered in 


lds of the fabrics on the floor. 

an interior display during the spring 
various colored feathers were 
into interesting forms and 


fabrics on the display plat- 


the entrance off the Kongen’s 


king’s new market. Birds 


iges were used throughout the display 


through the entire store area 
floor. 

fur promotions last August, Wittke 
ted a cold atmosphere for a series of 





—Upper left, hat stands made of rattan were 
used for this window, together with a rattan- 
framed copy card. . . . Upper right, this 
millinery display took 
Western United States. . . . Lower left, the 
suggestion of New York City for the display's 
motif is carried out with dollar signs and sky- 
Lower right, a fish net made 
the background for the haystack— 


painting frosting on the glass 
The backgrounds were made of wall- 
board cutouts. In the large corner window 
which scampered plaster animals. 
were made of painted forms, and salt was 


were displayed 
lated winter scenes. 


interesting treatment for a fur setting (not 











draped animal hides. The ends ot the 
sticks had been slivered and curled to 
finish the ends of horns, tails, and legs. 
The background was also made of un- 
finished wood strips, fashioned to suggest a 
stable. The coats were shown on pedestals. 

In a second display, also not shown here, 
promoting squirrel skin coats, a stump and 
branch were made of squirrel pelts with a 
squirrel atop the stump. The background 
was of a very light gray, and once more 
the coats were shown on pedestal forms. 

For a recent display of hats which were 
created in Paris and inspired by the period 
of 1890 to 1900, hat stands were made of 
reed and wood, a medallion with a_ reed 
trame serving as the copy card. The text 
was painted on the glass. Wall paper of 
the period was suggested by stenciling on 
the wall. The whole was in white with dark 
blue 

For a couple of other interesting hat 
settings: the first, titled Mexico City, used 
hats hung atop wooden sticks painted some- 
what like totem poles, while other hats 
were worn by head forms mounted on plas- 

[Continued on page 112] 
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interesting and effective contrast 
delicate pastels of the costumes. 
“Maegnificence In Our Midst” was the title 
of the series of opera windows by Display 
Director Jim Buckley at swank Saks-Fifth 
Avenue Hills. A single manne- 
quin was used in each of the women’s wear 
windows. (Second illustration.) Each of 
the mannequins was exquisitely dressed in 
a different style of opera gown. Props in 
the windows were kept to a minimum, but 
One 


in Beverly 


were suggestive of the opera season. 
window showed a large fringed curtain be- 
two baroque columns which served 
as a background for the mannequin. An- 


other of the displays had a rather different 


tween 


The mannequin was almost com- 
behind a large, antique 
She was evi- 
opera; her 


approach. 
pletely concealed 
padded and _ tufted 
dently just dressing for the 
gown and accessories were displayed on a 
column in front of the screen. In other 
windows, antique statuettes were shown 
holding large jardinieres containing growing 


screen. 


with the 


Angeles Reporting 


By JOHN L. COONEY 


GED, broken columns helped set the 
theme for Display Director William 
Blackburn's recent series at Bullock’s- 

Wilshire. A large plaster Corinthian-type 
column occupied the center of each window 
in the group, which is_ pictured 
above. At the this ruined 

were broken fragments of other 
The ruins were planted with heavy growths 


one of 
column 
columns. 


base of 


of tropical foliage, and the surface of the 
aged columns was heavily pitted and spotted 
The broken fragments 


with mossy growths 


were especially designed and 
modeled tor this 
sculptor. The artificial aging was excellent. 
Standing beside the columns in win- 
dow mannequin 
suit. The 


upright trunk 


and columns 


promotion by a_ local 


each 


was a_ single dressed in 


a Bullock's pastel mossy, aged 


texture of the made an 


There were also a few men’s wear 
this series which showed full- 
dress ensembles. One of these windows 
showed the dress coat on a bust form, dis- 
background formed by a 
with 


plants. 
windows in 


plaved against a 
small piano, complete 
Suitable accessories were 
At Barker Brothers, 
William Lambert did a rather unusual linen 
display. A sketch of an open linen chest. 
brown filled with 
was on the light green back wall, as seem 
here. At 
pieces from 
furniture 
desired 


musical score 
shown. 


Director 


also 


Display 


done in tones and linens, 


one side of the display were two 
“Multi-Unit 


combined 


Barker's line of 
cabinets which can be 
used singly. 


in any arrangement or 


The cabinets held neat stacks of linens and 


—Upper left, by William Blackburn, Bullock's- 

Wilshire. Upper right, by Jim Buckley, 

Saks-Fifth Avenue, Beverly Hills. . . . Center, 

by Paul C. Smith, J. W. Robinson Company. 

Left, by Ernest Nardini, The Broadway- 
Crenshaw— 
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—At the right, by William Lambert, Barker 

Brothers. . . . Center, by Stanley E. Thompson, 

The May Company... . Below, by Louis Craig, 
F. C. Nash & Co., Pasadena— 


blankets. At the other side of the window, 
me of the cabinets was shown in use as an 
‘nd table next to a tub chair. Draperies 
and pillows in eye-catching arrangements 
mn the floor of the display rounded it off. 

Display Director Paul C. Smith honored 
the opening of the harness racing season at 
Santa Anita with a special window at the 
}. W. Robinson Company (not pictured). 
\ large blow-up photo of the Santa Anita 
paddock ring and the front of the grand- 
stand formed the background. The picture 
was taken from immediately behind the 
large bronze statue of the one-time Cali- 
fornia favorite, Seabiscuit, and the statue 


dominated one side of the photograph. A 
mannequin on the opposite side of the dis- 
play helped to balance the window. The 


blow-up was set in a three-sided shadow- 
box type frame which was brushed with 





plaster. Two small trees in oaken buckets 
were at each side of the scene. Ground cork 
ind redwood shavings were used on _ the 
Hoor. Copies of “California Thoroughbred”, 
e nationally- known racing magazine, 
helped in establishing the racing theme of 
he window. Accessories suitable for wear 
vith the suit worn by the mannequin were 
0 arranged on the floor. 


4] 


It's “outdoor time again” in Southern 
lifornia, so Display Director Stanley FE. 
ompson used “Outdoor Time Again” for 
series of patio furniture windows at the 


iy Company. <A white, lattice-work oval 
mework was set about a foot inside the 
rface of the window. In_ between this 


ime and the window Thompson set several 
tted ferns and Martha Washington ger- 
iums. A three-panel bamboo screen at 
e side of the window emphasized the 
tdoor effect. A white metal outdoor chaise 
inge with bright orange cushions, and a 
lwood couch with bright cushions, were 
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placed in an informal arrangement in the 
background. Several ivy plants in indi- 
vidual white pots fastened to a white metal 
framework were used on the light green 
back wall. Potted plants in the window 
helped carry out the patio appeal. 

At F. C. Nash & Co. in Pasadena, Louis 
Craig did a very interesting California 
Provincial series. In one of the windows, 
Craig achieved an excellent home-like effect 
by using soft, subdued lighting together 
with white ruffled curtains framing the 
window, as illustrated. An oval hooked 
rug was used on the floor. In the back- 
ground, a Monterey-style cabinet held a 
brass planter lamp with a small ruffled 
shade. Provincial print drapes with ruffled 
panel curtains were hung on the back wall 
to simulate a window. A _ high’ backed 
wing chair, upholstered in a provincial print 
correlating with the draperies was placed at 
one side of the window. Framed _ prints 
were used on the wall. 

For the Broadway-Crenshaw’'s recent pro- 
motion of the Cole of California “Rose 
Print” play clothes (designed exclusively 

[Continued on page 154) 



































UT on Long Island there is a store 
which is entirely display department 
conceived and executed .. . inside 
and out. Gertz Department Store is truly 


re 


, 
Il 
I] 


display. 

The story begins four years ago, when 
Gertz was crowded into a store far too 
small for its volume of business; it was 
crowded, dingy, and bursting at the seams. 

It was at this time that Walter A. Spiro 
came to the store as display manager. Spiro 
was a thoroughly experienced displayman, 
having been trained from the ground up in 
such stores as Gimbel’s, Namm’s of Brook- 
lyn, and his last connection: McCreery’s, 
New York City. 

Chief among the many reasons why Spiro 
was persuaded to make the change was the 
reputation for the understanding and sym- 
pathy with display earned through the years 
by Max Gertz, vice-president and general 
merchandise manager. 

Because of Gertz’ understanding and 
foresight, the display department was 
and still is . .. responsible to nobody other 
than Gertz, himself. Spiro is on a level 
with all other executives heading up de- 
partments, and is not the tail to the adver- 
tising department's kite or that of anybody 
else. This was a powerful persuader. 

Spiro had hardly joined this unusual 
organization when an unprecedented job 
was dropped in his lap. 

He was told that the department store 
was going to take over adjoining stores; 
that it was going to build and rebuild; 
that the final achievement would be an en- 
tirely new store. Two adjoining stores were 
to be torn down and new six- and seven- 
story buildings erected. Then these were to 
be integrated with a completely remodeled 
old building. 

rhe startling part of these plans, as re- 
vealed to Spiro, was the fact that the dis- 
play department was to have perhaps the 
greatest part in the conception of the new 
edifice There were to be no blanket in- 
structions to architects to build as hand- 
somely and cheaply as possible. Instead, 
the store executives were to tell the archi 
tects what they wanted And of these 
executives, none was to have a _ greatet 
share in the planning than Spiro. 

Max Gertz’ great confidence in the value 
of display as a merchandising tool led him 
to believe that the new store should be 
display-perfect inside and out regardless of 
expense. 

\bout two years ago, the work actually 
got under way. It has not yet been fully 
completed. When it has been finished, over 
five million dollars will have been spent, 
and the result of the time, effort, money, 
and unprecedented confidence in the display 
department will have created one of the 
world’s most beautiful department. stores 

Already the pattern is clear and beauty is 
taking shape beneath the tools of the work 
men. The completed portions of the new 
store are breathtaking; and, even more 


—At the top of the page, the better shoe 
section. Walls are deep rose and the pale 
blue display cases have gray frames. Chair 
upholstery is deep brown. . . . Center, blond 
wood is used for the counters and cases... . 

Right, stock is well displayed; case walls here 
ore pale blue, as are the bottom bins: the 

upper wall is yellow— 
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By 
HARRY LANDO 


important, they are practical to an extent 
that the usefulness of the changes will pay 
for the entire expense without even con- 
sidering the added sales space through the 
addition of so many more thousands of 
square feet. 

For instance, the basement store ... a 
complete department store in itself .. . alone 
does four to five million dollars of business 
annually. This compares with a total 
volume for the entire store in 1940 of six 
million dollars. 

The store is loaded with fixtures which 
might be termed modernistic in the better 
sense of that overworked word. Fully air- 
conditioned both winter and summer, 
wholly automatic thermostatic controls are 
located on each floor. In this way too-hot 
and too-cold floors are eliminated. Each 
floor is kept at an ideal temperature. The 
building is of all-steel construction, com- 
pletely fireproof. 

There are 160 departments in the store, 
and each is set up in its own individual 
fashion so that each is practically a store 
by itself. Each has lighting to blend with 
a distinctive color scheme, and each has 


display mannequins and fixtures, spotlights 
and everything else associated with first 


class display. 

Fixtures are contoured to facilitate traffic 
through the departments and to guide it 
into predetermined channels. In this way, 
maximum traffic passes items which the 
store wants pushed. Even the lighting aids 
in this objective. It is cleverly and scien- 
tifically arranged to follow the contour of 
the fixtures. Indirect fluorescent lighting is 
mixed in just the right amount with ordi- 
nary incandescent light to simulate actual 
daylight as closely as humanly possible. 

A public address system reaches every 
part of the store. This feature has a 
thousand uses. Among them are paging 
people, finding parents of lost children or 
lost children of parents, and piping music 
to the shopping crowds. 

Everywhere the fine hand of the display 
department is in evidence, but in no place 
more than in the tea room. Called “The 
Long Island Room”, this restaurant boasts 
a giant photo-montage all along its walls. 

A strong believer in murals and figures, 
Spiro maintains that these devices take the 
curse of coldness off architectural perfec- 
tion and put a customer at mental ease so 
he can shop in comfort. Judicious use of 

[Continued on page 138] 


—Peach, gray and green are the colors used 
in this photograph studio, watch repair and 
optical section of the store. . . . Center, hard- 
ware is shown on wall and counter panels in 
orange, all panels swinging open to expose 
stock when desired. . . . Left, yarns are dis- 
played in a wall section 35 feet long and done 
in green and pale blue— 











by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: Three units are noted in this Fourth 
of July display. Arrangement of figures does much 


to attract and hold interest. 


Properties: Figures are set against a night blue 
background dramatized by a colorful fireworks 


display. Summer formal attire is featured. 




















Arrangement: Here also several elements combine 


to form a single unit in a colorful beach scene. 





Properties: The one-piece bathing suits are given 
special promotion in this display ince the experts 
maintain they are more flattering. Mannequins 
ire placed around one of the new beach appur 
tenance: 1 portable tent made from a plastic 


nower curt iN mounted on a COHar sible pole. 
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Arrangement: Several elements combine to form a 
single unit in this display featuring ‘'Ilce-cream 
Colors." 


Properties: A soda fountain makes an appropriate 
setting for the teen-age crowd dressed in colors as 
gay and refreshing as the scoops of ice-cream 
served over the counter. 
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Arrangement: This shirt display is made up of 
various elements forming a single unit. 





Properties: A feeling of coolness is created through 
the use of the bamboo blind and chair placed in 


«Ww 


front of it. Tropical plant also adds to the atmos- 


a3 
Par aes 


phere. Shirts featured are to create the same 
effect as the atmosphere surrounding them. 














Arrangement: This display of men's light weight 
Panama hats also consists of several elements com- 
bined to form a single unit. 


Properties: Old Sol is painted on the back panel 
of this display with his shining rays beating down 
upon the straw hats below. NHatbox is shown in 





foreground along with copy card. 








Arrangement: Several elements are noted in this 
display of men’s summer sportswear. Arrangement 
is pleasing to the eye. 


Properties: Mountain peaks painted on the back- 
ground of the display help create a cool effect and 
make an appropriate setting for this display. 
Related accessories are also shown. 
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‘Cavalcade 





he ee oe 
; os as, ag ROM A. Klopter, display manager for 
Greatermans Stores, Ltd., Johannes- 
burg, South Africa, comes this group 
ot photographs of the store’s pavilion at the 
Rand Easter Show held in the same city. 

‘This annual exhibition is held in order 
to show the progress of South African 
manufacture and agriculture, as well as 
overseas trade,” according to Klopfer, who 
adds: 

“As we are the only departmental store 
exhibiting, and can not sell our merchan- 
dise at this fair, we have chosen an inter- 
esting theme—that of the ‘Cavalcade of 
Fashion’ — as a prestige campaign. 

“A series of four display windows built 
inside a large hall show the trend in 
fashion from 1750 to the ‘New Look’. The 
central feature, which is a harem scene 
introducing an animated figure of a sultan, 
is merely an attraction.” 

At the upper left is a photograph of the 
entrance to the -pavilion, extremely remi- 
niscent of World's Fair days in the United 
States a few years ago. The second illus- 
tration shows the shadow-box treatment for 
the walls, while the third is of a display 
the fan on the back- 


of crinoline days; 

















err MAY, 1948 DISPLAY WORLD 65 


“ 


©, 


5°, 
xs 
> 
° 


¢ 
7 


sg 


VAAN 


WAY 





Of Fashion” 


ground has a complete span of 10 feet. 


‘r for : 
ea Next is pictured a display built around a 
group penny-farthing _ bicycle typical of t he 
at thes Victorian era. The cut-out, three-dimen- 
— sional background applique carries out the 
emi iod theme in an interesting way. 
Pa \t the top ot this page 1s an interesting 
“— isplay featuring Elizabethan attire for both 
wii nen and women. The central group is 
omposed of a woman and child wearing 
sities legant costumes of the days of Mary, 
pr Queen of Scots. The figure at the left of 
aie. the group represents Sir Walter Raleigh, 
> tad while that at the right shows a reproduc- 
tion of a gown worn by Queen Elizabeth. 
built Immediately below is the concluding 
oe vindow treatment of the pavilion, a church 
The scene depicting Easter Sunday services. It 
scene designed to bring the spectator back to 
Sie the present time after viewing the fashions 
by-gone days. 
, ie While Klopfer describes the harem set- 
remi- ting as “merely an attraction’, it turned 
winedl it to have the greatest drawing power of 
ae the entire exhibit. It was used for the 
o iw nter of the store’s pavilion and was one 
splay the most talked-about features of the 


1 \ The sult itl Was animated 
yaACK- 
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NDER a parasol made by the display 
department of Goldblatt Brothers, 
where Ray Bianchi is in charge of 
the department, a mannequin is seated on a 
bench in the display first pictured. The 
handle of the parasol is a twisted dowel and 
the white rayon covering is dotted with 
wild flowers. The lady’s two companions 
are wearing blossom-tinted suits in har- 
monizing shades. One is posed before a 
white flower box planted with tall bushes 
sprayed pale yellow and touched with deep 
chartreuse. The floor, covered with grass 
mats, adds an out-doors atmosphere. 

The bride wore white in a bridal scene 
in Madigan Brothers’ large island window 
The featured mannequin strikes a classic 
pose beside a papier mache pillar, repre- 
senting a fragment of Grecian ruins. Green 
adiantum ferns that are entwined around 
the pillar spill onto the floor until they 
reach her two attendants attired in pastel 
green chiffon. John Nugent is display 
manager here. 

In the modern manner Reed Schlademan, 
display manager for The Fair Store, used 
structural frames dyed green through which 
lengths of drapery fabric were entwined for 
the display illustrated next. The window 
was timed to lure shoppers to the drapery 
department where “Barret’s Cavalcade of 
hand-screen printing” was in progress. 

Display Director Clement Bradley at 
Carson Pirie Scott & Co. gave California a 
great big hand recently, honoring that state’s 
celebration of its Gold Centennial. One 
hundred years ago gold was discovered in 
California, and the stampede which followed 
is of course remembered as the gold rush 
of 1848. Bradley took advantage of the 
present vogue in gold jewelry, shoes, and 
other accessories to tie-in this theme in 
ten of Carson’s windows — resulting in Car- 
son’s own gold rush. The promotion was 
titted: “We're rushing California design- 
ers”, and featured wearing apparel from 
swim suits to evening clothes, created by 


hicago Display Scene 


designers of the Golden West. In all of 
the windows the walls and floors were kept 
to a monotone of oyster white. A map of 
the state of California was set against a 
panel covered with gold Chinese teapaper. 
The map, made by the display department; 
was a work of topographical art for the 
mountainous terrain was accurately charted 
in relief with antique gold leaf. Gold fish- 
netting was swagged from the ceiling and 
there were traces of gold in the costumes, 
whether swim suits or street clothes. All 
windows were illuminated with amber light- 
ing tempered with green to give an illusion 
of warm sunlight. The first photograph on 
the opposite page is one of the glittering 
series and displays a coat and suit touched 
with gold accessories. 

A dream window was Ray Bianchi’s con- 


—Top, by Ray Bianchi, Goldblatt's. ... Center, 
by John Nugent, Madigan Brothers. .. . Left, 
by Reed Schlademan, The Fair Store— 
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ception of a delicate mood in which effec- 
tively to present Chantilly perfumes. The 
display department transformed one of its 
standard mannequins by swathing her face 
and hands with pale yellow spun glass. Her 
hoop-skirted gown was pink, of the same 
iterial, garnished with white netting fas- 
tened with rosebuds. Her puffed and curled 
iirdo of spun glass was topped with two 
illowy plumes. Symbolic of the spirit of 
mininity, two clouds studded with per- 
ime bottles and rosebuds floated in the air 
Beneath the 
lv's hooped skirt a glow of red spread a 


means of lace ribbons. 


iporizing shadow over the clouds, and to 
white netting that came from the lower 
ud the copy card was attached with rose- 
ids. “The French had a word for it 
‘Chantilly’. Like a lady of the past comes 

elegance of this lovely perfume’ was 
inted on the card to explain the appari- 
lhe New Boston Store is celebrating its 
th year on State street with a diamond 
lee. Seventy-five years at the same 
ation is an enviable record and_ the 
splay department took the occasion to 
esent a comparative showing of fashions 
past eras with the present day vogue. 


DISPLAY WORLD 








—Upper left, by Clement Bradley, Carson 
Pirie Scott & Co. . Upper right, by Ray 
. . Lower left, by J. W. Murray, The 
New Boston Store. . . . Lower right, by Karl 
Schlecht, Lord's, Evanston— 


Bianchi. . 


The next illustration shows the Madison 
street side of the large corner window on 
State street where three mannequins were 
posed on an 8-foot turntable in costumes 
from a collection of 21 authentic dresses of 
the gay 90s. The costumes were loaned to 
the store by the Philadelphia Museum of 
Art and bear the original labels of famous 
Paris, London, and Philadelphia  dress- 
makers of the periods. The turntable was 
covered with billiard green felt and draped 
in the Victorian manner with gold fringe. 
One mannequin reposed in a gold chair the 
display department unearthed in an antique 
shop. Three mannequins modeled suits on 
the Madison street side on risers covered 
with the felt and on the State street side 
four coats were presented in a like manner 
to portray fashions of the hour. 

Each of the period costumes was identi- 
fied by a correspondingly numbered card 
outlining its history and the date of its 


introduction into the fashion world. A pink 
background illuminated with clear lights 
brought out the details of today’s designs, 
many traceable to the historical exhibit of 
styles popular in the nineteenth century. 
Many passersby found the comparison 
amusing and those professionally employed 
in the trade found it enlightening. 


In the window the store-wide celebration 
was identified by suspending a mirrored 
“diamond” from the top of the proscenium 
and attaching fringed vellow banners to the 
sides. The remaining 17 costumes loaned 
by the museum were exhibited in a theatrical 
setting in the store’s “Fabric Hall” on the 
second floc where they caught the eye of 
the home dressmaker and put her in a mood 
to buy fabric. J. W. Murray, display man- 
ager, was responsible for the timely dra- 
matic effects throughout the store. 


At Lord’s Department Store, Evanston, 
Karl Schlecht, display manager, unveiled a 
window that tied-in with a national adver- 
tising campaign being conducted by the 
Elgin Watch Company. The firm is cur- 
rently promoting the sale of three Elgin- 
American compacts in one package and 


[Continued on puge 156] 
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May Company-Crenshaw Geared 
























ig KE ARED to sell” is the apt description space of 263,760 square feet—approxi- arrangement of stock and on the counter 

apphed to Los Angeles’ new May mately six acres displays of the main floor departments. 
Company-Crenshaw by leading met The entire building, from the original “It's hard to make some of the = sales 
chandising experts blueprints through all the various phases of | people realize that their departments, es 
Not only has the lone three-storied edifice COUStruction right down to and including pecially those nearest the windows, are 
been cited for its practicality in design, but color selections and fixture designs, was actually part of the window display,” Rough 
its modern appearance and clean lines stamp  SUP¢ rvised by Tom May, vice-president of says. “An untidy pile ot merchandise on a 
SEER! RE Ee SE a SO the May Company and son of the late counter, or a stack of empty stock boxes 
SRE Eee Colonel David May, founder of the chain. on the back cases can be seen quite clearly 
One of the most outstanding features of from the outside and completely destroys 


Phe newest of the May Company stores is 














: the building, and perhaps the most notice the effect we are trying to get.” 
cated on a seven-acre tract on the north é : ; a p : : : 

; able, is the unbroken ribbon of sparkling, The streamlined, curving corner of the 
west corner of Santa Barbara and Cren : : eck ; : : : ee 
clear glass that circles it. Most of this building (fronting the Santa Barbara-Cren 
shaw one of the busiest intersections in ; i : : : ihe 

, expanse of glass is made up of open-back | shaw intersection) is softened by three tiers 

Los Angeles and one of the fastest-growing ; : ; : 

display windows which accommodate simple of galleries the only break in the smooth 
shopping areas in the entire world ' : : é : gg 

displays, but actually feature a view of the upper surface of the building. In each ot 

Ihe sleek white building is designed in entire main floor This means that Robert these galleries, shrubs and _ flowers are 

what fhe architects describe as “contem KE. Rough, the May Company-Crenshaw’s planted which help give the building its 

4 } 4 a . of . . 

porary style”. The building itself is 324 display director, not only has to worry about California decor as well as added beauty 1n 

iwi > . . . ° ‘ ° . 
feet long and 207 feet wide, with its thre the actual window and interior displays but the smooth blending of the greenery with 





floors and basement containing total floor he must also keep a weather eve on the the architectural form. 
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To Sell 


n this rounded corner are Rough’s main 


dows. Or perhaps we should say main 
dow — since the dividers which separate 
corner into a number of windows are 
vable and can be arranged to make any 
ired number or size of window, or can 
removed entirely to make one large win- 
tor really spectacular displays. 
he display windows were designed much 
vas the rest of the store. They are 
ed to sell. Immediately inside the glass, 
ning the window, is a metal louvre which 
eals the spotlights and prevents any 
e on the window itself. Each window is 
pped with revolving spotlights with a 
lal attachment which allows the spot to 
stopped at any point in its revolution. 

feature gives Rough an _ extremely 
satile lighting system and a wide range 
olors. It also enables him to spotlight 
merchandise in bold relief while mini- 


CARL JACKSON 


mizing the background and other extraneous 
details. 

“We've always felt that lighting was one 
of the most important elements of a window 
display,” “And I honestly be- 
lieve that we have the most versatile window 
lighting of any store in Los Angeles.” 

The backs of these large windows are 
constructed on rollers. The entire back of 
the window can be rolled out of the way so 
that large props or special backdrops can 
be installed in the window without first 
dismantled to be taken through a 
small door as is common in the average 
window. 

Among the many innovations found in the 
May Company-Crenshaw, one of the most 
important is the use of the new traffic-flow 
escalators which run to all the sales floors. 
Some 16,000 people can be moved in one 
hour from any one floor and 64,000 people 


Rough said. 


being 
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—The store itself, and four views of its care- 

fully planned interior arrangement. The build- 

ing is 324 feet long and 207 feet wide, con- 
taining approximately 6 acres of space— 


per hour can be transported from floor to 
floor if full capacity of all of the 
escalators is used. In other words, all of 
the 385,000 residents of the Crenshaw area 
could be carried from floor to floor within 
a six-hour period. 


store 


According to store executives, the use of 
this new type of escalator enables shoppers 
to move about throughout the store more 
quickly than they would be able to if 
elevators were built along any given wall. 
However, with a nod to those who insist 
on elevator service, a passenger elevator is 
available. 

Another of the unusual features found in 
the store is the large clock over the Cren- 
shaw boulevard entrance on the inside of 
the store. This clock can be seen 
any point on the street floor. 
that it is the only one of its 
existence. 


from 
Rough says 
kind in 
It was designed by a May Com- 


pany employee and built by one of the 
country’s most renowned clock manufac- 
turers. Prisms have been substituted for 


the standard flat plane numerals found on 
ordinary clocks. Two numerals are placed 
on each of two planes of each prism, making 
it possible to tell the time even when stand- 
ing at right angles to the clock. 

The new 
auditorium with a seating capacity of 300 
people. It is completely equipped with 
large dressing rooms, a loud-speaker system, 
a runway equipped with the latest direc- 
tional pin-point lighting and a complete 
theatrical-type stage for events as 
fashion cooking schools and club 
meetings. The auditorium was designed and 
built to serve as a community and civic 
center for the residents of the Crenshaw 
area. Civic, service and 
the area have been invited to avail them- 
selves of the auditorium and its facilities. 

Another novel feature found in the base- 
ment is a complete chéldren’s playground, 
fully equipped with slides, playpens, games 
and children’s lavatory facilities. Shoppers 
who bring children with them to the store 
can leave them here under the watchful eyes 
of nurses who are specialists in children’s 
recreational problems. The gay decor of 
this room is enhanced with wallpaper in a 
circus motif. Immediately adjoining the 
playroom is the children’s barber shop com- 
pletely furnished with playthings so that the 
while having 


store’s basement features an 


such 
shows, 


social clubs in 


younger set can be amused 
their hirsute adornment shorn. 

Also in the basement are three model 
kitchens and a model laundry completely 
equipped with all the facilities, 
operate at the touch of a button, to show 
the shopper the mechanical operation of 
each appliance. The downstairs floor also 
features the major appliance, unfinished 
furniture, chrome furniture and men’s work 
clothing departments. 

Entering the store from the Crenshaw 
boulevard side and walking down the main 
aisle, the shopper will find counters devoted 
to notions, blouses and sweaters. At the 
far right is the May Company Snack Bar 
which can seat 160 patrons at once. 

[Continued on page 176] 
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Market Week 


HE brilliance, the splendor, the glamor 
and the beauty of another June Market 
Week is just a little more than a 
f 


month away. It is no news to members « 
the display field that this is the biggest and 
best opportunity to make an _ on-the-spot 
comparison of the multitude of offerings 
from the manufacturers. But it is always 
news when an industry as a whole continues 
the record-breaking growth that has been 
characteristic of our field in every section 
of its operation No other industry of 
comparable size can boast of any presenta 
tion of merchandise to equal the Display 
Market Weeks in size, in attendance and 
in effective development of cooperative effort 
by every sector of the industry 

So it will be “New York in June” for 
more than an estimated 4,000 people repre 
senting the greatest assembly of display 
personnel that has yet convened for a 
Market Week With the presentation of 
displays scheduled for the entire week, th 
opening day and hour, June 20 at noon 
will mark the initial phase of a period that 
will undoubtedly mark the high point of 
activity for the 1948-1949 promotion presen 
tations he 
the heavy advance reservation booking both 


interest already shown and 


point to continued activity during the entire 
week. With June 25, at noon, the closing 
day, it is apparent that a great portion of 
the activity will have been concluded by 
that time, but the experience of the last 
year indicates that the carry-over to later 
decisions will probably be as great. o1 
greater than in 1947 

Introductions to New York City are 





—At the upper left is Sylvan Freund, Decor- 
ative Plant Corporation, New York City, 
president of the National Association of Dis- 
play Industries. . Upper right, George 
Silvestri, Silvestri Art Manufacturing Company, 
Chicago, NADI chairman of the board... . 
At the immediate right is a view of Rockefeller 
Center, New York City— 
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almost unnecessary. Those who have made 
it their business to attend previous show- 
ings and to make their own buying trips to 
the city know the wonderful and fabulous 
resources of the city for all phases of 
business, 


entertainment, sight-seeing and 


just plain enjoyment with friends and the 


residents of the city. It is a famous 
commentary of the people who live there 
that all vou have to do is “name it and you 
can have it” in New York. From the 
Village to Central Park on Manhattan, in 
Brooklyn, the Bronx, Queens and all the 
other parts of the city there is every oppor- 
tunity to see and do all the things that are 
dear to the hearts of the well-known person 
known as the American citizen. 

Display Market Weeks mean much to 
everyone who has an interest in either the 
manufacture or the presentation of display 
material. To the display director with a 
well-organized staff at his disposal they 
mean the opportunity to coordinate his 
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planning with the type of promotion ma- 
terial that will best fit his projected plans. 
And to every other user of display material 
there is an equal opportunity to develop 
real ideas in working with the manufac- 
turers, either on standard lines adaptable 
r on special items that will 
fill outstanding needs of future presenta- 
tions. No one in the display field can 
attend a Market Week without a tremendous 
development of their own ability to judge 
ind evaluate material. And even more, 


to their needs o1 


they find in every case that new resources 
are opened to them, new ideas are pre- 
sented and new developments are under trial 
before their critical eyes. 

The National Association of Display In- 
dustries has recognized the need for a cen- 
tral presentation of all display lines through 
its sponsorship of these Market Weeks. 
Members of the association have put their 
best efforts into making the event the finest 
and most comprehensive of its kind. In 
addition, the association has attempted to 


Show On Earth” 


DISPLAY WORLD 


make it possible for everyone who has a 
new idea or a better product in the field 
to present it at these showings if the sponsor 
indicates that stability and progress can be 
expected. Every phase of the industry is 
represented and it is a real point of pride 
to members of the NADI that their roster 
includes the finest lines of every type in the 
display promotion field. 

Focal point of the show will be the 
Hotel New Yorker. Housed on the second, 
third, fifth, sixth, seventh and eighth floors 
of this hotel in the center of the city will 
be the displays of more than 100 manu- 
facturers. The listing of this group is 
indicated in another section of this article. 
Added to the showing in the hotel are the 
innumerable showrooms of the firms located 


—At the right, a bit of the country in th2 
heart of Manhattan — Central park. . . . Bo- 
low, Times Square. . . . (All photographs of 
New York City scenes by courtesy of the New 
York Convention and Visitors’ Bureau) — 
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By JOHN F. BOWMAN, JR. 
Managing Director, NADI 


in the city. No one could claim that com- 
plete coverage of the display field is accom- 
plished at the central exhibit in the Hotel 
New Yorker. A new idea can develop 
over night, and the alert displayman is 
always on the lookout for these develop- 
ments. As a sponsoring organization the 
NADI is sure that every development that 
is practical and available is included in 
the displays at the hotel and in the show 
rooms of its members. 

This June Market Week will mark a 
turning point in the industry. More and 
more during the past few months the 
emphasis has been on quality and originality 
The day of “anything as long as I can get 
it” is past. Manufacturers recognize this 
factor and have been more than zealous in 
preparing their presentations. They have 
geared themselves to trends which will carry 
out present merchandising programs and 
will be adaptable to future programs up to 
six months or a year ahead. And they have 
put a tremendous impetus behind the de 
velopment of Christmas promotions and 
installations 

The organization of the exhibit areas will 
introduce many changes from previous 
Market Weeks. The June distribution will 
find many more floors in use and each 
manufacturer utilizing a great deal more 
space than at any previous display market. 
No restrictions on space have been imposed 
as was the case in Chicago during the 1947 
show in June. 

Displavmen will be able to start at the 
eighth floor and continue down to. the 
second floor before they have seen all the 
presentations. All who attend the Market 
Week are requested to register at one of 
the desks set up for this purpose. Courteous 
personnel will be on duty to answer ques- 
tions and to direct traffic on all floors. The 
Convention Bureau of New York City has 
agreed to cooperate in every respect with 
the requirements of the Market Week. 

[Co:tinued on page 181] 
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New York Displays 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


HE Golden Look for 


ODV at 


elegance” advised. the | 


Simon's in display 
illustrated n each of the windows 1 


Director 


tour 


Winston 


this grou lay 


used larg laques denoting zodiac 


nont!l S 
} 


h panels were used ti 


arried against strip 


In putts color This 


tor the back 


zodiac symbol 


panel causing 


jewels \ wicker 


‘ 1 


plaque, made a tipped tray 


bags, wes, gloves and other 


burlap mannequins, with 


that unexpected 


first 


} 
l 


Jones 


symbols 


gold cord, 


dresses 


made ot 
cotton 


glamorous wigs wore 


gray and_ pink with gold 
sandals 
Gold again teatured at 
Franklin Simon's when the copy read “You'll 
be coming print golden 
highlights” round openings in a full 
white panel framed the models, 
shelt 


a most effective medium tor highlighting the 


accessories Were 


out In Wearing 


Two 
window size 


while a white under each cutout made 


accessories, these including sandals, scarfs, 


Unstrung gold beads 


hags, mar . “Sse. 


‘asually scattered on the floor much 


esh peas from an overturned basket. 


—At the upper left and right, by Winston 

Jones, Franklin Simon & Co. Lower left, 

by Louis Villela, B. Altman's. . . . Lower right, 

by Tom Lee, Delman's. . . . (All photographs 

by courtesy of Virginia Roehl Studio, New 
York City)— 


Gold again appeared in the brocade which 
made background for the mannequins in 
their black and white flowered prints, while 
real roses and ferns in antique vases gave 
an added touch of elegance. This display ts 
at the upper right. 

\ complete summer wardrobe in cottons 
from the Young Colony Shop occupied the 
windows at B. Altman's. For this 
promotion, Display Director Louis Villela 
used huge wooden matches in natural colo 
with pink, and blue 
tips In the received 
a different arrangement 
colors in the tips 


SIX 


dark green, vellow 
matches 


and a variety ot 


each setting 


Pink and gray dresses were worn by the 
girls in the accompanying illustration and 
gray was the chosen both for the 
draped backwall and the carpeting. 

A display of timely human interest at 
Delman’s labeled: “Signs of Spring - 


color 


Was 
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he circus 1s 
brand-new 
arte 


Iking on all 
I] 


1948 


the beautiful 
the fashionables 


coming and 
Delman shoes 
A large papier mache clown, 
bright 

the 


( hoosing”, 
balanced a 


back 


fours, 


ow stool and pole on his 


llow matching his ruff. His prowess 1s 
‘ven in that the pretty green shoes do 
fall off. Tom Lee, who directs display 


Delman’s, used blue wood chips on the 


\ red gold-fringed 
green heightened 


curtain 
the 


velvet, 
ropes above 
ival atmosphere. 
or the light in heart and pocketbook” 
the tone of a gay, effortless display — 
similarly handled settings by 
Director Sam Smith at De Pinna’s. 
hite cotton cloth panel hung as_ back- 
had informal 
ver design of flowered trees, gray park 
statue of Franklin. 
fant apartments were indicated with gray 
h strokes while green foliage was added 
an air brush. Bright 
filled the floor of the 
hyacinths were grouped with a new 
The 


costumes. 


| 


Or five 
slay 
for a 


nd and pattern an 


and a Benjamin 


yellow wood 


window and 
in the foreground to either side. 
gay promenaders wore navy 
1e-up between Lord & Taylor’s summer 
and a summer stock com- 
executed by Display Di- 


of ec ittons 
was nicely 


DISPLAY WORLD 


—Upper left, by Sam Smith, De Pinna's. 

Upper right, by Henry Callahan, Lord & Taylor. 
Lower left, by Sidney Ring, Saks-Fifth 

Avenue.... Lower right, by Henry Callahan— 


next. 
and 


rector Henry Callahan, as_ pictured 
The theme combined mauve 


white. The actresses in mauve cotton checks 


color 


approach a phone booth in which there is 
installed an country telephone 
is painted all Floor 
and draperies sketched in 
white chalk on a mauve ground. The 
curtains are made of the featured dress ma- 
terial. A white wicker old-fashioned baby 
carriage 1s filled with a garden 
hat. A wicker basket hung at the right 
holds from this basket are hung 
by narrow ribbons a new nail polish and 
lipsticks. 

The took the form of a 
theatrical poster, announced: “Summer Stock 


old-style 


which white. boards 


overhead are 


side 


lilacs and 


lilacs and 


copy, which 


a study in mauve, starring summer cot- 
tons from the Young New Yorker Shop”. 
Very striking, with all interest focused 


on the Sophia originals, were six windows 
at Saks-Fifth Avenue, one of which is illus- 
trated. Display Director Sidney Ring in- 
stalled panels directly back of the window 


73 





glass, these covered in midnight blue, and 
the model was posed in a circular opening. 


The gown was a navy, white and fuchsia 
print, the flowers accented with fuchsia 
sequins. The accordion pleated net flounce 


was spread over the frame of the cut out, 
while flowers, the copy card 
were pinned nearby on the left. The back- 
wall, seen dimly, was pale green. 


gloves and 


“Enjoy cool, comfortable living in tropical 
weather this summer amid our tropical set- 
tings and gay lush colors” was the head- 
line ina Lord & Taylor windows 
with the that the “Settings 
were reproduced from ‘Ideas borrowed trom 
the tropics’ in April 1 Vogue —the inspira- 
tion of this exciting decor.” 

In the 


hostess 1s 


series of 


further advice 


the 


CC ol 


illustration 
colorful 
White stucco walls 
frame the distant view and a striped canopy 
of pink and green form the ceiling. The 
chairs lime green cushions. 
Continuing the tropical atmosphere, conch 
shells combined with green and aqua fan 
coral make an _ interesting centerpiece. 
Natural rush squares make up the floor rug. 
The hostess, wearing beige shantung, steps 
forward to give a last minute check on the 
number of green salad plates for her guests. 


accompanying 
viewed in the and 


appearing dining room. 


bamboo use 
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NE can not write about Wally F 

King, display director at Littler s fine 

men’s wear store in Seattle, and his 
conservative windows without first insert 
ing a paragraph or two on A. A. (Bob 
Littler who started the business back in 193] 
and since has made famous “Thai Little: 
Look”’. 

Littler is primarily an outfitter. He lays 
great emphasis on selling well-balanced 
wardrobes rather than individual items. It 
is his policy that the customers entire 
wardrobe should be built around an analysis 
of his habits and needs, rather than letting 
the customer buy anything that catches his 
eve. The store has so successfully coun- 
seled its customers that it has gained a 
reputation for style judgment second to none 
in Seattle. Thus related merchandise is 
displayed in the store and in the display 
windows, and Wally King must constantly 
keep in mind Mr. Littler’s ob’ectives and 
store policy whenever he puts in a window. 

By now such thinking comes natural to 
King for he has been with the store for 


Display 


the past 16 years. He is a_ product of 
“That Littler Look” himself — right down 
to the carnation in his buttonhole. (Bob 
Littler has worn one for so many years he’s 
been dubbed “Carnation Bob” about town.) 

King and Littler work closely together in 
order to obtain window displays of good 
taste, and to make sure that seasonable 
merchandise is displayed when it is ad- 
vertised. King is given a proof of the ads 
before they are run and makes up his dis- 
plays accordingly. 

Making up displays with this firm is 
more of a job than meets the eye, for 
Littler’s has three stores, all located in the 
downtown business. section. The Men's 
Wear Shop at 417 Union street has four 
large front windows and four small entrance 
windows. The Apparel Shop, for women, 
on the second floor of the same address, 


has seven street level corridor windows, and 
in the upstairs corridor there are three 
large and five small windows in shadow- 
box effect. The windows are glassed in and 
spatter-painted except for 30 by 48-inch 
openings which are left clear. And in the 
Shop For Men, located in the Olympic hotel 
a few blocks away, there are six large 
windows on the street and four inside on 
the lower level corridor. 

Littler, like many successful retailers, has 
a distinctive flair for all forms of visual 
presentation. The store front of the Men's 
Wear Shop is made of polished black 
granite, with simple lines of architecture. 
It is quiet and dignified. Two small win- 
dows on the sides of each of the two 
en.rance doors contain accessories and 
toiletries. The display windows are com- 


—Displays at Littler's are characterized by 
simplicity, lack of props, and the use of natural 
flowers — part of store policy. . . . At the 
left is a view of the sales room for the women's 
section of the store— 
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At Littler’ 


paratively small and situated at eye level, 
but stand out because of their dignity. Mer- 
chandise is displayed sparingly, with only a 
few items in each window. Displays high- 
light an article rather than show a selec- 
tion. 

The second floor windows show Littler’s 
\pparel Shop for women. This shop is 
not part of the men’s floor. It is located 
ipstairs and is reached through a separate 
entrance adjoining the men’s shop. The 
selling floor is small, while the eight fitting 
ooms are spacious, and only the finest 


apparel from outstanding designers is shown 
this apparel shop — suits, coats, blouses, 
sweaters, sports outfits, hats, accessories, 
lingerie, and perfumes constituting the bulk 
the business. 
The Olympic hotel shop emphasizes 
irticles likely to appeal to visitors and 


F { 
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s, Seattle 


travelers, such as games, toiletries, fine 
prints, leather goods, hand-painted glass- 
ware and especially designed carving sets. 
It also stocks fine luggage and wardrobe 
items a person might need while traveling. 

The Men’s Store itself is divided into 
many shops, or departments. There is a 
shoe shop showing Johnson and Murphy 
shoes; a clothes shop featuring Hickey- 
Freeman and many others; a hat shop with 
Cavanagh hats; a sports apparel and travel 
shop displaying exclusive apparel for all 
sports occasions, and luggage and leather 
And there is a gift shop which 
contains fine leather goods, bar accessories, 


goods. 


carving blades, etc. Quality is paramount: 
Town and Country apparel, sports shirts 
especially designed by Thomas, foulard 
robes, imported initialed handkerchiefs, and 
Macclesfields ties from Great Britain. As 






































By 


HOWARD E. JACKSON 


a source of fine merchandise, California 
saddle leather luggage enhances the atmos- 
phere of the store, and somehow good cloth- 
ing and well made giits displayed together 
boost the sales of each. 

King’s headquarters are at the Men’s 
Store. Pat Pinkerton does the windows in 
the Woman’s Shop and Fred Jeays handles 
this task at the hotel and also at the Men’s 


Store. King does the supervising, buys 
fixtures and helps with the style shows in 
the Woman's Shop. The fixture room is 


located in this last-named unit. It is ade- 
quate, though small, for no bulky back- 
grounds are used. Only natural flowers and 
foliage are permitted, as a matter of store 


policy. 
King gets inspiration for his windows 
from the beauty of the merchandise. More 
[Continued on page 144] 
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The Philadelphia Story 


\INWEAR to ward off April showers, 


and bride promotions heralding the 


June altar processions to come, seemed 
ad tl 


e way in window displays in the 


of Brotherly Love during the last 
few weeks 


(And ot 


weather 


course to anticipate warmer 
were cottons and. the 
attract the 


into 


ahead there 


newest in footwear to window 


shopper and draw het stores in. the 
Philadelphia area. 

Karle Taylor, display director for Straw 
bridge & Clothier, 


Sherbrooke in one 


featured rainwear by 
attracted 
The 


was painted a deep 


window which 


Market 


window 


attention on street back 
ground of the 
blue to set off 


pended from the ceiling for 


clouds of spun glass sus- 


realism. From 
the clouds, strings, painted to simulate rain 
taut to the floor, the 


treated to present the appearance of 


drops, were drawn 


latter 


By ALLEN SOMMERS 


The 


raincoats in the 


is pictured 
window 


a wet pavement. window 
The were 
gray, the rubbers red with white polka dots, 
and the umbrellas were gray, trimmed with 
red. 

Marc Beiler, of Bonwit Teller, presented 
bridal draw a 
attention. Heidel- 
Gimbel Brothers and Tom Comer- 
ot Lit Brothers also used a 
bridal start 
tions for the month of roses and weddings. 
Beiler placed the bride 
betore a dresser mirror while a maid made 
last-minute adjustments on the hem of her 


here. 


a series of ten windows to 


great deal of Herman 


berg of 
| 


tore series of 


beautiful windows to promo- 


In one window, 


—At the upper left, by Thomas Comerford, Lit 
Brothers. . . . Upper right, Craig Embree, 
Geuting's. Lower left, by Earle Taylor, 
Strawbridge & Clothier. . . . Lower right, by 
William J. Cassidy, The Blum Store— 





beautiful gown. The mirror in the window 


was tramed with ferns and white flowers, 
and the gown was made of white organdy 
Tom Comertord, of Lit Brothers, created 
featuring “Brides of 
coordinated with a 
The costumes in Lit’s 
windows were taken from the collection of 
Helen Virginia Meyer. One window was 
set against a muted blue wall with a ross 
carpet to emphasize the apparel of the bride 
in the display. <A bride of 1900 
flected simulated mirror on the 
wall, framed in dull gold with white high- 
lights. Tulle was draped from the ceiling 
to the glass line, with lilies of the valley 
applied to the fabric for decorative pur- 
Asparagus ferns and white flowers 
wrapped around candelabra at the foot of 
the frame added a touch of coming summer 


to the window. 


‘ 


a series of windows 
Two Centuries” 
bridal fashion show. 


and 


was re- 
from a 


p¢ Ses, 
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Norman Blake, of B. F. Dewees, cap- 
tioned one of his attractive windows “Smart 
Streeters,” employing a complete city set- 
ting including traffic light standard and 
fire hydrant. A sketch of city skyline in 
hite on a dark green background provided 
the needed depth to the display. The suits 
on three mannequins were neutral beige and 

The flooring was made of cork chips, 
while the fire hydrant and standard were 
made up of papier mache and were painted 
white to reflect sunshine. Shoes for sum- 
mer wear were included in the window as 
a suggestion for this portion of the ward- 


wrt 
ye 


Together at Easter’ was the title of a 
window by Eric Wucherer, of N. Snellen- 
burg & Co., Inc. Gray skirts were the 
merchandise in the window, together with 

ite blouses against a mauve background. 
Ihe touch of the season was aptly added 

baby’s breath, ribbons and _ butterflies 
hartreuse. 

Stephen Touche, display director at 
\rthur’s, in Wilmington, Del., designed and 
executed a very attractive evening gown 
display done up daintily in pink and black 
lhe gowns on the tall, slim and attractive 
mannequins were black with pink  high- 
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—Upper left, by Mare Beiler, Bonwit Teller. 
. Upper right, by Charles Floyd, Mawson 
DeMany Forbes. . . . Lower left, by Norman 


Blake, 


B. F. Dewees. . . 


Lower right, by 


Stephen Touche, Arthur's, Wilmington, Del.— 


ligh 


in the 


sor 


ts. Pink swi 
background wall. 


middle of 


es for evening 


ig 


was drape 


1 from the 


The chair, set informally 
the window 


with acces- 


wear, had a pink seat. 


Pink and blue lights from flood-lights built 
into the to] 
display with unusual charm. 


trat 
the 
nee 


ot 


the corner of a house. 


in 
Che 
gree 


D 


) ot 


the 


window c 


rowned the 


eslie J. Gibbs, display director of Frank 
& Seder, welcomed spring and summer with 
morning gle 
flower pot against a large post (not illus- 
ed). This decoration helped camouflage 
ry effectively, tet 
led atmosphere for 
post itself was tr 


post ve 


bricks, t 


this isla 


ries 


placed 


eated 


hus giving 


nd w 


indow 


color scheme was 


n. 
isplay 


Direct 


or C 


in a 


giant half 


adding the 


the display. The 


to look 


as if made 


the impression of 


with g 
brown, 


harles 


Grass was simulated 


reen chips. 
gray and 


Floyd, of 


Mawson Demany Forbes, portrayed a sum- 


mer 


evening 


with 


“The 


Town 


Rounders,” 


77 


cloth toppers in vivid colors featuring a 
lighted cut-out skyline and a= modern, 
streamlined trolley car in a miniature Phila- 


delphia_ street. The trolley model was 
furnished by the Philadelphia Transporta- 
tion Company. The skyline effect was a 


soft neutral green, thus not cpncealing the 
figure of a woman standing over it. The 
effect was both striking and curious. (Com- 
pare this display with that for “Smart 
Streeters, mentioned above, for an _ ex- 
ample of the curious coincidence with which 
two similar display ideas break in the same 
city at the same time.) 

William J. Cassidy, display director for 
The Blum Store, set up an unusual interior 
shoe display which attracted a great deal 
of attention in Philadelphia. Featuring 
casuals by Joyce of California, shoes were 
set on shelves along the side of a simulated 
shop. The display then was handled like 
any Blum Store window. Western cutouts, 
cracker barrels for the Wild West general 
store, a figure of a girl clerk and shoes on 
the floor, on the barrels and on a crude 
wood shelf were used. Straw behind the 
figure added the rustic touch. 

Craig Embree, display director for Geu- 

[Continued on page 164] 





HE’showcard for this display by Sol 

Kamensky, J. A. Kirven 

Columbus, read: “A 
White understated drama 
and wonderful 
fect for Southern climes.” 


Company, 
Gaa., Blaze ot 


clean, sure, 


new-looking separaies, per 


Here And There 


Very much to the point, the window had 
suspended by sisal 
orange The 
gray and the gold 
against the 


palm fronds ropes in 


chartreuse and background 


dark 


well 


was accessories 
dramatized white 


Chinese lanterns of silk 


were 


merchandise were 
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likewise supported by sisal roping, or rested 
on the floor. 

Five recent windows at Jenny’s, Cincin- 
nati, Russell Kehrt is in charge of 
display, used related themes — one of which 
is shown here in the second illustration. A 


where 

















simulated brick wall background took the 
place of a_ building’s Against this 
backwall was a magazine stand laden with 
copies of Glamour, Time, Seventeen, Har- 
per’s Bazaar, Vogue, Life, DISPLAY 
WORLD, and copies of local newspapers. 
A newsboy stood beside a lamppost, and 
three mannequins were posed as if passing 
along the street. A parking meter stood at 
one side of the display. The crowning 
touch, however, was the recording played 
over the public address system (as in all 
of Kehrt’s sound windows, the sound was 
muted, being barely perceptible except for 
shoppers close to the window); this con- 
sisted of a newsboy’s voice calling his 
wares. To obtain an accurate reproduction, 
Kehrt hired a real newsboy to make the 
recording. 


side. 


Emery Gregory, in charge of display for 
Neiman-Marcus’ Man’s Shop, in Dallas, 
did the window shown in the third illustra- 
tion. The card copy here read: “Modern 
design newly seen in ties.” The ties 
were displayed on plastic fixtures resting on 
plain white columns and white tables. Two 
pieces of material from which the ties were 
made were matted with white and hung 
from the ceiling by plastic These 
pieces of material gave the effect of being 
modern prints of an abstract design. 


rods. 


The card copy was placed on a_ small 
white easel, against which leaned a small 
white palette with splashes of the colors 
which predominated in the ties. The back- 
ground lighting was composed of several 
different colors, thus giving the window the 
effect of one large abstraction 
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See us at the Hotel New Yorker, June 20th to 25th 
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Displays By Alline 


In the first of these displavs by Emile Alline, Maison Blanche 
New Orleans, a realistic patio based on one of New Orleans’ 
old court yards was painted on the backwall. Summer foliage 
in large urns adorned the walls and foreground, while the 
furniture was in iron. 

Tropical foliage at one corner was the only prop used: in the 
men’s wear display. 

At the immediate left is a display in which the entire back 
ground was covered with papier mache squares painted white 
and antiqued with gold. A flower pot was made of the same 
squares and held a spray of calla lilies. The floor was covered 
with alternating white and gray triangles. 

For a promotion of the book, “Natchez on the Mississippi’, 
a typical plantation home of the deep South was painted on 
the background. Foliage and grass were used plentifully, and 
numerous old-time costumes were used. 

For a series of nine windows devoted to shoes the general 
theme shown in the last photograph was used. The shelves were 
flocked light vellow-green. Flocked baby’s breath was shaded 
from white to pink to fuchsia to blue to green to yellow. 
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Grom the Sheichback 


TIES ARE IN THE 
GRANDSTAND 


Wood grain panel forms back- 
ground of window. Stain panel 
pale aqua. In bold outline tech- 
nique, sketch on head and shoulder 
groups of spectators — mostly men. 
Cut slots in panel where actual 
neckties and handkerchiefs are to 
be placed. In order for design not 
to become too heavy at top, use 
ties without head sketch here and 
there. 

Approximately 14 inches from 
background panel, place panel No. 
2 — which is of similar construc- 
tion (approximately 20 inches high 
and with a thickness of 8 inches). 
Stain this unit slightly darker aqua. 
This panel can be used as display 
shelf for hats, slacks, field glasses, 
and additional ties. 

Paint actual backwalls and floor 
of window dark green. 


PORTRAIT FURS 


Window should give suggestion of 
artist's studio. Mannequin wearing fur 
coat is posed against drapery swags 
and stands on baroque pedestal to give 
her more importance in the set. 

Skylight, suspended from ceiling on 
angle, is constructed of 2 by 2-inch 
stripping covered in transparent fabric 
or frosted glass. Focus spotlights back 
of skylight. 

Off center of window is baroque easel 
which supports actual sketch of manne- 
quin in exactly the same pose, and a 
detail drawing of the fur shown. 

Palette, brushes, artist's stool and 
copy from still-life beside the easel. 

Cover floor in simulated marble 
squares. 

Paint out backwalls in cold dark blue. 
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—Seated at his desk 
is Henry Helms, 
display manager for 
the Charles Kauf- 
man Company, New 
Orleans— 


































—Second from the left 
in this photograph 
taken at Acapulco is 
George Wexler, Jas. A. 
Cole Company, New 
York City, with Mrs. 
Wexler beside him. At 
the extreme right is 
L. J. Chernoff, Shur-Nuff 
Company, Minneapolis, 
with Mrs. Chernoff at 
his right— 


Strudel, the suave 
dachshund, plays 
host to Cecilia 
Staples and Tom 
Lee at Sammy's in 
the Bowery— 





—W. L. Hill, a member of the 

display and store planning divi- 

sion of Goodyear Tire & Rubber 

Company, Akron, beams proudly 

on his talented daughter, Theda, 

who is one of Ohio's top women 
golfers— 


—Henry Callahan, window dis- 
play director for Lord & Taylor, 
New York City, talks to Henrietta 
Amos, chairlady of the cosmetics 
division of The Fashion Group, 
and Joseph Marcus, cosmetics 
buyer for The Hecht Company, 
Washington, D C. Callahan's 
address before the group ap- 
peared in the April issue of 
DISPLAY WORLD— 


—''Tobe"' Stanley, president, 
L. A. Darling Company, 
Bronson, Mich., entertains 
a group of Southern Cali- 
fornians at Slapsy Maxie's, 
Hollywood. Left to right, 
Les Miller; Stanley Thomp- 
son; Haydn DeVol; Trow- 
bridge Stanley; Ernest Nar- 
dini; Aubrey Maley; Harry 
Jensen; James H. Brewer, 
and Jim Stewart— 
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BASE METAL FOR YOUR HOLIDAY DISPLAYS 


LOOK FOR THESE BEAUTIFUL 
BASE METAL CREATIONS 


OUR COMPLETE LINE DISPLAYED 
JUNE MARKET WEEK, HOTEL NEW YORKER JUNE 20-25 - - - - - 








ROOM 
523 


ROOM 
522 








DISTRIBUTORS INVITED 








STARS IN HALF RELIEF 


Are available with Colors 
Inside or Outside 


BEAUTIFUL NEW RED METAL 
BOWS 


Individually boxed and packed 12 to 


LINK CHAIN 


A\l colors have silver backing which 





adds to the beauty of the chain. 


i eek . os a carton; full cartons only. Sizes Price 

Links 72-inch wide; 2 inch in dia | deel i ite da® Beast | 204% peel O80 $10.00 

ee a aoe — sizes On | $7.20 dz. $12.00 dz. $15.00 dz. | 234'—per 1,000 15.00 

request. Packed 60 ft. to a carton. 34"'—per |,000 20.00 

Price per carton. . $13.95 rg — ee 4¥''—per 1,000 30.00 
4 5 ft. long, 4 inches wide, shown left. 

, 6 ‘—per 100 10.00 

STAR GARLAND Price per dozen $24.00 8 "per 100 15.00 

a | HOLLY LEAF GARLAND 10 "“—per 100 20.00 
> teet long, 6 inches wide. Com- 5 ft. long, 6 inches wide, shown right. 











Price per dozen $24.60 HOLLY LEAF (8 IN. LONG) 


HOLLY WREATH WITH STARS | 4! Colors Price per 100 $7.50 
(LE Can be had in garlands. 


binations, red and silver, blue and 


silver, green and silver stars. (Spe- 


cial color combinations on request.) 


Price: inde Geis $24.00 HOLLY WREATH WITH GLASS HOLLY LEAF (6 IN. LONG) 
| a All Colors Price per 100 $5.00 
oe Size asia Price PUFFING FOIL (ALL COLORS) 
Size Standard Pkg. Gross 18 In. $4.75 ca. 50 ft. rolls (Silver) per roll $2.25 
4Vy In. | gross $ 9.00 24 In. 5.76 co. 25 in. wide (Colors). ..per roll 2.75 
9 In, Vy gross 36.00 | 36 In. saniatinian BASE METAL (ALL COLORS) 
2 In, 14 gross 66.00 | QUANTITY DISCOUNTS 25 in. wide—25 ft... .per roll $5.75 


CAN BE HAD IN ANY COLOR COMBINATION 


COLORS: RED — GOLD — SILVER — DARK GREEN — LIGHT GREEN — DARK BLUE — ICE BLUE — 
PINK — ORCHID — FUCHSIA — ROSE 


NEW ENGLAND DECORATORS SUPPLY CO. 
122-124 KINSTON ST., BOSTON 11, MASS. 
MEMBER OF THE NATIONAL ASSOCIATION OF DISPLAY INDUSTRIES 

















































Evaluation Of 


(The was delivered at 
one of the meetings of the Southern Display 


Memphis in 


following address 


Association's Conference in 


April.—Ed.) 
ISPLAY, a very short time ago, was 
probably looked at in very much the 
same way as the lady who watered 


at the store drinking fountain. 


floor manager stepped 


her lap-dog 
When the horrified 
up and said, “Madame, people have to drink 
that she quickly snatched 
the pooch “Oh! I’m so 
was for salespeople.” 
We in 
Store 


fountain,” 
and 


from 
away said, 
SOIT) I thought it 

Display has changed from all that. 
know how. much. 
management knows it too. What was once 
a job for a glorified janitor has become in 
stores a highly skilled affair, utilizing 
tricks: coordinated, 

glamorous 
and all the other 


the profession 


many 
and 
merchandise ; 


a thousand one 


fashionable set- 


tings; theatrical lighting, 

refinements that have built a growing 
national audience. This has all been very 
nice. That is—it all was very nice until 
a little over a vear ago. A few people 
started asking the display profession a 


which there was no im 
These questions came up 
regularity that 
Then a 


know, came 


few questions to 
mediate answel 
with a finally got to be 
reporter, 
along and 


“Wanted, 
turmoil 


embarrassing young 
name we all 
That 


Display,” 


whose 


found a story story, called 


Hucksters in caused a 


throughout the country Every one read 
it, and few have forgotten it. Why? Be 
cause that article pointed out a fact that 
had slid by the store managements all the 
time —that display was growing up. Sud- 
denly, display was of age and ready to 
step out for itself. Suddenly, more goods 
were being sold by display than any one 
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"The question of evaluating display, of course, is not confined to 


returns from window displays. 


Rather, the term is all-inclusive. 


It not 


only applies to an evaluation of the services of display as a whole, 
but also to the sales possibilities in promotion by any three-dimensional 


merchandise presentation. 


It is with that in mind that we herewith 


list a few of the existing conditions in the field to use as a starting 
point in our consideration of the subject we have before us." 


That is, people said 


But no one really 


had be lie Ve d possible. 


were being sold. 


eo0ods 
knew how 


Display 


many 
managers began to feel gratified 
that to prefer windows to 
ads. If they them why (and 
few did), the buyers would reply that they 


buy ers seemed 


asked very 


really sold more merchandise trom a win- 
dow. No one yet knew how much or why. 
They just did. Later, we'll go back to 
that. Right now I want to let that fact 


sink in for a minute. 


By JOHN R. COOPER 


Director of Display and Fashion Coordination 


Mandel Brothers, Chicago 


display, of 
from 


The 


course, is not 


question of evaluating 
confined to returns 
window displays. Rather, the term is all- 
inclusive. It not only applies to an evalua- 
tion of the services of display as a whole, 
but also to the sales possibilities in  pro- 
three-dimensional merchan- 
dise presentation. It is with that in mind 
that we herewith list a few of the existing 
conditions in the field to use as a starting 
consideration of the subject 


motion by any 


point in our 
we have before us. 

The display 
a crossroads. 
men of high intelligence and good training 
for their jobs. present 
can give all the necessary requirements 
for a well-trained display executive — and 
I have been disputed on this, but still say 
so—these men are for the most part self- 


profession today stands at 


Some stores are employing 


Since no school at 


taught. Many stores are presently dis- 
satisfied with men who are virtually in- 
competent. I might hasten to add_ that 


this condition 1s no more nor less the case 


than in any business field. There must 
always be the “also-rans”, the people who 
never quite make the grade. 

The lot of the average display worker 
is likewise good—and bad — depending 
upon the intelligence of such a person — 
and his attitude in picking up the essen- 
tials of his trade on-the-job. Until quite 
recently there was not one university in 


all-around display 
certainly not for 
towards a_ degree. 
talk, and a few moves, are now 
afoot partially to remedy this unfortunate 
condition; but the largest group of display 
untrained, unless fortunate 
under a director who can 


giving an 
and 
credit 


the country 
course, as such, 
undergraduate 


Some 


people are 
enough to be 


pass on to them the results of his experi- 





The major difficulty here seems to 
fact that display has become a 
related things:  car- 
design; color theory and practice; 
architectural planning; 
fashion coordination; 


ence, 
lie in the 
wedding of 
pentry; 
lighting; 
sign; painting; 


many 


stage e- 
and, 


“creative 


most recently, merchandising or 
merchandising,” a new term that. offers 
provocative possibilities. 

As regards salaries, almost the entire 


underpaid. I realize that I find 


sympathetic ear to. that 


field is 


more than one 


Display 


I beg to remind you, however, 
and growing profession 
years for the benefit 
of reaping a more bountiful harvest in 
time — especially if intelligent groundwork 
establishes the value of the 
plished. 

So, then, we see a field that is: 


statement. 
that any 
must put in lean 


young 


work accom- 


1. Growing in importance. 
2. Ready to start evaluation of its worth 
3. Eager to absorb people of intelligence 


and good training. 
4. Showing evidence of skill and shrewd- 
ness in merchandise presentation. 
Offering career possibilities to people 
want to “arrive” at a successful 
business life. 
the increasing responsibili- 


mn 


who 
station in 

6. Aware of 

ties being 

7. Establishing 

quality in its work. 

8. Creating respect in its field for the 

sales results it can produce. 

The horizon of display’s possibilities 1s 
already expanding in an outward direction. 
Though not more than half a dozen of the 
stores in this country —if that many— 
permit their display executives to mix in 
the actual merchandising functions of the 


given it. 


standards of taste and 


organization — this is, and will be, a grow- 
ing responsibility of directors who have 
proved their worth. Some heads have 


already qualified in this field by proving 
taste and 


to management their selective 
judgment in fashion merchandise; these 
are the future creative merchandise men 


who will build a new conception of store 


promotion—and not far in the future, 
either. 

There are many such opportunities and 
no one who has ambitions in the display 


[Continued on page 130] 








, 1948 


seems to 
becom a 
igs: Car- 
practice : 
stage (e- 
tion; and, 
“creative 
lat offers 


he entire 
at I find 
to that 


however, 
“( »fession 
benefit 
rvest in 
undwork 
accom- 


$s worth 
Iligence 


shrewd- 
on. 
people 
ccesstful 
ns ibili- 


te and 


or. the 





ties is 
‘ection. 
of the 
any — 
nix in 
of the 
grow- 
have 
have 
roving 

and 
these 
men 
store 


uture, 


and 
isplay 





MAY, 1948 
DISPLAY WORLD 


87 








Market Week 


20-25 
” Yorker 


Showing 
june 


Hotel Ne 
Rooms 601-602 




















een 


W. M. ZEPP 


923 NORTH COLE AVENUE 


N-FIELD STUDIOS 


HOLLYWOOD 38, CALIF. 





Television 


Windows 
At Sachs 


By LES BAROFSKY 
Morris B. Sachs, Inc., Chicago 


HY television in the display window 
of a specialty shop tor men and 
women Kirst ot all, it is a huge 
success from the standpoint of institutional 
display and the sale of merchandise. 

The following statistics were considered 
before Morris B. Sachs, Inc., installed tele 
Vision in the company’s two stores: Chicago, 
with a population of about 3,500,000, had 
approximately 16,000 television sets — in 
operation as of March 1 when installa 
tion was made at our stores. Two thousand 
of these sets are located in taverns and 
cocktail lounges; the other 14,000) are 
homes. It is estimated that an average ot 
about seven persons constitute the “audi 
ence” at each set So discounting — the 
tavern audience there are about = 100,000 
‘home folks” having the privilege of seeing 
television shows (It is interesting to note 
in passing that a recent survey showed that 
almost 80 per cent of television sets in the 
home were owned by individuals in_ the 
income bracket of $4,500 and under.) 

We decided that the lure of television 1s 
a natural for the vast section of the popula 
tion which seldom has an opportunity ot 
enjoying a video program, and_ that this 
initial interest could be transferred to the 
merchandise displayed in) connection with 

e novelty. 

Phe original installation at Sachs was the 
Philco Model 1050 console, with the 10-inch 

The crowds were so big that 

unable to see, so we decided that 

projection set with its 20 by 15 

inch picture would be the solution Phe 
television experts from Philco advised. the 
Ww projection set in the South store, 


use ot t 


] 
where there 1s a 9-foot window depth, but 


not in the North store where there is only 
a 5-toot depth Phe picture on the projec 
tion set, we learned, should be viewed from 
at least 1 feet away trom the. screen: 
otherwise th is the same effect as sitting 
too close to the screen in a motion picture 
theatre a distorted and indistinct picture 

Qn extremely bright davs we have had 
trouble with sharp reflections on the window 
glass lt the light in the window 1s\ in 
creased to overcome these reflections, the 
picture on the screen becomes faint because 


[Continued on page 162| 
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FOR THE MEN WHO INSTALL 





DRUG STORE WINDOW 





THIS COLORFUL 
WINDOW zee 
FOR YOUR 
CUSTOMERS! 


Interested in giving your druggists a 
hard-hitting related item display? Here 
it is! Free! Gem’s smart Vacation Needs 
Promotion. A complete kit giving your 
druggists this full window (everything 
but the merchandise) plus a 23” Counter 
Merchandiser. 

This Gem idea will save you hours, 
will help you install a top-notch, sales- 


building display . . . and, it gives your 


customers a chance to win one of 115 
rich prizes totalling some $2,500.00. Top 
prize is an all-expense trip to Hollywood 
for two (or cash). 

Get your drug store customers to write 
for this Gem kit. Or send us a list of your 
stores which can make use of this power- 
ful merchandising plan. Your druggists 
will thank you for suggesting the Gem 
Vacation Needs Promotion. 


Gem Division, AMERICAN SAFETY RAZOR CORP., Brooklyn 1, N. Y. 
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Title Registered U. S.-Patent Office 
“cB with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 


} H. C. MENEFEE. President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 
. The Promotion of Display. 


: More Display Cooperation by Manufac- 
turer and Merchant. 


3. Advancement of the Display Business. 

4. Practical Service to the Display Profession 
and Industry. 

5. Greater Appreciation of Disploy's Power in 
Merchandising. 


6. Absolute Independence of Our Editorial 
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Nippersink Clinic 
Is Cancelled 

Elsewhere in this issue 
to the effect that the Nippersink 
Clinic has been cancelled. The spon- 
sored by the National Association of Dis- 
Directors as its first major event in 
the career of the new organization, was to 
been held at Nippersink Lodge and 
Club, City, Wis., during 


appears an item 
Display 
clinic, 


play 


have 
Country Genoa 
May 9-12 

It is probably just as well that this clinic 
cancelled, for the dates selected 
against it right from the start. Coming 
only a month or before the big Display 
Market Week in New York City, 
playmen could get away for 

and it plain 
attendance at Nippersink would be 
gible, whereas it is indicated that the 
ket Week will draw the 
throng of displaymen in its history. An- 
other fact militating against Nippersink was 
the location; New York or Chicago 
or other have an abundance of goo |! 
examined and_= studied by 
this would not have been 
the case with Nippersink unless the visitors 
spend additional 
and from the 
program worked 
Display 
was an excellent one, 
intact for 
It covered broad phases 


Was were 


few dis- 
both occasions 
that the 
negli- 


Mar- 


biggest 


early became 


this vear 


where 
cities 
displays to be 
visiting delegates, 
were willing to days in 
meeting. 
the 
Directors’ 
shoul | 
some 


Chicago en route to 


However, the up by 


National 


committee 


\ssociation of 
and 
be preserved practically 


future gathering. 


of display in much detail, and the panel 
of experts to appear on the various pro 
grams could leave nothing to be desired. 
Among the subjects to be covered were 


Coordination of advertising and display; the 
retail worth of display merchandising; colo 


the changing trend in display: 


influence ; 
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dealer helps; store and department layout 
and design; the decorator infiuence; light- 
ing; national store-wide promotions; dis- 
play evaluation, and publicizing retail dis- 


play merchandising. 

A program of such scope certainly should 
e kept in mind and presented at some later 
date many displays 
possible, regardless of what 
and conducts it. 


before as executives as 
organization 


sponsors 


Packaging Industry Sees Recession 
Followed By Expansion 


Two out of every three of 185 leading 
companies in the $6,500,000,000-a-year pack- 
aging and packing industries foresee a mild 
business recession beginning next fall or 
early 1949 and lasting from six months to 
a year, according to a poll taken among 


equip- 
the 


producers of packaging machinery, 
ment, materials, 
American Management 

Pointing out that the packaging and pack- 
always been an index of 
general business activity because its outlook 
reflects the expectations of almost all other 
businesses, package producers ques- 
tioned stated they believe their volume will 
remain at its present level or show a slight 
increase but that net profits would drop 
approximately 15 per cent in the coming 
year. 

The poll was taken by the American Man- 
agement Association for the information of 
more than 15,000 representatives of approxi- 


design and services by 
Association. 


ing industry has 


most 


mately 5,000 packaging and packing pro- 
ducers and users in the United States and 


18 foreign countries who gathered in Cleve- 
land, April 26 through 30, at AMA’s 17th 
annual Packaging Exposition and Confer- 
ence, the trade kind 
ever held. 

The companies polled were the 185 who 
used 100,000 square feet of display space at 
the Cleveland auditorium to show the latest 
developments in the industry. 

The were not asked to give 
their opinions of the causes for the expected 
drop in profits and volume this but 
80 per cent reported awareness of a return 
to a buyer’s market accompanied by growing 


largest show of its 


companies 


year, 


competition. Generally, only those com- 
panies supplying packaging machinery or 
materials in which wood, paper, or metals 


are a major ingredient reported a continu- 
ing seller's market. 

Most companies reported a slightly greater 
supply of materials but the latter companies 
estimated their production will be limited 
by shortages for another six to nine months, 


or more if an added strain is imposed for 


defense purposes or for European economic 
cooperation. A few of these companies see 
a shift in the next few months, but some 
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see a buyer's market for as far as two 
years away. 

Although nearly a half of the companies 
believe their net profits will drop approx:- 
mately 15 per cent in the coming year, 20 
per cent expect their profits to remain the 
same and a third anticipate an appreciab| 


rise. 





Kay, Inc., To Continue 
Gallery Of Displays 

The exhibit of displays opened by Kay 
Inc., in January at the Penthouse Gallery, 
9 East 40th street, New York City, has 
caused such interest on the part of national 
advertisers and their agencies that it 
been decided to continue the exhibit 
manently, with changes of displays 
time to time. 

Currently on view 
merchandising units, 
devices, wall signs, frames, department store 
fixtures, window displays, outdoor 
and the like. These are executed in a wide 
variety of materials — plywood, solid wood, 
steel, plastic, glass, wire, brass, aluminum 
and “Masonite” — used singly or in 
bination. 

Featured are those displays which, be- 
cause of their appropriateness to dealer 
needs, have attained the highest degree of 
dealer acceptance, the most desirable store 
positions, and the longest periods of sus- 
tained showing. 


has 
per- 
from 


are counter displays, 


floor displays, vending 


signs, 


com- 





"Hang-Neat" Keeps Garments 
In Perfect Alignment 


Marketed under the name of 
by Nat Siegel, Inc., 39 West 
New York City, a new device is 
to keep apparel on racks in perfect 
ment. Made of stainless steel, the 
is curved to fit over the regular rack rod 
to which it is adhered with Duco cement. 
Each section is notched at regular intervals 
to take the hanger head, and thus garments 
are held neatly and more attractively. The 
fits any rod. 


“Hang-Neat” 
37th 
designed 
align- 
unit 


street, 


device size 


Baltimore Display Guild 
Hears Panel Discussion 


Members of the Baltimore Display Guild, 
and their guests, met the evening of May 5 
for a display clinic in which the moderator 
was William W. Quantrell, Men’s Wear 
magazine, and the discussion panel was 
composed of Howard M. Cowee, of the 
Cowee-Rattner Advertising Agency and New 


York School of Retailing, Albert Bliss, 
Bliss Display Corporation, Earl Dash, 
Women's Wear Daily, all of New York 
City, and W. Arthur Gray, Lansburgh & 
Brother, Washington. 


facts and fig- 
Bliss cited 


In discussing the need for 
ures on display’s selling power, 


specific instances of increased sales through 


display treatment. Arthur Gray spoke of 
the newly formed Display Group of the 
National Retail Dry Goods Association, of 
which he is board chairman. Cowee dis- 


cussed display’s relationship to the rest of 
merchandising, saying that it does more to 
establish the standing and character of th 
store in its community than any othe! 
operation. 
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the new 


mannequins 


DESIGNED BY MAYORGA... 







Are the perfect figures for year-round 
display of your merchandise... 


because ... In winter they 


are beautiful in evening gowns, 
because ... In spring they 


can wear suits, dresses, toppers, 





furs and smart daytime suits. 






all spring apparel. 






because . .. In summer 
these beautifully sculptured 
figures can be shown in 
bathing suits, beachwear, 
bare-footed or with sandals. 


because ... In autumn 
they are wonderful for 





exciting display 
and all this because of... aap of lovely fall styles. 
e Perfect fit... fluid design. 
e Hour-glass waistline. 


e Sculptured toes... rubber hands... 


ears made for earrings. eighteen new models from which to choose 
e Wigs interchangeable on all heads. and exclusive with... 
e Glass or lucite bases. 


e Papier-mache construction. 


DVheit fiegelv 
YOU ARE CORDIALLY INVITED TO VISIT OUR SHOWROOMS DURING Pepe te 


THE N. A.D. 1. DISPLAY MARKET WEEK: JUNE 20 to 25 INCLUSIVE. 39 W. 37th St, New York 18, N.Y. 





91 











DISPLAY WORLD MAY, 1948 








—Glass rod dividers help to separate sales alcoves adjoining the main showroom at Bernhard Ulmann. All lighting is fluorescent, directed on the floor. 
Ceilings are black— 


ITH display figuring so prominently 
in any showroom. treatment, the 
general setting and particularly the 
fixtures for the rooms shown here are of 
interest. S. S. Silver & Co., Inc., New York 
City firm of designers and manufacturers, 


Modern Showroom planned these modern and efficient Bern- 
offices with 


hard Ulmann showrooms and 
light, gay, modern colors and attractive 


furnishings as the key-note. 

The main large showroom is entered via 
a bank of elevators faced with flush 
bleached oak paneling. This room has 
several alcoves for salesmen’s and_ indi- 
vidual displays, with drawer sections or 
decorative screens dividing them trom the 
showroom proper, but leaving them open to 
view. Large, built-in floor-to-ceiling dis- 
play units framed with a bulbous oak 
moulding surround this main showroom. 





Especially designed desks and accessories 
are arranged in intimate groupings for 
chent and salesmen use. 

There are two smaller circular show- 
rooms off the large room, with similar wall 
display units incorporating drawer space 
for sample merchandise. These rooms have 
large oak tables surrounded by chairs. The 
color scheme in all the showrooms is made 
up of gray, greens, coral, chartreuse, and 
a deep brown. The ceiling is black. Direct 
fluorescent lighting fixtures are used, play- 
ing all light directly on the floor. ‘Louv- 
rex” glass and cherry wood partitions hide 
unsightly building windows in private 
offices. Individually designed desks, swivel 
chairs, conference tables, and accessories 
are used. 

Bernhard Ulmann is located in New York 
City. 


—The color scheme throughout the showrooms 

is gray, greens, coral, chartreuse, and a deep 

brown. A bulbous oak moulding is used ex- 
tensively— 
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“There's Always Something New 
At Hanger Headquarters!” 


THE NEW 
"SEE SIZE” 


(Trade Mark) (Pat. Pend.) 


Our latest plastic 
size divider with 


INTERCHANGEABLE SIZES 


Can’t Fall Off The Rack! 
Here is the most versatile size 
divider on the market today. 
It is of heavy moulded plastic 
with a window in which is 
inserted the proper size re- 
quired. An exclusive feature 
of this divider is its ability to 
show one size on one side and 
another size on the other. No 
other divider can make this 
claim! Dimensions: 7A” 
long by 334” wide .. . In 


white or black plas- 
tic (please specify) 35¢ 
Each 


(including insert) 





May also be had in colors to 
order. Divider inserts = 
7% cents each additional. All 
sizes in stock from 1 to 60, 
including all half-sizes. 





Jobber Inquiries Invited. 


NATIONAL HANGER CO., INC. 
253 WEST 26TH ST. NEW YORK CITY | 














“There's Always Something New 
At Hanger Headquarters!" 


HEAVY PLASTIC 
Mannequin Head Covers 

















‘ long; 16" wide. Made of 
Each 


Dimensions: 17 
4 gauge plastic (very heavy). 


' 35. 


Mannequins are expensive and deserve protection against dust. 
In answer to the demand for protective covers of this type, we are 
happy to offer the above cover for immediate delivery. 


NATIONAL HANGER CO., INC. 


253 W. 26TH STREET NEW YORK CITY | 








There’s Always Something New At 


HANGER HEADQUARTERS 





BRAND NEW! INEXPENSIVE 
BLOUSE and DRESS HANGER 


No. 505-L Here's our answer to the many demands for a 


Available in crystal and colors. Per 100.... 


light weight, inexpensive, plastic blouse and dress hanger. $ 
17 inches in length with nickel plated ease hook. i3. 50 
















clips. This is deluxe equipment for the better store. 





BRAND NEW! 
MODERN 


CONCAVE 
HANGER 


No. 605-MC 
This hanger is made in answer to the 
great demand for a concave shaped 
ladies suit hanger. 


It is absolutely unbreakable and its beauty will enhance your garments. Clear plastic styrene’ with nickel plated hook and 37 50 
Length 1634 inches, packed 50 or !00 to carton. e 


a. 








NATIONAL HANGER CO.., Inc. 


Representatives: Mr. Morty Fay, 17 N. W. 2nd Ave., Miami, Fla. 
Phone Number 25994. 











Mr. S. Shapiro, 941 Roosevelt 


JOBBER INQUIRIES INVITED ... WRITE FOR CATALOG 


NEW YORK CITY | 


Boston, Mass. 


253 W. 26TH STREET 


Mr. Harry Intrilligator, 60 South St., 
Phone Hancock 0504. 
Rd., Chicago, Ill. 
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SDA Scenes 


—At the upper left is a photograph taken at 
the exhibitor's luncheon at the Southern Display 
Association's conference in Memphis. 


Upper center, K. V. P. Burnham, J. P. Allen & 
Co., Atlanta, the new president of the SDA. 


Upper right, John R. Cooper, Mandel Bro- 
thers, Chicago, the principal speaker on the first 
day's program. 


Center, the manufacturers’ committee. 


Lower left, the lobby of the Hotel Peabody 
was especially decorated for the conference. 


Lower right, the three top officers of the 
SDA for the coming year. Left, K. V. P. Burn- 
ham, president; center, Walter Spitzkeit, Elmer's 
Mens Store, Guifport, Miss., second vice-presi- 
dent; right, Ted Solomon, A. Harris & Co., 

Dallas, first vice-president— 
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See us 
at the 


9 & Market Week 
Ze Room 823 


Fiotel New Yorker 
June 20-25 








facil + fab* is our very rich, 
lustrous, laminated unwoven 
satin material, perfect for 
display use. Unlimited colors. 


MADE IN THREE DIFFERENT TYPES: 


} PLIABLE SATIN VINYLETT, stretchable, for 
* perfect draping and covering. 


9 LIGHT WEIGHT, paper backed, flexible, 
* in wide widths and ribbons. 


3 BOARD WEIGHT, backed with 13 pt. white 
* board. Bends and cuts perfectly. In wide 
widths and ribbons. 


See Your Local Display Supplier Today! 


Laminated Products 


ORIGINATED AND MANUFACTURED EXCLUSIVELY BY 


FACILE CORPORATION 


675 FIFTH AVENUE + NEW YORK 22, N. Y. 


*REG. U. S. PAT. OFF. 
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DISPLAY WORLD 


. As Seen 


By Managemen 


By HOBART D. TURMAN 
General Manager, Phil A. Halle, Memphis 


"A general manager requires very little in life. All he asks of display 
and of his display department is that the citizens of his community 
toss and turn in their beds, kept awake all night long by a mad 
and burning desire to possess everything his store has for sale." 


delivered at the 
Conference 


(This address 
Southern Display 
in Memphis.—Ed.) 


was 
Association's 


HERE are two stories which I desire 
to tell you, neither of which is new, but 
each of which has a direct application 

to this business of display. 
The first 
member of 


man who is a 
and in the 


Barnum 


one concerns a 


your profession 


employ of Ringling Brothers, and 


Bailey. It was his job to precede the circus 
into town, arrange for space on the barns 
and buildings for the purpose of hanging 
pictures of the bearded lady, the three- 
headed snakes and Little Eva. It was also 
his job to sell display space on the backs 


of the elephants which would walk in the 
and let me. tell something 
One day he came 


parade, you 


that was no picnic. into 
a small crossroads town in which there was 
and on the front of this 
a sign which read, “J. Wellington 


Wellington 


So gathering his strength, 


only one store; 
store Was 
Murphy Mercantile Company, J. 
Murphy, Prop.’ 
our hero goes and attacks Mr. Murphy on 
backs of 


the subject of display on the 


elephants. But Mr. Murphy is a_ little 
hostile. 
“Why should I buy your space?” he said 


for 20 vears, and there isn't 
around parts 
who I am or what I sell.” 

Thinking fast, pointed 
the street, and he said, “What's that build- 
ing over there ?” 


ae lg. : been here 


a Man Or Woman the se who 


doesn't know 
our hero 


aCTOSS 


“Why, it’s the Episcopal church,” said 
Mr. Murphy. 

“And how long has it been there 2” 

“About 75 years, I reckon,” said Mr. 
Murphy. 

“And yet,” said our hero, “They ring that 


church bell every Sunday morning.” 

The other story also has a religious flavor, 
and it is about the rapid rise from rags to 
riches of a certain man named Joseph, now 


deceased. Now those of you who have read 
the Bible have undoubtedly come across this 
remarkable business biography which tells 
us how, due to circumstances beyond his 
control, this boy Joseph found himself in 
Egypt, a slave. This fabulous land of ours 
south of the Mason Dixon line is known as 
the land of dreams—thanks to Tin Pan 
Alley, and the fact that it rhymes with 
New Orleans. And I submit to vou, ladies 
and gentlemen, that the original land of 
dreams was ancient Egypt. 


This story takes place 3,209 years ago. 
People were always having dreams over 
there, and to these dreams they attached a 
great deal of importance. And those who 
had enough money would have them in- 


terpreted; and this slave, Joseph, got him- 
self quite a reputation for being able to 
do it. He was the Amos Parrish or the 
Kiplinger of the day. Well, the old Pharaoh 
had a dream one night, and he thought it 


was significant enough that he had _ better 
have it looked into. He called in a lot of 
businessmen to hear it, but no one could 


out. 
about Joseph, so he 


Finally some one told him 
called in Joseph, told 
him his dream; and Joseph gave him the 
obvious explanation — that his 
meant there would be seven years of famine, 
and urged the Pharaoh to lay in a stock of 
supplies and to advise all of the citizens of 
to do likewise. They did; the 
prediction proved to be correct; and while 
all the countries round about 
on relief, the Egyptians were eating high 
on the hog. 

About this same time they heard about 
all this plenty in Joseph’s home country of 
Israel, and the Israelites began to flock in 
by the hundreds. When they arrived, Joseph 
fixed them up with the best-paying jobs; 
strangers, friends, and relatives alike. He 
could do this because the king, in the 
meantime, had appointed him Keeper of the 
Great Seal, which was a position second in 


figure it 


dream 


Very 


the country 


other were 
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importance only to that of the king him- 
self. So far as the Israelites were con- 
cerned, the bloom was on the rose. 

And then this narrative sneaks up on us 
and hits us over the head with a hammer, 
because, without any warning whatsoever, 
it goes like this: “And Joseph dies, and all 
of his generation. There arises in Egypt a 
new king which knew not Joseph.” The 
new king immediately took all of the Israel- 
ites and put them back into slavery, in 
which condition they remained three hun- 
dred years until Moses came along and got 
them off the hook. 

Now Joseph was as well known in Egypt 
as was Mr. Murphy in that little crossroads 
town, but what happens? <A few people die, 
new ones are born. The king who 
went right along with Joseph in his glori- 
fying of the Israelites dies; a new king 
arises, and he puts them all in slavery. And 
all of the display value attached to the 
name of Joseph goes into the ash can, be- 
cause that generation is gone. 

When you and I walked into this 
this morning, there were south of the Mason 
and Dixon Line, lying on their sick beds, 
several hundred old gentlemen and_ old 
ladies, people on whom you have spent a 
great deal of time and effort and money, 
convincing them that your store is the only 
store in the whole world to go to, if they 
want real value and fashion-right merchan- 
dise and good service. But during the 
interval of time that has elapsed between 
our coming in and this particular point, 
several hundred of them have died, and the 
goodwill that you have worked so hard to 
establish with those folks is about to be 
interred 6 feet under the surface of the 
earth, and there it will remain. 

On the other side of the ledger, during 
that same interval of time there were born 
south of the Mason and Dixon Line several 
hundred lusty, stalwart boys and girls, to 
whom you gentlemen and your stores mean 
absolutely nothing. They don’t know Rich's 
in Atlanta from a dry Martini; they don't 
know that the place to go for “Style-Right” 
and “Weatherproot” diapers is A. Harris 
& Company. So that process of education 
through display has to start all over again. 
And this is the bright side of the picture. 
According to the American Table of Mor- 
tality, you have exactly 62 years and 76 
days in which to do it. And I give you a 
solemn charge (and I speak now on behalf 
of all of the general managers whose stores 
are represented here this morning by you 
ladies and gentlemen) that you make the 
most of every hour and every minute of 
that 62 years and 76 days. 

A general manager requires very little in 
life. All he asks of display and his dis- 
play department is that the citizens of his 
community toss and turn in their beds, kept 
awake all night long by a mad and burning 
desire to possess everything his store has 
for sale. And now I am going to tell you 
how to do it. There is a very simple little 
formula, so basic 1 think it should be dis- 
cussed in every meeting of this kind. There 
are three parts of it, and the first part that 
I want to talk about is: 

1. Streamlining. Back in 
time, the geniuses of the scientific 
said without hesitation, equivocation of 
mental reservation that if a conveyance 

[Continued on page 148] 
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"17's THE Walwral THING To DO” 


Displaymen who seek true and vivid expressions of natural 


beauty use our displays with zeal and dramatic interpretation! 





EXCLUSIVE, 
and repeated by popular demand 


OLTMANNS’ 
14 Pointed Chrome Star 


All dressed up with that “new look” 
and a distinctive feature for your in- 
terior displays. . . . Choice of mechani- 
cal revolving or stationary units. 
Don't miss it! 


COMPLETE CHRISTMAS SHOWING 


In Parlors A and B 
THIRD FLOOR 
HOTEL NEW YORKER 


NADI Display Market Week 


June 20 to 25 inel. 





Me 














it 


1947 Christm4s Interior, John 
Taylor Dry Goods Co., Kansas 
City, Missouri. Elmo F. Par 
rett, Display Director. 


Trees and Ledge Units by OLTMANNS, 
OMAHA. 


Sleighs and Reindeer’ by EVERETTS 
FREDERIKSEN-SOPER, INC., KANSAS 


CITY. Santa Claus by HAROLD GALE, 
KANSAS CITY. 


For Traditional Christmas 
Displays... Plan Early to Use 


OLTMANNS’ FLAMEPROOF PINE! 


You're sure to find many new ideas here — all with 
that “new look’’ — and more natural than ever! 
Forest green pine trees and forest units with heavy 
white rayon flock and diamond dust finish — also 
new vivid colors and pastels for your fur displays 
— and still reasonably priced, too. 


OLT MANNS 


OMAHA 2, NEBRASKA 


Display Designers, Manufacturers 
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See the Garrison-Wagner Exhibits 


NEW YORK NADI DISPLAY MARKET WEEK 
HOTEL NEW YORKER JUNE 20 TO 25 


TWO GREAT DISPLAYS 


Rooms 611-12-14-15 Rooms 81 1-12-14-15 
GARRISON-WAGNER COMPANY 
2018 Washington Avenue St. Louis 3, Missouri 











Showroom Feature--- 


AUGUST FUR SALE 


















5 aig 


CPE: 





Petal +o 


For the wintry effect that sells furs in August, use these frosty displays selected 
from among the thousands of items that make up America’s Most Complete 
Line of Display Materials. Check the list . . . Plastie Logs, Plastic Snow. 
Frostee Sno, Frostee Sno Blocks, Frosted Natural Branches, Plastic Snowmen. 
Snow Paper. Christmas Blue Seamless Paper, Snowflakes, Spiral Stripe Tubes 


in blue and white, and flocked pine needle sprays . . . literally everything you 
need for a complete August Fur trim ... and every item available from this 


one source. 





Incidentally. the letters which stand out so sharply from that blue Seamless 
paper background. were cut with a pen knife from frosty white plastic slabs. 
It’s easy to do. and we think you'll agree that the effect is well worth the 
little extra effort. 
Prices and other information on the items shown available on request. 
Visit our St. Louis or Chicago Showrooms — 
you're always welcome 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVENUE ST. LOUIS 3, MISSOURI 
Chicago Showroom — 20 East Congress 
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Golden Anniversary 
For Stemplers 

A supper and dance will be held tor the 
family and triends of Barney Stempler and 
Mrs. Stempler at the Twin Cantors hall 
Brooklyn, on June 5 in celebration of the 
couple’s golden anniversary. 





— Mr. and Mrs. Barney Stempler — 


Stempler has been a well-known figure 
in the display and hanger fields for more 
than half a century. He started the com- 
pany of Barney Stempler & Sons back in 
1906 and has been responsible for many 
advances in the hanger industry. Currently 
he has set up a new factory to handle the 
complete manufacture of women's and _ chil- 
dren’s plastic hangers in jewel-tone colors, 
assisted by his son, Sam Stempler 


LeClaire Appointed 
By Harrisburg Firm 

The appointment of J. M. LeClaire to the 
position of fashion decorator, including 
window and interior display, has been made 
known by Donen Stores, Inec., Harrisburg. 
Pa. LeClaire comes to the firm from 
David's, Albany, and at one time he was 
with Denby’s, Troy, N. Y. 
Morton Succeeds Gasque 
With Mangel Stores 

W. A. Morton has been named to head 
display for Mangel Stores, Inc.. New York 
City. He was formerly with W. T. Grant 
& Co., and succeeds Boyd Gasque; the 
latter resigned the position several months 


ago. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 

















1948 


or the 
er and 
s hall 
of the 





hgure 


more 
com- 
ck in 
many 
rently 
e the 
chil- 


olors, 


o the 
uding 
made 
burg, 
trom 


was 
head 
York 
rant 
the 
mnths 
entail 
VS 
s- 
Ss, 
n- 





MAY, 1948 


DISPLAY WORLD 








Her lips and eyes move naturally 
as she discusses selling points of 
her apparel. She answers ques- 
tions. Operates by remote con- 
trol. An actual voice is used — 


not a recording! 


This is the already-famous talking mannequin you have been 
hearing about. This is the mannequin which will get your store more 
word-of-mouth publicity than you would believe possible. She 
actually carries on a conversation with shoppers. The lips move 
naturally the eyes have motion . . . she is a sure-fire 


crowd stopper! 


And in addition, this mannequin has the famed Masso styling; she 





Write, wire or phone today for 
complete details. Learn how you 
can obtain this truly unique 
fashion figure for your store... 
the outstanding hit of the SDA 


Conference in Memphis! 








wears clothes beautifully. Superb just as a mannequin . . . but 
with the added features of talking and motion, she does a truly 
magnificent selling job! 


On Display in Rooms 544 and 545, 
Hotel New Yorker 
DISPLAY MARKET WEEK, JUNE 20 - 25 


DISPLAY MANNEQUIN, Inc. 


257 WEST 1!7th STREET 


(WAtkins 9-4275) 


NEW YORK CITY II 
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CASEIN PAINT .. . 


The following colors only. Black, 


Coral, Brick Red, 
>1.30 


Ivory, Cream, Pale 
Green, Gray, Buff, 
Per Gal. Pale Blue. 
Minimum Order 8 Gals. Assort. 
SHOW-CARD COLORS 


The following Colors only. Dark 
Green, Light Green, 
90¢ Red, Black, Orange, 
Light Blue, Magenta, 


Per Qt. Red Orange. 
Minimum Order 8 Qts. Assort. 


SILK SCREEN COLORS &= 


Now for the first time we offer 
Silk Screen Flat Poster paints and 
Textile paints in Ye pints. Red, 
Green, Blue, Black, White, and 


Yellow. 


TEXTILE COLORS, 1% Pt. .65 
POSTER COLORS, ¥% Pt. .65 


......- COLOR AID 





The most revolutionary develop- 
ment in color. 200 coordinated 
colors that won't fade, available 
on convenient 17"x22"' sheets. They 
take ink, tempera, pencil, and 
show-card; Color-Aid papers can't 
be stained by Rubber Cement or 
fingerprints. Their permanent, 
washable surface will withstand 
erasing and the color won't bleed 
nor wrinkle when wet. For your 
further convenience there is the 
Color-Aid swatch book with 3''x5" 
swatches of all the 200 papers, 
comprising 24 basic hues, 4 tints 
and 3 shades of each hue and 8 
grays. Makes specifying color easy 
and solves your color 

25¢ problems. The book, 
handy in form, will pay 


Per Sheet / R 
for itself many times 
$3.75 over in savings of your 
Per Book _ time, effort and energy. 
Dealers and schools write for discounts 


on above items. 
Please allow for postage in shipping. 


H. T. HERBERT CO. 
33 W. 46 ST., NEW YORK 19, N.Y. 
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Lighting Expert Addresses 
California Group 

Speaker at the last meeting of the South- 
ern California Display Club in Los Angeles 
was C. M. Cutler, lighting expert with the 


Lamp Division of General Electric Com- 
pany, Cleveland. He discussed current 
display lighting trends and said that all 


merchandising emphasis today is on visual 
selling. 

T. H. Shepherd, director of lighting for 
the Los Angeles Department of Water and 
Power, demonstrated unusual uses of light. 
Ralph T. Dickey, of the same organization 
and president of the club, was in charge of 
the meeting. 

Philadelphia Market Week 

To Be Held September 7-9 

25 local display firms, 
of the Philadelphia Associated 
Display Industries, will participate in the 
first Display Market Week to be held in 
that city. Dates for the event have 
set as September 7-9. 

Anticipating a good attendance from out- 
of-town displaymen, Edward Wagenfeld, 
president of PADI, has announced that the 
exhibitors will set up their displays in the 
main ballroom of the Hotel Benjamin 
Franklin, while local display directors will 
create individual displays for the center of 
the Philadelphia 
tributing some 40 door prizes, according to 
Wagenfeld. 

An added feature of the show will be 
the presentation of the PADI's first annual 
“Display Award” which will be given to the 
display director deemed to have created the 
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most outstanding window or interior dis- 
play during the year pyior to the Market 
Week. The last evening of the show wil! 
be given over to a reception and dance. 

At the last meeting of the PADI th 
speakers were: Robert O. Johnson, Con 
solidated Edison Company, Chicago 
Edward S. Arkow, Arkow-Lewis Asso 
ciates; Craig Embree, Geuting’s; Thomas 
Comerford, Lit Brothers, and Charles 
Grakelow, in charge of the city’s depart- 
ment of Supplies and Purchases. 





Aluminum Frames 
For Display 

Display-Sales, Inc., 624 South Michigan 
avenue, Chicago 5, has announced all-metal 


satin finish extruded aluminum frames fot 
poster and card display at the _ point-of- 
sale. The frames are fabricated with ample 


channels for the easy change of cards, and 
are available in standard and custom shapes 


and sizes, in both wall and easel types. 
Literature can be had from Display-Sales 
on request. 
Kendall Named 
By Oakland Firm 

Sam Kendall has taken over the dis- 


play department of Kay Jewelry Company, 
Oakland, Calif. 
Glasz Heads Display 
For Morrison's 

Kurt Glasz is now display director for 
Morrison’s, Indianapolis. He was formerly 
with the display department of David's, 
Cleveland. 








—At a dinner party given by L. D. Fox, Fox Display Service, San Antonio, at the Hotel Pea- 

body during the Southern Display Association Conference in Memphis; seated, left to right, 

Arthur Maharam; Mrs. John Sorenson; Everett Booth and Mrs. Booth; Mrs. L. D. Fox; K. V. P. 

Standing, John 

Sorenson; Mrs. Ted Solomon; L. D. Fox; Mrs. and R. E. Minear; Warren Gallagher; Ted 
Solomon; A, McNichols; Vernon Poerner, and R. C. Kash— 


Burnham; Miss Helen Reynolds; W. Cameron, and Mrs. Vernon Poerner. 

















4S MANNEQUINS 







@ Due to numerous requests, we now supply the “Senor 


California” men’s mannequins in an all featherweight paper mache construction. 


We have added a group of “Senor California” men’s hat heads to our rapidly expanding line. 


<< ge 












* 


during the New York 
Market Week — June 20- 


25. Hotel New. Yorker. 
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LOS ANGELES 14. CALIFORNIA 


MANUFACTURED BY 
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40 PRINCE STREET, 
NEW YORK 12, N. Y. 

















WRITE FOR NAME AND ADDRESS OF YOUR NEAREST JOBBER 











Anucther.... 
“DISPLAY WONDER” 


IN 


METAL 


































No. 60 - Tropical Plant 


A natural creation unsurpassed for 
permanency and durability of con- 
struction. Sturdy aluminum leaves 
and stems shaded in natural green 
colors. | Complete lacquer finish. 
Fabricated for quick assembly to 
facilitate handling. | Mounted in 
white lacquered wood tub. Ap- 
proximately 62" overall. 


Each $59.00 
DISPLAY WONDERS 


324 E. Front St. Cincinnati 2, Ohio 
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PRICE FABRICS CO. 
67 WEST 44TH STREET 
NEW YORK CITY 18 





Writing Advertisers 


@ Please Mention DISPLAY WORLD When 


DISPLAY WORLD 
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Showing Floor Coverings 


At Eye Level Angle 


NEW and revolutionary sales display 
technique for showing linoleum and 
other smooth surface floor coverings 

at eye-level range and in natural relation- 

ship to the floor has been developed by the 

Sloane-Blabon Corporation,” Houlder Hud- 

gins, president of the ,company, has an- 

nounced. 

“The technique represents the first radi- 
cally different method for displaying lino- 
leum since the inception of the industry in 
1807," he said 

“Believing that the conventional vertical 
roll method for displaying linoleum is un- 
Satistactory and has long been out-moded 
because of its physical characteristics, visual 
distortion and shadowing of product details, 
we set about to pertect a modern and more 
display technique,” Hudgins de- 
“Months of research and study of 
the problem gave rise to an utterly new 


efficient 


clared. 


and revolutionary method that permits clear 
and visual display of smooth surface floor 
coverings at eve-level angle and_ presents 
true color and pattern values to better 
advantage.” 

technique 
was developed by Sloane-Blabon designers 
and W. L. Stensgaard & Associates, Chi- 
cago, who worked in close collaboration in 


Evolution of the new display 


perfecting this different display. 


—A section of the new sales display system 

developed by Sloane-Blabon Corporation for 

more effective showing of its smooth surface 

floor coverings is given a pre-vue by Houlder 

Hudgins (left), president of the company, and 

Carl Male, designer for W. L. Stensgaard & 
Associates— 







The new technique provides for greate: 
visibility and improved reflected lighting o1 
the product samples, makes more effective 
use of the cubic footage of floor space, an 
gives more emphasis to the products throug! 
a new lighting system. 

First utilization of the new-type displa 
will shortly be introduced at the new 
Sloane-Blabon showrooms in the New York 
City headquarters. Similar installations 11 
varying sizes will be made later on in the 
company’s showrooms in Chicago and 11 
San Francisco. 

The method features a series of tiered 
louvres (sloping panels) in casements 7 feet 
6 inches in height which permit the show- 
ing of samples of linoleum and _ resilient 
enamel floor coverings at eye-level visi 
bility. 

Arrangement of the louvres also permits 
the use of fluorescent lighting to illuminate 
each swatch display to assure better and 
more effective view of merchandise unde: 
clear, even light which portrays individual 
patterns and colors in truer relief. 

Sections of the new display have bee: 
designed for the viewing of yard goods in 
five vertical louvres that hold sample 
swatches measuring 3 feet 21 inches, which 
makes possible the showing of two full 
pattern repeats in each individual swatch. 

Resilient enamel rugs also may be dis- 
played in three larger-size louvres that 
accommodate swatches 5 feet 6 inches by 
32 inches in size to give an adequate view 
of side borders and two or more pattern 
units of field designs. 
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A limited quantity of AMFCO’s new 1948 
brochure of smartly-styled window displays 
and mannequin groupings will soon be ready 
for distribution. | Reserve your FREE copy 


today! 























American Model Form Company, inc. 
38 GREENE STREET, New York 13, N. Y. - CAnal 6-8259 






A dpadit decoud 


of vibrant, dynamic motion 

















held, for an eternal 
moment. by the deft artistry 
of Ted Latimer’s graceful 
mannequins. 


Fleeting time is stopped 


just as surely as the 


swift, passing glances of your 


trade are held... and sold! 


Be Sure to Visit 
the AMFCO Display Room 


NADI SHOW 


Hotel New Yorker 
New York City 


WEEK OF JUNE 20 
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eeu monde. 


MANIKINS WITH MAGNETISM 












& 
See “ ¢ / a ade to please, not to startle... 
heal monde, 
ion made to enhance 
<i ll ig a milady’s sense of loveliness. 
N.A.D.1. Market Week, June 20-24, 1948 he [bam +), - i 
shaadi aaieaanaea ean ( amine | manikins accentuate fashion! 
o™ exclusive distributor .ee 
21-23 So. Seeond Street 535 Gravier Te 
MEMPHIS, TENNESSEE NEW ORLEANS, LA. 

















15,250 


COPIES 


This issue of DISPLAY WORLD 
has a circulation of 15,250 copies. 
Subscriptions are being accepted for 


immediate handling. 
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| Scope Of Point-Of-Sale 
Is Outlined 


The following is an excerpt from a recent 
article on point-of-sale display in Adver- 
tising Age, Chicago publication: 

‘Many leading advertisers are now spend- 
ing more than 20 per cent of their entire 
advertising budgets on point-of-purchase 
Some of them are major distillers and 
brewers, such as Seagram and Liebmann, 
and Coca-Cola, probably the largest user of 
this medium. 

Among the $1,000,00-and-up advertisers 
spending 10 per cent or more in this medium 
in 1948 are Bristol-Myers ($800,000 of its 
$8,000,000 total), Carnation Company, 
Brown-Forman and William Jameson dis- 
tilleries, Rexall Drug, and Parker and 
Sheaffer pen. 

Among major advertisers reporting ex- 
panded point-of-purchase efforts this year 
were Lambert Pharmacal, Wildroot, and 
Frankfort and Kinsey distilling. ... Use of 
displays has expanded sharply since the 
war, and is expected to expand more with 
the returning buyer's market in many in- 
dustries. 

Exact figures are not available but esti- 
mates as to the size of the point-of-purchase 
medium currently range all the way from 
$100,000,000 to more than $300,000,000 a year. 

Einson-Freeman Company, the only one 
of Point of Purchase Advertising Institute's 
52 members to combine mounting and 
finishing with lithography, probably is the 
largest producer in the lithographed display 
industry, with an annual volume of $8,500,- 
000. Other leading display producers include 
Forbes Lithograph, Kindred MacLean & Co., 
Niagara Lithograph, Snyder & Black, and 
U. S. Printing & Lithograph. 

Among the largest mounters and finishers 
are Arvey Corporation, Chicago Cardboard 
Company, and Mounting & Finishing Com- 
pany. Arvey also is a manufacturer and 
national advertiser of automotive and other 
products. 

The major producers of lithographed dis- 
play material also are “creative litho- 
graphers’ —conceiving and creating for 
advertisers complete point-of-purchase pro- 
grams. 


Wall Panels Offered 
For Display Use 

Wood-grained wall panels that provide 
durable, decorative wall beauty have been 
announced by the Service Products Division, 
Woodall Industries, 2035 Calumet avenue, 
Chicago 16. 

The new “Ser-Wall” panels feature a 
beautifully finished wood-grained surface 
plus all the properties of tempered “Presd- 
wood”. The unusually realistic wood-grain- 
ing is achieved in a lithographing operation, 
using a specially compounded graining ink 
compatible with ground coats and finishing 
materials which are first applied in succes- 
sive bonding steps. A coating of clear 
lacquer is included to insure the beauty and 
protection of the surface. 

“Ser-Wall” panels are kept clean wit! 
mild soap and water. The surface will not 
peel, chip er crack. No finishing of any 
kind is required. Panels are available in a 
number of sizes from 16 by 72 to 48 by % 
inches, and %-inch in thickness, with beveled 
edges and scored borders. 
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ATMOSPHERIC #1 WINNER BEST PRINTED FABRIC AWARD 1947 
INTERNATIONAL COMPETITION AMERICAN INSTITUTE OF DECORATORS 


fabrics and wallpapers 
coordinated 


iy ta JR} ja) lt iA 
tortoise shell 


zebra, python and wood exotics 
authentic Chinese tea-chest papers 
Victorian lace and many more 
free samples of all latest wallpapers and fabrics upon request 
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Colonial 
Lanterns 


No. 4 — COPPER WITH 
BRASS BARS 
20"" High 
9"" Wide 
3" Post Base 
$20.25 





No. 3 CP 
Solid Copper — Steel Bracket, 21" high, 13" 
wide overall, painted black $24.75 


JOBBERS INQUIRIES INVITED 


SLEEVE FORMS 


Save Time - Get Results 
Perfectly Shaped 
$4.50 pr. — Without Springs 
$4.85 pr. — With Cuff Springs \ 
$5.00 pr. — With Full Springs | \ 
F.O.B. Factory . ‘ 
Sizes 37-38 


TANZER DISPLAY CO. tvenerr as, mass. 























MODERN STORE DESIGN AND 


DISPLAY FIXTURES REQUIRE A WIDE 
VARIETY OF VENEER AND PLYWOOD 
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. . - Regardless of Your Needs 


AETNA CAN SUPPLY YOU PROMPTLY 


Whether your requirements are large or small, take advantage 
of our tremendous warehouse stocks and mill supply facilities. 


AETNA PLYWOOD & VENEER COMPANY 
1741 ELSTON AVENUE, CHICAGO 22, ILLINOIS 
Telephone ARMitage 7100 Teletype CG 305 


FOR LATEST TELEPLY TICKER PRICE LIST — MAIL THIS COUPON 


AETNA PLYWOOD & VENEER CO., !741 Elston Ave., Chicago 22, Ill. 


Please send free, latest copy of Teleply Ticker Price List giving inventory of veneer and 
plywood you have on hand. 


NAME 
ADDRESS 
CITY... Se |. |, See ee eee ere 


- 
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Eaton Brothers 
Adds To Plant 

Eaton Brothers Corporation, of Hamburg 
N. Y., manufacturer of “Velvety” close- 
stitch grass mats and “Scatter-Grass”, has 
announced that a $30,000 addition to th: 
firm’s present factory facilities is now unde 
construction. 

The new building is a modern two-story 
structure of fireproof construction with the 
latest type facilities for loading and ship 
ping. It will add about 7,000 square feet oi 
factory space and will enable Eaton to 
expand production, handle an _ increasing 
volume of business, and give better service 


| It is thought that the new addition will be 


| ready for occupancy the latter part of May 


Eaton Brothers’ display materials ars 


| widely used in the United States and ar 
| exported in large quantities to foreign 
| countries as well. 


| Geo. E. Watson Company 





| Celebrates Anniversary 


The Geo. E. Watson Company, Chicago, 
is currently observing its 60th anniversary 
as one of the country’s leading firms 
specializing in the sale of paints, brushes, 
screen process and cardwriters’ supplies, 


and related materials. 


The firm was founded in 1888 by George 
EK. Watson and has had a steady growth. 
It is located at 164 West Lake street in a 
five-story building purchased by the com- 
pany in 1926. 





| Model Store Fronts 
| Go On Display 


Pittsburgh Plate Glass Company, Pitts- 


| burgh, has completed small models of 12 
| open-type store fronts and the units are 


now on a 250,000 mile tour during which 


| they will be seen by civic groups, retailers, 

architects, and other interested parties. The 
| models were developed by the firm's depart- 
| ment of architectural design. 


New York Showrooms 
Opened By Majestic 
Max Hochman, sales promotion director 
of Majestic Creations, Inc., point-of-sale 
display consultant firm and manufacturer 
of display materials, announces the opening 
of the company’s New York City show- 
rooms at 39 West 32nd street. 
Manufacturing and administration will 
be maintained at the Long Island City plant 


| and offices. 





Rosner Heads Display 
For Nancy's 


Vid Rosner is now in charge of display 


| for Nancy's, Hollywood, Westwood, and 


affiliated stores operated by the Betty Blane 
Company. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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HANGERS * WOOD « PLASTIC « WIRE HANGERS « WOOD « PLASTIC + WIRE HANGERS ° 


No. 300—" PERSONALITY" 
LADIES PLASTIC HANGER 


JUIM * JILSV 1d ° 


No. 3220M—"PERSONALITY" 
PLASTIC SKIRT HANGER 


No. 309 “PERSONALITY” 


JUNIOR MISS COMBINATION 
PLASTIC HANGER 


YIM * JILSVId * GOOM 


e WIRE HANGERS « 





_.a2V1Id * GOOM * SYJONVH JaIM * JILSV1d * GCOOM 


No. 310—"PERSONALITY" 
BABY PLASTIC HANGER 





e WIRE HANGERS - W 


No. 180—COMBINATION SUIT HANGER 


PLASTIC « WIRE HANGERS 


ae 


ae 


g 


| 
po 


o Ze ff 


THE NEW "SWIVEL HOOK" 
HANGER! 





No. LRD—ROUND COAT OR 


DRESS RACK SIZE DIVIDER No. 20I—SHAPED SHOULDER HANGER 


No. 210 SW ALL-WIRE TROUSER, 
SKIRT, and SLACK HANGER 


¢ WOOD « PLASTIC « WIRE HANGERS « WOOD « PLASTIC « WIRE HANGERS « WOOD « PLASTIC + WIRE HANGERS WOOD 


SUJONVH JYIM * DILSV1d * GOOM ° oa, 
JUIM * I1LSW1d * GOO 
GOOM + SYJONVH 34M ° 


WOOD « PLASTIC « WIRE HANGERS * WOOD « PLASTIC « WIRE HANGERS * WOOD « PLASTIC 
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New York Organization 
Gets Under Way 

The 
Display 
City, 


incorporation of the 
Board of Trade, Inc., New York 
approved on April 23, 1948, by 
Justice Kenneth O'Brien of the Supreme 
Court of the State of New York and filed 
in the office of the Secretary of State on 
April 27. 

“The organization of the 
of Trade is the 


certificate of 


Was 


Display Board 


concrete, formal evidence 


of the existence of a _ strong New York 
organization demanded by display manu- 


facturers and others in the trade,” states a 
representative of the group. 

“An expression of the necessity for such 
an organization was given at a meeting of 
New York manufacturers last November at 
the Hotel New Yorker, which was held to 
consider the advisability of conducting a 
joint advertising campaign. When the sub 
ject of such a group was broached, not one 


of the representatives from about 19 dis- 
play firms opposed the idea. 

“A subsequent meeting was held in De- 
cember by an informal committee of nine 
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at the Hotel Ten Park Avenue at which the 
pros and cons of a New York organization 
debated. A degree of reluctance on 


were 
the part of some present to extend their 
support was soon dispelled when it was 
emphasized that the formation of a local 


organization would not be in competition 
with the National Association of Display 
Industries, but rather would augment it 
locally. A vote showed unanimous agree- 
ment that an organization was needed and 
a temporary committee composed of Nor- 
man Sherman, Manhattan Mannequins, 
Norbert Austen, Austen Displays, and Jo 
Shenker, Shenker Displays, Inc., as chair- 
man, Was appointed to act as a ways and 
body to prepare for the official 
launching of the group. 

“The group is now officially launched. To 
satisfy the legal requirements for the cer- 
tificate, seven of the original group became 
signatories to it: they are, Norbert Austen; 


means 


Norman Sherman; Jo Shenker; Murray 
Goldsmith, M. Goldsmith & Co.; Herman 
C. Stern, Park Lane Fabrics; Nat Siegel, 
Nat Siegel, Inc., and D. Francis Mazzeo, 


Jersey City, N. J. 





THE UNITED STATES 
WHEN A SMALL Boy. 





a aS ait 
BR \ his aes 
ORN IN if ta; fe 
BELGIUM OF f4 : 
FRENCH AND 
FLEMISH PARENTAGE, 
COMING TO 













~ Wis FRENCH- NORMANDY 
“HOUSE ON THE. HILL“ 
INCORPORATES HOME AND 
STUOIOS WHICH IS A 
EUROPEAN IOEA UTILIZED 
PARTICULARLY IN THE 
ARTIFICIAL FLOWER BUSINESS. 


























IN GREENHOUSES, 
AMONG ARTIFICIAL ‘ 
FLOWERS, SHRUBS ETC., 
BEFORE STARTING IN 
\923 HIS PRESENT 
BUSINESS OF 
MANUFACTURING ANO 
IMPORTING ARTIFICIAL 
FLORAL DECORATIONS. 
HOBBIES... His 
ARTIFICIAL FLOWER 
BUSINESS ANO 400 ACRE 
MEADOW-VIEW FARMS 
AT GROVE CITY, PA., 
WHERE HE BREEDS 
THOROUGH BRED 
HEREFORD CATTLE. 





MOORGAT 
the MOORTCAT STUDIOS, ateNsiaw PA. 
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“Generally, the aim of the Display Board 


which is a non-profit service 
establish an industry 
pertinent information 
supported by the industry to effect sub 
stantial savings and economies for its 
members by approaching its business prob- 
lems in a concerted fashion. This would 
include educational programs designed so 
that management will re-evaluate the func- 
tion of display and afford it the considera 
tion it deserves as a force in sales promo- 
tion. In addition, the Board will, if its 
members so decide, negotiate collective 


of Trade, 
organization, is to 
clearing house of 


terms on labor contracts for all of its 
members. It will keep its members fully 
advised as to the effects of federal and 
state legislation, including tax legislation, 


upon their businesses. 

“The Board will endeavor to supply its 
members with credit information important 
to their every-day business transactions. 

“Right now work is in progress on a 
brochure, which will be distributed to the 
trade, explaining in full the functions and 
services of the Board. An effort is being 
made to arrange for a function to take place 
approximately at the time of the June 
Display Market Week.” 





University Of Louisville Class 
Hears Display Discussion 

Escher W. Bettis, display director for 
Stewart's, and A. J. Walker, display director 
Roebuck & Co., both of Louts- 
ville, were guest speakers before a recent 
meeting of the retail advertising and sales 
promotion class of the University of Louis- 
ville. The class is part of the Division of 
Adult Education program. 

Bettis spoke on “Glamorizing Merchan- 
dise’ and the creation of the urge to buy 
through the medium of display. Walker 
presented the highlights of interior display 
and the necessity of making merchandise 
easily accessible to the shopping public. 

A question and answers period followed 
each talk. 


for Sears, 





Permanent Price Tags 


Made Of Plastic 


Called the “Perma-Tag”, a handy price 
tag has been placed on the market by 
Kingly Sales, Ine., 333 North Michigan 


avenue, Chicago 1. It consists of a plastic 
background, perforated at certain spots to 
accommodate tiny knobs on _ the plastic 
interchangeable numerals and dollar signs 
used to show the price. Changes are made 
by pressing out one or more numerals and 
snapping others into place. The back of 
each tag is so constructed that it will take 
an ordinary pin where it is desired to attach 
the unit to a garment, or it can be used as 
an easel tag if desired. 

Literature is available from the company 
at the address given above. 








Don’t forget—send in your news 
items about all happenings in the 


display field: biiths, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Here's another Austen “first!” Another challenge 
to every displayman’s imagination.... 
Heavy Copper Fall Leaves — designed by Ruth 
Vollmer—in the realistic shape of the Philodendron 
plant. Extremely sturdy, the leaves can hold a 
jole ot ao) =) eVol=t-Me) ao Molec e WM olod Met ole Me) (oh a -s mm ao) a 
genuine Fall atmosphere, use them running down 
our Copper Tubing Vine throughout your windows 


oy amy otanptetste Med deltbele Mele) itteel etm 


SEE AUSTEN 
DISPLAY MARKET WEEK 
JUNE 20-25 


HOTEL NEW YORKER 
ROOMS 528 & 529 


133-35 WEST 19th STREET * NEW YORK 11, N. Y. 
27 East Monroe St. (Werner Lewy, Repres.) CHICAGO, ILL. 

















» 


No. 5194 
COPPER LEAVES 
12” Long. ..$18 Doz. 
15” Long .. 23 Doz. 
19” Long . 28 Doz. 
25” Long _ 56 Doz. 


No. 5183 
COPPER TUBING 
Per 100 Ft. 


5/16” Thick... $17 
1/2” Thick 28 


L&ausiin DISPLAY 
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NOW AVAILABLE 


IN SPECIAL NEW 
WIDTHS & LENGTHS 


Eaton ‘'Velvety’ Grass is 


now being made in |7 in., 


3 ft., and 5 ft. widths and 
in 3 ft., 6 ft., I5 ft. and 
30 ft. lengths in one piece 
without seams. Buy it by the 
roll and cut the lengths you 
need for each ciisplay. 


*“Velvety” is a reg. Trade Mark of 


Eaton Brothers Corp 


See Your Display Jobber 


EATON BROTHERS CORP. 
HAMBURG, NEW YORK 
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Display Firms Omitted 
From New York Ad 


Due to a production error, the wrong list 
of sponsoring firms was used in the double 
page advertisement for the New York Dis- 
play Manufacturers’ Group which appeared 
in the April issue of DISPLAY WORLD 
This promotional campaign is being under 
taken by a group of New York City display 
houses to emphasize their city as a year 
‘round display market, with the slogan “New 
York Is Always On Display”. The seven 
firms whose names were omitted are as 
follows: Victor Haida Displays, Inc., 149 
West 24th street; Madisonia Manikins, Inc., 
164 West 25th street; Manhattan Manne- 
quins, Inc., 119 Prince street; Messmore & 
Damon, Inc., 400 West 27th street; Price 
Fabrics Company, 67 West 44th street; 
Shenker Displays, Inc., 8 East 12th street, 
and W. L. Stensgaard & Associates, Inc. 
30 Rockefeller Plaza. 

The complete list of display firms partici- 
pating in the campaign includes Bliss Dis- 
play Corporation; Bonafide Display and Dec- 
orative Company; Brunn & Bertheim; The 
L. J. Charrot Company; L. A. Darling Com- 
pany; Decorative Plant Corporation; Fran- 
kel Display Fixture Company, Inc.; General 
Display Corporation; The Greneker Cor- 
poration; Victor Haida Displays, Inc.; 
David Hamberger, Inc.; A. Lutz; Madisonia 
Manikins, Inc.; Manhattan Mannequins, 
Inc.; Messmore & Damon, Inc.: Mileo 
Mannequins; Naegele-Horner, Inc.; Price 
Fabrics Company; Radiant Glass Fibers 
Company; Scheuer Creations, Inc.; Shenker 
Displays, Inc.; Sherman-Weir, Inc.; Nat 
Siegel, Inc.; W. L. Stensgaard & Associates, 
Inc.; Timbertone Decorative Company, Inc 
Timely Service, Inc., and Zaria Displays 





Lansing Club Sponsors 
"Mother Of The Year" 

The Lansing Display Club once more is 
sponsoring the local “Mother of the Year” 
selection, an annual event in which a 
mother of the community is chosen for the 
honor. In 1947 the club’s Mother’s Day 
promotion and luncheon was described as 
a phenomenal success and it was decided to 
repeat it in 1948. 

Friday, May 7, was the date selected for 
the luncheon, and it was held at the Hotel 
Olds with an excellent number of peopl 
in attendance. 

Officers of the Lansing Display Club are 
John Bensinger, J. C. Penney Company, 
president; Manley Curtiss, Small’s, Inc., 
vice-president; T. A. Brown, Daniel’s Jew- 
elry, vice-president; Genevra_ Trierweiler, 
J. W. Knapp Company, secretary-treasurer 





Striking Summer Display 
For Matchabelli 

In anticipation of the hot months ahead 
Prince Matchabelli has brought out = an 
attractive counter display for its “Summ 
Frost” cologne. Nestled in a block of arti 
ficial snow is the cologne flask while at 
the left is a simulated thermometer wit! 
the mercury topping 90. An accompanying 
card is headed: “When the Headlines Read 
‘Heat Wave Hits New High!’” and goes on 
into selling copy relative to the cooling 
merits of “Summer Frost”. 
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Suppliers of Artificial Hair and Rayon Yarn 


111 EIGHTH AVENUE 


NEW YORK I1, N. Y 
Watkins 9-7200 


Phone 
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WOOD 


FOR 


CCl Tome 


ALL PURPOSES 


SHOES FOR MEN 


FOOTED LETTERS 
FOR DISPLAY LEDGES 





MADE FOR YOUR NEEDS 





NAME PLATES 
CUSTOM DESIGNED 


Dispiay Crart 


963 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. 














CHANGEABLE 
NAME STRIP 


DIRECTORY BOARDS 


for Department Stores 





SEND FOR ILLUSTRATED FOLDER. 


ACME BULLETIN CO. 


37 E. 12th Street, New York City 11 
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THERE'S MAGIC IN DISPLAY 
AT THE MAGASIN DU NORD 


[Continued from page 57] 


ter cacti. Inside a lasso on the background 
was an outline of a bucking broncho. The 
copy card was a steer hide, and spurs and 
a whip completed the set. 

The second was inspired by New York 
with the city portrayed by dollar signs and 
skyscrapers. The floor was covered with 
a mat of dark cork broken for texture. 
Outline suggestions of skyscrapers were 
painted faintly on tulle stretched on a 
background form of plywood. Wooden 
forms made the skyscrapers with suggested 
windows indicating the height of the build- 
ings, and with pictures taken from maga- 
zines pasted to one side of the forms. The 
copy card, which was a thin sheet of paper, 
partially covered a copy of the New York 
Hats were typical for each city 
portrayed, with a series showing Budapest, 
London Paris. 

In another interesting setting a fish net 


Times. 


and 


made the background for a realistic hay 
stack. Figures cut out of wallboard decor- 
ated the fish net, while a real fish skin 


served for the copy card, which was sur- 
rounded by stones. The whole was a setting 
for men’s sports attire. 

For a promotion of Elizabeth Arden’s 
products, the background was made of thin 
wallboard in tints of green, blue, pink, and 
vellow. The floor was of wallboard in 
pastel, but it had been scored for texture 
pattern. A fantastic vase of flowers indi- 
cated the Elizabeth Arden trade mark done 
in pink. The sign on the back wall told 
the customers there a demonstrator in 
the department, and whole idea was 
worked out the “learn to do it 
yourself”. 

Every 


was 
the 


on theme 


Christmas the four leading news- 


—The setting seen below was used for a pro- 
motion of Elizabeth Arden's products. 

Upper right, a display backing up a Christmas 
charity drive by Copenhagen newspapers— 


Ler a 
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papers of Copenhagen take up a collection 
to make baskets for the poor. Children 
stand on street corners selling little red and 
white hearts. This last Christmas, Magasin 
du Nord used a window promoting this 
collection. Dolls for the display were 
fashioned from each one of the four news- 
papers. A Christmas tree in the foreground 
was made of strings of the little hearts, 
while the text painted on a blown-up copy 
of one of the heart-pins urged passersby to 
give. The floor was strewn in pattern with 
the pins. 

Nord has 
innumerable 
building 


about 50 
interior display 
completely 


Magasin du street 
windows and 
areas. The store 
modern in design, with that huge 

window towering above the roof, for 
that side the building is but one story high. 
Work shops and the display department are 
housed across the street in a separate build- 
ing, which gives the store the advantage of 
show windows around the workshop build- 
ing as well as around the main store build- 
ing. small island stands 
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PLASTIC DESIGN INTRODUCES 


HINESE MOUER 


DISPLAY FURNITURE 
IN 


PLASTIC 


\EAMEOO 












STEP DISPLAYER No. 4 
Top 18” high, 12” x 24” 
Bottom 9” high, 18” x 24” 


DISPLAY TABLE No. 2 

Top 12” x 20”, Middle 

15”x30", Bottom 18”x36” 
18” high Overall. 








SCREEN No. 6—14” wide 
Sections available in 


36”, 48” and 52” heights. 






YOUR 
INQUIRIES 
INVITED 





TAB ARET No. 9 12”. high, COCKTAIL TABLE No. 3 
18” x 18” Top. 16” high, 18” x 36” Top. 


PLASTIC DESIGN C0. 


322 CLARK AVE. © MFGRS. & DESIGNERS © ST. LOUIS 2, MO. 




























Elucc 
BOARDS 






IMPRINTED LINING 
FOR POSITIVE 
IDENTIFICATION 


a product of 


Cuicaco CarpBoarp Co, 
670 W. WASHINGTON BLVD.CHICAGO 


CRESCENT 
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before the workshop building and is  sur- 
rounded with small windows which are 
used for displaying small merchandise. 

Plans for windows are arranged three 
months in advance, with the department 
managers sending their requests for space 
to the display department. The manager 
of the department, E. A. Wittke, then allots 
the window space. Meetings with the dis- 
play manager and the department managers 
keep the department managers advised of 
the display schedule well in advance. 

The huge corner window is changed every 
fortnight, and is alternated from depart- 
ment to department 

The other windows are changed every 
ten days, with a schedule of three periods 
per month. Many of the props used tor 
display purposes are made right in the 


shops of the store. The display staff num- 
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bers about 25, not including any carpenters 
or painters. Display buys service from the 
regular store carpenter and paint shops 
each of which is under its own separate 
manager or foreman. Most of the work 
done in both of these two shops is for the 
display department, with a bill rendered t 
the display department on completion of a 
job. 

The department has its own copy write: 
for display copy, and its own sign painters 

At the present time the department is 
greatly limited in the use of light, with 
colored lights being permitted only on spe- 
cial occasions. Material to work with is 
scarce. But in spite of shortages and re- 
strictions, the display department at Magasin 
du Nord continues to create settings which 
are remarkably ingenious — not to mention 
magnificent ! 


NADD Display Clinic 
ls Postponed 


By JOHN T. CHORD 


Publicity Director, National Association of Display Directors 


F display is your ambition, your vocation 

or your avocation you will want to be 

acquainted with “The State of the Dis- 
play Profession” that necessitated the post- 
ponement of The National Association of 
Display Directors’ Clinic originally sched- 
uled to be held May 9-12 at Genoa City, 
Wis. Briefly, your NADD Clinic chairman 
had in three short months gathered together 
a great array of talent for display discus- 
sion and consideration. But on reviewing 
the NADD’s position with the reservation 
and membership committee, the lack of 
interest among display directors was so 
obvious that rather than make the mistake 
of holding a meeting without representative 
attendance, it was decided to postpone the 
Clinic. In that regard The Nippersink Lodge 
and Country Club very graciously agreed 
to provide space for our Clinic in late 
September or early October. Actual dates 
will follow a special meeting called for 
June in New York City during the June 
Display Market Week. 

In order to justify our actions, let us 
analyze our position. The display protes- 
sion, of which you are a part, is comprised 
of a heterogeneous membership, some of 
whom are men and women trained profes- 
sionally in the fields of industrial and 
architectural design and interior decoration. 
The balance, including many newcomers 
who have been trained in old traditions, are 
those persons who have grown up in retail 
stores. It is this latter group who, being 
in the majority, have represented the pro- 
fession and the International Association 
ot Display Men or the International Asso- 
ciation of Display at former display con- 
ventions or Market Weeks. 

It is purposeless for display to question, 
at this time, the worth of the IADM or 
the IAD. Both have ceased to serve dis- 
play and can do no more. But The NADD 


can do no less than bring to your attention 
display’s “status quo”. 

Today, then, display finds itself literally 
between the NADD and the National Re 
tail Dry Goods Association. And the time 
has come for display, as an important re- 
tailing function, to make up its mind and 
decide where it is going. Fifty years ot 
attempts on the part of predecessor display 
groups to do something for display have all 
resulted in the hackneyed reply, “What will 
I get out of it?” made by too many dis- 
playmen when asked, “Why aren’t you an 
association member?” Nor is it necessary 
to remind displaymen of the fact that you 
get out of any organization of which you 
are a part, only that which you put into it 

The original display organization was 
founded some 50 years ago. Less than ten 
years ago the [ADM became The IAD 
And just last December in New York, 
through no fault of the officers elected to 
head that group, the IAD was disbanded 
and the NADD was created. And when a 
group of active IAD display directors was 
appointed to try and organize the new dis- 
play group, it was confronted with im- 
mediate criticism. This criticism leveled on 
the new policies of the NADD came from 
those who either were not members, or 
from those who, though members, had 
offered no assistance or cooperation in the 
past. In that regard let us suffice by saying, 
“Any criticism to be effective must be 
constructive.” The NADD committee mem- 
bers will be only too happy to discuss and 
answer any questions with any group or 
individual relative to its reasons for limit- 
ing membership, its not permitting manu- 
facturers’ exhibits at the first Clinic, its 
membership dues, and the NADD objectives. 

The purpose of the NADD is the organi- 
zation of a display association that through 
work and cooperation will be in a position 
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Our 
New 
Home 


On. 24th Street 
Ketween Sivth 
and Seventh Avenues 











Just in Time for N. Y¥. MARKET WEEK 


During the week of June 20th to 25th we will be ready with 5 floors of display ideas... 
in our new home that has been acclaimed one of the finest display centers in the nation. 
Besides visiting the Hotel New Yorker, be sure to include a call to 24th Street, the “coming 


center” of this city’s thriving display industry. 


We welcome visitors—old friends and new ones will find much to see at DECORATIVE. 


DECORATIVE PLANT CORP 


136 WEST 24th STREET - MEW YORK TI, 
WAtkins 4-440 


115 
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New .. 


— “TRIPLEX” 


versatile 
display unit 























The "TRIPLEX", is a 
clear plexiglas displayer 
with 3 swinging shelves 
8" wide by 12", 15" 
and 18" long. Sturdily 
constructed, the 
“TRIPLEX” may be 
used for shoes, bags, 
cosmetics and a variety 


of other items. 


Packed one to a carton — Shipping weight I1 Ibs. 


ony %49.95  f.0.8. PHILA, PA. = =NO C.0.D.s 
JOBBER INQUIRIES INVITED 


Amplen MANUFACTURING COMPANY 


1106 ARCH STREET PHILADELPHIA 7, PA. 
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MANIKINS WITH MAGNETISM 


























é 
See \ 
: \ ..made to please, not to startle.. . 
hea nnnnle, \ | 
im \ made to enhance 
New ee sie , 
Weak? é milady Ss sense of loveliness. 


N.A.D.1. Market Week, June 20-24, 1948 he 
Main Ballroom, New Yorker Hotel 


MaKe. | manikins accentuate fashion! 


exclusive distributor... 


GENERAL DISPLAY CORP. 


CINCINNATI NEW YORK CITY 
140 West Fourth St. 500 Fifth Ave. Bldg... at 42d St. 
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to represent display to retail management 
An association that will be able to eff 
its own evaluation. An association that will 
be capable of establishing its own fac 
finding committees. An association. that 


_will be in a position to help display sol\ 


its occupational problems. With such an 
association, those interested in display as 
a vocation, as well as local display clubs, 
could well expect to obtain the kind of help, 
guidance and assistance that no parent dis- 
play organization has ever been able to 
accord display in the past. But first of all 
we must have a representative organization 

Maybe the NADD isn’t your idea of what 
a display organization should be. That 
fact is actually quite obvious, as display’s 
failure to support the NADD speaks for 
itself. But, what do you want? Do you 
want an NADD group? Are you willing to 
work constructively for the growth and de- 
velopment of such a display organization? 
Or are you the kind of a display executive 
that sits on the side-lines criticizing ever) 
thing that is being done by others? 

The NADD sincerely believes that if it 
can be the incentive to make display fight, 
display can carry its own banner = and 
needn’t depend upon direction from others. 
After all, who knows display better than 
display? Who is more aware of its strength 
and its weakness than display? And since 
the committees appointed in December to 
try and fan some fire into display’s dimming 
embers have confidence in display as a pro- 
fession, we have been able to reserve the 
following time and place in New York in 
June during Market Week for display to 
question NADD plans. You don’t have to 
be a member of the former IAD or the 
NADD to attend this meeting. You don't 
have to be a member of any display group, 
but whatever you are, and whatever your 
position in display is, we want you to tell 
us what you expect of the NADD. 

If the NADD is to prosper and be th 
kind of aggressive, successful organization 
we feel display needs and wants, it must 
have the cooperation of everyone connected 
with display. If you don’t like the NADD’s 
constitution, amendments can be made by 
the membership, but the NADD must first 
have a membership that is representative 
of display. 

What does the NADD want display to do? 

1. Attend the June NADD meeting in 
parlors F and G at 10 a. m., June 23, 
Hotel New Yorker, New York City, and 
fill those rooms to overflowing. 

2. Write any one of the NADD committee 
members listed herewith requesting addi- 
tional NADD data of what you can do to 
help display, what the NADD is all about, 
etc. 

3. Write letters or send wires condemning 
or commending the NADD to the New 
Yorker if you can't be there on June 23 

NADD committee members are: Raymond 
Bianchi, Goldblatt & Brothers, Chicago; 
Joseph Apolinsky, Loveman, Joseph & Loeb, 
Birmingham; Harold H. Benson, The Baker 
Company, Minneapolis; John T. Chord, 
Montgomery Ward & Co., Chicago; Delbert 
S. Ford, Consumers Power Company, Jack- 
son, Mich.; Robert O. Johnson, Common- 
wealth Edison Company, Chicago; Richard 
A. Staines, Vandever’s, Tulsa; Joseph Vent, 
Rike-Kumler Company, Dayton, and Lee 
Wardrip, Ernst Kern Company, Detroit. 
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Chrome Metal Mouldings 


in stock for 
every display & 
decorative need 


Specify IRBECO for 
moulding that will not 
tarnish, that’s durable 
and that works so easy. 
It's doubly economical. 
write for style folder 


Use IBCOFOIL, the foil 
covered moulding for 
economy. 


Attractive Discounts to Jobbers 


IRVING BERLIN & CO. 


719 8th AVE., NEW YORK 19, N. Y. 
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Outstanding Results 
For Sew And Save 


Final check-up on national Sew and Save 
Week this year show that it smashed all 
previous records of acceptance in its ten- 
| year history. This annual coordinated pro- 
motion of fabrics, patterns and notions was 
| observed in retail throughout the 
| country during the week of February 21-28. 
The week was sponsored and financed by 
the National Needlecraft Bureau, Inc., and 
18 leading manufacturers in the home sew- 
ing industry. 


stores 


Some 40,000 sets of display material were 
used by thousands of stores featuring Sew 
and Save Week in their window displays. 
Retail store requests for extra display ma- 
terial, mats, leaflets and other promotional 
helps provided by the Bureau and_ par- 
ticipating manufacturers totalled 15,370, 
which is an increase of 117% per cent over 
last year. The Week was featured in 2,866 
store-sponsored ads totalling 2,015,107 lines. 
\s a result of and Save Week pub- 
licity placed with magazines, 
newspapers and radio stations, 350,000 sew- 
ing leaflets specifying the brand name _ pro- 


Sew 
hundreds of 


ducts of participating manufacturers were 


requested by women and girls throughout 
the country. This figure represents a 17 
per cent increase over last year’s leaflet 


distribution. 


The entries received in the window dis- 
held in conjunction with the 


far the most comprehensive 


play contest 
Week were by 


| and interesting of any group received in the 
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promotion’s history; 298 stores submitted 
entries for the $750 in prizes awarded in the 
contest, the winners of which were an- 
nounced in the April issue of DISPLAY 


WORLD. 





“Stromberg Celebrates 


Grandson's Birth 

Announcement of the birth of his first 
grandson reached Dave Stromberg, Mutual 
Display Manufacturing Company, Cleveland, 
while attending the Southern Display Asso- 
ciation Conference in Memphis and gave 
him the opportunity of spending an entire 
day greeting friends with a box of cigars in 
one hand and the telegram in the other. 


Making this a double celebration for 
Mutual Display, Harold Moses, who _ has 
been with the firm for two years, is the 


proud father. 


Of Forthcoming Book 

Thomas L. Gee, 737 N. E. 
Oklahoma City, is collecting 
humorous happenings in display to be in- 
corporated into a book to be published 
later. An autographed copy will be 
gratis to everyone sending in an acceptable 
anecdote, and in addition a series of cash 
prizes will be awarded for the best 
tributions; the prizes range from $50. to 
$5, with $25 additional for the best sugges- 
tion for the title of the book. 

Full 


the address given above. 


loth street, 
anecdotes of 


sent 


con- 


details are obtainable from Gee at 
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And to think that just four years ago we used to call him the toughest top-kick in 


the whole army!"'— 











1948 


mitted 
in the 
> al - 


2 I 
PLAY 


first 
futual 
eland, 
Asso- 
gave 
entire 
ars in 
er. 

1 for 
» has 


s tl e 


street, 
es of 
e in- 
lished 
sent 
table 
cash 
con- 
50 to 


ck in 





MAY, 1948 DISPLAY WORLD 


119 





a 


personal 


She’s our romantic ballerina girl, 

She’s the girl with influence—influence on 

the roving shopper to stop—admire—and buy, 
She’s the girl with a lovely complexion 

— complexion and hair coloring vitally 


glowing with youthful freshness, 





She’s the girl with the perfect figure—the perfect 
figure for a// sportswear and beach togs— 
the active, petite Junior Miss—really 

“at home” in low-heeled shoes. 


(Also available for high-heeled shoes.) 


J She's the first of a new series of 
CORONET MANNEQUINS, cunningly 


created to enhance the New Look fashions! 


Size 11-12, 67” tall. 


Write for photos and prices. 








| THE DISPLAY EQUIPMENT CORPORATION 
147 WEST 37th STREET, NEW YORK 18, N. Y. 
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| Shilling Suggests Ways To 
Improve Dealer Windows 


Window installers face a serious problem, 
Alynn Shilling, administrative assistant to 
the director of advertising and sales pro- 
motion, National Distillers Products Cor- 
poration, points out. 


“The company that is paying for a win- 
dow,” Shilling said, “has a right to expect 
that its merchandise is featured in the 
window. The reverse is often the case.” 

Shilling’s experience with windows is 
wide and varied. National pays for the in- 
stallation of thousands of windows in pack- 
age stores and taverns during a year. Orders 
for the windows sometimes are booked by 
National's own men and sometimes by job- 
ber salesmen. Sometimes the window in- 
stalling company makes its own arrange- 
ments with a list of approved retailers. 





Poor windows result, Shilling said, when 
the installer arrives at the retailer’s place 
of business and finds there is not enough 
of the right merchandise on hand to make 
an effective mass display. The installer 


, | arrives at the retail establishment with a 

i ae ff ate é | truck full of crepe paper, colored corru- 
tee Ss | ; f 

O cl 5 ou gated board and various sorts of cardboard 

display material all furnished by the com- 


a CC om plete “Packa oe” | pany that is footing the bill. 
Oo” “The installer gets paid by the window, 


&- YOUR EVERY REQUIREMENT FOR DISTINCTIVE and so he wants to put in a window,” says 
; Shilling. “But if the window calls for 48 


es , BUSINESS OR PROFESSIONAL DECOR! P . . 
y | bottles of the featured whiskey, he should 
~\ 1 e. when you let superbly styled, supremely | have those 48 bottles. When, however, the 
ea _ durable Royalchrome in on your plans, you gain retailer has fewer than the necessary num- 
this added convenience -in-planning: A complete ber of bottles on hand he puts pressure on 
“Royalchrome Package” of everything it takes to | the installer to put in the window anyway. 
suit your smartest scheme of things! With the The result often is that the company that 
counsel, if you wish, of a decorator-specialist. Write pays for having the window installed, and 
today for your copy of Rovalchrome’s **Guide to that furnishes all of the background ma- 
Interior Design.” It’s a real help. terial,» actually gets fewer bottles in the 
window than some competitor. Thus there 
is little or no sales activity in the product 
for which the window was designed. 


Beg, 


Time hardly touches long-wearing 
“The solution to the problem is obvious,” 
TIN Shilling said. “No salesman or dealer, or 
ROYAL METAL MANUFACTURING COMPANY anyone else, should book a window unless 
there is enough of the featured merchandise 
175 F NORTH MICHIGAN AVENUE ¢ CHICAGO 1 | on hand to make the display.” 
NEW YORK ¢ LOS ANGELES PRESTON, ONT. 
, ar . eileen One effective way of keeping the situation 
under control, Shilling has found, is to take 
snapshots of unsatisfactory windows. The 
window installer and other persons involved 
get the point right away, he said, when they 
are shown an actual photograph. 


——LUCITE and PLEXIGLASS— cis cur cx 


SHEETS — RODS — TUBES Gollahon President 
y Members of the Display Club of Greater 
New York's Largest Supplier of Clear and Colored Stock At or Below Factory Prices Cincinnati have elected Ralph Gollahon, 
Immediate Delivery display director for the John Shillito Com- 
COLORS—Red, Amber, Yellow, Green, Blue, White, Translucent and Black pany, as president for the ensuing year, 


PRICES per square foot (50° or over) Assisting him will be William S. Grover, 
5 au $ 1.19 TAL $ 2.74 H. & S. Pogue Company, treasurer, and an 


82 1.40 5," 3.47 executive board made up of Melvin Fred- 
89 5 1.74 ay" 4.16 erick, McAlpin’s; W. S. Grover, and Milton 
97 Yi, 2.07 Meyer, Kline’s. Norman H. Feldhaus, J. ©. 
For Less than 50 Ft., cdd 20%; for Colors, add IC%. Penney Company, and Irvin Riga, Potter 
Shoe Company, will handle publicity tor 
the club. Retiring president of the organi- 

COMMERCIAL PLASTICS and SUPPLY CORP. zation is Andrew Matzer, Rollman & Sons 

430 HUDSON STREET WAtkins 4-7410-9762 NEW YORK 14, N. Y. Company, who had held office for several 


years. 
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THERE ARE 
TWO WAYS 
TO BUY 
ADVERTISING 




















SPACE 


ss 


IRST, the FACTUAL way. Buyers using this 

method get FULL VALUE for their advertis- 
ing dollars by asking these questions about 
media before they buy: 

How much paid circulation (how many peo- 
ple have expressed interest in the publication by 
paying for it)? How much unpaid? Who are the 
paid subscribers—what occupation or business? 
How was the circulation obtained? At what price 
or prices were subscriptions sold? What pre- 
miums, if any, were used as circulation induce- 


ments? How many subscriptions in arrears? 






What is the renewal percentage? Where does 
the circulation go? 

Factual-minded space buyers find the answers 
to these questions in reports issued by the Audit 
Bureau of Circulations, a cooperative association 
of 2800 publishers, advertisers and advertising 
agencies in the United States and Canada. The 
circulation records of A.B.C. publisher members 
are audited once a year by a staff of experienced 
circulation auditors, and the information thus 
obtained is issued in easy-to-read A.B.C. reports 
available to all advertisers. 

Another kind of space buying is the GUESS- 
WORK method where media is selected on the 
basis of opinions-without-facts, unverified 
claims, inadequate and sometimes obsolete data. 
When advertising is bought by guesswork it 
becomes a speculation, a hit-or-miss operation 
that has no place in modern business. 

Start your advertising on the way to success 
by using the FACTUAL method of space buying. 
This paper is a member of the Audit Bureau of 
Circulations. Ask for a copy of our A.B.C. report 
and then study it. 


SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C, 
standards, indicate a reader audience that has 
responded to a publication’s editorial appeal. With 
the interests of readers thus identified, it becomes 
possible to reach specialized groups effectively with 
specialized advertising appeals. 
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ABC=AUDIT BUREAU OF CIRCULATIONS=Facts as the Basic Yardstick of Advertising Value 










THAT MAKE SHOPPERS 


{OR 
LOOK 
ann BUYooo 








































Colorful 


WOVEN-WOOD 
FLOOR SCREENS 


For EYE APPEAL plus BUY APPEAL 
in your window and interior displays, use 
WOVEN-WOOD Floor Screens. Their 
rich colors and graceful contours provide 
the perfect BACKGROUND for every type 
of display. Unsurpassed for DIVIDERS. 
Ideal for PLATEAUS, using the sereen 
material (yardage) in a series of small 
sizes to support glass or veneer tops. 


Versatile 


Your Woven-Wood Floor Screens pro- 
vide an extra service when used for 
screening windows while displays are 
being changed. 


The Screens are lightweight . easily 
arranged and carried by one person. 
Standard size 6’ high by 7’ wide, in a wide 
selection of stock colors or natural finish. 
Available in ™%” and 2” slats. Each 
$28.50, FOB San Francisco. For prompt 
delivery send us your requirements now. 


Colorful brochure available on request. 


TREPILRAET 


535 SUTTER STREET 
SAN FRANCISCO 2, CALIFORNIA 


FOR DRAMATIC DISPLAYS 
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—A carnival spirit dominated this display for Lentheric, New York City, with two masked 


mannequin heads leaning out of Venetian glass oval picture frames. 
Gene Moore— 


Point-Of-Sale Booklets 
Issued By Squirt 


As part of the company’s combined sales 
training-merchandising-advertising program, 
Squirt Beverly Hills, Calif., 1s 
issuing booklets on point-of-sale display for 


Company, 
bottlers and route salesmen. 

Much stress is placed on planning local 
material, 
distribution of 
records, and 


campaigns for display choosing 
storage and 


materials, 


locations, the 


display keeping 
pia} pin; 





The display was done by 


making such display pay off. Much of the 
presentation is handled in a humorous vein 


Rieser, Stix, Baer, 
Is Married 

The marriage of Syl Rieser, display di- 
rector for Stix, Baer & Fuller, St. Louis, 
to Mrs. Marjorie Vasey has been announced. 
The bride was formerly assistant 
coordinator for Burdine’s, Miami. 


fashion 





—This is the display which won second prize in the large store group in the recent "Sew and 


Save" display contest. 


It was done by C. E. Batchelor, Newman's, Enid, Okla., based on the 
theme, "Sewing is at an all-time high!"— 
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There Zeige Gis 
The Giants! The Dodgers! 
AND AT THE HOTEL NEW YORKER, 


if you get past the bar, there’s 


in Rooms 640 & 64] 


Let’s make it a date! 


We're ready and waiting to welcome 























you with a refreshing selection of 
up-to-the-minute display fabrics, novelties 
SAE DB and accessories . . . all guaranteed to 


ne aac eg dee ecg i ! 
rc uvasvoenqacunseernt tran CCUG Uy make a mannequin breathless! 
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Of course, your New York trip can't possibly be complete 
without a visit to our beautiful showrooms at 130 West 46th Street, 
right off Times Square. You'll see a wealth of exciting new 
display materials eager to respond to your ideas and artistry. 


PROGRESSIVE 


li) 


PTT TTC TIT “The House ef Service” 


PRESENTATION 


CHICAGO ST. LOUIS ONT NIC] 46 a) 


6 East Lake Street 927 Century Building 1113 So. Los Angeles Stree 
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Seon Ready / 


NEW, HUGE 


DISPLAY SHOWROOM 


FINEST BETWEEN NEW YORK AND CHICAGO 









for adequately displaying the products of America’s 
leading display manufacturers, for whom we have been 
appointed to serve as distributors. We will appreciate 
the opportunity of servicing your needs. Telephone 


W Oodbine 3600. 


CLEVELAND MODEL & SUPPLY CO. 


4506-18 LORAIN AVE. "Since 1919" CLEVELAND 12, OHIO 








SOLVE SHIRT DISPLAY PROBLEMS QUICKLY 


Introducing a new shirt merchandiser which gives the 









customer fine visualization of how the shirt will look. This 
displayer may be used anywhere—on counters, ledges and ' 
in windows. You can take a shirt from stock, without 
unpinning, and display it without the usual soiling. A fine 
chrome supporting rod and metal base are furnished com- 
plete with the unit. The head is finely sculptured and 


decorated in a masculine style. 


HOW IT WORKS 
Tilt the head back, 


place a shirt from stock 
without unpinning on 
the shirt board, place 
the head in the neck 
opening, and secure 
the set screw at the 
back supporting rod for 
locking in place. It's 
quick and easy. 






$18.75 EACH 
ORDER NO. D-651 


QUENSELL DISPLAYS, INC. 

































71-23 AUSTEN ST. FOREST HILLS, N. Y. 

See Us in... SS 

ROOM 625 ——— 

HOTEL NEW YORKER —_— 

DISPLAY MARKET WEEK aes 

JUNE 20 - 25 =e 

| C ——— 

| wW.C. Aurllock | = 
| INC. 123 E. BALTIMORE AVE. 

LANSDOWNE, PA. 
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Store Fronts Head List 
On Modernization Plans 

Chain store executives and independent 
retailers still consider store fronts the most 
important single improvement in the mod- 
ernization of retail stores according to a 
survey just completed, it is disclosed by 
John W. H. Evans, managing director of 
the International Store Modernization Show 
which will be held at Grand Central Palace, 
New York City, July 6-10. 

Department store executives, on the other 
hand, named fixtures as the most important 
and placed store fronts in fourth position. 

Executives of more than 16,000 depart- 
ment, chain and independent stores in 48 
states responded to the questionnaires. 
Seventy-tour per cent of the chain stores, 72 
per cent of the department stores, and 31 
per cent of the independents said they 
planned some type of modernization this 
year. 

Forty-one per cent of the chains, 39 per 
cent of the department stores, and 29 per 
cent of the independents declared they plan 
to use the services of outside architectural 
or store design firms to aid in their mod- 
ernization programs. 

Represented among the chain stores re- 
sponding were variety, shoe, drug, candy, 
furniture, apparel, automobile accessory, 
farm supplies, food, paint and wallpaper, 
fur, cleaning and laundry, restaurant, hard- 
ware, jewelry, hotel, stationery, luggage and 
leather goods, beauty and barber, and hats. 
All those mentioned also were included 
among independents, but the latter group 
also had bakery, floor coverings, sporting 


| goods, art materials, drygoods, electrical 





appliances, bars, rqdio, phonographic, deli- 
catessen, optometry, gift, books, tobacco, 
religious goods, china and_ glass, seeds, 
liquor, and florist. : 

Following store fronts in importance 
among chain stores were fixtures, layout, 
lighting and structural changes, in the order 
named. Independents followed store fronts 
with layout, fixtures, lighting and structural. 

Chain stores indicated the greatest interest 
in planning ahead for modernization. 
Seventy-four per cent -said some moderni- 
zation would be done this year, 52 per cent 
next year, and 41 per cent in 1950. Of 
department stores, 72 per cent in 1948; 49 
per cent, 1949, and 27 per cent, 1950. Among 
independents, 31 per cent, 1948; 26 per cent, 
1949, and 8 per cent, 1950. 

Sixty-one per cent of the chains will have 
their own staffs work on the modernization, 
in whole or in part; 60 per cent of the 
department stores’ staffs will participate, and 
24 per cent of the independents. Nineteen 
per cent of the independent retailers will 
call for the assistance of fixture manu- 
facturers; 18 per cent of the department 
stores, and 11 per cent of the chains. The 
services of front manufacturers will be used 
by 11 per cent of independents, 8 per cent 
of department stores, and 6 per cent of the 
chains. 


Brochure Describes 
Industrial Design 

A distinctive brochure describing progress 
in industrial design has been made available 
by Barnes and Reinecke, 230 East Ohio 
street, Chicago. Copies are obtainable on 
request. 
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ATTRACTIVE TUBULAR DISPLAYERS f 


with year ‘round eye appeale 





Smart, practical, easy to work with and ideal for displaying mer- 
chandise or attaching decorations. Suit your windows to the 
season by simply changing the tubes on these outstanding display 
fixtures. 





Sturdy tubes, 134" diameter, 714" feet long. Covered with con- 
trasting colored paper ribbon. Tubes may be cut to any desired 
length. Bases and taps are constructed with heavy dowels which 
fit into each tube. Wall brackets for the tubes extend at an angle 
suitable for displaying merchandise. Bases and brackets are of 
solid wood; painted white. 


Ieee ee eens 
SHIPPED IN : —~ aes: 
ANY DESIRED 
COLOR AS- 
SORTMENT 
Tubes available - ; 
in any 2 color Cll all lla tcrtrtentle lth ehh 


combinations 
suitable for sum No. 60% 


mer, fall or 
Christmas show 
ing. 


OY .A 4 MM th ie hen aLas 


ee ee ee ee he nna an 
SAMBA EMD DE BLE La Baa LL a 


\ hf ht he he he te he te ee nl ee ee lel nn nee 


| 
\ 
A 
% 
4 
‘ 
" 
" 
. 
* 
‘ 
* 
‘ 
. 
. 
. 
x 





No. 602 — TUBULAR BRACKETS — 7% it. long; 26” wide; 14” deep 
No. 600 — TUBULAR SCREEN — 7 ft. 9” high; 42” widk a a eee Se ee ee 
] 


Base and Top only $14.50. Complete $22.50. Visit Our Showroom When You're In New York 


me Base and Top only $10.00. Complete $16.00. DISPLAY PRODUCTION CENTRE, Inc. 


“Headquarters For Display” 


or ae tao 51 WEST 55TH STREET . NEW YORK CITY 1 

















WALL Tybee 
BOARD 


AT NEW LOW PRICES 


Diameters of Tubes 
Lengths e" c 4" 6" 8" io 8612 14° 1614" 22" 
3 ft.. $.20 $ .35 $ .50 $ .65 $ .90 $1.25 $2.50 $3.00 $3.50 $4.00 $7.50 
414 ft. .30 50 .65 90 1.25 1.60 3.60 4.50 5.25 5.75 11.25 
6 ft. .40 .65 85 1.25 1.75 2.25 4.75 6.00 7.00 7.75 15.00 


9 ft... .55 .90 1.20 1.55 2.25 2.85 6.85 8.90 9.80 11.10 22.50 
12 ft... .70 1.20 1.55 2.05 2.95 3.70 9.10 11.85 13.00 14.70 30.00 


Full tubes come the following standard lengths only. For orders less than 
$5.00 there is a Handling Charge of 75c. A Discount of 10% on pur- 
chase of one dozen or more tubes of same diameter and length. 


Tubes cut in half lengthwise; 2'' to 6", 35c ea. — 8" to 16%", 50c ea. 





iia All Prices F. 0. B. Cleveland 


Pe 


MUTUAL DISPLAY MFG. CO. 


1101 POWER AVENUE CLEVELAND 14, OHIO 
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Quiette Joins Macy's 
Display Staff 


e a e 
Ouistandin New Dis la Materials Glenard Quiette is now on the display 
h ) staff of R. H. Macy & Co, New York 
| City, as assistant to John Foley, window 
FOR | display manager. Quiette was formerly 
| with the display department of Franklin 
| Simon & Co., of the same city, and at one 
FALL and CHRISTMAS time was with Lord & Taylor and with 


Dana O’Clare. 


ready for your inspection during Exhibits Scheduled 


DISPLAY MARKET WEEK FOF eaeenhs wit suis 


At the Show or in Our Showrooms Chicago lakefront this summer, featuring 


' the progress of this form of transportation. 
DON T MISS THIS LINE OF In addition it is said there will be several 
HOT DISPLAY ITEMS “villages” of the type seen during the fairs 
of New York City and San Francisco 
several years ago. 


For Chicago Lakefront 


Some 20 railroads are cooperating in 


Lentheric Announces Winners 


° @ In Intra-Store Contest 
, i Te ~ In connection with a promotion of Len- 


theric’s “Dark Briliance” perfume, Harold 
es Sa a NEW YORK 16, N. Y. C. Martins, display director for Lentheric, 


has announced the results of an intra-store 











display contest among the stores of Block 
& Kuhl. Four prizes were awarded: a first 
and second for the best window display and 
a a ae ; , 

r | similar prizes for the best interior display. 
A Completely New Christmas Line |) ie ais ie ie cSt incre eons 
Eddie Miller, Block & Kuhl’s, Quincy, IIL. 


MAKE store, with Stanley Glassford, of Aurora, 
| Ill., placing C Glassford also won 


second. 





different and are priced 


ROOM 708 | the first award in this classification going 
i to Alex Stogsdill, of the Decatur, Ill., store. 
Harold, H. Woody, former account execu- 
Rodgers, Inc., Cincinnati producer of con- 

RIGHT! 
consultant and merchandising counselor. He 


tive with W. L. Stensgaard & Associates, 
vention exhibits, store fixtures, and quantity 
will also supervise the complete art depart- 


Harold Woody Joins 
MUST during MARKET WEE 
a uring K 
Inc., Chicago, has been named director of 
point-of-sale merchandising displays. 
ment installed in the recently enlarged 
| Chicago office of the Burton-Rodgers 


second prize for his window display, with 
Burton-Rodgers 
All of our items are entirely sales for the Chicago office of Burton- 
Woody is widely experienced as a display 
organization at 209 South LaSalle street. 
1212 G St. Washington 5, D.C. 





Catalogue Issued 
By Swivelier 

A 16-page catalogue showing the com- 
pany’s products is now available upon re- 
quest to the Swivelier Company, Inc., 30 











At last — 3 Much Needed Items for the nets es Braet 
rving Place, New York City 3. The light- 
BUSY DISPLAY MAN | ing equipment shown ranges from the 


familiar “Torpedo” spot to color lenses and 
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(1) Pin Cushion Bracelet. (2) Interchangeable ready 























filled Cushions. (3) Waxed Pins sockets. 
: Wear ’em all day the time you save will more than 
° pay for the pins! 
Waxed adamantine steel pins drive deeper into wood, 
a into silk and fine woven fabrics — with We invite DISPLAY WORLD read- 
ess bending! 
eoree eae Pan ers to make frequent use of the 
Push the new pin cushion of 45 pins into the handy . a ‘ 
: bracelet in less time than you can park one pin on Service Bureau for information on re- 
: ps My cea pola eesti - sources for all types of display mate- 
: without cushion)—eac c : : A 
A Ready filled PIN CUSHIONS (with 45 pins in each rial and equipment from air brushes 
: cushion — avernae day’s supply)—seren 48c to zebras (stuffed), or for general 
° 50c hank y charge on orders less ‘ $5.00. % z 
; Ae See Se O SFGETS Seba Rae IEP consultation on display problems. No 
: ELLSWORTH H BATES charge is made for this service, of 
: a i a a course. 
Hy 207 No. Hamilton Street Madison 3, Wis. = 
“te, Po 
- esccece ee 
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oice ol visual selling 


Speaking clearly and 
correctly to all shop- 
pers, signs today do a 
big selling job. Promo- 
tion at the Point-of-Sale 
is recognized by the top 
executives as one of the 
best media for increas- 


ing volume. 


Planning to remodel or 
expand your sign de- 
partment? Contact us. 
Our experienced staff 


is at your service. 


—_ 
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Room 524 
HOTEL NEW YORKER 


DISPLAY MARKET WEEK 
June 20 to 25th 


VVAVVAVALALALAL 


See a demonstration of the new Line-O-Scribe Sign Department Unit 
with professional printing for your Point-of-Sale selling. Effectively 
combines styles and sizes of type that uphold the quality of your mer- 
chandise and your store. 


THE MORGAN CO. 


3966 Avondale Ave., Chicago 41, Il. 
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Displays and Words 
That Sparkle 


128 
(The following is a condensation of an 
address delivered by Alec Phare before the 

\dvertising and Sales Executives Club, 

Montreal, as published in The Advertiser’s 

Digest. It is reprinted here because the 

ideas expressed are so particularly applic- 

able to showeard copy not to mention the 
general application to displays Ed.) 

f ‘HIE magic of words lies in the powet 
they possess, when properly arranged, 
to transfer ideas and to impel action 

Is it not then important to groom = each 

word before it is harnessed for its long 

journey? In one case, it may mean little, 
jolting, one-syllable words packed on paper 


as neatly as olives in a bottle, for a given 


effect. In another case, 1t may mean words 


DISPLAY PARADE 0 1. 


passionate torrent 
syllables, with a definitely 
It may mean earthy, 


tumbled 
of cascading 


different end in view. 


pell-mell in a 


sweaty words arranged to drive home an 
idea on muscle-bound minds that are slow 
to respond. Or it may mean airy words 
floated like litthke soap bubbles to break 
against sensitive brain cells in silent and 
soft explosion. If you will make words 
work, if you will make them ricochet and 
twirl through the dusty places in people's 
minds, where new words seldom enter, then 


your copy will sparkle. 

Here is one example of words at work 
written by a master word-smith. It is a 
letter of application for a copy W riter’s job. 
It got him the position he was after, in the 
depths of New York 


the depression when 


by Tony Brinker 





THE 






fe 


Gor INTO DISPLAY 15 YEARS AGO BY 
ACCIDENT... PINCH-HITTING FOR 
HOSPITALIZED SISTER WHO WAS THEN | 
AOVERTISING- MANAGER FOR DENTONS, 
LEXINGTON, Ky. mam STAYED ON AS 
DISPLAY MAN FOR THREE YEARS... 
WENT TO 8.8. SMITH & CO.IN SAME 
CAPACITY FOR THREE YEARS, THEN 
TO PERKIN'S INC. FOR FOUR YEARS, 


SY —- 
IN AIR CORPS. AS 
SPEC. SERVICE ARTIST AND THE LAST 
18 MONTHS AS DISPLAY DIRECTOR For 
LOWENTHAL'S INC., WHERE HIS EFFORTS 
HAVE CREATED A WIDE “WINDOW- FOLLOWING * 
AND DEVELOPED A DISTINCT STORE- 
PERSONALITY BY EMPLOYING HicttLy 
STYLIZED TECHNIQUE OF DISPLAY 
PRESENTATION . ATTAINS INDIVIDUALITY 
AND SPECIAL EFFECTS BY PERSONALLY 
DESIGNING AND EXECUTING ORIGINAL 
BACKGROUNDS AND PROPS IN ALL 
MEDIUMS, RECENTLY HAD HIS DISPLAY 
WINDOW PHOTOGRAPHED BY PARAMOUNT 
NEWSREEL WHEN He “SCOOPED “THE 

CITY AT THE DEATH OF MAN O'WAR. 

HOBBIES ARE PORTRAIT PAINTING, 
WOODCARVING, STAGE DESIGNING- 

AND INTERIOR DECORATION. 


C 















DISPLAY DIRECTOR , LOWE US IN 






Fr 


2/ 
Go, LEX 


KY. 
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advertising agencies were hanging ou 
“Positively No Vacancies” signs: 

“IT like fat buttery words; such as ooze 
turptitude, glutinous, toady. I like solem: 
angular, creaky words; such as straight 
laced, cantankerous, pecunious, valedictory 
I like spurious, gold-plated, black-is-whit 
words; such as gentlefolk, mortician, free 
lancer, mistress. I like words 
such as Svengali, svelte, bravura, verve. 
like crunchy, brittle, crackly words; suc 
as splinter, grapple, justle, crustry. I lik 
sullen, crabbed, scowling words; such 
skulk, glower, scabby, churly. I like Ol 
Heavens, my-gracious, land’s-sake words 
such as tricksy, tucker, genteel, horrid. 


suave ‘V’ 


like pretty-pretty, flowered, endimancl 
words; such as elegant, halcyon, elysiun 
artiste. I like squirmy, mealy words; suc] 


I like snig 
cowlick 


as crawl, blubber, squeal, drip. 
gly, chuckling words; 
gurgle, bubble and burp. 
“T like May | 
you?” 
This is 
designed to 


such as 


words. have a few witl 


copy it is an advertisement 
reach one type of buyer and 


It did! 


smoulder or 


make one exclusive sale. 

Vour cops does it 
sparkle? 

Our papers and those 
that cost real money to get into, are filled 
with that is as wilted as the lettuce 
in a railway-station sandwich. 

There is beautiful, boastful 
goes up like a balloon to seller 
seldom gets down to buyer level. So mucl 
copy is plain that nowadays 
even the kindliest critics of advertising ex- 


periodicals, even 


[Opy\ 


copy that 
level, but 


unbelievable 


pect an advertisement to exaggerate a little. 
The trouble with copy is that it is written 
in the office. It should be written in the 
market-place, the kitchen, or the factory 
written to the buyers one meets there. 
When I served my apprenticeship in 
writing copy, we had an advertising display 
room. On the far wall was a full-size 24- 
sheet poster, depicting a crowd of people 
-ordinary people —bricklayers, housewives 
with mechanics, truck drivers, 
street-car conductors. When we young 
became intoxicated with the 
beauty of our own writing the Chief would 
sit us down in front of that poster and 
say: “Study that for ten minutes; that’s 
your market”. After the ten minutes we 
were down to earth again. 
Every line of copy we write 
addressed to one person and one person only 
the buyer. 


aprons on, 


writers sheer 


should be 


You are asking people to part with their 
money. That more 
thing if you 
market — for 
raises a family on less money than a junior 
copy. writer Their lives are so 
close to the weekly pay envelope that the 
expenditure of even one unexpected dolla: 
means making a major decision. 


looms up as a serious 
remember that 


everyday goods—lives and 


most of your 


receives. 


Your advertising copy, then, has not a 
ghost of a chance to do its job unless 1t 
can influence these major decisions. Read 


over your next piece of copy with this in 
mind, and check it by at least these thre 
standards: Does it arouse an emotion a 
once? People don’t act on their “thinks”, 
they act on their emotions, so if it doesnt 
won't sell. It's as 


t 


arouse an emotion it 


[Continued on page 173] 
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i NATIONAL ART STUDIOS 
ttuce a 

: LEAD... AANOUNCING” 
= G im hemovalte 
ttle 
~ 4OfL, FLEXIBLE 
DAL 
opie 
font Mannequin Wigs - - Shoulder Head Wigs, Ete. 
heer 
par Again, the makers of America’s most beautiful mannequins blaze the trail to 
mats J Oo a a £ Re 5 the newest creation in display equipment. Now you can have these attractive, 
™ interchangeable RUBBER wigs... soft... flexible . . . permitting better 
fers We manufacture all kinds | merchandising and -more profitable selling. Something the trade has been 

| of special display items of | awaiting for years . . . now available to you exclusively from National. 
es R-U-B-B-E-R. Write for full particulars. 
= | =e" NATIONAL ART STUDIOS 
‘ied 306-308 S. MARKET ST. ° CHICAGO 6, ILL. 
Hat 
ta 
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ROTOCHROME 
SPOTLIGHT 


Smallest Spotlight of its kind! 
Provides 500 Watt Illumination! 


Totally Enclosed — Absolutely Safe — 
Completely Automatic — 6 Continuous 
Color Changes — Adjustable Beam Size 
Ideal for Store Windows, Displays, Exhibits, 


Conventions, Shops, Theatre and Hotel Lobbies, 
Restaurants, Night Clubs, Cocktail Lounges. 





Send for Bulletin No. 471 


GoldE Manufacturing Co. | 
1222-A West Madison St., Chicago 7, Ill. 











Greetings 
to our many 


DISPLAY 
FRIENDS 


and a cordial invitation to visit our studios during 


DISPLAY MARKET WEEK 


June 20-25 


VICTOR HAIDA DISPLAYS, INC. 


149 West 24th Street New York City || 
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EVALUATION OF DISPLAY 
[Continued from page 86] 
field wants to be caught standing. stil 
when the gates open for capable profes 
sionals. 
It is in view of such facts as these tha 
I shall now pass quickly to the point a 


hand. 

We, in display, have a next-door neigl! 
bor. Some of us get along pretty wel 
with that neighbor. Some of us are ev 


related — it’s in the family. Others of 
are envious of their prosperity, and can't 
criticize them enough. “They get all th 


money,” some of us say. “They clain 
their work is worth more than ours,” say 
others. “If you'd listen to them shout,” 


said one displayman, “You'd think that the 
store would have sold nothing without 
their help. I know that my displays pro- 
duced more direct and indirect sales than 
all their work put together.” That goes 
on, pro and con, until things end up as 
all arguments do, with both neighbors 
calling the fight a draw —until the next 
time budgets and salaries come up —and 
then the fight starts all over again. 

Ot course, that next-door neighbor is 
advertising . . . and I'd probably have no 
trouble in getting any one to admit that 
advertising does a_ pretty good job of 
beating its own drum. You'll find that 
profession well-equipped with all the facts 
and figures whereby it not only sells itself 
to its supporters once—but constantly. 
The month never goes by but that some 
national advertising foundation or other 
completes a country-wide survey on_ the 
lollipop-eating habits of sub-teens, and 
shows the potential sales possibilities if 
they were to market a lollipop with the 
combined flavors of bubble-gum, Coca- 
Cola, and sassafras —with addéd vitamins 
A, B,C, D, G and X —made in the shape 
of the datest dise-jockey Romeo. — This 
huckstering all adds up to billions, and I 
say billions, of promotional dollars a year 

billions that won't be shared without 
a fight. The point I have here, however, 
isn't to discredit advertising. Far from 
it. I have just: pointed out to you that 
the most important avenue for exploitation 
in the display field is to watch your next- 
door neighbor for ideas on building up the 
importance of your own front yard. There 
are plenty of promotional dollars around 
for both advertising and display —just be 
sure that you get your rightful share. 

Like advertising, be ready with figures 

they don't lie, even though they may 
require a little handling. Plans and charts 


help, too. And don’t forget the surveys. 
It is true that at the moment there are 
few figures available trom surveys — tor 


display, at least. No one has been inter- 
ested up to now. There are, however, 
several in preparation and more will follow. 

Idea No. 1. In the meantime, do a little 
snooping around on your own. If each 
member of your staff, for example, were to 
ask 25 of his acquaintances what things in 
a display window most made them feel lik 
buying —or if you had the male members 
check with an equal number of their friends 
what they most liked about a men’s window 
display you'd find that you could easily 
get at least a minority cross-section opinion 
on any vital question, tailor-made to the 








- ord ben, / 


stil 


rotes 


tha 
mt 2 


1e1g} 
wel 
eve 
ot 
Cal 
1 tl 


clain 


> 
Mout,” ‘ c 
it the O — ~~ 
ithout d 

pro- 


than 
goes 
Ip as 
hbors 
next 


and 


yr 1S 
fc He 

that 
bof 

that 
facts 
itself 
intly 
some 
other 

the 


and 





2s if 
1 the 
‘oca- 
mins 
shape 
This 
nd | 
year 
thout 
CVE, 
from 
that 
ation 
1ext- 
» the 
‘here 







tel ko for fer 
a ae ae 


SHOWROOMS — 209 EAST 26TH ST., NEW YORK CITY 10 
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COLOR - LIT 


Translucent 


COLORED 


PLASTIC 


CHANGEABLE 
LETTERS 


and mounting strip. No special 
lighting required. A _ variety 
of colors and sizes. 


FREE! 
Write today for catalog and 
prices. 





Wagner Sign Senuice. Duc 


207 S$. Hoyne Avenue 
CHICAGO 12, ILLINOIS 











DY-O-RUG 
FOR COLOR MAGIC 


The Perfect Dye for Display Purposes. 
Saves Time—Saves Money—Easy to Use. 
Get color harmony or renew worn, faded carpets 
without removing from floor. Also wool fabrics, 

draperies, etc. 
Easily applied—Ready for use next day—Pint 
covers 108 square feet—14 colors. 


PRICE All colors $2.29 pt. Black $3.00 pt. 


HELMS CHEMICAL CO. 


BROOK, INDIANA 














@ Please Mention DISPLAY WORLD When 
Writing Advertisers 


DISPLAY WORLD 


store’s specifications. These facts should be 
entered into in roundtable planning sessions 

and the birth of a policy would follow, 
based upon common sense instead of specu- 
lation. 


Idea No. 2. 


make a window-sales check. 


Persuade your management to 
Withhold ad- 
pre-agreed items and 
interior dis- 
call, 


vertising of certain 


promote through window. or 
Then have your secretary 
buyer, to report daily 
day over quota plus 


sold. In this 


1 
play only. 
or arrange with the 


sales increase tor. the 


number of displaved items 

way, some of the customer “switches” to 
other or similar merchandise can be taken 
into account —that’s what I meant back 
there by saving that some figures require 


handling — plus increased traffic as a result 
of the promotion. 


Ide a No x 


those of you who happen to be more artist 


Get a business manager. For 
businessman this idea is invaluable. 
expediter of all 
watchdog of the 


than 
In addition § to 
departmental functions, 
budget, keeper of the supplies, router of the 
requisitions, and handy man, this 
adding machine can also pre- 


becoming 


general 
genius of the 
pare vour sales charts, audit your accounts, 
and, more important than anything else, can 
sales plans which should then 
with all the 


pomp of an account executive from an ad 


prepare youl 
be unveiled to management 
vertising agency selling a six-million dollat 


advertising campaign. In a small store, 


tram one of your assistants tor this job Or 
get a good executive secretary, a girl who 
can expand the possibilities of her job in 
these directions. 

Idea No. 4+. Next, show your management 
a six-month’s display plan. In collabora- 


tion with the merchandise managers, sit 
down and plan your displays in. the 


department 


samme 


wav the advertising does it 
Set vour timing for the season: include the 
Make 


this an overall plan, involving interior dis 
Sketch out vour 


special events, even suggest a tew. 


play as well as windows. 
in the same wa\ 
advertising submitted. You 
haven't time? You have to have time. It’s 


promotions in advance 
layouts are 


as essential to a well-run program as_ the 
actual installation of display itself. 


\ll stores should immediately begin sales 


tabulations as the results of displays. Both 
window display and interior display sales 
results should be accounted for By pool- 
ing such figures, stores will then have a 


vardstick by which to measure their own 


When figures are pooled, 


down by 


expected returns 

then be 
classification, population, type of store, etc. 
figures to 


they can broken store 


so that a similar store will have 
refer to that apply to its own operations 
how, at the 
these figures could be 
National Retail Dry 
the Associated Mer 


Such action 


specifically I don't know 
present time, but 
through the 


\ssociation. or 


cleared 
(goods 
chandising Corporation group. 
with such a 
York 


which 1s 


will have to originate group 


or with, say, the New University 


School ot Retailing, making a 


collection of similar figures. 
Once you've put a few of the things 
mentioned into practice, it won't be long 


betore management becomes aware that an 
important department is right under thei 
feet and the sales will also be there to 
prove them Result: management 1s) sold 


MAY, 1948 


more money t 
It work 


on your plans and ideas 
put more of such ideas into effect. 
with advertising, and there’s not a reason 1 
the world why it shouldn't work for you 
Look more at your next-door neighbor. 
Now, for a summary of a few of thi 
important trends I believe we should antici 
pate in display. These are being given wit 
an idea toward future greater evaluation 
your efforts in making your job important 
1. The Planning Board. Common meetin; 
ground of merchandising, advertising, sali 
promotion, and display. The team that la) 
the groundwork of coordinated store thinl 
ing and planning. The unity of effort th 
puts the muscles behind the punch. 
Merchandising Coordin: 
tion. This will be under the guidance 
the display director, who puts the hors: 
before the cart again, in the market. Unde: 
this cooperative system, he functions with 
man in creating 


2. Store-wide 


buver and merchandise 
promotions for visual appeal where oppor 
tunity waits—in the showroom of — the 
garment manutacturer. Colors are assembled 

chosen, quantities 
promotional package 
and where it 


on the spot — styles 
planned. The entire 
is sewed up—on the spot, 
belongs, in the buying office. 
3. The Visual Approach. (a) 
that architects have built to 
specifications — with entrance 
enough to accommodate all 
window design dictates. Electrical 
enough to light yvour windows brighter than 


Windows 
your own 
doors wide 
whims _ that 
power 
any one else's, if you so desire. Back 
grounds that are as devoid of architectural 
detail as a movie screen, and just as cleat 
and blank as that same screen when there's 
Simple, dynamic presentations 
merchandise 1s 
prop second, Windows 
space — witl 


no picture. 
ot merchandise 
seen first and the 
plenty of “air” — white 
the corners ignored — not filled up to tire 
the eye with unnecessary detail. Windows 
with plenty of unity in their conception 

but that still tell an exciting story of new- 


where the 


with 


ness and good taste. 

(b) Strict control, store-wide, of display 
better uniformity. Purpose 
purpose. Broken down, this 


technique for 
behind — the 
means: 
Unitorm lettering stvles. 
Uniform arrangements of .stocks. 
Color grouping of related merchandise. 
Development of art styles that are 
inimically the store’s own. 

Numbered plan of all strategic display 
areas in the store and these areas con- 
trolled 

store-wide display 
greater impact because of repetition. 


built up into seasonal — special 
promotions with 


(c) Proper lighting of all displays and 
special areas such as dress salons, restau- 
rants, and any other area requiring “mood” 
lighting. Constant striving toward a trend 
in lighting designed to mitigate the “instt- 
tutional” look of most department stores. 

4. More Planning of All-out Promotions 
item showings 
have hardl 
attention « 


Less of the timid half-way 
that fizzle 
breath. 
traffic the fact that here is something 
believes in enough to repeat 1 
store. Mor 


out betore they 
drawn Force on the 
Store 
the store 
windows and throughout the 
ot the 

5. Uniform 


“impact” promotion. 
Terse, legibl 


something. The 


Store Signs. 


selling messages that say 
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MADISONIA,. INC. 


with Manikin Refinishing Studios in 
NEW YORK LOS ANGELES 


and now 


DALLAS 


Opening July Ist 


Ameriea’s Largest Manikin Refinishers 


164 WEST 25th STREET NEW YORK I, N. Y, 


























GIANT ROMAN in one piece BACKGROUNDS 


| 8 FEET HIGH by 
10, FEET WIDE 
































BeEeHEnEenuet 
| ue nt Ready to use without cutting or piecing. 
if : 4 Ideal for Unit Trims, Posts and many 
| i bai | i other display uses. 
tii Hy Pipl nt Also made in sheets 8 feet high by 44 
be i] inches wide. 
| UP TO 12 FEET HIGH 
f To order to meet your special require- 
; ments 











OUR NEW FALL COLORS 
Copper, gold, rust, orange, harvest, 


and matching colors. 


VISIT US IN 
ROOMS 536 and 537 
HOTEL NEW YORKER 
DISPLAY MARKET WEEK 




















See our complete line for Fall and Xmas 





MANUFACTURED BY 


COLUMBIA DISPLAY MATERIAL CO. icons oN 
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3 BIG HANSEN FEATURES 
for attaching goods to display 
cards 


1. NEATNESS. Staples are 
small and _ inconspicuous, 
eliminate bulky fastenings. 

2. SECURITY. Drives stout 
staples tightly into place. 

3. SPEED. Fast as you can 

grip. 80 or more peguest 

staples perloading. FOLDER 


A. L. Hansen Mfg. Co. 


£041 Ravenswood Ave., Chicago 
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; HANSEN TACKERS 





























CO 
Pile CUSHIONS 



























REED 


NEW YORKER e 


Manufacturer of B 
3 West |8th Street 


Dress up with 


IN YOUR WINDOW and INTERIOR DISPLAYS 


WE'LL SEE YOU AT THE 


ROOM 331 


as always 


A. LUTZ 


and RATTAN 


SPARKLING, NEW IDEAS 
TO MEET 
YOUR DISPLAY NEEDS 


JUNE 20-25 


askets ° Window and Interior Displays 
e New York II, N. Y. © CHelsea 2-6264 
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“What, When, Why, Where, and How” ot 
advertising approach—but not so much 
copy that you have to put “Reading Time 
~5 minutes” at the head of the sign sheet. 
Signs with good art standards, too — color 
coordinated with the floor, or window, so 
that they have the air of belonging — not 
step-children added to the display under 
protest. 

6. Architectural Advisement. Advice to 
the well-meaning architect that likes ser 
pentine aisles, stock shelves that are not 
large enough for the boxes —and who puts 
the most fiendishly impractical display cases 
in the most inaccessible spots his sadist 
ingenuity can devise. Advice to other archi 
tects who believe a store is well-lighted 
when the foot-candle meter shows 30 foot 
candles in the furthermost corner of th 
floor as well as the selling area, and who 
successtully blanks out any contrast in 
light and shadow by flooding the selling 
floor in a merciless glare of operating-room 
sterility. Advice to all store architects who 
never consult the people who have to make 
daily use of their mistaken conceptions. 

7. Last but not least, Get on Better Terms 
of Understanding with Management. Let 
management know what you want — but not 
before vou have impressed it with what vou 
can do. 

Remember, 1f vou have shown that you 
can operate within vour budget no matte! 
how small — spend caretully the small sums 
before you ask for the big ones; advance 
logical reasons for expansion based on 
good business sense and expected returns 
and quote figures you are pretty sure you 
can live up to. Work as a_ businessman 
should, and you'll be treated with the re 
spect vou deserve. Defer to management's 
judgment, but temper vour deference with 
a firm stand about the things vou believe 
are right—and show your rightness with 
figures and plans. 

Evaluate yourself, your job, and = your 
importance to your store by knowing. the 
things that produce sales and showing. the 
proot of sales results. 

A man rather well-known in the South- 
land had made a good record in the eyes 
of his fellowmen during the Civil Wat 
His name was Lee. After the war he was 
approached by an insurance company. The) 
offered him a job. “But, gentlemen,” pro 
tested Lee, “I don't know anything about 
the insurance business; what possible value 
would I be to you?” 

“Well,” the men replied, “Frankly, it 
isn't so much what you know, as the valuc 
in having the use of vour name that we 
are asking you to join us.” 

“Then, gentlemen,” replied Lee, “Since 
my name is of such value, perhaps I should 
be rather careful myself of the way I allow 
it to be used.” 

The moral of this litthe anecdote is cleat 
in its application to our talk today. The 
name of your profession is of value. Don't 
trade on it to make your progress — rather, 
be careful of its association. Lee joined a 
university as its president at $1,200 a year 
(the insurance company had offered $5,000) 
but his integrity remained unquestioned 
With the proper standing it deserves as one 
of the most important and powerful selling 
agents in retail stores of today, display is 
facing an honorable future. Don't let it 
down. 
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Trust ADLER-JONES to fashion the originals —e5 \ 
and the radically new that rate more than re N 
a passing glance . . . and that set the pace 
for the displaymen of America. 
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. the substance out of which great displays are made. : AN 

ae Xa 

yi ‘2 

EXCEPTIONAL talent, skill, craftsmanship . . . Nie A 


this is the magic blend which accounts for the won- 
drous display classics that leave visitors to our show- 
rooms spell-bound. 








But it is only half the reason for the pre- A y 

eminent position ADLER-JONES enjoys among “ 

the leading stores throughout the country. b NS 
IDEAS counsel, plans . . . these, too, are all-im- tank 


portant ingredients in the scheme of service offered 
our customers. 





You will discover what 
we mean when you see 


ADLER-JONES’ EXHIBITION 
of DISPLAYS and DECORATIONS 
for FALL and CHRISTMAS 


NORTH BALLROOM 
Hotel New Yorker 
NEW YORK CITY 


Display Market Week, June 20 thru 25 

















Yk 


On your way to and from Market Week, or 

right now, be sure to visit our showrooms. 

10,000 sq. feet of space devoted exclu- 

sively to the most dazzling collection of Fall 

and Christmas displays and decorations ever 
assembled. 





‘or 

















ADLER-JONES Company 


The ADLER-JONES Building 
521-525 S. Wabash Ave. -¢ Chicago 5, Ill. 
All phones: HARrison 9624 
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A ne ro 9 7 " 
L ew group c 3 " 
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Paris inspired manikeaiae 


MANIKINS WITH MAGNETISM 








y, 
% 
See € \ 
\ i 
: ..made to please, not to startle... 
Ne TG! ; 
- made to enhance 
New — \ : , ’ 
York! ie J milady Ss sense of loveliness. 
ge 5 


N.A.D.1. Market Week, June 20-24, 1948 he 
Main Ballroom, New Yorker Hotel 


ian. | manikins accentuate fashion! 


exclusive distributor... 


MIDWEST DISPLAY EQUIP. C0. 


2310 LOCUST STREET ST. LOUIS 3, MISSOURI 





the truly discriminating 


display manager will want 


+, to evaluate the complete 


© 
% 
© 


cavalcade of Cylando Plastic Flowers 


NORTON CENTERPIECES INC. 
119 WEST 24TH STREET, NEW YORK CITY II. N. Y. 
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AMC Display Executives 
Plan May Meeting 


The Higbee Company, Cleveland, will b 
host to the annual meeting of displa 
executives for stores belonging to the Asso 
ciated Merchandising Corporation grou, 
This replaces the usual meeting held during 
Display Market Week in June. 

Members of the group will be given ar 
opportunity to see Higbee’s display opera 
tion at first hand and in full detail The 
will also spend considerable time at— th 
Lighting Institute of General Electric Com 


pany, Witnessing practical demonstrations 
display lighting. 
The meeting will be held May 19-21 


"Diamond-Studded" Screens 
Offered By Harcolite 


Custom-built “diamond-studded” screens 
panels, post covers, backgrounds and_ th 
like are being offered by The Harcolite 
Company, 1121 North Vine street, Holly 
wood 38, as a new item in display. Cut 
mirror pieces are arranged in designs and 
embedded on varied levels into a_ plasti 
base of any color. A patent is pending or 
the method. Full details are available fron 
the address given above. 


Chicago Club To Hold 


Dinner-Dance 
The Chicago Display Club will hold 
annual spring dinner-dance on the evening 
of June 9. Members and their friends will 
be entertained from 7 until 1 a. m. at The 
Furniture Club, 666 Lake Shore Drive 
“The display club extends a hearty wel 


| come to those who wish to attend this 


gathering,” points out Paul F. FE. Zimmer, 
Montgomery Ward & Co., who is_ ticket 


| chairman. “It will be the big evening 


the vear.” 

Remittance information can be obtained 
from Zimmer at 623 North Hamlin avenue 
Chicago 24. 





Schneider On Staff 
Of Shillito's 


In charge of display for H. C. Lytton & 
Co., Cincinnati, until the store closed a 
short time ago, Rolland Schneider has 
joined the display staff of Shillito’s, of the 
same city. At one time he was in charg 
of interior display tor Wm. H. Block Con 


pany, Indianapolis. 


Schultz Promoted 
At Franklin Simon 


Lawrence Schultz is now assistant dis 
play manager, in charge of windows, 
Franklin Simon & Co... New York Citys 
He was formerly in charge of men’s wea 
display. Winston Jones is display dire 


for the store 


*t 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Just ask yourself 


Who gets the Blame 
for High Prices? 





It’s over your counters that your customers shell out those high 
prices that hurt so much. They don’t pay the manufacturer. They 
can’t pay labor. They pay you! 

And so they blame you! 


You can fight this stigma, and at the same time strike a major 
blow at the inflation that threatens your entire business, when 
you advertise U. S. Security Bonds. 


Purchase of Security Bonds by your customers reduces the 
potential for credit inflation, stabilizes business, keeps money 
in your community, makes better customers for you. 


To restore the confidence of your customers in you, to demon- 
strate that you are side-by-side with them in the same battle, 
advertise and display this symbol and slogan! 


IGHT AGAINST 
FHIGH PRICES 3“ America’s Security is Your Security” 


BUY security BONDS 


This campaign will be nationally advertised, nationally broad- 







JOIN TH 


cast, nationally displayed. Customers will look for the slogan 
and symbol in your advertising, in your store. 

You benefit yourself and your country by making this plan 
work. If you haven't yet received your complete Advertising 
and Promotion Kit, write to Retail Consultant, Advertising 


Section, U. S. Savings Bonds Division, Treasury Department, 
Washington, D. C. 


Treasury Department acknowledges with appreciation the publication of this message by 


DISPLAY WORLD 


CINCINNATI, OHIO 
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PENS and PENCILS for 
BACK to SCHOOL TRIM 


Beautifully made of heavy cardboard tubes 
covered with glazed paper in three colors 


RED — GREEN — YELLOW 
REGULAR: 2’x48”, $24 per 2 doz. asst. colors 
GIANT 3x60", $24 per 1 doz. asst. colors 

Packed in cartons 


A Stack of School Books 


13” x 14”, four colors processed on 14-ply 
heavy cardboard @ $18.00 per carton of 2 doz. 


Large Slate 


14” x 12”, of a realistic silk screened die 
cut, made on pinewood paper, mounted on 
14-ply heavy cardboard. Slate has red 
outer edge and black paint lacings. May be 
lettered with chalk and erased with a dry 
cloth. $18.00 per carton of 2 doz. 


Little Red School House 


Processed in three colors on 14-ply heavy 
cardboard, in two sizes. 
13” x 14” @ $18 per carton of 2 doz. 
21” x 27” @ $24 per carton of 1 doz. 


Large Ruler 
41,” x 44”, Black on Pinewocd paper, mount- 
ed on 14-ply heavy cardboard, @ $18.00 per 
carton of 2 doz. 


We also carry SCOTCH PLAID PAPER 
for this trim in rolls 26” wide by 100’ long. 
Write for circular and special assortments 
of the above. 


JOBBERS INQUIRIES INVITED 


R. A. OHLHORST 


454 BROOME ST., NEW YORK 13, N. Y. 

















Headquarters for 


BAMBOO RATTAN 


MATTING 


All types and sizes for every 
purpose. Featuring South Seas 
Motifs. Largest selection of 
quality display material. 
Priced reasonably 
Immediate delivery 


Send today for latest price list 
Pacific Bamboo 


Products, Inc. 
1188 South LaBrea Avenue 
Los Angeles 35, California 
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GERTZ, JAMAICA, 
IS ALL DISPLAY 
[Continued from page 61) 
murals and figures have helped to make 
each department different from every other. 

The store is crammed full of ingenious 
display ideas. For instance, the novel food 
transparencies in the frozen food depart- 
ment; the rolling walls to display pictures; 
the complete, separate room for sewing ma- 
chines with a step up to enter, three walls, 
sloped roof, and wall cupboards. 

\ neutral background shows off glass- 
ware almost miraculously and has stepped 
up sales in this department tremendously. 
The black glass tables in the dish depart- 
white 
which look almost sculptured and 


ment does just as much for. the 
dishes, 
tempt housewives by their contrast to the 
gleaming blackness. 

There are devices to match these in every 
nook and cranny of the store. But though 
each department has demanded and _ re- 
ceived its own individual treatment, there 
is no anarchy in the whole. In fact, it is 
doubtful 1f many stores present such a. well 
integrated whole. Of course this is due to 


weeks and weeks of caretul planning and 


the elimination of features which might 
have been quite effective alone but which 
would have conflicted with other features. 

\ woman steps out of the gleaming white 
beauty shop with its tetchingly colortul vet 
comfortable leatherette lounges into a room 
ot lush green. But the step does not take 
her into another world. It merely takes her 
from one well-planned room to another in 
the same establishment. The green room 
showplace for expensive 
gowns. The in stepping trom the 
one place to the other is no more than 


that involved in moving from the dining 


is) a Juxurious 


change 


room to the living room of a well set-up 
private home The same ingenuity and the 
same good taste prevails in both locations 
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and there is continuity even though the 
furnishings, color scheme and layout are 
different. 

Similarly, the customer in moving along 
the lines of service shops placed all in 
a row on a single floor for greater con- 
venience .. . finds each a different shop 
with a different appearance, atmosphere, and 
method of decoration but all fit together as 
if they belonged to the same integrated 
whole. 

The store as a whole can well serve as 
a model tor department stores throughout 
the country. Certainly the idea of calling 
in the display department when a new store 
is to be planned has been demonstrated to 
have been an inspiration. 

Gertz, inside and out, is a tribute to the 
art of display people; an example of their 
ingenuity. And this department store is 
proot of the ability of display people to 
extend their capacity for displaying met 
chandise so it will sell from the windows 
into the interior of the store. This_ stor 
is probably the first, according to some 
observers, to make full use of the capa- 
bilities of this most versatile of all depart- 
ments. 

Gertz has advanced its volume trom 
$6 000,000 annually in 1940 to over $26,000,000 
annually at the present time. It is now 
the dominant department store on Long 
Island, a section which boasts a growing 
population of two million people. 

The success of the store is certainly due 
in large part to the progressive thinking ot 
executives like Max Gertz, who places sO 
much reliance on Walter A. Spiro and his 
carefully selected, carefully trained display 
department. 

Spiro, in turn, has repaid this confidencs 
by aiding in the conception and building ot 
a truly beautiful, utilitarian, and. successful 
store. 

(A detailed analysis of display operations 
at Gertz will be presented soon... . Ed.) 





—The walleye fishing was good when this group got together for three days at Escanaba, 

Mich. Left to right, Fred Johnson, Fred Johnson Display Company; Escanaba; William Cahill, 

Sears, Roebuck & Co., Chicago; Jimmie Van Horn, Hein's, Waukegan, Ill.; Clifford Dorsey, 

Sears, Roebuck & Co., Chicago; Eric Schwengle, L. A. Darling Company, Chicago; A. Broll 
and Wally Kramer, both of Silvestri Art Manufacturing Company, Chicago— 
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Manufacturers and Distributors 
1515 BROADWAY e SAN ANTONIO 2, TEXAS 
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—_ 
a, fa , Am $$ 
; ONE OF M REES 
: | Ol LUCITE T 
II 1 e ° . . « ° 
: | Crystalline Plastics Co.. 1026 Venice Blvd.. Los Angeles 
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FLUTED CELLOPHANE PANELS 


Flameproof - Sturdy - Translucent - Flexible 


Cellophane with glass fiber backing or all cellophane 


7ft.-8ft-10ft. high by 30 inches wide 


Colors: Red - Blue - Green - Clear - Amber - Pink 


DECORATIVE NOVELTY CO., INC. 


1410 3rd Avenue, Brooklyn 20, N. Y. 


Vanufacturers of Flameproof Products for 
Display Designers — Suppliers — Jobbers 


ROOM 527-HOTEL NEW YORKER-JUNE 20-25 














A new group of 





Paris inspired manikins 3 





by horrect- way... 


haul monde 


MANIKINS WITH MAGNETISM 













ay 







See iy ik 
i es made to please, not to startle... 
] 4 
A E = made to enhance 
im eS 
New } ? > : 
a . , milady Ss sense of loveliness. 
York! 


N.A.D.1. Market Week, June 20-24, 1948. Je. 


Main Ballroom, New Yorker Hotel 


. hy iy ‘es : 
| MAIN. | manikins accentuate fashion! 


exelusive distributor... 


KEHOE DISPLAY FIX. C0. 


541 MARKET STREET SAN FRANCISCO 5, CALIFORNIA 
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Podgor To Issue 
House Organ 


“Windex-Tra”, house organ published b« 
fore the war by the Jos. E. Podgor Co 
Inc., will again make its appearance wit! 
the June, 1948, issue. Issued monthly, it 1 
distributed throughout the display field a 
well as the fine and graphic arts fields. 

“Windex-Tra” will contain helpful hint 
and tricks of the trade, presented by nation 
ally known personalities in the = displa 
industries, articles and shop talk on silk 
screen, and sign work. The photographi 
silk screen section will keep all its readers 
up-to-date with the many changes in this 
rapidly advancing industry. 

There will be a column devoted to plac 
ment service, operated on a_ tree basis 
There will also be an exchange column 
handled similarly. This new issue will be 
distributed to anyone in the display trades, 
the fine or graphic arts, silk screen, and 
sign industries upon request to the company 
at 618 Market street, Philadelphia 6. 


Bois Smith Studios 
In Larger Quarters 

Bill Bois Smith, head of Bois Smith 
Studios, makes known that increased busi- 
ness has made it necessary tor the firm to 
take larger quarters. The firm, which 
specializes in the design and creation ot 
displays and decorative flowers, has been 
located at 20 West 46th street, New York 
City. 

The new location is 228 West 39th street, 
as of June 1. At this address will be pro 
vided a display room, private offices, and 
larger manufacturing facilities to meet. the 
stepped-up production requirements. 

Bois Smith has just returned from a 
nation-wide business trip, and-reports ex- 
cellent acceptance for the company’s fall 
line, in addition to early Christmas items 
which were also shown. The firm will show 
its wares at the Hotel New Yorker during 
Display Market Week, in addition to a full- 
scale showing at the new location. 


Midwest Signs Lease 


For Larger Space 

P. H. Sosoff, president of Midwest Man 
niquin Displays, Milwaukee, has signed a 
lease on the four-story building at 532 
North Water street, thus affording the firm 
about 16,000 square feet of floor space. Two 
fHoors of the building will be devoted ex 
clusively to display space, and the third 
for a shop for the refinishing and repairing 
of mannequins, in addition to the manu 
facture of custom-built displays. 

\ remodeling program has been. started 
by Midwest, including the construction of 
12 complete display windows for the benefit 
of the company’s customers. The firn 
supplies display racks, mannequins, chrom 
furniture and display cases, in addition to 
a general line of display materials. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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RED 
cobOice 


COLO-MICA 
More than a DozenColors and White 


—For Borders, Floors, Flocking, etc. 


Amazingly Good Coverage. 


VERMINPROOF and FIREPROOF 


FLUFF MICA 
In Silver and Gold Ore 


Irregular Sized Pieces 


Light as a Zephyr — Lighter than Cork 


Imgroved 
COLO-CAL 
Brighter Colors! 


Pebble to Sand sizes 


Exceedingly Good Coverage 
Economical to Use 


For Solid-Floor Coverage— 
Borders — Islands — Etc. 
Also Natural Sand and Pure White Sand 


Ail Our Items are Fireproof and 
Verminproof. 





The Nearest Thing to Natural Snow 
Can Be Walked On 
Can Be Flocked 


Handles the Same as Natural Snow 
Looks Like Natural Snow 


VERMINPROOF and FIREPROOF 


COLO-CAL 
“Shimmery Sno” 
We Have Plastic White 


Shavings and Plastic Snow 


Snow Blox — 5x 6x 14 50c ea. 





BOX 289 





“The House of Colors” 


Contact Your Jobber or Direct 


MALROS COMPANY 


DOVER, N. J. 
Factory Center Grove Rd. 





guBste> 


HAND BLOWN 
GLASS 
TRUE Bubbles — No Necks 
I" to 3144" diameters 
Large Range of Colors 


Colors Are Transparent and IN the 
Glass — Will Not Rub Off — 
Will Not Fade. 


For All-Year-'Round Use and 
For Every Type of Display. 


Contact Your Jobber or Direct 


Malros Company 


“The House of Color” 
BOX 289 DOVER, N. J. 


Factory: Center Grove Rd., Dover, N. J. 














Girl Scout Contest 
Won By Rosenthal 


The Davidson & Leventhal Company, New 
Britain, Conn., has won first prize in_ the 
annual Girl Scout national window display 
contest according to Mrs. Albert Winger, 
chairman of the national Girl Scout Equip- 
ment Committee. 

Competing with entries from Girl Scout 
equipment agencies in every state, Hawai, 
Panama, and Puerto Rico, the Davidson & 
Leventhal Company display won a $100 bond 
each for the firm’s display manager, Harry 
M. Rosenthal, and the Girl Scout equipment 
buyer, Emil Brand. 

The J. C. Penney Company, Klamath 
Falls, Ore., was awarded second prize with 
accompanying $50 bonds for the firm’s dis- 
play manager, George Steele, and the Girl 
Scout equipment buyer, Mrs. Gina Johnson. 

The annual competition was open to the 
698 retail stores which carry official Girl 
Scout equipment. The window displays 
entered were based on the theme “Girl 
Scouts Look To The Future”. 

Judging was done by Mrs. Bernard Mar- 
row, display manager for the New York 
City Girl Scout Shop, Geoffrey Hall, free- 
lance displayman, and Samuel Smith, dis- 
play manager for DePinna, New York City. 

Honorable mentions went to the Elder & 
Johnston Company, Dayton, whose display 
manager is Everett W. Quintrell; Wolf- 
Wile Company, Lexington, Ky., whose dis- 
play manager is Howard Keyes; Her 
berger’s, Inc., of Hibbing, Minn., whose 
display manager is Lloyd S. Huset 





conre™ 


A Beautiful Mixture of 
Cellophane-Foils — in colors 


For Gala Occasison Displays — 
Window and Show Cases 


Full Floor Coverings — Borders 
Islands — effective when Flocked. 


Packed in 5 pound Cartons 
$7.50 per carton 


Terrific Coverage 


Contact Your Jobber or Direct 


Malros Company 


“The House of Color™ 
BOX 289 DOVER, N. J. 
Factory: Center Grove Rd., Dover, N. J. 
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The Ideal 


BAND SA 
Building 
Displays 





by BOICE-CRANE 


This 14” saw operates at 
4.400 blade feet 
Smoother and 
Single and 8- 


higher speed 
per munute. 
faster cutting. 
speed back-geared models for 
practically any ma 
under the 
welded 


cutting 
terial. Clears 85° 
guide One-piece 
steel frame has tremendous 
strength. Wheels and blade, 
except at cutting point, are 
entirely enclosed Cabinet 
type base has sealed-off mo- 
tor compartment. High safety 
rating. Blade guides adjust 
by a single control, and with 
full safety, even when ma 
running. Close bal- 
ance and light, but 
Textolite wheels permit twice 
the speed of other 14” ma- 
chines. Less vibration, and 


chine is 
strong 


longer bearing life 


Sawing Capacity Blade to 
guard —-13 27” dia. work. 


Guide to work table—8 


Table: Tilts on Double Trun- 
nions Size 15” x 15 

Blade Widths: 3/16”. 1%”, 
4”, VY" & 4”. Length of 
Blades 98”. Grease sealed 


Ball Bearings 
Write for free catalog. 


BOICE-CRANE COMPANY 
896 Central Avenue - 





Toledo 6, Ohio 











DISPLAY SALES 
REPRESENTATIVES 


Large, well established de- 
signer and quantity manu- 
facturer of permanent dis- 
plays and dealer helps in 
wood, metal, and 
plastic seeks repre- 
sentatives in principal cities. 


glass 
sales 


Prefer responsible men 
handling kindred but non- 
competitive lines calling on 
national advertisers. 


We provide complete de- 
and liberal 
commission arrangement. 
One of our principals will 
visit you after suitable con- 
tact is established.  AAll re- 
plies held strictly confiden- 
tial. 


sign service 


BOX RSAM 
DISPLAY WORLD 
Cincinnati |, Ohio 
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Albert Joins Belmont 
As Partner 

Sydney B. Albert, formerly with Kaplan 
Products & Textiles, New York City, and 
who has been in the display field for more 
than a decade, has joined Belmont Products, 


Inc., Philadelphia, as a full partner. The 

announcement was made jointly by Albert 

and Edward Wagenfeld, of Belmont. 
Under the partnership plan, Albert will 


be in charge of all sales. Wagenteld, who 
also is president of Philadelphia Associated 
Display 
duction and display research. 


“With Mr. Albert's 


work, our firm hopes to reach new 


Industries, will concentrate on pro- 


experience in sales 
heights 
in sales volume during the coming months,” 


Wagenteld says. “We will gear our pro- 
duction to our sales, and we are looking 
forward to a rapid expansion from. this 


point on.” 
Sales plans will be on a more aggressive 


basis, he disclosed, with increased adver- 
tising to assist Belmont field representatives 


Bliss Returns 


From Cuba 
\lbert 
poration, New 


Bliss, head of Bliss Display Cor- 
York City, returned recently 
from a short business trip to Havana where 
Encanto, 


design as- 


he consulted with executives of El 


well-known Cuban store, on a 


signment for the near future. 


Botanical Decorative 
In New Location 


Botanical Decorative Supply Company, 
formerly located at 14 North Franklin 
street, Chicago, is now at 31 South Frank- 


lin The 


quarters 


available much 
and better facilities for 


change makes 
large! 


handling business 


‘ #% 


hs aak. # 
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Display Program Augmented 
Cy Hotpoint 

Hotpoint has launched a new dealer stor: 
identification and product display progran 
through its distributors aimed at a “neot 
sign for every dealer” and a display back 
ground for every product. 

The plan is outlined in a color brochur 
distributed to Hollis C. Doss 
sales planning manager. The brochur 
introduced the “Starliner” display de 


dealers by 


new 


signed to “dominate the floor and = assur 
maximum attention to Hotpoint product 
for a long period of time”. The mailing 


piece covers the full identification phase 
including truck 
illustrations, wall 


signs, blown-up 


banners, 
decalcomanias, and 


retailing, 


kitchen electri 


sign clocks, valances, 
many types of interior and exterior neon 


NADI To Sponsor 
Display Research? 

Tentative plans tor a display researc 
Sylvan 
Bowman, 


program have been made known by 
president, and John F. 
Jr.. managing director, of the National 
Association of Display Industries. Further 
details will have to await a meeting of the 
NADI during Display Market 
Week in June, it is said. A figure of $7,500 
has been mentioned as the possible appro 


Freund, 


members 


priation for the work, but this also is not 
definite at this time. 


Spottswood Promoted 
By Halle'’s, Memphis 
Russell Spottswood is now 


display man- 


ager for Phil A. Halle Company, Memphis 
having been promoted from the post. ot 
first assistant. He replaces Al Putnam, 
who resigned not long ago in order to 


join the display staff of Rich's,” Atlanta. 


—Ken l|kerd, retiring president of the Indianapolis Display Club, presents O. B. Springer, right, 


with a lifetime membership in the organization. 
"The character of Mr. Springer's consistently fine work 


Indianapolis displaymen, lkerd said: 


and his personal conduct are an inspiration to all who know him." 


In making the presentation to the dean of 


Springer is display director 


for H. P. Wasson & Co.— 
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Planning, Use Of Exhibits 
Covered By Booklet 


“Educational Exhibits . . . How to Pre- 
ire and use them” is the title of a 
mprehensive booklet for sale by the 
Superintendent of Documents, U. 5S. Gov- 
rnment Printing Office, Washington 25. 
he price is 25 cents. 
The booklet was prepared by H. W. 
lbertson, principal agriculturist, Extension 
Service, Department of Agriculture; while 
deals primarily with exhibits for rural 
rojects, its general approach to the subject 
broad enough to contain many helpful 
inters for those interested in this form ot 
splay. The type exhibit to use, reasons 
selecting a given set-up, preparation, 
ind the other stages in preparing a com 
plete presentation are discussed in detail. 
he booklet is well illustrated. 


Boyd Gasque Joins 
Nat Siegel 


Boyd R. Gasque is now on the sales staff 
Nat Siegel, Inc., 39 West 37th street, 
New York City. The company has divided 
Southern territory between Gasque and 
Sam B. Goins, with the latter covering 
Fennessee, Alabama, Arkansas, Mississippi, 
suisiana, Texas and Oklahoma. 
ill have the territory of Virginia, North 
South Carolina, Georgia and Florida 


Gasque 





Display School Staff 
Adds Nugent 
Charles A. Nugent, formerly of the display 
lepartments of The Blum Store and Straw- 
bridge & Clothier, Philadelphia, has joined 
the faculty of the National Display Institute, 
1624 Arch street, in the same city. Trained 
the Philadelphia School of Industrial 

\rt and with over ten years of department 
tore experience, Nugent will specialize on 
terior and department store displays. 

Mare Bieler, display manager for Bonwit 
feller, continues as consultant and William 
McBlaine, display manager of Browning- 
King Stores, and Arthur Glick, formerly of 
Beck Shoe Stores, continue as instructors. 
Iwood Suloff is the art instructor. 





Beau Monde" Mannequins 
To Be Shown By Korrect-Way 


\ completely new line of fashion manne- 
uins will be shown for the first time during 
Display Market Week, June 20-25, New 
York City, by Korrect-Way Displays, a 
vision of American Fixture & Manutac- 
uring Company, St. Louis. Said to be 


iris-inspired, the figures are designed to 
ccentuate fashion. 





eee 
JUNE 20 TO 25 INCLUSIVE 


NADI 


DISPLAY MARKET WEEK 
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What’s COOKING at... 


Window 
Interior 
Promotional 
Fashion 
Display Props 
and Aids 











Z 








FOLIAGE SPRAYS AND 
NOVELTIES THAT ARE 
NEW AND DIFFERENT. 





BASE METAL OR DIA- 
MOND DUST BELLS, STARS 


CLUSTERS, UNITS AND 
MANY SURPRISES IN THE 
MAKING. 


Fox weeks and weeks a staff of top flight designers at BELMONT 
PRODUCTS has been cooking up a batch of new ideas for fall 
and Christmas of 1948, and when it is served to the trade you 


will find it to be the best display dish of the year. 


JOBBERS ONLY 


BELMONT Products Inc. 


INQUIRIES INVITED 


DELAWARE AVE. and SOUTH STREET 
PHILADELPHIA 47, PA. 








BACK TO SCHOOL 
Genuine USED SCHOOL DESKS 


CUT UP AND SCRATCHED BY THE KIDS 
Set > 2 on’ $14.95 
12 FOR $82.95 
ORDER FROM YOUR JOBBER 
OR DIRECT 


AMERICAN NU-ART COMPANY 
COLLEGEVILLE, PENNA. 








e@ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 
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DISPLAY AT LITTLER'S 
[Continued from page 75] 


attention is paid to selection and combining 
of accessories than to background ide: 


SEE Our F aretasies For CHRISTMAS! 
NEW & ORIGINAL CALIFORNIA CREATIONS 


@ California Indians 

e "Wise Owl' back to school series 
™ Imported foliage featuring unusual textures to establish with them, through assemblag¢ 
e Original designs in display fixtures of merchandise display, that  Littler’s has 


ROOM 608 i et a 
GRANT & SONS, INC. 


LOS ANGELES, CALIF. 


“Selection of merchandise is the important 
thing,” he emphasizes. 

Not only are businessmen’s “looks” co 
stantly kept in mind, but also young men 
| attending, or about to attend, Eastern and 
Southern universities. 
a business with them, and consequently trics 


The store does quite 


should wear. 

The display department uses shirting and 
suiting vardage, artistically draped, in win 
dows to add interest. Also in buying neck 
wear, the store buys a length of tie silk 
to use in windows when displaying the ties, 

Display cards are made on the outside, 
and are used sparingly. Small descriptive 
cards are valuable in some instances, where 
it is felt that attention should be called to 
Attention is called 
to the item, not the price, but price cards 


some particular article. 


Market Week, June 20-25 Hotel New Yorker 


are used for exceptional values. The fine 








quality of the fabric is stressed, rather than 








its cost, and atmosphere 1s added by the 





ues of prestige names—such as Kent 
brushes from England. Men's Shop windows 
are changed once a week; those of the 
Women's Shop twice a week, for King 
believes that window shop more 
often and want new 


women 
things to look at. 
Moreover they don't want too much of any 
one thing, King has found. “You can_ put 
five of the same hats in a man’s window 
he points out, “but tf 





and no one objects,” 
similar hats in the same 





you. put two 
window the women are offended.” 


- Yi Yy 
by the way, started in a drug. store im 


| A R 
i Lod a E D ‘ AT E u % E Spokane, as a window helper when he was 


15 vears old. Later he was in display work 


King makes at least one trip South a vear, 


Yy 
YW)VY/”"" - 
CY” YY WY, y — 


to San Francisco and Los Angeles to visit 





the display market and to see what other 
stores are doing, but otherwise relies upon 
ideas and the trade 
journals for new trends. His experience, 


his experience for 


COMES READY FOR 





Designed especially for silk screen process, 
Craftint Photo Stencil Film is pre-sensi- 
tized at the factory insuring a high degree 
of standardization in both exposure time 
and stencil film depth. Based on an entirely 








new chemical system, Craftint Photo Sten- 
cil Film is not affected by humidity changes. 
Write today for further information. 
A special introductory kit available 
at $2.50 each. 


THE CRAFTINT MANUFACTURING COMPANY 


1237 EAST 152nd STREET 


CLEVELAND 10, OHIO 


} now spends 








112 W. 42ND STREET 





A New and Interesting Line of 


DISPLAY PAPERS 


on display during 


DISPLAY MARKET WEEK 
HOTEL NEW YORKER — JUNE 20 - 25 


You are cordially invited 


DINGLEMAN-WOLFF CO., 


Inc. 
NEW YORK CITY 18 


Originators and Manufacturers of Distinctive Display Papers 








at Bartell’s Drug, King Brothers, and just 
before coming with Littler he spent. tour 
years at Best's Women’s Shop in Seattle. 

Littler’s 
smoothly functioning organization that King 
selling than im 
He is well acquainted 


display department is such a 


more time 
actual display work. 


| with the merchandise, knows what 1s in 


demand, and his displaymanship certainly 


comes in handy when he approaches a 


customer. He points out that some ot the 
most successful merchants started as dis- 
playmen, like Mr. Oviatt of Alexander- 
Oviatt of Los Angeles and Mickey Marler 
of Beverly Hills. “But,” concludes King, 
“Td find it hard to stay away from either 
selling or display.” 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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NINTH & WILE BUILDING 315 WEST NINTH STREET ©§ LOS ANGELES 15, CALIFORNIA 


DAVIS-HOOD & ASSOCIATES 


Mr. Nathan Silverblatt 
Display World 

1209 Sycamore Street 
Cincinnati, Ohio 


Dear Mr. Silverblatts 


As you know, we have been consistent users of Display 
World since early 1944, and during that period, we have 
kept accurate records tabulating the results and breaking- 
down costs for our client Transparent Shade Company of 

Los Angeles, California. 


Now, these records point a rather interesting story which 


Throughout this period, we tested almost every logical 
publication that coulc< be made to fit our field. Only 
one book has made an outstanding record - and that book 
is Display world. In our tabulation we use a numerical 
system which indexes the number of inquiries, the number 
of orders, the size of the orders and the cost of the 
space. A low score in our indexing system indicates the 
best score. Some of the publications scored as high as 
37840 while yours scored the lowest ( and best ) of 223, 


Needless to say, we will be regular users of Display World 
as long as our client continues to sell display products, 


Sincerely, 
DAVIS-HOOD & ASSOCIATES 


DAE 


P.S. Use this letter in anyway you care to, 


JDH:ew 





TRINITY 


you may find of some value, amusement or self satisfaction, 


7377 














146 





INSIST ON 


GENUINE 
RUBBERLITE 


DISPLAYS 










Its specially constituted formula de- 
veloped in our own laboratory has 
proven its worth over a period of 
twelve years and its acceptance 
and use by many large national 
concerns, chains, and the leading 
display jobbers in the country is an 


endorsement hard to beat. 


MANUFACTURERS OF 


Display Hands 


Hosiery Forms with 
Weighted Toe 


Miniature Mannequins 
Blouse Forms 

Bra Forms 

Glamour Legs 


Advertising Displays 
in Rubberlite 


NOTE THESE OUTSTANDING 
QUALITIES: 


e Economy through Years 
of Lasting Quality 


e@ Superbly Finished; Skin- 
Like Appearance 


e@ Easily Washed with Soap 
and Water 


e Does Not Chip or Break 


Contact your jobber or write: 


RUBBER PRODUCTS Inc. 


2066 Canalport Ave., Chicago 8, Ill. 


World's largest manufacturers and 


originators of Rubberlite Displays. 
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ARIE FROMMER, architect, re- 
M modeled the Louise & Alice Dress 

Shop in Forest Hills, N. Y., from 
an existing corner grocery store with a floor 
that was raised about 3 feet above the street 
level and with four steps all around the 
building leading up to a narrow strip of 
landings in front of the store entrance. In 
addition to being hazardous, this situation 
did not provide opportunity for proper dis- 
play. 

The problem was to lay out a dress shop 
on the order of a showroom, to bring the 
display down to the eye-level of the 
passersby, to bridge the difference in height 
between the street and the inside floor level 
with as much ease as_ possible, and to 
create a comfortable and inviting entrance 
to the store. 

The architect started by removing the 
outside steps all the way around. Removing 
the brick piers within the store front gave 
increased window display area. The store 
access now has one step inside ihe entrance 
and one outside, with the steps being low 
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Remodeled Grocery 


and easily surmounted. Part of the store 
was lowered so as to bring the window 
floor down to 10 inches above the. street 
level, thus placing the mannequins prac- 
tically on an eve-level with the shopper. 
Within the store the architect placed a 
mirror wall at one end of the room to add 
the appearance of space to the interior. 


—This attractive shop was remodeled from a 
grocery store — overcoming such obstacles as 
difficult access, above-eye-level floors, and 


small space in the process— 


Except for a few highlights tha 





t spot 


display, all the lighting is indirect 
coves that are formed by a hung ceiling ex 


tending to the outside of the store ‘ 
canopy, and by a light trough that provides 
light lines above all the mirrors and mirror 


cornices. 


948 


the 
fromm 


as i 


The mahogany furniture, finished in three 
salmon to 


different shades ranging from 
red-brown, was especially desig 
canopy is rust-colored and_ the 


ned. 
walls 


light blue; the carpet is beige-rose. 


holstery fabrics are in powder 
and rose, and mulberry. 


blue, 


The 
are 
Up 


blue 
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Display Contest Results 


Are Announced 

Prize winners in the national display con- 
test sponsored by the National Needlecraft 

ureau, Inc., New York City, in conjunction 
sith Crochet Week have been announced. 

In the department and_ variety store 
lassification first prize went to The Killian 
Company, Cedar Rapids, lowa; second was 
von by Hershberger’s, Rice Lake, Wis., and 

ree third awards went to Minear Dry 
(,o0ds Company, Greensburg, Ind., Leonard's, 
Fort Worth, and Smith's, Bogalusa, La. 

In the chain stores group first and sec- 
ond prizes were won by McCrory Stores 
Corporation, York, Pa., and S. H. Kress & 
Co., New Orleans, in that order. Awards 
were also made to the following: Neisner 
Brothers, Inc., St. Louis; F. W. Woolworth 
Company, Boonville, Mo.; H. L. Green 
Company, Huntington, W. Va.:; Schultz 
Brothers Company, Baraboo, Wis., and Me- 
Crory’s, Wilkes-Barre, Pa. 

Some 20,000 sets of display material 
furnished by National Needlecraft were 
used among retail stores for the contest, 
according to the sponsor. 





Chicago Club Members 
Hear Chord, Cooper 


Speakers at the May 4 meeting of the 
Chicago Display Club were John T. Chord, 
Montgomery Ward & Co., and John R. 
Cooper, Mandel Brothers. Chord spoke 


on the objectives of the recently organized 


National Association of Display Directors, 
while Cooper discussed the advancement 
nade by display as an advertising medium. 
\ sound projection of the Louis-Walcott 
hampionship fight was shown, and retfresh- 
ments were served through the courtesy of 
Schack’s, Inc. The meeting was held at 
lerrace restaurant. 

the June 1 meeting of the organiza- 

tion the speaker will be Albert Bliss, Bliss 
Display Corporation, New York City. The 
annual election of officers will be held on 


same evening. 





Vivid Color Card 
Now Available 


The line of “Vivid Decorators Colors” of 
sco Waterpaints, Inc., is now shown on 
ch cards available from the firm) on 
lest. Seventeen colors are included, to- 
er with illustrations of the tints ob- 
ed by blending with stated amounts of 
ite Displavmen will find the card par- 
‘larly valuable for reference purposes. 

he colors are described by Wesco as 


p-tone” in strength, with complete free- 

trom chalkiness, and they are said to 
sent a very uniform, smooth matte type 
ish even when applied over large display 
is. Color cards are to be had from any 
Wesco’s branch offices in principal cities, 
upon request to the firm at 343 South 
irborn street, Chicago 4. 











Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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TORPEDO CLAMP-ON 


No. B 817 $8.75 ea. 
(Cord and Plug) 


—f SWIVELIER SOCKET 
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TORPEDO 
CURVED ARM 


(12° arm illustrated) 


No. B 92 $12.75 ea. 
(Cord and Plug) 

















No. 607 

“STAND - BYS" 
No. 107 $1.60 ea. 
No. 2547 3.70 ea. 
No. 607 2.60 ea. 













Vaiversally Adjustable 





Features and Advantages: 






© 90° Vertical Range « 
350° Horizontal Range 

@ No Wing Nuts 
or Set Screws 

© Easy to Adjust 

@ Will not work loose, 
regardless of vibration 
Or number of adjustments 












“Stays Put At Any Angle!" 





SEE 
STUNNING 


“SWIVELIER” | 


DISPLAY 
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TORPEDO 
CANOPY 
No. B 81. $9.50 ea. 


(Less Louver) 
Wired with Leads 











ROOM 
649 








| 
HOTEL | 
NEW YORKER | 


JUNE 20-25 


| 


DURING 


N.A.D.I. 
EXHIBIT 


Answers for 
Every Lighting 


Problem! 

















WRITE FOR 
FREE CATALOG 
TODAY! 











HOOD SCREW-IN 
No. H 107 $6.50 ea. 


(Less Louver) 








a 

} »d 
“ 

4: o2 











HOOD PORTABLE 
No. H 607 $7.50 ea. 


(Less Louver) 


Cord and Plug 








SWIVELIER COMPANY, INC. 


30 IRVING PLACE, NEW YORK CITY 
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DISPLAY ... AS SEEN 
BY MANAGEMENT 
[Continued from page 96] 


traveled over 15 miles an hour it wou 
cause the blood to rise to the head of t 
occupants and death would be instantaneoi 


See 


CROWN - MARK 
EXHIBIT 


Along comes a man a few vears later and 
invented the locomotive; of course that 
theory got knocked out of the ball park 
\ man even resigned from the Patent Office 
because he was sure that there was 

future there because everything had_ been 
invented. And along came Henry Ford 
General Motors and Orville Wright, P-3&s, 





Lana Turner, B-2 rockets and one thing and 


ROOM 525-526 Hotel New Yorker another; and everybody, suddenly, is in a 
Display Market Week hurry. If they are not in a hurry, they 


think they are. People today are jet- 
JUNE 20-25 propelled. And even on the sidewalks, they 


are going at speeds that are rapidly 


approaching the supersonic. No longer do 

CROWN MARK PAPER CORPORATION they stand in front of your windows with 

their noses pressed against the glass, as vou 

155 East 44th Street. New York City 17. N. Y. used to do when you passed a bakery on 

vour way home from school. Today you 

124 W. 4TH STREET 1387 MAIN STREET 1545 S. STATE STREET have to catch them on the fly —the only 
LOS ANGELES. CALIF. SPRINGFIELD. MASS. CHICAGO. ILL. way you can do it is by streamlining your 





displays, by proper grouping and eliminating 








contusion 





In our store, we encourage the use 
SIZES imagination. If our folks want to put 


Saal 4-5 Shoes couple of potted plants and a stuffed animal 
ap eee . 2 


Large 3 ..5%2-6 Shoes 


or two in the window, that’s all right but 
we respectfully suggest, urge and demand 


PRICE LIST that they don't turn our window into ,3 


impenetrable jungle, that if they want 


Per Pair.......... $ 1.25 ea. use a couple of animals, to be sure that 
1 dozen pr......... 15.00 doz. | they are of a ve rv small species \long 
3 dozen pr......... 13.50 doz. with this business of streamlining your dis- 
4:dozen pr......... 12.00 doz. | plays goes the inevitable, the show card 


And the show card has got to be briet and 


[] SEND PAIR @ $1.25 


[] 1 doz. small @ 15.00 


as ,solid as a newspaper headline. = The 
story has got to be complete but told in a 


CL} 1 doz. large @ 15.00 very few words so that it can be absorbed 
[] 3 doz. small @ 13.50 at a glance Kighty-five vears ago tw 
C] 3 doz. large @ 13.50 men made a speech at Gettysburg, and one 
1 4 doz. small @ 12.00 ot them spoke 2 hours and 30 minutes, 





— and I doubt if there is any one in_ this 


THE a | " g 4 doz. large @ 12.00 ‘ 4 be 
> room here whe remembers his name, muc 


CLEAR PLASTIC! FITS EITHER SHOE. [] Please send, without obliga- | else what he was trying to sell. The other 
MAIL THIS CONVENIENT ORDER BLANK TODAY! tion, “Modern Design on Display” | man spoke for considerably less than 4 
your catalog containing 60 illus- | minutes, but every schoolboy and girl has 


Firm Name . i ‘ 4 
trations of modern fixtures. to learn that speech and it is considered by 


Street + 


Trade Mark Registered* | the experts as being one of the greatest 
City _Zone ee speeches of all times. 


| ] say to vou, make the cops of your Wwin- 
] 2  . Plastics dow cards concise And that brings us to 


the second part of this formula, and that 1s 


211 N. Seventh St. St.Louis | Mo., | this: 








2. Blaze the trail from the display on 
the outside to the point-of-sale. I believe 





that the patron saint of every display con- 
WINDOW DRESSER’S SOCKS USE THE vention should be Davy Crockett, because 
Davy Crockett never got lost. Oh, he said 

Professional OPPORTUNITY EXCHANGE | he was a little bewildered for a week or ten 


days on one occasion, but he took steps t 





essent tective vering worn over 7 1 ld 
the shoes. Protect the dis} surface t For any WANT AD purpose: correct that and in the future when he would 
oe eae bos ate a : go into some territory that he had never 
eM cn ie ee ee POSITION WANTED POSITION VACANT | | visited before, with his hatchet he would 
pe ; Order tr en t USED DISPLAY EQUIPMENT FOR SALE cut nicks out of the bark of trees at regul 
Shoe Forms also carried in stock intervals and then later he always knew 
Write for Folder. REPRESENTATIVES WANTED where he was and he always knew how 


could get back: and that, in the language 


LYONS & COMPANY ' a backwoodsman, was known as “blazing 


120 Duane St New York 7, N. Y $3.00 Per Column Inch CASH WITH ORDER trail.” 














Now, a customer comes into your st 
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the chances are ten to one that he 
sed those sacred, hallowed and ancient 
tals because he was electrified by yout 
imlined display and your cards with 
magic words —he will go this tar with 
he will inquire as to the whereabouts 
i department if he isn’t already tamuliat 
it; but that’s as far as he is going to 
usually, because, believe it or not, the 
age customer is a little timid. They 
illergic to high-pressure salesmanship, 
that’s what they think they are going 
t themselves in for, if they stick thei 
s out they don't want to be com 
mised until they are sure in their own 
ds that they want to buy that met 
dise. 
he first thing that they want to do betore 
go up to a salesperson is to look at 
merchandise close up and maybe even 
it Every time you put in a_ good 
low, you immediately create a_ bottle 
and your job 1s not done until you 
broken that bottleneck, and that bottle 
is broken by having where the customer 
get hold of it the merchandise you are 
king about It's no good to have a halt 
plate glass between them and _ the 
ry tower in which you have placed your 
lay And the third part of this tormula 


Back them up with plenty of met 
lise. The Chinese are a_ philosophical 
and they have a wondertul sense ot 
It is a good thing they do, because 
didn’t they wouldn't be here today 

ut ten vears ago, they wrote a definition 
\mericans and I think that it is price 
The occasion that caused this was the 


vasion of China by Japan in 1937, a sort 


pring practice for Pearl Harbor. At 
time our sympathies, of course, were 
the Chinese. Our State department, 

strong diplomatic language, told the 
to cut that out or we'd be over there 
tear them apart. And at the same time 
ere sending the Japs iron and copper, 
lanes and aviation gasoline and every- 
necessary to make possible this wat 
he Chinese wrote the definition in elo- 


nt Cantonese; translated as nearly as 
sible into English, it goes like this 
at big noise on the stairs nobody in 
door ~s 


Now when the buyer comes up to you 
perspiration on his forehead and his 
rt beating like a triphammer, his chubby 
fingers trembling with excitement as 
lutches his brand-new hot item and tells 
to put it in the window and make a lot 
oise about it, pull yourself up to your 
feet, look him right in the eye, and 
“How many at the door?” 


ts a shame that so many windows have 
pulled out because two items have 
sold, and a third customer comes in 
wants to make a purchase. 
\nd so, with these three parts of my; 
u 


a for displays I leave you with 


l. Streamline them. 
2. Blaze the trail 


3. Back them up 


it all the money that was thrown away on 


id-tire displays, windows that didn't con- 


rm generally with this formula, if all that 


ney could be gathered together, it would 
low the most wonderful home in_ the 
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“new look 


... TIMBERTONE HAS IT! 


va 


OPP OOOILD A 


THAT 


See the NEW LOOK 


TIMBERTONE 


CHRISTMAS PAPERS 


DISPLAY MARKET WEEK 


June 20th— 25th 


HOTEL NEW YORKER 


Rooms 509 and. 510 


Don't miss this opportunity to 
see the NEW Timbertone 
Christmas Papers interestingiy 
displayed in full size. Small 
samples or photographs can- 
not possibly show the true 
beauty of these unique 
materials. 


Our exhibit will be planned 
for your enjoyment. Come in. 
Brouse around. Study the de- 
lightful color values and origi- 
nal designs developed by 
Timbertone for the 1948 


Christmas Season. 
cs 


Order Timbertone Papers from 
your jobber. If he cannot serve 
you, write us direct. 
4 

Have you written for your 
copy of the NEW Timbertone 
catalogue? It’s FREE for the 
asking! 


OMOEA OM 


DECORATIVE COMPANY, INC. 
324 Lafayette St. N. Y. 12, N.Y. 
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In the good old days 


DAVE 


was a "trimmer" and display 
became a part of his per- 
He's been in dis- 
play ever since—on the 
other side of the fence. So 
when he recommends display 
props you can bet he's right 
— for you're sure to learn a 
lot in thirty-five years. 


SEE DAVE 


When you come to New York 
—he's always ready and 


sonality. 


willing to confer with you 
on your display problems. 


DISP LAYLAND 


DAVE WEINBERG 
117 West 3Ist St., New York City | 








WANTED— 


Your Story! 


I've collected hundreds of stories of 
humorous incidents in the windows 
and behind the scenes. These will 
be published in one big book. Get 
your story in the book and receive 
an autographed copy FREE! 
In addition— 


$125.00 IN PRIZES 


ranging from $50.00 to $5.00 
will be awarded for the six best 
stories or anecdotes received, 
plus another $25.00 for the best 
title suggestion for the book. 


Also wanted are cartoons, cartoon 
ideas and unusual facts related to 
display. Entries to become my 
property. This book will be good 
for our profession — let's have your 
story! As many as you. wish! 
Write now — today. 


THOMAS L. GEE 


737 W.E. 16th STREET 
OKLAHOMA CITY, OKLA. 
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Talking Mannequin 


Receives Acclaim 

An innovation in the mannequin field was 
introduced at the Memphis Conference of 
the Southern Display Association by Felix 
Masso, Display Mannequin, Inc., 257 West 
17th street, New York City. This took the 
form of a talking mannequin which was 
accorded great interest on the part of those 
attending the show. 
concealed in the 
conversation 


device 
two-way 


By means of a 
mannequin’s chest a 
can be carried on between the mannequin 
voice of the former 
elsewhere in the 


shopper — the 
from a woman 
Descriptions of the 
are possible, and to 


and a 
coming 
mannequin’s 
apparel give further 
realism to the illusion the figure’s lips move 
and the eyes roll. 
Designed particularly 
displays, the mannequin has high possibili- 
ties in word-of-mouth advertising for the 
using it, Masso. Full 
details are available from the address given 


store. 


for special interior 


store according to 


above. 


Joe Adler Retires 
From Display 

After 42 years in the display field, Joseph 
I. Adler has retired as head of the firm of 
Adler-Jones Company, 521 South Wabash 
avenue, Chicago. His interest in the 
pany has been sold to his two sons, Richard 
J. and Joseph IL. Jr., together with S.. T. 
McNamara and A. Macaluso. They 
continue the business as heretofore. 

Under the set-up McNamara _ is 
president of the company, J. W. 
secretary, Richard Adler is treasurer, Joseph 
Adler, Jr., is vice-president, and Macaluso 
is vice-president. 

Joe Adler got his training in display with 


com- 


will 


new 
Lynch is 
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Botanical Decorating Company, Chicag: 
with which organization he spent ten years 
Then in 1916 he organized the Adler-Jone 
Company, together with Harry Jones and 
Max Mahler. Later Carl Meier was taken 
into the firm, then A. J. Abrams and final], 
McNamara and Macaluso. 
Adler will keep his own 
South Wabash address in 
after his business interests. Although he 
will not participate in the operation of 
Adler-Jones, he will be available in = an 
advisory Otherwise, he expects 
and take it 


office at. the 
order to look 


capacity. 
“to do some traveling easy" 


Father's Day Plans 
Get Under Way 


The Father's Day promotional campaign 
is now going into high gear, the Father's 
Day Council has announced. The stores in 
this receiving broadside kits 
showing all the display material which is 
available at i 


category are 


cost prices, as well as a big 
supplied by the 
in addition to the above. 

Father's Day falls on June 20 this vear. 
For particulars, address National Father's 
Day Council, 50 East 42nd street, New York 
City 17. Alvin Austin is executive director. 


variety of ideas Council 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 











—For a display of cosmetics, Andrew Matzer, Rollman & Sons Company, Cincinnati, used this 
shadow-box arrangement to highlight each individual brand. Card copy read: "Aids to make 
you Picture Pretty—"’ 
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Report Shows Grocers 
To Use More Display 


Reports on a survey conducted by Pro- | 


ressive Grocer, a trade publication, have 


en released and indicate that grocers 


lan to use display material more exten- 
vely in future. Progressive Grocer con- 
icted the survey among 1,247 stores, 65 
r cent of which indicated that they expect 
use display more extensively, with 33 
cent expecting to use the same amount 
s they do now. 
Self-service stores led the list of those 
hich will use more point-of-sale display 
iterial, 71 per cent so expressing them- 
selves. Among semi-self-service stores the 
ercentage is 63 and 53 per cent for counter- 
service stores. 


The stores were also asked to express 


eir preference for “regular use” of 20 | 
standard display items. The ten receiving | 
wall posters | 


ist favorable response were: 

produce department; strips for gondola 
ind shelf moulding; cardboard floor dis- 
ensers; window banners; over-wire ban- 
ers; easel-back cards for end and floor 
lisplav; tuck-in cards for end and _ floor 


display; recipe and contest pads and en- 
elopes; wall posters (general), and window 


utouts. 





\mong those receiving less favorable re- | 


sponse were the following: magazine ad- 
vertisement reprints; light cord displays; 
small vending cartons; floor cutouts; easel- 
hack cards for meat case top; window and 
door decals; meat case stickers; easel-back 
cards for grocery counter; lapel cards, but- 
tons; easel-back cards for check-out. 
In a foreword to the report, Progressive 
Grocer said: “During the past few years 
any people engaged in food store mer- 
andising have somehow gained the im- 
ession that the expansion of self-service 
vas sounding the death-knell for manufac- 
irer-supplied display material... . 
the findings of this survey it appears 


Based 


that this conclusion is erroneous. ... Self- 
service store arrangement places more em- 
asis on display materials that can be used 
lirectly with merchandise displays. ... It 
true that self-service is demanding that 
isplay material be more carefully designed 
meet the needs of self-service store 
rrangement.” 
Continuing, the magazine pointed out that 
inv grocers replying did so with qualifica- 
ions: “If the product advertised carried a 
itisfactory margin, if dealers thought well 
the manufacturer, if they thought the 
dvertising practical and 
apable of increasing sales, or if a display 
id a seasonal or news significance, many 
rchants said that displays would be used. 
the displays in question did not satisfy 
or more of these requirements, very 
ten. . . they would not use the display 


CeCe 


message was 














Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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: ce BYVLA\ 
FELD OS 
DURAN STYLE-RITE 


present 


the exclusive premier showing 


for the first time anywhere: 


THE UNVEILING OF BEAUTY 


of the 


HOTEL NEW YORKER 


Room 627-628 


JUNE MARKETAWEEK 


As curtain time approaches to the 


premier showing of our new line of 


mannequins, Duran Style-Rite makes this 
statement proudly: — When the show 


goeson... you will see an up-to-the- 


minute line ... high styled... designed 


to complement the new era of elegance 


Taee-Tallolar 


You areal! cordially invited! 


27-31 BLEECKER ST. 





NEW YORK CITY 12 














USE THE 


OPPORTUNITY 
EX CHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
* 
$3.00 Per Column Inch — CASH WITH ORDER 





















STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc- 
tions in your own windows and 
learn while you earn. 

Largest and oldest school of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


W. Adams &t., Chicago, DL 
















@ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 
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PLL BE THERE! 


WITH THE NEWEST IN SUMMER 


AND FALL CREATIONS . 


Representing... 


EARL W. GASTHOFF CO. 


MANHATTAN MANNEQUINS 


PLASTIC HANGERS AND SHOE FORMS 


PLASTER - FABRICS - PLASTICS - PAPERS 


G. EDWARD BEDINGER 


Tropical Display 


P.O. BOX 3288 





















Ww ) SHOW-TIE IS CLOTH 

Ma COVERED~SLIPS INSIDE 
TIE -CAN BE BENT 
AND REBENT 
MANY TIMES 


433 °G St. 
SAN DIEGO 





CALIFORNIA 











@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 
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| Jones Appoints 


Roy Conrad 

Roy Conrad, formerly display manager of 
the Marjorie Lane Shops, is now in charge 
ot display for Jonas Shoppes Company’s 
unit at 64 West 14th street, New York City. 
This is the largest store in the Jonas chain. 





Gottlieb Returns 


From Vacation 

Ry. Ax: Gottlieb, Inc.., 
Chicago, has returned after a lengthy vaca- 
tion spent in Mexico and Arizona. 


head ot Greggory, 


Expansion Move Made 
By Display Firm 
Burton-Rodgers, Inc., 
ot convention exhibits, 
point-of-sale 
move ot the 


Cincinnati producer 
fixtures, and 
merchandising dis- 
firm’s entire 


store 
quantity 
plays, reports a 
operation into a six floor concrete building 
at Blade and Helen streets, Elmwood Place, 
a Cincinnati suburb 


Display Impressions 
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Paul C. Rodgers, president of the firm 
said the modern sprinkler equipped plant 
containing over 75,000 square feet of floor 
area, was purchased by Burton-Rodgers 11 
1945. The building has been partially lease 
to former tenants since that time. 
stated the would mark 
continuation of a ten-year program of con 
solidation and expansion, and that modern 
ization costing in excess of $100,000 is 
underway at the location. The im 
provements will Burton-Rodgers one 
of the most modern wood-working plants 1 
the middle west, and will include installa 
tion of model air conditioned offices. 


Rodgers move 


new 
give 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 








By Tony Sendoykas 


—The wildly impressionistic, or What is it?, type of display — 








1948 


e firm 
plant 
t floor 
pers i 


leasec 


lark a 
1 con 
odern 
OOO is 
le im 
rs one 
ints 11 
stalla 





PWS 

the 
yes, 
in- 
pre. 








1948 DISPLAY WORLD 





aaeeneen 











Famous ““‘VELVETY’”’ Close-Stitch Grass 










one piece. 


Grass in rolls now makes it unnecessary to fill 
in a large area with many skimpy, broken-up 
mats. Now, you can fit long-narrow strips, 
wide-long areas or any regulor or irregular 
space with one piece. 

"VELVETY" really looks like grass. Always 
concealed burlap back. Smooth, even appear- 
ance ... lively grass green color. 


Available in Natural Raffia Grass at same prices 


NOW IN VARIETY of SIZES 


Art R. Cohen has this quality ‘grass" in different length rolls 
and in various widths to fit any small, medium or large area with 








Size Mats 


Standard 
nnn SQ” 














Covers approx. 20 sq. ft., 1°* thick. 








SCATTER GRASS — 2-Ib. carton. $2 95 | 
e 


mrue”»6n ART R. COHEN CO. 


810 PENN AVE., PITTSBURGH 22, PA. 


5 ft. Widthx 6 ft. 
3 ft. Width x 15 ft. 
17 in. Width x 30 ft. 
5 ft. Width x 15 ft. 
3 ft. Width x 30 ft. 


IMMEDIATE 
DELIVERY 


roll.$ 8.50 
roll. $12.00 
roll. $14.00 
roll. $21.25 
roll. $24.00 




















THE WHITE SPOT 
1S EXACT CROWN 
SIZE 


NARROW CROWN GUN TACKER :;3 


At least twice as fast and neat as a pin—the narrow crown tacker 


is made for the problems of your industry. 


Jt DUO-FAST with a jiffy jaw 


DUO-FAST Jiffy Jaw is something special—it takes just a second 
to relieve your jammed tacker—Click it’s off—Click it's on—no 


delay and on with your production. 


FASTENER 








848 FLETCHER ST. CHICAGO 1/4, ILL. 
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[Continued from page 59] 


More Sales 3 or You! for The Broadway, we are told) Display 


Director Ernest Nardini used a_ gigantic 
rose fastened to the soft blue background 


DISPLAY YOUR In coloring, the rose ranged from an ex- 
7 MERCHANDISE ” ceptionally deep shade of pink to a soft old 
rose. The oversize stem also held a couple 
of rose buds and several glossy, dark gree: 
s 8 leaves. Three mannequins were used in 
Plastic Display Trays the window, all dressed in the “Rose Print” 
play clothes in varying styles. One was 
seated on a patio hassock next to a patio 
type rattan coffee table, helping to give 
the outdoor or patio atmosphere. Redwood 
shavings were used on the floor. The dis- 
play was brightly lighted wtith overhead 
sunlight spots. 








with our 





SOCK TRAY 
Style No. 725 
Size: 13” x 4,” x 21,” 
$12.00 Per Doz. 








SHIRT & UTILITY TRAY | At the J. W. Robinson Company, Display 
iat gang gle | Director Paul C. Smith used a natural cane 
ae fixture as the background in his series of 
six spring millinery windows. The main 

| fixture was a clever cane model of an “old- 

TIE TRAY | fashioned lady” complete with hoop. skirt 

Style No. 700 | and hat. On each side of this figure were¢ 

ee: ee eS | the individual sections of a gate. Live 


PAP Por Bes. flowers and grass matting covered the floor. 


| In the foreground, several hats were placed 
Terms: 1% 10 Days | on millinery heads, the bases of which 
| were constructed to look like flower stems 
It was a simple window, but very effective. 








@ Moulded in ONE Piece from Clear, Transparent, Durable Plastic. 


e See your local distributor or contact us if he cannot supply you. 
Display Director William Lambert used a 


Be Ao Be : . : 
2] L A ST } Cc © & al & TA L Ss co | California modern chair upholstered in a 
a | tropical floral print to set the color theme 

































292 MADISON AVENUE NEW YORK 17, N. Y. for a recent radio and phonograph record 
LEXINGTON 2-6914-5 promotion at Barker Brothers. Every color 
LLL LLL used in the display wae found in the &ay 
” : print on the chair. The walls of the dis- 
— ae > . . . ° 
ee °& Te | play, which is not illustrated, were a rich 
\ | chocolate brown. <A _ three section screen 
, was placed behind the lovely radio-phono 
> | . . . - . 
a | graph combination at one side of the win 
“3 dow. The screen itself was very unusual 
y | It featured a cutout construction, with 
) diagonal pattern. The = sections between 
| & ) | these diagonal cross-bars were open and 
A Z } | the screen was done in a soft chartreuse, 
D & : , ¥ 4 J ; : ae ; ; 
new group of « * ' é duplicated in the chair fabric. A length ot 
} . 2 dark green drapery fabric was drawn over 
P. e e e d f 7 : > | the top of the screen, dropping in graceful 
aris inspire mani gi ge 7 folds to the floor. Two record albums and 
several small radios —both portables and 
af,” table models — were placed on the floor. 
by horrect-way... ye eee 
| Rainwear Display 
| Has Realism 
MANIKINS WITH MAGNETISM " . . . 
/ For a recent display of rainwear, John 
, Nichols, The Higbee Company, Cleveland, 
used a rain-machine in the background, 
See | supplemented by an = intermittent flasher 
, }.. made to please, not to startle... | which represented lightning. The back- 
! ate . 
NUN TTA, | ground illumination was in dark blue. 
in made to enhance 
_— Ps ; milady’s sense of loveliness | 
: >] ense ¢ veliness. Dies 
York! | Weinvite DISPLAY WORLD read- 
N. A. D.1. Market Week, June 20-24, 1948, Se hea monde, a: eee ae fashicn! | ers to make frequent use of the 
Riate Pationanh: Haw Coctey Manet | Service Bureau for information on re- 


sources for all types of display mate- 


course. 


Ly rial and equipment from air brushes 
exclusive distrib 
xclusive GistriDutor oe¢ | to zebras (stuffed), or for general con- 
\ ] ] if sultation on display problems. No 
| ? | charge is made for this service, of 


A877 WASHINGTON STREET BUFFALO, NEW YORK 
Florida Branches: MIAMI. ST. PETERSBURGH 
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RESEARCH EXPANDED ALUMINUM 
used for garlands and leaves for mirrored 
trees by Neiman-Marcus, Dallas, Texas, 
in Christmas Displays designed by Guy 
Malloy, Display Director. 





NEW! DIFFERENT! 


gm Decorative Material for Windows and Interior Displays 


EXPANDED ALUMINUM 


@ Gives sparkling, beautiful and unusual effects 


@ Gleaming metallic material with 3-dimensional surface specially 
designed for display purposes. 


@ Offers unlimited opportunities to the decorator 


@ Available in 8 bright metallic colors and 4 dull colors, for 
year-around and seasonal uses. 


@ Flexible — easy to fashion — easy to cut 


@ Supplied in large pattern (No. 9010) 
Roll size: 27" wide, 50 ft. length 


@ Also in small pattern (No. 9011) 
Roll size: 24" wide, 50 ft. length 


YOUR JOBBER CAN SUPPLY YOU. Ask to see samples of this 
expanded aluminum display material; also samples of Research un- 
expanded and non-expandable aluminum patterns. 


Manufactured by RESEARCH PRODUCTS CORP. 1015 &. wAsHINGTON AVE., MADISON 10, WISCONSIN 











ou are cordially invited to 
visit us during Display Market 
Week, June 20-24. 


* 


MESSMORE & DAMON, INC. 
Designers and Builders of Exhibits and Displays 


400 WEST TWENTY-SEVENTH STREET 


NEW YORK 1, N, Y. 
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HARCOLITE 


“Diamond Studded” 
MIRROR SET SCREENS 
Vade in any size 
or design to your order 





Beautiful Reflective Effects 


with cut mirror pieces arranged in de- 
sign and imbedded, on variegated levels, 
into a plastic base of any color. 





Pat. Pend. 
ser ketch showtr what un 
vant screens nes p st t s 
nd Ss 1 Cxc., a € \ 
1 ! ful lata ind € 


The Harcolite Co. 


“Harcolite of Hollywood” 


1121 N. Vine St., Hollywood 38, Calif. 


Look tor Harcolite id 
Opportunity Exchange Sectior 








Ca nd Now..1 iiiataae™ 


LIGHTED MOTION! 
The NEW Model “712” 


oto:Sho 


ELECTRIC TURNTABLES 


HE FAMOUS ROTO-SHO 

Electric Turntable is now 
available with a two-way, 
built-in receptacle to per- 
mit novel, self-contained 
lighting effects .. . as 
well as operation of elec 
tric appliances of all kinds 
while the table revolves 
three times a minute. 

There’s nothing like 
"712" to revolutionize your 
window trim . . . because 
motion plus unusual lighting is the key to 





successful displays! Sturdy, all steel, it 
carries up to 200 Ibs. Diameter of turn- 
table 18". A.C. only. 





Write NOW for full information about 


"712" and our line of 


ROTO-PRODUCTS. 
GENERAL DIE & STAMPING COMPANY 


COMPLETE 








— O, 262 Mott St., New York 12, N. a 
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CHICAGO DISPLAY SCENE 
[Continued from page 67] 
Lord’s played up the three-in-one combina- 
“Play Time”, 
compacts in three white 
shoppers to buy 


tion by featuring “Day Time”, 
and “Nite 


shadow-boxes to 


Time” 
induce 
three compacts instead of one. 

The background of each box, as pictured 
here, was constructed of tiny wallboard cut- 
outs of clouds, the sun, and stars in scenes 
that bore definite relationship to the time 
for which each compact was designed. 
Compacts for daytime and the evening use 
were held by hands, but the hand 
that held the playtime compact was appro- 
ungloved. The three shadow- 


drawn together as one unit by 


gloved 


priate lv lett 
boxes were 
purple rayon draped over their corners and 
“Round the clock 
American.” 


by the copy card reading: 
beauty Elgin 

The following displays are not illustrated: 
look has caused many display- 
men to go searching for antiques. John W. 
Madigan Bro- 
thers, umbrella- 
holder and hat-stand in a second-hand shop 
that served a 
effective for displaying six hats, and simul- 
long-handled 
(aiven a 
paint and 
motits of papier mache, hand-brushed with 


aids by 
The new 


Nugent, display manager tot 
found an old mirrored 


two-fold purpose. It was 
umbrellas as a 
treat 
applied 


taneously 


costume accessory beauty 


ment with aquamarine 


pink, the 
that fitted happily into today’s back- 
ward fashions. Placed 
off-white wall it furnished a platform dis- 
play that emphasized the season’s important 
suit. 

Ray Bianchi took a whimsical turn in a 
Goldblatt window directed to the kiddies as 


display department created a 


device 


looking before an 


new silhouette —the box-jacket 
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well as grown-ups. Shoes for children were 
set in a sylvan landscape and on natural 
wood blocks were three papier mache babes 
in the woods who went gleefully exploring 
along with their pet that identified 
the brand of displayed. The 
reader pointedly told the advertising story 
“Even the little tots know Red Goose shoes 
are half the fun of having feet . they fit 
sO well, look so well, wear so well.” 

The unusual handling of a rug 
tion caused displaymen from other cities to 
stop, look and inquire when Reed Schlade- 
man, display The Fair, un- 
veiled two adjoining windows in dual set- 
tings that were inspired by a feature article 
carried in a consumer magazine under the 
title “The Rug Takes The Floor.” 

In presenting rugs suitable for a 
room, a child’s room, a living room, and 2a 
lady’s boudoir, Schlademan gambled with 
the curiosity of the public and judging from 
the results the average shopper is curious 
investigate anything partially 
concealed. The dark blinds 
drawn so that the furnishings of the rooms 
were obscured and the floor was 
spotlighted with strong, clear lights, caus- 
ing attention to be immediately focused on 
the rugs. A natural urge to peek resulted 
but not before the investigators had read the 
theme, “The Rug Takes The Floor”, lettered 
on the drawn blinds. 

Peaches and cream is a summertime dish 
preferred by many but the way it was 
served at Marshall Field & Co. whetted the 
appetites of the unending crowd that stopped 
to admire the delectable setting 


goose 


shoes copy 


promo- 


manager for 


man’s 


enough to 


green were 


almost 


summer 


under trees painted flat peach to which 
artificial peaches were attached The 
“Peaches to Cream” theme originated in 





—Three windows at Jenny's, Cincinnati, carried the same motif of ‘Heavenly Blue Morning 
The large and small bees as well as the gramophone were 
The large bee 


Glory” in a recent promotion. 


made in the store's display department, under the direction of Russell Kehrt. 
was mechanical, turning the handle of the machine. 


Sound with the display was a recording 


of "Flight of the Bumblebee" — 
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~ during Market Week 
in Rooms S01 ¢ 502. 

nt the New vorker 

or af our stucllo 

404 GC™MAVE. 

New YORK Ory 

















and pleased when you see Our CHRISTMAS LINE 
in the Grand Ballroom on the mezzanine at the Hotel 


New Yorker --- June 20th to 25th. 


Earn W. Gasthof Co. 


Designers, Importers and Manufacturers of 
Decorative Window and Store Displays 


DANVILLE, ILL. 
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PRESENTING 


NEW YORK 
MARKET WEE 


JUNE 20-25 


| 





starring .... GENERAL 
DISPLAY. 
CORP. 


featuring.... gyr FALL AND 
CHRISTMAS 
LINES AND 
SPECIALTIES 


& 
showing eeoee Our exhibition will be held only 
in our New York Show Room, 
500 Fifth Ave. Building 
(Lower Level) 





Our Greeting Room 
at the New Yorker 
Welcomes You 











GENERAL DISPLAY CORP. 


140 W. 4th Street 500 Sth Avenue 
Cincinnati 2, Ohio New York 18, N. Y. 


Manufacturers of Artificial Fiowers and Display Decorations 
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the large State and Washington street win- 
dow and was carried out in many depart- 
mental displays with a style typical of John 
Moss, Jr., the director of display. 

Fabrics of cool tints that ranged all the 
way from the rosy-brown of an over-rip¢ 
peach to a faint tinge of pure cream were 
hung from the trees and made into dresses 
worn by mannequins with parasols, pre- 
senting an enchanting picture of outdoor 
life that might have been a garden party in 
the peach country. Monotone wool and 
faille pastels were sweetened with a dainty 
cotton print that fashioned a dress, modeled 
by a mannequin seated on a patio table oi 
white against a sky-blue ground. Tables 
were set with creamy white pottery and 
huge crystal bowls of big, luscious peaches. 
Copy lettered in the “sky” cautioned: 
“Feast at pleasure, Drink by measure.” 

“Softly, Softly, the song is You in Pianis- 
simo pink or blue” provided a= musical 
composition with which Reed Schlademan 
charmed window shoppers of The Fair. 
Dresses of pink and blue were set against 
gilded iron-work frames, the motifs of whicl 
were musical instruments and music staffs 
The open work screens allowed the delicate 
pastel dresses to be sharply silhouetted 
against the backwalls of black seamless 
paper. Black felt covered the — floor, 
sprinkled with bits of gold mica. 





Fire Damages Factory 
Of Display Effects 

Extensive damage which was partly cov- 
ered by insurance was done to the factory 
of Display Effects, 721 Browder street, 
Dallas, by a fire recently. The blaze was 
caused by a short-circuit, according to Cecil 
S. Rockney of the firm. Display Effects 
had moved to Dallas trom Los Angeles only 
a month or so ago. 

The company expects to be in production 
once more by the middle of June, but the 
difficulties caused by the fire make it neces- 
sary for cancellation of plans to be one of 
the exhibitors in New York City during 
Display Market Week. 


Jack Henry Returns 
To Saks, Beverly Hills 


Formerly with Nancy's, Hollywood, Jack 
Henry has returned to Saks-Fitth Avenue, 
Beverly Hills, as an associate of Jim David 
Buckley, display director. Henry had _ pre 
viously been with the Saks organization fot 
four years. 


Canada To Produce 
Two Paper Lines 

Production will start in Canada about 
September 1 on two types of display papers 
-velour and suede —according to L. M 
Scott, Scott Paint & Wallpaper Company, 
Ltd., 68 King street, East, Hamilton, Ont 
Each will be available in rolls 26 inches by 
276 yards long, or 40 inches wide by 181 
yards, as well as in sheets 20 by 26 inches 














Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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FALL-XMAS 


Visit our showroom when in New York. 


Complete line of flowers and foliages. 


Outstanding seasonal display items. 


The Right Merchandise at the Right Prices. 


Almost 50 years of serving the trade. 


LOUIS SCHNEIDER CORP. 


East 2nd St. 


New York City 3 



































Larger Projectors too! 


MODEL OAl 
Projects sharp 10 foot im- 
ages from 6,” x 61,” 
opening. Hos motor cooled 
$00-watt illumination. 

$155.00 F.0.B. N. Y. 


MODEL OA3 
1000 wotts of air-cooled 
illumination delivers bril- 
liont screen images. Has 
7," x 10” opening. 
$250.00 F.0.8. N. Y. 





Need a large sketch—but fast? Just place this projec- 
tor over a photograph, magazine page, coin, jewelry 
or any flat opaque object—and you can project a 
screen image, faithful in every detail and color, 4 feet 
square and larger. Projects an area 5” x 5” at one 
time or larger area a section at a time. 


MODEL O, OPAQUE PROJECTOR 
Complete with special 150-watt reflector lamp and 


8’ cord and plug. $29.50 F.0.8. N. Y. 







Arruur Brown & BRO., INC. 
67 West 44th St., New York 18, N. Y. 









































Window and Interior Displayers 


IN 


LUCITE « METAL e« PAPIER MACHE « WOOD 


VISIT OUR SHOWROOM 
DURING MARKET WEEK 
JUNE 20-25 








Supreme Display Equiqment Co. 


MURRAY TENENBAUM, Pro; 


4 West 37th Street s 


Tel. LO. 3-2681 e New York 18, N. Y. 
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Contest Announced 
By Gem Razors 

A new vacation needs correlated sales pri 
motion in which store owners may win a 
all-expense vacation trip to Hollywood 
the guest of Gem Razors and Universa 
International Pictures, has been announce 
by the American Safety Razor Corporatio 


| 315 Jay street, Brooklyn. 


This all-expense trip for two, and othe 


| prizes are offered in a contest to be held j 


conjunction with a proven sales promoti 
plan which should increase dollar volum: 
for all retailers participating. The plan 
provides the dealers with all the display 
material, free, and builds for them a power- 
ful vacation needs promotion for both 
window and interior ot the store. All 
dealers sending the company a photograph 
of their installed display will receive gratis 
a card ot Gem single edge blades with a 
retail value of $2.50, and they are auto- 
matically entered in the contest. The first 
prize is the trip to Hollywood; second prize, 
$250 in cash; third prize $150. There will 
be additional cash and merchandise prizes 
totaling $2,500. In all, 115 retailers will 
share in the prizes. 

The promotion plan is tied in with the 
forthcoming Universal screen production 


“Are You With It?”, starring Olga Sar 
Juan, Donald O'Connor, Martha Stewart 
and Lew Parker. The entire window, 


color, teatures these motion picture stars 
Over 25 individual pieces ot display ma- 
terial make up the window, which will fea- 
ture all the necessities for men and women 
planning a summer vacation. The sid 
cards feature such items as suntan lotions, 
bathing caps, beauty aids, hair dressing, 
men's. toiletries, shaving needs, cameras, 
films, ete. 

In addition all participating dealers will 
receive a vacation needs merchandiser 11 
which all items can be set in one unit 
before the consumers. 


The contest will close July 31, and_ the 


| judges who will choose the winners are 


Dan Rennick, editorial director of Drug 
Topics, John W. MePherrin, editor oi 
American Druggist, and Norman McKean, 
executive secretar\ of the Point of Purchas« 
Institute. 

In conjunction with this contest Universal 
Pictures is sending a special advertising 
piece to all theatres playing “Are You With 
It?”. and suggesting to theatre owners to 
tie-in with local merchants in exploiting 
this campaign. 


Pogue's Reorganizes 
Display Department 

W. S. Grover, display director for the 
H. & S. Pogue Company, Cincinnati, makes 
known the reorganization of the display 


| department into two separate divisions. 


In line with the store policy of promoting 
from within the organization, R. W. Hasse! 
hoff has been appointed supervisor of t! 
window division and Mrs. N. EF. Huds 
has been made supervisor of the inter 
division. 

Both of these departments will remai 
the 


under direction ot Grover. 




















1945 


les pri 
win 
vood 
liversa 
nounce 
Oratio 


d oth 
held 
omoti 
volume 
1e plan 
displa 
power- 
r both 
e. All 
tograph 
e gratis 
with a 

auto- 
he first 
d prize, 
re will 
prizes 


1 


rs Will 


ith the 
duction 
ya. San 
Stewart 
low, 
Stars 
iV ma- 
ill 1ea- 
women 
¢ S1ae 
lotions, 
eSSINg, 


imeras 


‘ 1] 
rs Wii 
SCI 


€ unit 


nd the 
rs afre€ 

Drug 
or Ol 
cKean, 


rchase 


versal 
rtising 
| With 
ers to 
Joiting 


r tne 
makes 





MAY, 1948 


NRDGA Display Group 
To Meet In June 

he current issue of “Promotion Ex- 
change”, the publication of the Sales Pro- 
motion Division, National Retail Dry Goods 
\ssociation, has the following detailed re- 
concerning the present status of the 
newly organized Display Group of the 
NRDGA: 

rthur Gray, display director, Lansburgh 
« Brother, Washington, was elected chair- 
n of the newly created Display Group of 
the NRDGA at the initial meeting of the 
board of directors of the Display Group at 
the NRDGA offices in New York City. 

\dditional officers elected were: Vice- 
hairmen, Harold Melnicove, The Hecht 
Company, Washington, and Lee Court, Wm. 
Filene’s Sons Company, Boston. Secretary 
is Elmer Kipphorn, Watt & Shand, Lan- 
caster, Pa., and treasurer is Morris Welch, 
of the Associated Merchandising Corpora- 
tion, New York City. 

lew Hahn, president and general manager 
of the NRDGA, greeted the new group and 
said: “The formation of a display organi- 
zation in the NRDGA was considered for 
many years. The continual rising im- 
portance of visual selling was a factor in 
our determination to create such a group at 
this time.” 

fhe new group will hold a display ses- 
sion with the Sales Promotion Clinic in 
June. This clinic was carefully planned to 
coincide with the Display Market Week in 
New York City during the week of June 20. 

Howard P. Abrahams, manager of the 
Sales Promotion Division and the Display 
Group, indicated that additional retail dis- 
play officials will be invited to join the 
organizing committee at once. The actual 
decisions on eligibility of membership and 
immediate and future activities of the group 

be deferred until a constitution com- 
mittee presents the formal working rules. 

They will also consider whether it is proper 

have display clubs affiliate with the group 
and whether manufacturers of display ma- 
terials may be affiliated. 

Two members of the Sales Promotion 
board will serve on the Display Group board 
and two members of the Display Group 
board will also serve on the Sales Promo- 
tion board. This interlocking arrangement 
was created to facilitate cooperative action. 

Other members of the Display Group 
board include: Adrian Delsman, Famous- 
Barr Company, St. Louis; K. Francis 
Hildreth, J. N. Adam & Co., Buffalo; John 

Dubuisson, Cain-Sloan Company, Nash- 
ville; James Cook, The Fair, Fort Worth; 
hn Boulware, Miller & Rhoads, Inc., 
Richmond: Aubrey L. Maley, The Broad- 

iy-Hollywood; Louis A. Banks, The 

ite House, San Francisco; Frank L. 
Pallata, Rich’s, Atlanta; Syl C. Rieser, Stix, 
Baer & Fuller, St. Louis; Kenneth Duncan, 

iimann’s, Pittsburgh; Arthur See, Saks- 

Street, New York City, and J. M. Ellis, 

G. C. Murphy Company, McKeesport, 
Pennsylvania. 














Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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MANIKINS WITH MAGNETISM 














See re 
‘ to .. made to please, not to startle.. 

hei monde, ‘ 
ro made to enhance 
New lady’ 
York! fe « s : mi ady S sense of loveliness. 
N.A.D.I. Market Week, June 20-24, 1948,fa- if MAM. | manikins accentuate fashion! 
Main Ballroom, New Yorker Hotel 


G 


exclusive distributor .e, 


Lb. HIER DISPLAY EQUIP. CO. 


9 NO. FOURTH STREET MINNEAPOLIS 1, MINNESOTA 








Versatile and Attractive Shelf Displayers 


of Clear Lucite 


No. 442 —3 Shelves, 24" wide 
at base; shelves—4", 12", 19° 
high; bottom shelf—8 x 19; 
other shelves—8 x 9. 


Made of 34" all polished 
square rod. Screws through- 


out—no cementing. 


$21.00 





No. 441—2 shelves, I5" wide at 


base; shelves—4", 6" high: bottom THE FIXTURE MART, inc. 


shelf—5 x 914; upper shelf 8 x 9. 
$7.50 314 W. JACKSON BLVD. 
‘ CHICAGO 6, ILLINOIS 


Mannequins Display Fixtures Showcases 











pede" nalienag THAYER & CHANDLER AIRBRUSE 
ORCHIDS by Titu | ER, ile lain Mil 


Carved from natural Venezuelan cane fibre, 
hand brushed in all natural colors. 

Immediate delivery 
The Cleveland International Company 


P|) eer, 
P.O. Box 2461 E. Cleveland 12, Ohio ’ THAYER & CHANDLER 














O10 W.VAN BUREN ST... CHICAGO.ILL 
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TELEVISION AT SACHS 


GET BETTER DISPLAY fanaa: aries 
| of the intense light. After experimentins 
. 2 with a few ideas in the hope of eliminating 
for Price Tickets and Cards 


the reflections, the following method is now 
WITH HAM PDE N H OLD E RS two metal “sockets” —about 6 inches long 
ra meee oe en inset ia ti 


in use: At the outer edge of the sidewal! 
and feet apart —have been inset 
concrete sidewalk, flush with the = surtac 
HAMPDEN Into each of these sockets a 2-inch pipe, 7 
HAMPDEN if a feet long, is screwed, thus forming a support 
Hold-Tite Spring-Grip for a 36-inch piece of black canvas hanging 
between the two poles. The shadow of tl 
PRICE TICKET HOLDER CARD HOLDER black canvas falls across the screen, thereby 
eliminating all reflections and = giving an 
excellent daytime picture. 


















Hold thick Morris Bb. Sachs, Ine., intends to continue 

No. 12 or thin - this customer service of showing television 

100 to cards up in the company’s display windows as long as 

oe to 8’ x 10” interest continues on the part of passersby. 

Height of Although television presents a fine selec- 

Spring Steel holder, 2” tion of varied programs, it seems that sports 
Nickel Finish Width 1! | occupy the No. 1 spot. As a matter of fact, 
Grips under stock on shelves, or . at the time this is being written the score 
stands alone for window or co is 11 to 11 in the 12th inning between 
show case display. ls — Cleveland and the Chicago White Sox, and 


$3.00 per |!00 $18.00 per Gross the crowd is so big in front of the television 


window that it is necessary to walk out in 


QUANTITY PRICES ON REQUEST the street in order to pass, 


Why television in a specialty shop? Be- 
WRITE FOR HAMPDEN CATALOG 48D which shows these and cause it's terrific from the standpoint. of 
a host of other products designed for your business. It is FREE! institutional display and for selling mer- 


chandise. 
HAMPDEN MANUFACTURING CO., INC. 
PLAINFIELD, N. J. Medicine Cabinet 


Becomes Display 





Taking that permanent household institu- 
tion, the medicine cabinet, and turning it 





into a counter for thermometers was the 
salesworthy idea of Becton-Dickinson & 
Co., Inc., Rutherford, N. J. The display 
utilizes “Lumarith’, a Celanese cellulose 
acetate plastic, in moulded and extruded 
form and as transparent film. The cabinet 
is one-piece injection moulded in white 
plastic by Maurice Gagnon, Pawtucket, R. L., 
while the message across the top 1s_ pro- 
tected by transparent film laminated by 
Hopp Press, Inc., New York. The display 
itself was made by Graham Products, Inc. 
Springfield, N. J 


Change of Location 
For Dauman 











Displays by Dauman has moved to new 
quarters at 539 Sixth avenue, New York 
City The firm will continue to offer its 
at ; 
Distinctive, neat and uniform SIGNS produced easily on complete display servic ae and ; 
partment stores In addition to its retal 
aad division, the company now carries a con 
| E plete stock of display materials and equy 
ment 


Proved ‘The Best’ by some of the most exacting Firms in the country. 


SHOWCARD MACHINE COMPANY En nUESnSENEaE ERROR 
1196 MERCHANDISE MART CHICAGO 54, ILL. We invite DISPLAY WORLD 


readers to make frequent use of the 
Service Bureau for information on 


REDIKUT LETTERS | | promrunexcHaNce penises forall types of display a 











Die Cut Cardboard Letters For any WANT AD purpose: to zebras (stuffed), or for general 
Popular sizes, styles and colors. Write for POSITION WANTED POSITION VACANT consultation on display problems. No 
your samples and prices. Ask your Dealer. USED DISPLAY EQUIPMENT FOR SALE charge is made for this service, of 


THE REDIKUT LETTER Co. REPRESENTATIVES WANTED course. 


2902 W. 78th St. Los Anaeles 43. Calif. $3.00 Per Column Inch — CASH WITH ORDER saat ae ee 
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Local Contest Awards 


Are Announced 

Among numerous local display contests 
onducted during the past few weeks, the 
following results have been announced: 

In San Antonio, John Galindo, display 
nanager for Kaufman's, was awarded first 
prize for a display in connection with the 
San Jacinto Fiesta; the display was done 
n period style with much attention to 
letail. Second prize was given to Joske’s, 
ind third place was won by Jack & Jill, a 
specialty store handling children’s apparel. 

Still in Texas, R. E. Moriarty, who is in 
iarge of display for W. C. Stripling Com- 
pany, Fort Worth, was awarded the $50 
first prize for his display making a tie-in 
with the community's Clean-up, Paint-up 
week. Second prize, which was $25, went to 
Charles H. Croxton, Jr.. display manager 
for the A. J. Anderson & Co. sporting goods 
and hardware store. The contest was spon- 
sored by the Chamber ot Commerce's fire 
prevention committee and the Fort Worth 
chapter of the Painting and Decorating 
Contractors of America. 

In Philadelphia a window display contest 
was held under the sponsorship of Dayton- 
Walnut street merchants. First prize was 
awarded to William Weisberg, William 
Weisberg Sons, for a display taking its 
theme from the 1800-1890 period. Included 
n the setting were a carriage and riding 
stume ot 60 years ago. J. M. Lewis, 
Lewis Gowns, did a circus theme window 
vhich was awarded a prize for originality 

In White Plains, N. Y., the Civic and 
Business Federation and the White Plains 
Chamber of Commerce will award prizes of 
$25, $10 and eight prizes of $5 each for the 
best displays on the theme “White Plains 

Parade”. The contest will be held from 
May 15 through the 24th, and the judging 

take place on May 17 


Schaub Resigns Post 
At Levy's 
H. H. Levy, Jr.. of FE. S. Levy's, Galveston, 
is announced the resignation of John 
Schaub, Jr., as display director tor the 
tore effective on June 1. Schaub had held 
the position for the past two years. It is 
eported that he is to operate his own 
iundry-cleaning business, which will also 
located in the Texas city 


Michigan Display Classes 
Extended To Owosso 


\ six-lesson course in display principles 
| practices is now. undet Way among 
retailers of Owosso, Mich This 1s 
mtinuation of the program established 
Central Michigan college’s extension 
vhicl has dl id DeCel responsible 

milar display courses for other Mich 
in communities frederick \nderson, 
I] | | ( 


] } 
KRHOWD itl display circies Is ll charge 


Various classes 





Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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awaiting you 
in rooms 


41-42-4335 


hotel new yorker 


june 20 - 25 


NADI display 


market week 


/ 


/ 
/ 


SCC oo e’ 


one of America's most unusual and 


| 
| 
| 
| 
| 
| / 
| 
| 
| 
| 
| 


exciting lines of promotional and 
decorative units for BACK-TO- 
SCHOOL, FALL AND CHRISTMAS. 


magnificent pieces for your finest 
windows and ledge displays .. . 


clever little ideas for small groupings 
and interior case trims .. . and, of 
course, all new designs for “on-the- 
glass”. 


arkow -lewis associates 
705 areh ... philadelphia 6 
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The SUN SHADE COMPANY 
Furnishes PERMA -SHADES* 


me 






| 
T0 FRUSTRATE 


SHIFTING SUNLIGHS 
Ww \4 


There is no extra charge to Sun Shade users 
for Perma-Shades—the safety strips that 
assure positive protection against sun-ray 
fading of merchandise. 


As you know, sunlight shifts during the day 
to shine around edges of window shades, no 
matter how carefully they're fitted and hung. 
Perma-Shades — narrow strips of the same 
transparent plastic of which Sun Shades are 
made —can now be installed permanently 
on window edges to block every possible entry 
of sunbeams without filtration. 


Send today for your sample of Sun Shade 

and Perma-Shade protective film, as well as 

your copy of our new folder, "HOW TO WIN 

YOUR DUEL WITH THE SUN." 

*NOTE: All present users of Sun Shades may 
secure Perma-Shades without cost, 
upon request. 

NEW COLOR—CLEAR (Chemically treated 

to give you effective sun protection) 
Gold, Amber, Blue and 


Green also available. 


HR ROR eR SS SSR SSSR ES SSE SSE SES ESSE SEES SEES 


8 ‘ 
+ Please send sample of Sun Shade and 4 
: Perma-Shade protective film, and also “ 
$s copy of “HOW TO WIN YOUR DUEI ‘ 
¢ WITH THE SUN.” ‘ 
’ : 
4 Store Name ‘ 
8 ‘ 
: ’ 
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’ 
* Ad ‘ 
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a. State é 
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THE SUN-SHADE CO. 


781-83-85 Chancellor Ave. 
Irvington 11, New Jersey 


ON 


DUEL WITH THE SUN 


Manufacturers of the Original Transparent Sun-Shade 
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PHILADELPHIA STORY 

[Continued from page 77] 
ting’s, brought the spring season into foot- 
wear display with an olive green and ma- 
genta pink window, including the latest in 
handbags to match the very newest in 
shoes. The ceiling of the window was a 
lattice through which light poured gently. 
The background a deep olive green, 
with magenta pink as a complementary 
color. A feature of the window were four 
antique mirror squares set on three up- 
rights. Abstractions in the window were 
in a brown wood grain effect and copper 
wire. The floor was magenta pink, platforms 
pink with green legs, and flowers were apple 
blossoms with Kelly green ribbons. 


Was 





Most Point-Of-Sale Material 
Is Used, Survey Shows 

A survey made by the Point of Purchase 
Advertising Institute, New York City, re- 
veals the fact that 79.2 per cent of point- 
of-sale material furnished by national 
advertisers is used by retailers. The study 
was made among 150 national firms, accord- 
ing to Norman F. McKean, executive secre- 
tary of the tmstitute. 

Of the advertisers reporting, 59 per cent 
stated that their interior displays are in- 
stalled in stores by company representatives ; 
42 per cent are sent on request of the store 


owner. 
Where window displays are concerned, 
32 per cent are sent on direct request, 


28 per cent are installed by company repre- 
sentatives, and 25 per cent installed by pro- 
fessional installation 

Recommendations of the national adver- 
tisers queried as to tested methods of 
eliminating display waste and insuring the 
fullest possible material supplied 
were as follows: 

1. Closer supervision of those who install 


services. 


use of 


the material. 

2. Use of installation companies 
called “more expensive but effective”. 

3. Education of salesmen and dealers to 
the value of display. 

4. Elimination of mass mailings. 

5. Pre-testing to determine salesman and 
dealer acceptance. 

Among those reporting, grocery 
facturers estimated that 85 per cent of their 
display material is used, while in the drug 
field the figure was set at 79.6 per cent. 

In the drug field, 60 per cent of interior 
displays and 21 per cent of window displays 
are installed by company 
that 12 per cent of interior displays, 36 per 
cent of window displays and 7 per cent of 


manu- 


representatives ; 


exterior store displays are installed by dis- 


play firms; 7 per cent of interiors and 5 
per cent of windows are handled by jobber 
representatives; 57 per cent of interior dis- 


plays, 52 per cent of window displays and 


10 per cent of exterior store displays are 
mailed to the store on request; and 55 per 
cent of interior displays, 21 per cent of 


window displays and 2 


included in shipments. 
field, installation by 


per cent of exterior 
displays are 
In the 


representatives 


grocery com 


pany dominates even more 


Company representatives install 97 per cent 


of interior displays, 45 per cent of window 
displays, 24 per cent of exterior store dis 
plays; display firms account for 16 per 
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cent of interior displays, 34 per cent of 
window displays and 21 per cent of exterior 
displays; jobber representatives install 34 
per cent of interiors, 13 per cent of window 
displays and 18 per cent of exterior dis- 
plays; 21 per cent of interior displays are 
mailed to store on request, as are 16 per 
cent of window displays, and 3 per cent 
of exterior displays; 5 per cent of interior 
displays are included in shipments, as are 
5 per cent of window displays and 3 per 
cent of exterior displays. 

In a separate study among independent 
drug stores, based on 218 replies, (1) display 
cartons are used regularly by 44 per cent, 
occasionally by 53 per cent, not at all by 
3 per cent; (2) that 66 per cent prefer to 
have a manufacturer install a window dis- 


play; (3) that the average size counter 
display desired is 11 inches wide, 1234 
inches high, and 8% inches deep; (4) 69 


per cent said most displays are easy to put 
together, with 20 per cent saying “all” are 
easy; (5) 59 per cent of the druggists said 
they use 75 per cent of the display material 
received, 20 per cent use all the material, 
15 per cent use half of it, 6 per cent use a 
quarter of the material received; (6) when 
asked how much of the cost druggists 
should be asked to pay for permanent floor 
or counter display cabinets, druggists voted 
37 per cent for none of the cost, 38 per cent 
for one fourth of the cost; while 21 per 
cent thought 50 per cent of the cost fair, 
3 per cent voted for 75 per cent, and 1 per 
cent thought total cost fair; (7) 53 per cent 
of the druggists thought they would use the 
same amount of display material in_ the 
future, 41 per cent thought they would uss 
more, and 6 per cent thought they would 
use less. 


Much Emphasis On Motion 
In Adler-Jones Line 

An announcement from The Adler-Jones 
Company, 521 South Wabash avenue, Chi- 
cago, states that much emphasis is’ being 
laid on motion displays in the firm’s Christ- 
mas line. Many of the motion units. will 
be shown by the company during Display 
Market Week in New York City next 
month, along with decorative accessories of 
all kinds. Those who will represent Adler- 
Jones at the show include S. T. McNamara, 
president, R. J. Adler, A. Macaluso, A. J. 
Abrams, J. D. McCarter, C. M. Heidt and 
C. B. Meyer. 





Complete Air-Conditioning 
For Cohen Showrooms 

Art R. Cohen Company, 810 Penn avenue, 
Pittsburgh, announces that its large show- 


rooms are now completely air-conditioned 


with the most modern equipment. 
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New Ceiling Sections 
Have Many Advantages 


The new modular “Allouver” ceiling sec- 
tions manufactured by the General Lighting 
Company, Inc., 32 Union square, New York 
available in 18 by 48-inch 
either 3 or 1%-inch 


now 
made up of 


City, are 
sections 


cubes. These are made of aluminum for 
easy handling and can be sprayed and 
baked to match a sample of any specific 
color. 


These modules are not suspended on “T” 
bars, but simply by a hinged-catch mecha- 
nism on telescoping Thus a 
section can be unhinged or removed with- 
out disturbing the remaining sections. When 
the “Allouver” ceiling is in place it pre- 
sents a complete unbroken front without a 
grid pattern, giving the illusion of natural 
daylight lighting. The manufacturer of this 
type of ceiling claims that its use enlarges 
the scope of possible marketing ideas. For 


rods. single 


department stores, the ceilings can be “bill- 
boarded” so as to indicate the location of 
wares in various areas on the floor. This 
could be achieved by replacing a module 
with a drawing of the merchandise in that 
location; or by covering a section of the 
ceiling with a translucent sketch, ete. In 
small stores, the ceiling can be slightly 
sloped to the rear, giving the impression of 
depth and directing prospective customers 
to the rear of the store. It is 
that these “Allouver” 
porated into the new 
appearance ot 
contemporary 


suggested 
ceilings be incor- 


type store fronts to 
spaciousness for 


architects 


give the 
which so many 


strive. 


Beck Display Department 
Is Written Up 

The “Beck Size-Up”, 
\. S. Beck Shoe Corporation, in its issue 
t April 15, devotes 
he operation of the firm’s display depart- 
ment. Julian Hirshfeld, display director, is 
given special mention along with William 
Tom Paris, Irene Gurewitz, Tom 
McQuillan and Adrian Heyman of the dis- 
play department staff. 

Listed in the article as the men finally 
responsible for the installation of displays 
are the following: 

Eli Rabin and Max Schneider, upper New 
York State; Larry Birnberg, Lou Mar- 
golis, Joe Levine, Lou Litke and Sam 
Seigel, New York City; Paul Soffrin, Harry 
Stoley, Al Guellich, Isadore Weiner and 


house organ of the 


considerable space to 


Reese, 


\rtie Fine, New York and New Jersey; 
Harry Sperling, Boston and Connecticut; 
Larry Davidson, Philadelphia and _ Pitts- 


burgh; Bernie Birnberg, Pennsylvania and 
Binghamton; Tony Tagg, Washington, Bal- 
timore and Richmond; Arthur Glick, Phila- 
delphia; Jim Olive, Detroit; Theodore 
Chednow, Chicago; Sterling Hammett, the 
Miami area, and Martin Rini, North and 
South Carolina and Florida with the ex- 
ception of Miami. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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See 


hea monde, \ 


in 

New f 
York! P 
N.A.D.1. Market Week, June 20-24, 1948. he, 
Main Ballroom, New Yorker Hotel 





| e e e vA , i : ‘ 
| Paris inspired manikins 3 










165 





eau monde 


MANIKINS WITH MAGNETISM 








..made to please, not to startle... 


¥ 


3 


made to enhance 


milady’s sense of loveliness. 


Mia | manikins accentuate fashion! 


exelusive distributor... 


THE ART PRODUCTS COMPANY 


Lafayette Building 
DETROIT, MICHIGAN 


CLEVELAND OFFICE 
1101 Power Ave.. 5th Floor 








NAUTICAL MACHE ITEMS 
Beautifully Finished-in Deep Relief 


32" x 25''— Anchor $2.50 
22" x 17''— Anchor 1.40 
| 24''— Life Preserver 2.25 
| 18''— Life Preserver 1.40 
| 31""— Helm Wheel 4.50 


TRIM-RITE COMPANY 
315 Clinton Ave. Newark N. J. 

















151 W. 18th St. @® 


letter co. 


INCORPORATED 


New York City II 








Price Card Holders 


Shoe Card Holders 
Window Hooks 
Ticket Hooks 
All Types of 
Price Card Holders 
Send for Illustrated Price List 


RUDOLF ORTHWINE CORP. 
520 W. 34th St, New York 1, N. Y. 


| 
| 
| 
| 
| 


| 
| 














to top off your 
mannequins 


actural 
attractive 
display 


WIGS 
Arranjay’s Wig Co. 


WiG SUPPLIES, 
DOMESTIC AND EXPORT 
$2 WEST 20TH ST. 
NEW YORK CITY 
Telephone Chelsea 3-8340-1 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 


USED DISPLAY EQUIPMENT 
FOR SALE 


REPRESENTATIVES WANTED 


$3.00 Per Column Inch 
CASH WITH ORDER 
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#203... $8.50 
36” x 36” 


California’s newest idea! Sets on floor or 
hangs by leather thongs. Ideal for display- 
ing summer merchandise ... choice of four 
sizes. Sets up in seconds. From our complete 


line of bamboo materials. 


SEND FOR FREE CATALOG 
Jobbers Territories Available 


Todi tiim MUL aa 
833 S. Spring St., Los Angeles 14, Cal. 
MANUFACTURERS... IMPORTERS 








To HELP You WITH Your 
DISPLAY PROBLEMS 


Color transparencies ‘and photo 
enlargements made to ANY SIZE. 


Send brochure of California 


subjects on your business letterhead, 





BELL PHOTO & DISPLAY © 346 CLAY ST LOS ANGELES 


? 
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Johannesburg Displayman 
Visits United States 


Shown at the left above is Thomas Shaw, 
\nstey, Ltd., 
leading department stores in 
South Africa, getting first 
hand information on the “Bulkton” display 
Woelky, sales 
manager of the Display Papers Division, 
Bulkley, Dunton & Co., Inc.,. New York City. 


display director of Norman 
One ot the 


Johannesburg, 


paper line trom ¢ G 


Shaw was on an extended visit to the 
United States at the time He expressed 
himselt as being much impressed with dis 
play here, and was amazed at the large 
selection of basic display materials such 
as paper, props, mannequins, and the like, 
that display directors have to choose from 


in the States 


\ccording to Shaw, a lot of improvisation 
must be done in South African display due 
o the searcity and relatively small selection 
available in display materal. Most of the 


props used in his store are designed and 
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constructed in the store’s own display shop 
Competition is keen among the leading stores 
there, and each store strives to express it 
character through the medium of display 
Shaw reports. 

He also was enthusiastic about the cordia 
manner in which he was received by displa 
directors and display manufacturers in the 
United States, and expects to return t 
South Africa with many new ideas. 


Fox Display, San Antonio, 
Expands Mache, Plastic Lines 

L. D. Fox, Fox Display Company, Sar 
Antonio, announces that the firm’s new loca 
tion at 1515 Broadway has made_ possibk 
the expansion of its papier mache an 
plastic lines. 

Gef Purser, tormerly of Florida an 
California, is in charge of the papier macl 
department, while Ned Augenblick, recentl 
of New York City, 1s in charge of plastics 
Both departments have created a number ot 
new and original items 


Gault Heads Display 
For Stevens, Chicago 

Elmer 7 
stevens Ww Co., 


appointment ot 


Stevens, president of Chas. A 
Chicago, announces _ the 
Arthur Gault as display 
manager. Gault was formerly display mar 
ager of Joseph Salon Shoes in Chicago, and 
prior to that had experience in the displa 
department of Carson Pirie Scott & Co 

Bruce Elhott, who has been serving as 
display manager and plant superintendent 1 
charge of maintenance and building for the 
past several years, will now devote his 
time to research, store planning and_ to 


directing Stevens’ extensive remodeling 


plans. 





—''Roses through the centuries in legend and history" was the theme of a pageant of Pennsyl- 


vania roses arranged by John Wanamaker, Philadelphia, through the cooperation of Roses, Inc. 


Herbert C. Faber, display director, used this setting as the principal point of interest in the show— 
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Hybarger Again Wins 
Baseball Display Contest 
With a display typifying the part. that 
iseball plays in democracy, Jack A. 
Ivbarger, Leonard's, Fort Worth, won the 
indow display contest which featured the 
irtieth annual observance of National 
saseball Week, April 3-10. It was 
Hvbarger’s third win in five vears, the 
inner being ineligible to repeat. Hybarger 
as presented with a S100 Savings Bond by 
Sporting Goods Dealer, which = spon 
red the observance. 
Other prize winners in the window dis 
iy contest were Norman Rieben, Lipp 
ins Tool Shop Sporting (goods, Detroit, 
cond, $50 Bond: R. Paul Hale, Wittels, 
\lton, Uk, third, $25 Bond; Luke Spear, 
\W. A. Holt Co., Ine., Houston, fourth, $10 
Savings Stamps: Joseph B. Whitney, Van 
Dervoort Hardware Company, Lansing, fifth, 
10 in Stamps. 
(utstanding entries in the display con 
st were submitted by Vincent Abbott, 
\bercrombie & Fitch, New York City; P. R 
Swift. The Vim Company, Fort Wayne; 
Sam Walco, Walco’s Sport Shop, Denver, 
d Lionel EF. Boucher, James Fenton 
\thletic Supplies, Springfield, Mass. 
Honorable mention was given entries by 
(ieorge H. Wagner, J. L. Brandeis Com- 
pany, Omaha; Carl A. Morin, Sehlitt Hard- 
vare Company, Springfield, I1l.; Stanley ¢ 
Schaller, Wisconsin-Felton Sporting Goods, 
Madison, Wis., and Joseph L. Thomas, Jr., 
Cullum & Boren, Dallas. 


Chinese Motif Used 
For Utility Display 

Jack Craig, in charge of display tor the 
northern division of the Public Service 
Company of Northern Illinois, created an 
fective window display in- the utility's 
Kk vanston store which carried as its theme 
‘Strike a note of Oriental charm with 
heautitul Chinese lamps” 

Centered against a black tabric back 
ground was a colorfully embroidered 
Chinese mandarin around which, in shadow- 
box style, was a huge red frame. Two 
brilliantly red testoons and flooring of the 
same color, partially covered with squares 
ot chartreuse, gold and black, created an 
exotic effect. Side panels of chartreuse 
completely enclosed the window. Black and 
gold displavers stressing the Chinese motif 
ind vari-colored lanterns, butterflies and a 
protusion of Oriental blossoms completed 
the interesting setting for the lamps. 


Hurwitz Leaves Joske's: 
Successor Not Named 


The resignation of Edward I. Hurwitz as 
display director for Joske’s of Texas, San 
\ntonio, has been reported. His future 
plans are not known at this time, nor has 


his successor been appointed. 
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MANIKINS WITH MAGNETISM 








See 


hein Manic 


‘ aaah to please, not to startle... 


made to enhance 


New 
York! 


N. A.D.1. Market Week, June 20-24, 1948/6, "gay OE a, Te ee fashion! 


Main Ballroom, New Yorker Hotel 


milady 's Sense of loveliness. 


exelusive distributor... 


NAYTHONS DISPLAY FIX. 0. 


909 ARCH STREET PHILADELPHIA 7, PENNSYLVANIS 








CLEAR PLASTIC HALF ROUND 


RISERS 


Ideal for Displaying All Types of Merchandise: 


6" high Ea. $2.00 
9" high Ea. 2.50 
12" high Ea. 3.00 
15"" high Ea. 3.50 
18" high Ea. 4.00 


(Thickness 3/16'" open end 7" across) 





IMPROVE YOUR SALES WITH A 
CLEAR PLASTIC 3-WAY 


BAG STAND 


20" high — Width 23%4"' — Holders 7 x 31" 
Each — $9.50 


We solicit Department Stores, Chain Stores 
and Jobbers! 


CARMAN DISPLAYS 


320 So. Franklin St., Chicago 6, Illinois No. 25 

















Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 








USE THE ARTIFICIAL FLOWERS 
OPPORTUNITY EXCHANGE for all trades and purposes 


Large stocks on hand for 
For any WANT AD purpose: 8 
POSITION WANTED POSITION VACANT IMMEDIATE DELIVERY 
USED DISPLAY EQUIPMENT FOR SALE MILTON S. AHRENS, INC. 
REPRESENTATIVES WANTED Seidiatnen-- Wilete = emai 


$3.00 Per Columa Inch — CASH WITH ORDER 56 W. 36TH ST. NEW YORK 18, N. Y. 
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For windows that display your mer- 
chandise at its best and create an irre- 
sistible atmosphere for your store, use 
Sherman Pictorial Displays. Beauti- 
fully reproduced in full color, Sherman 
Pictorial Displays are proven sales 
Available 


landscapes, 


builders. in a variety of 


scenes — cool fresh sea- 
scapes, action scenes of sports, gay 
carnival and picnic scenes and flower 
backgrounds by famous artists, and a 
variety of die-cut props. See for your- 
self the powerful eye appeal of Sherman 
Display Pictorials. See your local dealer 
today —or write for the Spring & 


Summer Display Guide — color edition. 


To get the most out of your Sherman 
Display Pictorials, mount them in 
attractive, sturdy Sherman Pictorial 
Frames. Available in two colors and two 
standard pictorial sizes, Sherman Pic- 
torial Frames look exactly like wood and 
are die-cut to size for easy assembly in 
Just siz minutes. 


Shetmean 


PAPER PRODUCTS CORP. 
NEWTON UPPER FALLS 64, MASS. 
Los Angeles « New York « Chicago « Atlanta 
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New Point-Of-Sale Displays 
Make Their Appearance 

Among recent point-of-sale lithographed 
displays to make their bow before the pub- 
lic were the following produced by Einson- 
Freeman Company, Inc., Long Island City: 

For Krueger beer and ale, the firm pro- 
duced two displays with a baseball motif. 
In one a luscious blonde posed with a hot- 
dog and a bottle of Krueger beer before an 
enormous baseball in the background, the 
ball being 32 Across the 
foreground ran a section of pipe and screen 
to represent the front of the stands. In the 
second of the pair, a brunette stood poised 
with a softball bat her shoulder, 
while the only product identification was a 
small plaque at the upper right. 


inches in size. 


across 


and large 
power of an- 


Excellent color reproduction 
size added to the attraction 
other Einson-Freeman display piece - 
Wildroot “Cream Oil”. The cutout, which 
was 44 inches from base to tip, shows a 
larger-than-life couple, with dimensional 
realism provided by a hidden cardboard 
brace that achieved a curving of the figures. 
In addition to the giant cutout, the set in- 
cludes another in medium size, and a mini- 
ature. The last-named, barely 12 inches 
high, is for counter use. All are identical 
in design and color reproduction. 

Still 
Eve 


— for 


another display features “Roving 
1 Rover’, showing a dog carrying a 
basket in which reposes a bottle of Bond & 
Lillard’s whiskey. The camera angle from 
which the photograph was made causes the 
illusion that the dog’s eyes follow the spec- 
tator. The design appears in the center 
piece, side cards, bottle toppers, case holders, 
and other Bond & Lillard point-of-sale ma- 
terial. 





Wholesaler Redesigns 
For Better Display 

A radical departure in the wholesaler 
showing of men’s wear lines took place 
May 4, when Sherman Bows moved to the 
street-level at 1200 Broadway, New York 
City, from the practice of dis- 
playing merchandise in upstairs quarters far 
removed from the public. Sol Sherman, 
president of Sherman Bows, had previously 
commissioned Morris Lapidus, New York 
architect, to create showrooms which would 
be clearly visible from the street. 


departing 


Outstanding features of the main show- 
room, out of which open the offices, studio, 
and a private showroom, include an 
arresting 6 by 8-foot abstract display panel 
at the extreme end of the main room, visible 
from the street. ‘“Bull-nosed Plexiglas” 
wall cases, which take their inspiration from 
bombers, high the buyer's 
booths. A center column, in rust, gray, and 
green, is with 


cyc- 


are set above 


covered 


“Charvet” rayon 
fabric of which neckties are made. Set-in 
wall showcases in two parts, one angled, 


one square, are designed of glass-enclosed 
birch and mahogany wood behind which 
spotlighted merchandise is set. Entrance to 
the rotunda which forms the reception room 
is through a black terrazzo-paved vestibule. 
Shadow-boxes showing various items in the 
Sherman line are set in the green terrazzo 
vestibule walls and on the exterior of the 
building. 
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All fixtures have been especially designed 
by Lapidus, including the grained birch re 
ception desk whose sloping sides carry ou 
the lines of the rounded birch walls an 
the golden leather couch near the glassed-in 
entrance. Floors are carpeted in gray 
broadloom. 

Lapidus has used a combination of fluor 
escent and incandescent lighting throughout 
the rooms and the offices. Ceiling 
fixtures in the hung ceiling in the main 
show-room are louvered egg-crate design. 
All showcases are spotlighted from the 
inside. Two spotlights pick up the bold 
structural features of the Dali-esque display 
which occupies almost the entire wall at the 
extreme end. The main showroom 
4,500 square feet. 


sales 


covers 


This new departure in the bold showing 
of wholesale merchandise in ground floor 
sales-rooms, said to be the first of its kind 
in the men’s wear field, is expected to set a 





trend which may change the face of this 
section of mid-Broadway. 
Fluorescent And Incandescent 
Combined At Mark Cross 

A combination of fluorescent and incan- 


descent overhead lighting provides evenly 
distributed general illumination for the main 
selling areas of the Mark store on 
Fifth New York City, and accent 
lighting to create sales appeal for special 
displays. 


( “ross 


avenue, 


Continuous rows. of louvered 
type fluorescent fixtures with 
incandescent floodlights spaced between 
them are repeated throughout the entire 32 
by 66-foot area of the main floor, and the 
basement selling area. 


Sylvania 
companion 


Each fluorescent ceiling fixture contains 
two 40-watt lamps of the soft white color 
which Sylvania Electric engineers 
found to be most flattering to leather goods 
and other similar merchandise displayed in 
this store. and the troffers 
above them also contain soft white fluores- 
cent lamps. The floodlight 
fixtures, which are focused along the 
counters and working lines of the store, are 
equipped with PAR-38 pyrex glass 150-watt 
bulbs blends well with the 
color of the fluorescent lamps to make an 
efficient yet unobtrusive lighting 
These _ floodlights when desired, be 
adjusted to emphasize special displays. 


have 


Showcases 
incandescent 
W he se col yr 


system. 
can, 


Fixtures in the main selling area are 
mounted at a height of 14 feet and furnish 


approximately 20 footcandles of illumina- 
tion from the fluorescent lighting above, 
despite the fact that the buff and dark 


brown color of the floor covering absorbs 
a considerable amount of light. With the 
floodlights turned on, this lighting level 
increases to 40 footcandles on the counters. 








Don’t forget—send in your news 
happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 


ing to display or displaymen anywhere. 


items about all 
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Wooden Plaque 


Simulates Metal 

A deluxe trade-mark plaque is now being 
released to Bulova dealers throughout the 
country. The trade-mark figure, dial and 
ribbon panel are sculptured in bas-relief 
and finished in burnished gold against a 
walnut background. The unusual feature 
f this unit is its appearance of being ex- 
pensively produced in cast metal and solid 
walnut, whereas it is actually manufactured 
inexpensively in one piece of moulded wood. 
It was produced by the Syracuse Orna- 
mental Company, Syracuse, N. Y. 





International Display Congress 
Under Way In Lugano 

Attended by displaymen from Italy, 
France, England and Switzerland, the Inter- 
national Congress of Displaymen is sched- 
uled to get under way on May 15, continuing 
through the 19th. The Verband Schweizer- 
ischer Schaufensterdekorateure, or Swiss 
Association of Displaymen, plays host to 
the meeting, and Lugano is the site. 

President of the committee of organiza- 
tion was Enrico Liesering, assisted by 
the following: Enrico Berthold; Nicholas 
Engler; Bruno Antonietti; Silvano Zulliger; 
Francesco Heule; Vittorio Colombo; Walter 
Zaugg; Elvezio Caronesi; Luigi Darani; 
Angelo Cattaneo; Giuseppe Egger, and Alois 
Baldauf. 





Fur Storage Window 
Attracts Crowds 


\ dialogue display in which furs express 
their gratification at the storage service 
provided by I. J. Fox, New York City, 
currently is drawing crowds for the Fifth 
avenue store. “I. J. Fox Heavenly Fur 
Service” is the featured theme, with 
humorous captions above’ each figure. 
Typical example: “No Gromyko, no Vi- 
shinsky . .. this is heaven for Kolinsky !” 


Cotton Week Posters 
Have Wide Distribution 


More than 300,000 posters for use in con- 
nection with Cotton Week promotions have 
been distributed to retail stores throughout 
the nation, according to Charles K. Everett, 
director of merchandising for The Cotton- 
lextile Institute, Inc., New York City. The 
week will be observed May 17-22. Indi- 
cations are that the backing of the event 
this vear will set an all-time high, Everett 
reports 
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“PANEL ROOM” 
HOTEL NEW YORKER 


The Talk of the Show! 








@ The Riding Santas @ English Coachman Series 
@ Early American Series @ The Happy Angels 

@ Merry Carolers @ Busy Elves 

@ Candy Lane Unit @ Muraltone Magic 


New “SECRETS” in awe 
pamaitions. decorations CoOoK & MEIR Ine. 
for windows and In- 

159-171 NO. MICHIGAN AVE. 


teriors. A huge show 


in itself. CHICAGO 1, ILLINOIS 











You are cordially invited to attend 


WORSINGER STUDIO'S PRESENTATION 
of 


WINDOWS IN COLOR 


Don’t miss this fascinating show of New York’s most exciting window 
and interior displays in beautiful, true color! 

See them projected on a life-size screen or examine them through special 
viewers provided for your convenience — you'll be amazed that such 
glorious color could be captured on film. 


Continuous performance 10:30 to 4:30 daily 


DURING JUNE MARKET WEEK 
Room 646 e Hotel New Yorker 


WORSINGER STUDIOS, 110 West 40th St., New York City 18 




















IN PASTELS 


TO DRAMATIZE YOUR 
EXTERIOR AND INTERIOR DISPLAYS 


meneame Tun t0 Page 51 Now! => 


WEST ISth STREET NEW YOR 

















ROOM but 


THE SPOT TO VISIT 
during 


DISPLAY MARKET 
WEEK 


HOTEL NEW YORKER 
JUNE 20-25 





featuring a smart line of 


FALL and 
CHRISTMAS 
DISPLAYS 


BONAFIDE 


Display and Decorative Co. 
BENJAMIN WOLBURG 








61 W. 37th St., New York City 18 









CHRISTMAS NOVELTIES 

AND MECHANICAL 

DISPLAYS IN 
PAPIER MACHE 
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Display Factor Honored 
In Los Angeles 


Ned Wiener, vice-president of The Tabery 


Corporation, Los Angeles, took office re- 
cently as president of the local Junior 
Chamber of Commerce following seven 


years of active service with the civic organt- 
zation. 
\ native 


Angeles in 


of Seattle, Wiener came to Los 
1938, and shortly thereatier be- 


came a salesman tor The Tabery Corpora- 
tion. Since that time he has risen to the 
vice-presidency of the organization which 


designs and manutactures visual selling 


alds, displays, exhibits, street decorations, 
shows and other types of promotional 
material 

Prior to his election to the Junior Cham- 
her presidency, Wiener had served as a 
member of the organization's board ot di- 
rectors tor three years and as a vice-presi- 
dent for two vears. 


\mong his many activities in the Junior 


Chamber of Commerce was his term. as 


chairman of the Americanism committee, 
during which time he developed the idea of | 
selling War Bonds to “Buy the Cruiser Los | 


This campaign proved so success 
Wat 


Treasury 


\ngeles” 
tul that 
Bonds 


nearly 85 million dollars) in 


were sold, although — the 


department had anticipated only a 30 million 
sale 

\s a result) of Wiener’s efforts, Los 
Angeles will play host this year to the 48th 
United States Open Golf championship, 
scheduled June 10-12 at) Riviera Country 
Club Hle has served as chairman of the 
Junior Chamber committee which mack 
arrangements for assisting Riviera im hand 
ling the U.S. Open 
Staff Addition 
Made By Auld 

William Dd. Auld, who took over as dis 
play director of Herpolsheimer’s, Grand 
Rapids, on February 23, has added William 
(Chew as his assistant; the latter comes 


Pittsburgh, and will have 
\uld was 


. Chicago, and 


trom Kautmann’s, 
displays 
Store 


men’s 
Phe 


with Kautmann’s 


charec ol 


Weal 


tormerly wath bait 
Hlerpolsheimer’s is now constructing a new 


ore and Auld reports that it will probably 


\ugust | 
Sloane Succeeds De Ronde 
At Darling Stores 








Following the resignation of Murray I) 
Ronde, George Sloane has been named dis 
play manager for Darling Stores, Inc., New 
York City Sloane formerly operated his 
own display business, was display manager 
tor May's, Brooklyn, and was display man 
iger tor Stevens, Jamaica, tor five vears 

We invite DISPLAY WORLD 


readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of, 
course. 
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BE 
SURE 
TO Ste 
OUR EXHIBIT 


between the Main 

Ballroom and the 
Grand Ballroom in the 
Main Foyer, Hotel New 
Yorker, Second Floor. 


DISPLAY MARKET WEEK 
JUNE 20 TO JUNE 25 


America’s Most Original Line of 
Display Units, Fixtures, Flowers & Materials 


'TRI-ALLIED: 
IVE iat 


ah, 




















F 
5 


& 


~ CREAT 


200 NORTH PEARL STREET 
BALTIMORE |, MARYLAND 








e RUSTIC POLES 
e CEDAR SLABS 
e BIRCH POLES 

e BIRD HOUSES 
e DISPLAYS 


RUSTIC FURNITURE CO., Inc. 


BLACK HORSE PIKE AT R. R. 
WILLIAMSTOWN, N. J. 


Phone: 68 or 147 











of Top Quality in 

@ STYLE 

@e WORKMAN- 
SHIP 

@ MATERIAL 


Manufacturers 
inquiries invited 


JEANS 
WIG MFGS. 


109 S. 11th St. 
St. Louis 2, Mo. 


WIGS y 












USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpese: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Columa Inch — CASH WITH ORDER 
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Principles Of Men's Wear Display 
ls New Book 

The basic elements in the theory and 
technique of displaying men’s apparel have 
heen set forth in a new manual under the 
title of “Principles of Men’s Wear Display,” 
by Maria Massey, just published by the 
Fairchild Publishing Company, 7 East 12th 
street, New York City 3. 

Miss Massey has been in the display field 
since 1939, and since 1941 has specialized in 
men’s apparel, first as display director of 
Wallach’s and later as head of men’s dis- 
play for Lord & Taylor. She is currently 
lisplay editor of Men's Wear magazine. 
fer experience and success in the field 
ave particularly qualified her to present an 
iuthentic outline for the most effective and 
successful methods for the display of men’s 
lothing and accessories. 

The book, profusely illustrated, 1s divided 
nto three distinct parts. Part I gives some 
ird and fast rules for the handling of 
merchandise and the use of standard equip- 
ment to the best advantage. How to handle 
more elaborate props, special background 
treatment, dramatic lighting and the use of 
olor are discussed in Part Il. In the third 
section, the author gives advice on the 
reation otf display appeal — suggesting 
themes for special display promotions and 
evealing some of the psychological tricks 
nploved to arouse curiosity in the passer 
by and get the customer into the = store 
Practical suggestions tor developing new 
ideas also are offered in this section. An 
ippendix lists the more important tools ot 
he trade required to make a display job 
easier. 

Over 150 photographs of actual store win- 
lows and interior displays illustrate the 
iuthor’s text, showing how many of the 
rinciples for men’s wear display outlined 

the book have been put to effective use 

stores throughout the country. 
Beginners in the display profession should 
1 “Principles of Men’s Wear Display” a 
isetul, down-to-earth guide in learning the 
cks of the trade and in building eve- 
itching and sales-stimulating windows and 
nterior displays. Experienced displaymen 
ould find it equally useful as a_ ready 
eference work on display techniques and 
is a source of new display themes 

“Principles of Men's Wear Display” 1s 
ittractivels cloth bound, s by ll inches 

size, and priced at $5 a copy. [i contains 


153 page S 


Bubble Gum Box 


Becomes Displayer 

\ new bubble gum called “Tatoo” tor 
retailer convenience is encased in a red and 
green striped circular box that is 5 inches in 
diameter and 2% inches high. The box and 
its detachable cardboard cover form a 
counter display, while enclosed in’ each 
box is a 64-inch by 12-inch window 
streamer in three colors. 


DISPLAY WORLD 


by horrect-way. -_ 


See 


hee manne 


in 

New 

York! 

N.A.D.1. Market Week, June 20-24, 1948- 
Main Baliroom, New Yorker Hotel 
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eau monde 


MANIKINS WITH MAGNETISM 








made to please, not to startle... 
made to enhance 


milady 's sense of loveliness. 


exelusive distributor ..e 


AC THIGPEN 


BURLINGTON, NORTH CAROLINA 








HK 66 MASK-BAROQUE UNIT — Reinforced 
plaster comp. 22%" high x 224" wide. Com- 
plete with 2 glass shelves 8" x !6" $18.09 


F.O.B. Phila., Pa. 





Original 
Functional Displays 


BY 


HERMAN J. KLEINER 


Hancock & Somerset, Phila. 33, Pa. 


e DESIGNER 
e SCULPTOR 
e MANUFACTURER 


In wood, plaster composition & wire. 


Fall and Christmas line on display 
NEW YORK MARKET WEEK 


Jobber's inquiries invited 

















Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 








USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EBUIPMENT FOR SALE 


REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 














Garment Rack Dividers 

A—Week days (Mon.-Sat.) 

B—AlIphabetical (A-Z; Mc 
for X) 

C—Sizes (1-54, incl. “% sizes) 
JOBBER SALES ONLY 

Send for Prices & Details 


Plastic Fabricators Co. 
440 Sansome St. 
San Francisco, Calif. 
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With apple blossoms, roses, tulips, or 
geraniums popping out of the neck of 
this unusual papier mache blouse form. 
Fashioned with full round shoulders in 
a galaxy of colors. Plant a garden in 
your window! Available in any color 


you choose. $5.50 


(k 


Illinois 


Please specify. 


Without Plant 


Ik IN 


148 So. Lake Street 


$4.50 


Aurora, 











FINES 





WINDEX-TRA 


OUR MONTHLY 
MAGAZINE IS BACK 


Publication Date: June, 1948 


Get your name on our list for 
Free Distribution 


SUMMER SPECIALS 


Sea Shells 
Sandcloth 
Star Fish 


Fishnets e 
Palmettos e 
Pebbles e 


Write for Prices 





JOS. E. PODGOR CO., Inc. 


Complete Disploy Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA. 
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Intra-Store Television 
Used By Thalhimers 

The first commercial test of special adver- 
tising films televised an intra-store 
television receiver hookup as a medium for 
promoting and selling merchandise within 
the store will be conducted during a six- 
week period which began May 3 at Thal- 
himer Brothers, Inc., in Richmond. 

The test of the merchandising power of 
televised film is being conducted by Store- 
vision, Inc., a newly formed television ad- 
The RCA Victor 
Radio Corporation of 
the complete trans- 

equipment to be 


over 


organization. 
the 
providing 


receiving 


vertising 
Division of 
America 1s 
mitting 
used in 


and 
the demonstration. 

RCA Victor home 
different table, 
models, 


Twenty-one television 
receivers, in 
and 
placed in 
the 
2rams 
point. 

The receivers will be placed in_ traffic 
rather than selling areas to test the effec- 
tiveness of the films in getting shoppers to 
seek out departments selling merchandise 
thus advertised. Locations will include the 
store lounges, lobbies, escalator banks, and 
other heavy traffic points. 


console, 
will be 
locations within 
reproduce pro- 
central 


seven 
combination 
traffic 
will 
wire 


cons¢ yle 
strategic 
where 


store they 


transmitted by from a 


The entire program will be televised from 
motion picture sound film and_ projection 
slides, and it will be dominantly commercial. 
A number of sponsors merchandise 
is carried by Thalhimers have been signed 
for the intra-store advertising. Each indi- 
vidual products will be adver- 
tised on a brief film, which will be followed 
leader slide informing the video audi- 
where the products are on sale in the 


whose 


sponsor's 


by a 
ence 
store. 

The daily demonstrations will be followed 
by careful tabulations of sales of products 
advertised to record any volume changes 
effected by the television promotion. The 
six-week period was decided upon to allow 
ample time for the influence of any novelty 
appeal to wear off. 

The test follows intra-store 
demonstrations conducted last year by the 
RCA Victor-Allied Stores Television Cara- 
van, which successfully tested the merchan- 

television in 22 stores in 
22 cities. A conjunction 
with the Caravan by the Bureau of Retail 


Storevision 


dising power of 


survey made in 


Research of the New York University 
School of Retailing indicated that sales in- 
creases up to 200 per cent were possible 
for merchandise suitable for television pro- 
motion. The survey also disclosed that 
intra-store television may increase store 
traffic by 30 per cent, and bring in many 
new shoppers Sixty-two per cent of the 


NYU 
television 
shopping reminding 
they needed, informing them 
the the 
helping them to 


quizzed by and 
that 


their 


shoppers surveyors 


thought intra-store would 


make easier by 
them of items 
items 


make 


exactly where in store were 


on sale, and shop- 
ping decisions 


The 


Storevision 


the 
demonstration and previous 
that the Storevision 
televised entirely from films 

talent, basically 
and originate from a central 


primary differences between 


intra-store tests are 


programs ar¢ 


instead of live are com- 


mercial, con- 
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trol point that is not open to the public 

Following the the Thalhimers 
demonstration, Storevision will conduct a 
similar test in the Polsky Department Store, 
Akron, for an eight-week period. 


close of 


Following are the facts of Storevision in 
question and answer form: 

What is Storevision? 
mercial television—an on-the-spot 
ping and selling service. It is not an intra- 
store stunt, it is not an intra-store promo 
tion; it is a definite selling media. 

What is the Storevision? It 
is a sales message on sound film, put over 
the store television system with aural 
and visual displays, both selling and di- 
recting the viewer-listener to the place of 
sale. Still pictures can also be used with 
live accompaniment. 

Who will participate? Manufacturer 
participants are given regular commercials, 
interspersed with brief entertainment, news 
reels and shopping news. The program will 
run one hour, when it will be repeated - 
running continuously from 10 a.m. to 5 
p.m. every day. Thalhimers will use about 
5 minutes out of every hour for their own 
store items and ideas. 

Where will it be installed? Seventeen 
receiver sets will be installed on the five 
selling floors in non-selling areas, but at 
high traffic points: the top and bottom of 
the escalators, at the elevators, the lounge, 
the restaurants and radio department. 


Simply, it is com- 
shop- 


purpose of 


How is Storevision operated? It is com- 
pletely installed and supervised by RCA 
Victor —and is equally clear in sight and 
sound on all types of receivers, large or 
small, high or medium priced. 

Is Storevision a customer shopping aid? 
With its dual appeal—to the eye, to the 
ear — Storevision may well become an out- 
standing advertising and selling medium. 
It will give the customer a complete pic- 
ture of the merchandise advertised, and 
direct her to the department. It is planned 
to aid quicker, faster and more efficient 
shopping. 


Parrish Group Reported 
Forecasting Peak Fall 

According to trade press reports, at the 
semi-annual meeting of Amos Parrish’s 
organization late in April, those in atten- 
dance were given the prediction that retail- 
ing would reach a new peak this fall, due 
factors. 


to several economic 


These were said to be increases, 
which have already started in some indus- 
and consumer money in circu- 


due to income tax cut-backs which 


wage 


tries, more 


lation 


went into effect May 1. 
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DISPLAYS AND WORDS 
THAT SPARKLE 


[Continued from page 128] 


simple as that—also as difficult! The 
reader isn’t interested either in you or your 
writing —only in the reader. Either she 
takes your copy seriously, and permits it to 
start buying ideas in her mind, or she be- 

ymes suspicious and _ mistrustful. Of 
course you never know when this happens, 
because she simply turns the page. 

A recent comment is typical of the facts 

r much copy: 

“IT turn over page after page of the maga- 
ines, costing the advertiser thousands per 
nage; and still they are talking about them- 
selves and—as far as I am concerned — to 
themselves.” 

Here are some words that really are “at 
work”. They are good phrases — they have 


life and sparkle. They stop you up— you 
like them. They are everyday things said 
in a way that is never dull or commonplace. 

“Slide into sunny-warm _ sheets. No 


scrooching around to get comfy.” 

“You'll take to this robe as a kitten to 

fireside.” 

“Sharp as the bark of a wire-haired — 
that’s how your snapshots turn out.” 

‘Smooth as cream pouring from a pitcher.” 

‘Famous for keeping their hope-chest 
freshness through years and years of wash 
ind wear.” 

“Made of plump choice nuts—the kind 
the squirrels fight over.” 

“A warm shirt warms you inside like a 
cup of coffee.” 

These, I believe, have everything. Not a 
phrase in the lot that a 10-year old could 
not grasp at once! This is putting the 
magic of words to work — with their sleeves 


rolled up! 


Store Goes Californian 
For Big Promotion 

Under the direction of Syl Rieser, dis- 
play manager, Stix, Baer & Fuller, St. 
Louis, underwent a face-lifting process for 
a store-wide promotion of California mer- 
handise during the week of May 3-8. 

\ block-long canopy across the entire 
front of the store was painted in a Spanish 
pink and further adorned with painted 
flowers. All windows featuring California 
merchandise were equipped with antique 
shutters on either side. Along the Wash- 
ington avenue side a rock wall in the 
early California manner was erected about 

feet from the building, and back of this 
structure hundreds of geraniums and palms 
irom California were planted. Within the 
store, all ledges were given California 
treatments and there were a number of 
special exhibits based on Hollywood and 
ther California cities. 








Weinvite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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Fr \ 
A new group of © } 
Paris inspired manikins z 








See ? 
..made to please, not to startle... 
Mil MOE, 
Sus made to enhance 
New : , 
‘Wes milady S sense of loveliness. 


N.A.D.1. Market Week, June 20-24, 1948. he 
Main Ballroom, New Yorker Hotel 


FOX DISPLAY COMPANY 


1515 BROADWAY SAN ANTONIO, TEXAS 








Flexible Sleeve Forms 


GOODMAN PATENT 


Slip them in the coat sleeve — the trim's 
complete. Quick, neat and handsome! Save 
yourself 30 minutes on each coat form. Only 
sleeve form made with open bottoms. Sizes 
36 and 38. Try a pair on approval. 


PALAZZO SLEEVE FORM MFG. CO. 


34 Park Place, New York 7, N. Y. 











JEWELRY DISPLAYS 


We manufacture a complete line 
of velvet covered jewelry display 
props of every description and 
designed to meet every jewelry 
display requirement. 

We are also equipped to manufacture any 


type of covered display of your own 
design. 


BRAND DISPLAYS _iew vores 
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Black and white checked bust'e dress and apricot 
satin dress, 1889. 


COSTUMES 
of YESTERDAY 


Early Petticoat Collection Available 
Rent From 


KATHERINE BURR FLEMING 


76 ROGERS ST. BRANFORD, CONN. 
Tel. Branford 1756 








Cardboards 


are Different! 


““NAT-MAT”’ 


Cardboards are 


your assurance of proven de- 


pendability, full value and quality 


throughout. 


Remember Cardboards are 


different, you will be glad you 


insisted on “NAT-MAT.” 
e 


NATIONALCARD,MAT & BOARDCO. 


Manufacturers 
4318-36 CARROLL AVE., CHICAGO, ILL. 
Allied Mills 
11422 Se. Broadway, Los Angeles, Calif 


Peterboro, Ont., Can 
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Coffey Commuting 
On Consultant Job 
charge of display tot 
Arnold 
Daniel 


Formerly in 
Martin’s, Brooklyn, and 
& Co., New York City, 
now acting as display consultant for Charles 
Youngstown, 


Constable 
Coffey is 
Livingston & Sons 
Ohio. Coffey commutes by air between New 
York and Youngstown, alloting three days 
each week to the Ohio firm. 


Company, 


The tormer display manager for Living 
ston’s is Richard Dusko, who resigned after 
nine years’ service to form his own manne 
quin repair studio in Youngstown 


Peters Heads Display 
For New Store 


Bliss Peters 1s now display manager tot 


the new store of C. & A. Brenninkmeyer 
Company, Netherlands firm which opened 
its first American store in’ Brooklyn re 
cently. He was formerly first assistant at 


Namm’s, of the same cits 


Withholding Tax Chart 
Makes Deductions Easy 
Display firms troubled by 
holding tax deductions will find a use for 
a simplified chart made available by 
Delbridge Calculating 2502 
Sutton avenue, St. Louis 17. The 
which is based on the new tax figures which 
became effective May 1, makes the compu 
tation of withholding taxes easy and rapid. 


payroll with 


now 


Systems, Inec., 


new chart. 


Safety Feature Included 
In New Display Knife 


Artists & Display Company, 89 West 
minster road, Rochester, N. Y., has intro- 
duced a new knife which has many uses 
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in display. The cutting edge is provided by 
razor blades of the Schick injector type, 
thus providing an edge which is 2% inches 
long. The blade slides back into the hollow 
metal handle when not in use. 


By General Display 

W. Colman, who has been associated witl 
field, both 
in a sales and supervisory capacity, is now 
with the General Display Corporation, 14! 
West Fourth street, Cincinnati, as director 
of sales. He will coordinate and carry out 
plans tor the 


concerns in the consumer goods 


new promotional — selling 
forthcoming season. 


The firm has also named Walter Wallace 


as sales representative for the New York 
City metropolitan territory, while John J 
Brahm, Jr., will continue to take care ot 


the Eastern Harry H. Harding has 
been made West coast representative, witl 


area. 
headquarters in Los Angeles. 


Merriam Back At Work 
After Operation 


KE. J. Merriam, president of the Merrian 
Display Supply Studio, 307 South Clintor 
street, Syracuse, is back at work once more 
after recovering from an appendectomy. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 











—This window is one of a series featuring travel, used by Guy Malloy, Neiman-Marcus Com- 


pany, Dallas. 
structed of heavy wire and metal. 


fastened to the globe, before which is posed a single figure dressed in a travel suit. 


The only prop used in each of the displays was a large globe of the world, con- 
Travel folders of various vacation spots of the world are 


Luggage 


and additional travel folders are displayed on the floor— 
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hk ee Steiner Appoints Todd - 
type, As Representative 
inches Mark L. Steiner, of The Steiner Plastics 
hollow Manufacturing Company, Ine., has an- ¢ 
nounced the appointment of Arthur V. 
fodd as the firm’s central New York area 
representative. He will cover the territory 
surrounding and including Buffalo, Roches- 
ter, Syracuse and Utica. 
1 witl For the past five years Todd has been A f 
both connected with the General Electric Com- new group 0, 
s now pany, making his headquarters at Elec- % 
n, 140 tronics park, Syracuse. P. . = g * 7 
ie ie ; as i aris inspire maniRins 
rector The Steiner company specializes in fabri- 
ry out cating plastic, working exclusively with } 
r the “Plexiglas” and “Lucite”. The firm is lo 
cated at 47-30 32nd street, Long Island by horrect-way... 
allace City 1. 
York 
hn J Interest Continues 
sik ah t Bel Maral Cantect MANIKINS WITH MAGNETISM 
B has Numerous entries have already been re- 
with ceived in the contest sponsored for display 


directors and their assistants by Magnani | §e@@ 


Mannequin Company, maker of Bal Morall 
figures. Object of the promotion is to | hein monde 


select a name for the company’s new man 


..made to please, not to startle... 


made to enhance 









ee ; : in 

nequin line. Full details can be obtained New 
rriam by writing the firm at 236 West 40th street, | Waeke milady's sense of loveliness. 
jinton New York City 18. , 
more N. A.D.1. Market Week, June 20-24, 1948 he. waumOne. | manikins accentuate fashion! 
YY. Main Ballroom, New Yorker Hotel 
; Straw Hat Day 
= In Dallas 





May 1 was Straw Hat Day in Dallas, and exelusive distributor... 


all the men’s stores had special windows 
devoted to this merchandise. The card 
copy for the Neiman-Marcus Man's Shop 
“We're Head Hunting .. . e 


window read: 
Get your Cavanagh here!” 
High at the rear of the window stood a t81 PRYOR STREET, Ss. W. ATLANTA, GEORGIA 
fierce head-hunter thrusting a spear toward 
a row of cardboard tube heads on which 






























the hats were displayed. Colorful polka 
| : , . “ 4 
dot ties were shown around the necks of the / 
tubes. The floor was covered with artificial ott) 
. - ° ¢ 
grass and the window was. filled with ° 
jungle-like foliage, such as palm and banana ———= 
trees. The card copy was printed on a OA Published a a aon 3 
- - ‘ ublished in the interests of better lighting 
straw mat placed at the left of the window. — _— 
Qn the opposite side was a tiny head-hunter 
standing next to a small bamboo rack on . ’ 4 
whic i ini ; ‘ ° 
i¢ h were hung miniature skulls. Wiad aus ene 
The window was done by Emery Gregory, circuits. Uses 
under the supervision of Guy Malloy, dis 150-watt PAR-38 
‘ . : gy n -40 1 s 
play director for Neiman-Marcus and B-40 lenpe. 
Order now for 
ie = a ; . : prompt deliver 
° "Paint with Light", says Century ... to glamorize your r 
Di ea : Ath e Cat. No. 391 
splaymen On Board merchandise ... to multiply traffic ... to have your windows $11.60 wily - 
Of Phil d | hi G reflect all the brilliant technique which has d « me per foot; 
lade p 1a roup reflect al ne riiliian vechnique which nas made Ss bulbs extra. 
‘The Piiisdetehia A oe | Century the leading "light" in Broadway musicals and dramas = 
€ iladelp a l SSOC late Is] ay al for more than two decades. 
dustries, an organization composed of dis 
play manutacturers, distributors and dis- Recent installations include Saks-5th Ave., Lord & Taylor, 


' y's ston; the new Best & Co. store, Jord: sh 
play directors, has elected three local dis- Foley's, Houston; the new Best & Co. store, Jordan Marsh 
: a and Gilchrist. 
play managers to its board of directors 
Named were Marc Beiler, Bonwit Teller: Century will teach you how to "Paint with Light". Bring your 


Phomas Comerford, Lit Brothers, and Leslie window plan and section when you visit our showrooms. 





Gibbs Y Fr: : Seder 

sip rostg Jr. of Frank & Seder. CENTURY LIGHTING INC. 
The Philadelphia group is now planning 419 West 55th St., New York - 626 N. Robertson Blvd., Los Angeles 6 

tor its first Market Week, details of which 


will be announced soon 


. USE THE 
Don’t forget—send in your news TY WwW N ( »W A 
items about all happenings in the OPPORTUNI EXCHANGE D DISPL Y 
’- display field: births, deaths, marriages, For any WANT AD purpose: MATERIAL 
‘5 changes of position, anything pertain- sae See 


si ing to display or displaymen anywhere. POSEZION WANTED PUSETION VACANT | | BECKER SIGN SUPPLY CO. 
e $3.00 Per Columm Inch — CASH WITH ORDER 319-321 N. Paca St. Baltimore 1, Md. 
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The Latest Models in 


LADIES MANNEQUINS 


with the new 


TWO-WAY CONSTRUCTION 


This new line of Ladies mannequins has 
that sparkle to bolster up apparel sales. 
You get quality construction, superb finish 
and latest wig styles. 

Standing or sitting models, with or with- 
out flexible waist. Straight sitting and 
crossed leg positions are interchangeable. 
This new two-way construction means a 
big saving. 

Light weight composition — no plaster. 
Unbreakable flexible rubber hands. Choice 


of newest wig styles. 


AGE DISPLAY FIXTURE CO. 


16 W. 29th St. New York City | 











Searching for an Idea? 


Let the Display \ 
"SG" MEN 
Help You! 


xk * 


GARDNER 
DISPLAYS 


477 MELWOOD STREET 
PITTSBURGH 13, PA. 





MARKET WEEK: 


Grand Ballroom 
Hotel New Yorker . 











“New Louk” 
SHOWCASE 


@ Limed oak tinish 

@ 72" long, 18" deep, 39" high 
@ 2 Adjustable glass shelves 

@ Ball bearing sliding wood doors 


Special 990° PF 















F.O.B. Factory plus $10 crating chg. Write for our catalog 


CHELSEA STORE FIXTURE MFG. CORP. 


7 East 19th Street New York 3, N. Y. GRamercy 3-1450 
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MAY COMPANY-CRENSHAW 
GEARED FOR SELLING 


[Continued from page 69] 


Also on the main floor are the hosiery, 
gloves, jewelry, handkerchief, knitwear, 
watch and jewelry repair and millinery de- 
partments near the center of the store. The 
main floor section left of the Crenshaw en- 
trance features men’s furnishings, candy, 
stationery, sundries, drugs, cosmetics, art 
needlework, silverware and shoe depart- 
ments. The rest of the main floor includes 
men’s and boys’ clothing, books, cameras, 
luggage and men’s and boys’ shoes. 

The mezzanine floor contains the general 
offices, employee facilities and the customer 
service departments. 

The second floor has the various ready- 
to-wear departments, including the gown 
salon, fur salon, lingerie and other depart- 
ments. 

The third floor has the linen and domestics 
departments, home _ furnishings, sporting 
goods, toys, music and radio departments, 
and the credit offices. Adjacent to the 
furniture department is a group of seven 
model rooms set against the wall at angles. 
These model rooms are unusual in the 
respect that the dividing walls are quite 
low, allowing the customer to see all of 
the rooms at once. 

The display department stockrooms and 
workshop are in the basement. It is here 
that all the props are built for the store's 
27 display windows and for all interior 
displays, 

“We build all of our own props,” Rough 
said. “The only things we purchase are 
the basic materials. Also, we have an ex- 
change system with the other two May 
Company stores here — Wilshire and Down- 
town. When each store is through with a 
prop, it is sent to the central warehouse 
where it can be drawn out by one of the 
other stores. Of course props are revamped, 
but even so this system means a decided 
saving — both in time and materials.” 

Rough’s department is divided into three 
separate sections — interiors, home furnish- 
ings and fashions. Fach section is charged 
with certain responsibilities and each works 
individually. 

“IT suppose any displayman, stepping into 
a brand-new store, would feel that he had 
the best display set-up that it is possible to 
get,” Rough said. “I know I feel that way. 
Our display windows were functionally de- 
signed and with the roll-away backs and 
the ten-foot ceilings, as well as the bullet- 
type revolving spots, we can get almost any 
effect we want. 

“At first, I was a bit skeptical of the 
open-back windows in the men’s and boys’ 
furnishing departments. But we've learned 
how to use them effectively, and I’m sold. 
The only thing to remember is that the 
entire department is part of the display. 
Window and interior displays have to be 
worked in together, and window treatments 
must be kept low and simple. 

“Of course, good display demands 100 
per cent cooperation all the way up the line. 
I've been very lucky in this respect. Our 


| merchandising executives appreciate the 


value of display and with their cooperation 


| we’ve been able to achieve excellent results.” 
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House Organ Discusses 
Store Interiors 

(This short article by Ernest Dench 
ippeared in the Man’s Shop, house organ 
f The African Clothing Factory (Ensign) 
Ltd., Capetown, South Africa. It deals 
primarily with inducing the shopper to 
visit the rear of the store —Ed.) 

Coloring is a contributing factor to rear- 
‘i-the-store visibility. It can also produce 

negative result when a wrong choice of 
colors is made, as, for example, dark goods 
against a dark background. 

Other coloring influences include the shine 

gloss contrast between the displayed 


merchandise and the display fixtures. <A 
ertain retailer tried whitening his shelves 
in various ways. After a succession of 


experiments, he secured the brilliant ivory 
effect he sought. He backed the shelves 
with glossy white pasteboard, to the surface 

which he applied a coat of white enamel. 


The whitened effects described above | See 


would be worthless as rearward highspots 
in the all-white store. In such a store, 
rear visibility highspots might be either 
red, green or orange. These colors, in the 
order named, are attention-halters. But the 
retailer should lay off any display use of 
purple; it attracts the least in the shopper's 
psychological reactions to colors. 

The desire for daylight may lead the re- 
tailer to have a skylight constructed at the 
rear part if his is a new or remodeled one- 
story store building. He is entitled to know 
the worst before he proceeds. The fact 
remains that a skylight needs to be scien- 
tifically constructed (a cheap, flimsy make- 
shift is dear at any price) if it is to 
evenly distribute the available daylight. 
Even when the job is done right, a sky- 
light has the following disadvantages : 

1. The glass is liable to be broken by 
tone-throwing small boys or destructive 

yuths. 

2. The glass is hard to keep clean. 

3. The glassed surface is subject to 
limatic violence, ranging from the powerful 
sun heat of summer to the hailstones and 
heavy rains of other seasons. 

lar more practical than a skylight in 
breaking a darkened area is a_ built-in 
vindow, provided it looks out upon an 
unobstructed area. This window can be 
ut from the masonry or woodwork en- 
losing the back part of the store building. 
Ine store with such a rear window, which 

of frosted glass, reports the following 

lvantages : 

1. From the center of the store onwards 
here is a new and gradual rise in the dav- 
ight 
2. Shoppers can take goods in which they 
ire interested to this daylight spot for 
true color identification, or to read ithe fine 
print on the labels if eyesight is defective. 

\rtificial lighting is an oft-told story 
mostly a truthful one, by the various elec- 
tric lighting interests, ranging from the 
cal utility to the biggest bulb and lighting 
fixture manufacturers. By way of my 
modest contribution to such a subject of 
saturated coverage, I will briefly review 
wo highspot applications. 

lhe approach to the rear division of one 
tore I know is flanked by a display table 
3 feet high and 6 feet long. On this 3-foot 


[Continued on page 189] 
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Paris inspired manikins ¥ 
by horrect-way... 


beau monde, 


MANIKINS WITH MAGNETISM 
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- .made to please, not to startle... 
im i \ made to enhance 
New ts of 
York! . 
N.A.D.1. Market Week, June 20-24, 1948. he, 
Main Ballroom, New Yorker Hotel 


milady’s sense of loveliness. 


inde | manikins accentuate fashion! 


| exclusive distributor .. ° 


WILLIAM'S CORPORATION 


4 SOUTH LIBERTY ST. BALTIMORE, MARYLAND 


three 
important 
announcements!!! 


No. | Removal of our business to larger quarters at 31 SOUTH 
FRANKLIN STREET, CHICAGO 6. 








No. 2 Fall catalog ready. Please notify us if your copy fails to reach 
you promptly. 


No. a Christmas Line ready for your inspection at N.A.D.I. Market Week 
— Hotel New Yorker — 


ROOM 624, JUNE 20TH-25TH 


EOTANICAL DECORATIVE SUPPLY CO. 


31 SOUTH FRANKLIN STREET CHICAGO 6, ILL. 


made in the latest Fifth Ave- | 
nue fashions —or your own 
description. Perfect fitting. A 
lurl mt 7, ae, 
Wholesale and Retail 
412 Bay Bldg., Seattle 1, Wash. 


For particulars write 
for 


WINDOW MANNEQUIN, INC. | Mannequin Maintenance 


449 West 3 St. New York 1, N. Y. 
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WOOD FLAKES - CUBES - CHIPS = 774581 Oren Plert 
Scatter Grass = Stones = Sand = Etc. P iggnat a ee 
Gives Window Floors and Merchandise Displayed Color Effect the opening of a Chicago plant as of May 1 


The second manutacturing unit of the larg 
— Colors for Every Season — tae ter “irs Vitae 
exhibit firm is located at 1937 Hastings 


Prompt shipments Our products are sold by weight (not per bag) for your protection. | street. 

They have many uses for exterior and interior displays. also flocking. Can be used over and George R. Timmerman has been appointed 
over again Good around Tree Trunks. Islands. Borders. ete. It’s first choice of Leading general manager of the new operation, in 
Stores from coast to coast. charge of sales and production. Prior to 


his appointment he was production man 
ager of the Gardner company’s main plant 


We Produce following Kew Bee Kut Products: 





Wood Flakes Seatter Grass Colored Sand in Pittsburgh, a position he had held fo: 
Wood Kubes Lawn Grass Colored Stones the past two years. UA graduate of Wester 
Wood Chips Grass Mats Beach Sand Michigan college, Timmerman hata former]} 
5 : ; : . associated with American Seating Company 
Curly Flakes Crystal Rock Pine Cones Care : : 
og eit ings a : 3 Gardner Displays has had a sales and 
Pearl Chips Cedar Slabs Tan Bark design office in Chicago since late 1945 an 
Sea Shells Aluminum Mica the addition of production facilities there 
Snow Excelsior Cork will increase the company’s capacity to serve 
Diamond Dust Adhesives Fibre Glass its nation-wide clientele. 


Sales and design offices are also main 
tained by Gardner in New York City and 
Detroit. 


No. 1—Flat Wood Flakes 


NATIONAL SAWDUST Cco., Inc. Display Dept. a 
65 NORTH 6th ST. BROOKLYN II, N. Y. | Five Basic Subjects 
Contact your Jobber (ask for Prices by Weight Not per bag) — If necessary write direct. | For Modernization Show 
A five-day conference on problems of 
store modernization to coincide with the 
International Store Modernization Show at 


Lucky SEVEN at the Hotel New Yorker | Grand Central Palace, New York City, July 

6-10, has been announced by Dr. Charles M. 
On the SEVEN th Floor Edwards, dean of the Graduate School of 
In Rooms SEVEN 0 Five Retailing, New York university, and ehair 


man of the advisory and planning committee 


And SEVEN @) Six of the show. The conference will be com 


prised of ten clinics on five basic problems 


Ask for SEVEN Piece Unit of modernization. 


i . Clinics will be conducted twice daily at 
To make SEVEN Different Designs | 1:30 and 5 p.m., for the five days. Subjects 


| to be covered are “Store Layout and Traffic,” 


Or SEVEN ty—How many you ever prefer | geri Ladies wad Colas ieiane ae! 
Also SEVEN hundred different items to choose Fixtures,” “Store Fronts” and “Planning 








and Budgeting for Modernization. Kac 
from for your Fall and Christmas panel will be conducted by retailing execu 
tives, store architects and designers, and 
Displays manufacturers of modernization equipment, 





who will also sit as experts for the question 
and answer torums. Slides and other visual 
aids will be emploved. 

To accommodate visitors who attend fot 


H. H. Gould Display 


Thirty SEVEN East 28th Street 
New York 16, N. Y. 


only a few days, the entire clinic progran 
will be repeated the latter half of the week 
Thus, visitors attending for any three days 
may hear the entire program. However, a 
new panel of speakers will) address the 





repeat sessions. 


Supplementing the clinics will be exhibits 














e RED e BLUE e AMBER e GREEN e BLACK of the latest equipment for modernizing all 
tvpes of stores. Invitations to the show 

TRANSLUCENT PLASTIC LETTERS and advance registration cards for the con 
STAND THEM — OR HANG THEM, WITH OR WITHOUT BACK LIGHT ference may be obtained trom John W. H 
vans, managing director of the Store Mod 

Ideal for Ledge and at ernization Show, 40 East 49th street, New 


Department Identifications York ‘City I7/. 


4-INCH i ome i we . ie i, wi = Rothschild's Appoints 
60c ea. At vee Richard Kester 


Also 8-10-17 Inch Succeeding his father, the late Donald 
aMule 5 ue Kester, Richard Kester has been named dis 
All Interchangeable METAL apc tote te hee a0 


TRACK WITH play manager by Rothschild’s, Kansas City 
LEROY W. FRYMAN x: ».: 
AY 


CLIPS .30 FT. He has been with the store’s display depart 
Display Decorations — Fixtures AYTON, O. 













ment for the past several years, except for 
navy duty during the war and a short time 
spent with Harry Suffrin’s, Detroit, back 
in 1940. 
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Fred Yost Addresses 
University Students 
Formerly display director for Rich’s, Inc., 
\tlanta, and now operating his own busi- 
ss as a Visual presentation consultant, 
rederick Yost was the speaker before a 
cent meeting of students attending ad- 
rtising classes at Emory university, of 
same city. It was his second address 
fore the group, and two more talks by 
ist are scheduled for the course. 
He first defined the duties of a display 
rector as “promotional planning and de- 
installation: construction, 
inting, lighting and storage: 
nd sign presentation and installation.” 
a 14-point check 


sign; display 
packaging 


Yost then went on to give 
ist to determine good display 

here are seven points which should be 
checked before the display is prepared, he 
said, listing them as follows: 

“Why is this merchandise being shown? 
When should it be used? Where did this 
merchandise originate ? When was. this 
merchandise brought into the store? How 
shall I show this merchandise? What ele- 
ment of ‘surprise’ will the display contain? 
Is the display case clean?” 

\fter the display is created and installed, 
Yost continued, there are seven additional 
points which should be checked; he listed 


them as: 


“Is the display case well lighted: How 
long does it take for the selling points of 
the display to register? Are my articles 


clearly priced : What accessories or related 
objects have been chosen to make an attrac- 
tive ensemble? Is the display neat and 
uncluttered? Is the display in good taste? 
Does the display conform to modern dis- 
play trends?” 

The talks by Yost are being given at the 
request of Professor Richard Joel, adver- 
tising instructor at Emory. “Relation of 
ore design to visual presentation” and 
advertising and 
erchandising” will be discussed in the 


iddresses to follow. 


Coordination of visual 





Callahan Is Guest 
Of Three Arts Club 
\mong the guests of the Three Arts Club, 
New York City, at the organization’s annual 
eception held recently was Henry Callahan, 
indow display director for Lord & Taylor 
thers similarly present in recognition of 
Kroll, 
rtist, Helen Jepson, singer, Paul Haakon, 


neer, Dorothy Gish, actress, and Claire 


heir accomplishments were Leon 


McCardell, designer. 


Traphagen Students’ Work 
To Be On Display 


Work done by the students of interior 
Trap- 
igen School of Fashion, 1680 Broadway, 
New York City, will be on view at a 
14-25. In- 


luded will be displays of apparel, furniture 


esign and window display at the 


pecial exhibition during May 


nd fabrics in several show windows, as 


vell as special displays presented in 


adow -boxes 


Combined Plastics Division 

Formed By Cutler 

The Cutler Sign Advertising Company, 
‘hiladelphia, has now set up a combined 


DISPLAY WORLD 
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exclusive distributor... 


HECHT FIXTURE COMPANY 


315 WEST QUINCY STREET 


CHICAGO 6, ILLINOIS 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 








$3.00 Per Columa Inch — CASH WITH ORDER 
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¥ ’ 
Fancy Feathers 
Now Available for display 
We carry ostrich, peacock, pheasant tails, vultures 


fluffes, quills, plumage and hundreds £ others 
? 


HOLLYWOOD 
FANCY FEATHER & NOVELTY CO. 


212 West Third St., Los Angeles, Calif. 





plastics division which will include both its 
sign and illumination departments. Under 
Robert I. Tomlinson, 
formerly with Rohm & Haas Company, of 


this arrangement 


the same city, will work directly unde1 
Robert T. Sutler, senior partner of the firm 
Tomlinson has been named chief sales 


engineer of the plastics division. 


New York Photographs 
Made Available 

\ group of photographs showing the 
growth and progress of New York City is 
now available from Post Displays, 22 West 
22nd street, New York City. While offered 
primarily in connection with the 


city’s 


Golden Jubilee celebration, they are said to 
offer timely tie-in with other displays in 
which a period atmosphere is desired. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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The BINDER you've been 


e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND 


se 


* 


A 


| 
| 
| 
| 


Seek 








These binders are beautifully bound in maroon with the title 
in gold. Insertion and removal is easy and fast. Keeps your 
copies clean and handy for reference. 


50 Each 
"2 fc 


Orders accepted for UNITED STATES ONLY because of 
shipping difficulties. 


DISPLAY WORLD - CINCINNATI I, OHIO 














MAY, 1948 


Macy's Interior Display 
Headed By Sauter 

The appointment of Frank Sauter as 
interior display manager of R. H. Macy & 
Co., New York City, effective May 1, wa 
announced recently by William H. Howard 
vice-president and publicity director. At 
the same time he announced that John 7 
Snedaker, formerly interior display man 
ager, had been named display director of 
Macy’s- Flatbush, Macy’s new _ branch 
store now under construction in Brooklyn 
Snedaker will be working under Noris 
Donlon, coordinator of branch stores for 
Macy’s, on the development of window and 
interior display plans for the Brooklyn 
store and purchase of display equipment, 
and will take over active display direction 
of the store when it opens. 

Sauter is a graduate of the School of Art 
Institute, Chicago. For the past two years 
he has conducted his own commercial art 
studio, Drawings and Designs, Inc., spe- 
cializing in art work in the home furnish- 
ings field serving advertising agencies, 
manufacturers, decorators, and magazines in 
that industry. From 1934 to 1936, he was 
display designer with McCreery’s; was as- 
sistant interior display director and display 
architect for Macy’s for the next two years, 
and in 1938 joined Altman’s as interior dis- 
play manager and formed that store’s first 
interior display staff which was established 
at that time. In 1942, he left Altman’s to 
enlist in the army and later was commis- 
sioned in the Coast Artillery Corps; he 
later transferred to the O.S.S. and served 
in Burma and India. He was released from 
active duty with the rank of captain in 
February, 1946. 


Pioneer Display Introduces 
"Diamond-Facet" Fixtures 

Visitors to the Fashion Fair of 1948, held 
at Madison Square Garden, New York City 
during May 7-13, got a preview of the new 
type of plastic fixtures introduced under 
the name of “Diamond-facets” by the Pio- 
neer Display Fixture Company, Inc., 35 
West 36th street, of the same city. This 
firm, incidentally, supplied all the plastic 
fixtures and accessories for the fair. 

“Instead of taking ‘normal’ plastic such 
as sheets of ‘Lucite’ or ‘Plexiglas’ and dis- 
torting them into various shapes, designs 
and curlicues,”’ explains Murray Lichen- 
stein, “the diamond facet and cut-crystal 
methods are applied. The latter is worked 
on the basis of a double prism for high 
reflective quality; lights hitting certain 
angles are broken up into different colors. 

“A more conservative application of cut- 
crystal is the diamond facet. The same 
idea in cutting is used as is applied to 
diamonds. The more facets, the more high- 
lights.” 

Lichenstein, together with Buddy Miller, 
has been operating Pioneer since Adolph 
Lichenstein, his father and founder of the 
firm 38 vears ago, became inactive. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 














, £948 


luter as 
Macy & 
y 1, was 
Howard, 
tor. At 
John T 
y man 
ector of 
branch 
rooklyn 

Noris 
yres for 
low and 
srooklyn 
1ipment, 
lirection 


| of Art 
O years 
cial art 
C., spe- 
furnish- 
gencies, 
zines in 
he was 
vas as- 
display 
» years, 
ior dis- 
’s first 
blished 
an’s to 
ommis- 
ps; he 
served 
d from 
ain in 


8, held 
‘k City 
le new 
under 
S Pio- 
ic, 3 

This 
plastic 


such 
d dis- 
esigns 
ichen- 
‘rystal 
vorked 
high 
ertain 
-olors. 
f cut- 
same 
ed to 
high- 


Miller, 
dolph 
»f the 





uss Aid 





MAY, 1948 


"BIGGEST SHOW ON EARTH" 
[Continued from page 71] 


In order to cover the entire presentation 
it is recommended that those who are 
stopping at the New Yorker begin their 
nspection of the displays on the eighth 
floor. Others who are housed outside the 
hotel are urged to begin their inspection on 
either the second or fifth floors. Elevator 
traffic will be routed directly from the 
main lobby to the fifth floor for those 
attending the exhibit, with no stop on the 
second floor. This area can be reached 
easily via the two stairways leading up 
from the main elevator lobby and the lobby 
adjacent to the credit office of the hotel and 
the check room near the 35th street entrance. 
Registration desks will be located at the 
head of each entrance. No registration fee 
will be charged and an attractive directory 
will be available to all who stop at the 
desks. 


While no specific information is available 
at this writing on the presentations of any 
manufacturer the plans that have been dis- 
cussed indicate that all the requirements of 
the display field will be met by the lines as 
they are organized. Many new members 
will appear with the older organizations and 
their presentations will undoubtedly stimu- 
late the entire display field. 

The NADI is proud to present this 
exhibit of promotion and decorative ma- 
terial to the users of display items. The 
planning and the organization of Market 
Weeks is sponsored by the association in 
the interest of everyone who depends on 
the display field for sources and develop- 
ments in their own endeavor. The success 
of such Market Weeks is attested by the 
continually increasing interest of manufac- 
turers and displaymen alike. The demand 
for space at this Market Week has been 
greater than any past presentation. In- 
formation on the exhibition has been re- 
quested from Europe and South America. 
Delegations and individuals from every 
part of the United States and Canada will 
be in attendance. Mexico and Central 
America will have their representation. 
Groups from various sections of the United 
States are planning special trips to New 
York City via rail and air. 

At the end of this article you will find a 
listing of the firms, all members of the 
association, who are presenting their lines. 
Many others have requested membership in 
the association and the privilege of par- 
ticipating in the Market Week. Some of 
these will probably be approved in time to 
take an active part in the exhibit. Many 
others will be approved as members at a 
date too late for them to be assigned space. 
But all of them realize the tremendous factor 
that this presentation represents in the 
levelopment of the industry as a whole 
ind they have all indicated their whole- 
hearted support of a centralized and co- 
rdinated development of display material 
ind display features. 

The officers and the board of directors of 
he association have been continually atten- 
tive to the commitments of the organization 


to each concern desirous of representation 
n this Market Week. Every application 
is been carefully processed and evaluated 
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as to the known requirements of the indi- 
vidual firm. And each one has been given 
the best space that they requested consonant 
with the rules and the stipulations as they 
were developed by the association. 

It is not the intention of this writer to 
urge a procedure for anyone nor is it any 
part of the official program to limit or 
restrict the individual desires of people who 
wish to see only certain lines. But the 
scope of this exhibit makes the complete 
coverage of all display areas a necessity for 
those who desire a complete evaluation of 
the entire presentation of display items. 

It is no secret that the display industry 
throughout its whole structure is  under- 
going the same readjustment factors that 
have affected most other industries and the 
people who use their products. The display 
industry in its entirety is somewhat un- 
usual in that this readjustment has been 
delayed beyond the period usually char- 
acteristic of such a phenomenon. Many new 
processes of manufacture have been de- 
veloped in the past year and they will be 
on exhibit for the first time at this Market 
Week. Many refinements of standard pro- 
cesses will be shown. The only way to be 
sure to know all the factors involved is to 
see each exhibit room or space. 

Inclusion of the recently added members 
assures a more complete coverage of items 
for display use. Congestion at the registra- 
tion desks will be avoided if you begin 
your inspection on the upper floors. There 
are always plenty of people who take the 
easiest way to get started. You will save 
time if you avoid the initial crowds and 
set up an orderly plan of seeing all the 
exhibits. 

The following statement is from our presi- 
dent, Sylvan Freund: 

From time immemorial, ever since our 
forefathers discovered the science of loco- 
motion, it has been man’s urge to travel 
and see what his cousins in distant lands 
were doing and how they were doing it. 
Every city, small or large, had its market 
place. During the middle ages was wit- 
nessed the growth of the great market cities 
of Europe, where merchants from all over 
the civilized world came _ together to 
exchange their wares. These fairs were 
anticipated by all with a great deal of 
enthusiasm. We know that many close ties 
were naturally formed and of course the 
educational value of such contact could not 
be measured. 

We in the display field have been wit- 
nessing the development of a similar great 
tradition—that of our Display Market 
Week each year. 

About five years ago a group of New 
York manufacturers, charter members of 
the newly formed National Association of 
Display Industries, invited displaymen to 
come to New York to view their fall and 
Christmas creations. No hotel space was 
used, everybody showing their lines in their 
own showrooms. It was a “natural” and 
very successful. It was repeated the follow- 
ing year with the addition of some of our 
fellow charter members from the Midwest 
showing their lines in the Hotel Pennsyl- 
vania. This event proved an even greater 
success than the first. With such a good 
start, Market Week was adopted by the 
NADI as an official function. Now we 
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SEE THE SENSATION 
OF THE SEASON! 


New, Brilliantly Colored 
PLASTIC DISPLAYS 


Originated, Made and 
Distributed Only By 
WILLIAMS 


v 


See these dazzling new designs in 
our current Showroom Extrava- 
ganza: “Winter Wonderland” 
during NADI Market Week, be- 
ginning June Ist. You can’t af- 
ford to miss these amazing plastics 
—you'll get all kinds of great ideas 
for strikingly beautiful Christmas 
displays. Some of the unusual 
items will be exclusive with one 
store in a city. Better get here 


early! 





IVJe Nic ashinn 


Dot Williams, President 
498 7TH AVENUE, NEW YORK 18 


MARY BROSNAN MANNEQUINS 
CYRILLE STEINER FIXTURES 
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SAGUARO PATIO STUMP 


Standard size 40° high, 8” to 16” in 
diameter. No two alike. Top of Stump is 
hollow. They are natural wood, 100 to 
500 years old in good condition. Light 
in weight, about 35 lIbs., cleaned and 
ready for use. Very good for seasonable 
foliage. The Saguaro Cactus grows only 
in Arizona. 


IF INTERESTED, WRITE US FOR 
NEAREST JOBBER 


NATURAL DESERT DISPLAYS 
Ralph H. Ralph & Son, Coolidge, Ariz. 














New Man Manniquin 


as low as $69.50 


Made of papier mache, full flesh, stationary, with flexible 
arms Nothing like this new man manniquin anywhere 
New Feature 

on our Flexible 2-body sitting and standing Manniquin 





Now the 
outstretched 


flexible left leg 
and many 
the 


bends, legs can be crossed, 


this 
fashioned 


desired positions 


manniquin 


overcomes all limitations of models 


ORDER NOW 


You'll never be satistied with any other Choice of heads 


also extra heads available 


Write for catalog on 


Men’s 
backgrounds 


new Fixtures, beautiful bleached oak 


displayers, sereens. 


MIDWEST 


dividers, 


MANNIQUIN DISPLAYS 


532 N. WATER ST. 





MILWAUKEE 2, WIS. 





plattorms, 
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are looking forward to our 1948 show to 
top them all. 
The Hotel New Yorker seems to have 


become the official gathering place for these 


events, and we are fortunate in having 
obtained the complete exhibit facilities of 
the hotel. Four floors of sample rooms 


plus all the ballroom space will make this 
the greatest event yet, with approximately 


110 exhibitors. Rather than tax the facili- 
ties of the hotel, and too, because there's 
no place like home, at least 15 New York 
manufacturers are showing their complete 
lines in their own showrooms, all quite 


to the hotel. 
gratifying to see 


convenient 
It is 


ot age 


display come 
through the combined efforts of dis- 
playmen and manufacturers who supply the 


very 


necessary tools for successful merchandise 
presentation. We have seen displaymen 
grow into merchandise managers, archi 


tectural supervisors and art directors. Many 
the field 
lighting and 
drama 


have brought to experience in 


stage setting, modern picture 


set designs, adding and glamour to 


the scene. 
and 
other merchandise used by displaymen have 


Manufacturers of display materials 


banded together in a common cause to 
The 
for today 
we find a spirit of friendliness, cooperation 
and throughout the membership. 


which 


profession. value 


of organization has been proven 


elevate the display 


fair play 
Competition 
\merican 


nourishes the spirit of 


business is encouraged through 


these Market Weeks. Each manufacturer 
puts torth his greatest creative effort to 
bring out his best and most timely item, 
aware of the fact that his wares will be 
‘losely scrutinized as well as those of his 
competitors. This year certainly should 
prove to be display’s greatest, for all the 


materials that disappeared during the war 


are back again together with brand 


new 
ones that have developed out of the war 

We have also found that many display 
men plan trips to New York during De- 
cember when their own Christmas showings 
are completed \t this time they are abl 
to plan their spring and summer promo 
tions. Recent informal market weeks held 
nm much the same manner as the June 
show, during the second week in December, 
point to their adoption by the NADI as a 


permanent fixture. 


Let us all work together to make display 


one of the greatest elements in sales pro 
motion Phus far, much has been achieved 
and there is no limit to what can be done 

The following is the complete list. ot 
exhibitors at this time 


\bacot Displays, 
Ine. 

The 

\dvance 


Room SOL, 802. 852, 853 
North Ballroom 
) 922 


Room 722, 733 


\dler-Jones Company 
Displays 

\leock Manutacturing 
Company Room 606, 607 
\llied Display Materials, 

Ine. Room 504, 505, 506, 507 
American Fixture & Mfg. 
Booth a, Ballroom 


Company Grand 


Ankerum Mfg. Co. Room 651 
\rkow-Lewis Associates. Room 741, 742, 743 
\rrow Decorating & Fixture 

Company Room 729 
\usten Display Room 528, 529 
C. Barrango Company Room 520, 521 
Bois Smith Studio Unassigned 
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Bonafide Display & Decorative 
Company 

Botanical Decorative Supply 
Company 

Brunn & Bertheim 

Bulkley, Dunton & Co. 

Carrata Company 

Chelix, Ine. 

Cleveland Model & Supply 
Company 

James A. Cole Company, Ine. 

Columbia Display Material 
Company 

Combined Industries 


Cook & Meier 


Room 63! 


Room 624 

Room 546, 547, 54s 
Room 642, 643 
Room 604, 605 


Room 552, 553 


Unassigned 
Room 610) 
Room 536, 537 
Room 703 
Panel Room, 3rd Floor: 


Coy-Disbrow & Co, ine. Room 603 
Crattmasters Room 832 
Crown-Mark Paper 

Corporation Room 525, 526 
Crystalline Plastics Company Room 731 


L. A. Darling Company Room 712 
Dazian’s, Ine. Room 549, 550 
Decorative Novelty Company Room 527 


Decorative Plant Corporation Room 617 
Dingleman-Wolff Company, 

Room 636, 637 

Ine. Room 714, 715 

Booth B, Grand Ballroom 

Inc. Room 544, 545 

Inc. Unassigned 


Room 532, 533 


Inc. 
Display 
Display 
Display Mannequin, 
Display Marketers, 
Doerr & Associates 
Duran Style-Rite Mannequins Room 627, 62 


Bazaar, 
Effects 


Everetts-Fredericksen-Soper 
Company, Ine. 
Facile Corporation 
Fawntfield 
Feder Industries, 
Fox Display Company 
Frankel Inc. 
Fren-Zee Store Equipment & 
Fixture 
Gardner Displays 


Ry om 622, 623 
Room 823 
Unassigned 
Room 701, 702 


Re yom 836, 837 


Decorations 
Ine. 


‘ yy Ey 
Associates, Room 727, 728 


Room 652, 


Booth ©, Grand Ballroom 


Company 633 
(Garrison-Waegner 
Room 611, 612, 614, 615, 
811, 812, 815 
Booth A, Grand Ballroom 
Booth C, Grand Ballroom 
General Display Corporation 
Studios 


Companys 


Karl W. Gasthott 
Gardner Displays 
Room 739 
Room 508 


General Display 


Glo-Brite Products, Ine. Room 732, 733 
H. H. Gould Room 705, 706 
Grant & Sons Room 608 


The Greneker Corporation Room 517 


Grimes Display Service, Ine. Room 516 


Garimm-lLambach Artificial Flowet 


Co., Ine Room 709, 710 
David Hamberget Unassigned 
W. C. Hurlock, Inc. Room 625 
B. A. Jacobs Company Room 621 
Irving Kaley Room 650 


Kaplan Products & Textiles, 
Unassigned 


Room 737 


Ine. 


S. Liebman Studio 


LLustra-Cite Industries, Ine. Room 736 
\. Lutz Room 531 
Lynn Display Room 530 


Unassigned 


Ry Om 634, 635 


Madisonia Manikins 


Magnani Mannequins 
Maharam Fabric Corporation Room 640, 6041 
Messmore & 
M.G.M. 
Mileo Mannequins 
Modern Displays 
More Displays 

The Morgan 


Naegele-Horner, 


Unassigned 
Room 840, 841 
Room 824 
Room 708 

North Ballroon 


Room 524 


Damon, Ine. 


Displays, Ine. 


Company 


Inc. Mezzanine and Room 714, 715 
Natural Creations Room 718, 719, 720, 721 
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n 604, 605 
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Room 61 


Xoom 703 
rd Floo 


Loom 603 
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/ 
Loom 832 
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Yoom 
1 549, 
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LOOM OZ 


oom 617 


1 036, 637 
1714, 715 
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issigned 
701, 702 
836, 837 
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~~ 
Fit, ba 


652, 653 


allroom 


614,615, 
815 

allroon 
allroom 
pom 739 
pom 508 
132, 430 
705, 706 
om OVS 
OM 5 


l 
vom 516 


709,710 
ssigned 
yom 625 
Om 621 


rom O30 


SS1Q1e 
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yom 530 
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Om 708 
ilroon 


Om 524 


714,715 


120, 721 
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sew England Decorators Supply 

Company Room 522, 52. 
New-Style Studio Room 538, 53! 
Old King Cole Displays, Ine. Room 740 
Parlor A and B, 3rd Floor 
Room 839 
Room 626 
Room &24 


Re 0M 503 


3 
) 


()ltmanns 
Plastic Fabricators 
eo Prager, Inc. 
Price Fabrics Company 
¢-Tex Company 
tadiant Glass Fibers 
Company Room 511, 51 
he Revburn Manutacturing 
Company, Ine. Room 534, 535 
‘ip Studio, Ine. Room 540, 541 
-oval Paper Corporation Unassigned 
Booth E, Grand Ballroom 


Room 632, 633 


YC hack’s, Inc. 
Scheuer Creations, Ine 
Shenker Displays, Inc Room 618, 619 
Sherman Paper Products 

Room 826 
Room 827, 828 


Room 616 


Corporation 
Sherman-Weir, Inc 
Frederic Shipman 
Shoe Form Co., Inc Room 716, 717 
Silvestri Art Mtg. Company North Ballroom 
Silvestri Studio Room 638, 639 
Standard Cellulose & Novelty 

Co., Ine. | 


dave Starkman splay 


vom 725 


y= 


Room 542, 543 


Center 
\W. L. Stensgaard & Assoc., 

[nic Booth F, Grand Ballroom 
Swivelier Co., Ine. Room 649 
lallv-Ho Display Studios Room 518, 519 


imbertone Decorative Co., 
Ine Room 509, 510 

imely Service, Ing Mezzanine, 2nd Floor 
Pri-Allied Creative 
Displays 

Frederic Weinberg 


\Worsinger Photographers 


Fover, 2nd Kloot 
Room 514, 515 
Room 646 

Room 501, 502 


Room 601, 602 


faria Displays 
W. M. Zeppen-Field Studios 
New members admitted May 3 include 
(Cleveland Model and Supply Company, 4506 
rraine avenue, Cleveland 2; Fawnfield 
’ecorations, Portland avenue, Georgetown, 
fox Display Company, 1515 Broad 
vay, San Antonio; Madisonia Manikins, 
Inc., 164 West 25th street, New York City 1: 
}Kois Smith Studios, 20 West 46th street, 
New York City 19 
Pending memberships: Arts and Flowers 
’splays, Inc.; Park Lane Fabrics Co., Inc.: 
Ferris-Shacknove Studios; Elm Products 
ompany; Retail Reporting Bureau ( Milton 
(onhaim, Ine.). 


Display Employees 
Vote For Union Shop 
In a recent National Labor 
Board election, employees of Ward Dis 
plays, Berkeley, Mich., voted 8 to 0 for a 
uion shop. The union authorized is the 
Sign, Pictorial & Display Union, Local No 
91, affliated with the Brotherhood of 
Painters, Decorators & 


\merica, AFL. 


Relations 


Paperhangers of 


Werner To Speak 
Before Sales Class 
\s a guest of Harold Hoffman, instructor 
i class in sales promotion at the CCNY 
School of Business, Wells Werner will dis- 
uss the relationship of display directors to 
erchandise manufacturers and how the 
two groups by working together can secure 
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—Of principal decorative interest in this display 

was the figure of a woman done in white wire 

in caricature style. The body resembles an lonic 

column from which springs the head, surmounted 
by a wire bird— 


Werner 
is display director tor Oppenheim Collins, 
New York City Phe address will be given 
the evening of May I8 


better displays and increased sales 


Sutton Heads Display 


For Sanger's 

Catherine Sutton has been named display 
manager tor Sanger Brothers, Dallas. With 
the store for several years, Miss Sutton 
succeeds Whllard Kickirillo, who took over 
) The latter's 
future have not been = an- 


the position a short time ag 


plans for the 
nounced at this time. Fred Zimmerli wt 
continue as interior display managet 


Children's Wear Buyers 
Ask For More Displays 


Members of the Infants’ and Children’s 
Wear Buyers Association at their regula 
monthly meeting at the Hotel New Yorke 
New York City, heard several speakers 
voice the thought that this form of met 
chandise should be given more retail dis 
play and newspaper advertising. Display 
promotion of juvenile merchandise should 
be as constant as that for fashion items, 
said one while another expressed the idea 
that the buyers are much to blame for the 
lack of display and advertising promotion 
for children’s wear and pointed out that the 
initiative from this standpoint should come 


from the buyer herself. 





Ee site cena eNataRa 
JUNE 20 TO 25 INCLUSIVE 


NADI» 


DISPLAY MARKET WEEK 


HOTEL NEW YORKER « NEW YORK 
National Ass’n Of Display Industries 
EE RS OES a 
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SIZE & 
IT 
UP! 


Kingly Plastics announces its King Size 
Interchangeable Plastic Size Divider, 


““PLASTI- SIZER“’ 








irket. Engineered 
ertect balance, ““PLASTI-SIZER s 
x 334 inches, has large, generous acetate 


It's the best buy on the 1 
' 
I 

double window for’ inserting nterch 





able size cards for double sibility 


able in Opaque White, Black. Mahogany 


Crystal Clear All stock sizes on hand for 
immediate delivery Extra number nsert 
cards only 2 cents each! 


SIZE IT UP YOURSELF! 
Write for Free Sample and Prices. 
JOBBER INQUIRIES INVITED 

“Where Quality Reigns” 











Ki ngly Plastic Products Corp 


11 W. t2nd Street, N07] New York 18, N. ¥ 
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AVOID LOSS 
due to 
SUN FADING 


Protect your merchandise from 
harmful sun rays that cause 
fading with transparent plastic 
shades. Plastic shades eliminate 
losses due to fading while allow- 


ing complete visibility. 


WRITE NOW ... for information 


about these easy-to-install eco- 


nomical plastic sun shades. 


PLASTIC SHADE CO. 


83-52 TALBOT STREET 
KEW GARDENS 15, N. Y. 











Here is a Hat Salesman that works 
Day and Night, Sundays, Holidays, 
Without Pay 


THATS Mr. HAT-STA 


Known Coast to Coast by 
Hat Display Men 





@ PERFECTION WITHOUT EXERTION 
@ CREASE REMAINS PERFECT 

@ STRAW OR PRE-SHAPED HATS 

@ NOT AFFECTED BY VIBRATION 


Immediate delivery at your fixture house 
or 


ALPERN’S 


134 9TH ST. PITTSBURGH 22, PA. 


Atlantic 4130 
Manufacturers—H AT-ST A—Designers 


Illustrated Folder On Request 
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I received the copy of the February issue 
of DISPLAY WORLD and wish to thank 
you for your kindness in sending it to me. 
This will give me a chance to tell you how 
useful I find the magazine in teaching my 
window display class. Students enjoy using 
it far more than any textbook, as it is so 
and up-to-the-minute.—Jessie L. 
head, retail department, The 
School for Girls, Willoughby, 


practical 
Stocking, 
Anderson 
Ohio. 


We here in Spokane look upon Father’s 
Day as a “home-owned” holiday. It holds 
special since it was 
originated here by Mrs. John Bruce Dodd, 
who suggested the idea in an interview with 
a Spokane newspaper as a tribute to her 
father, William J. Smart. Her suggestion 
was adopted by the Spokane Ministerial 
Association and the YMCA, and these two 
groups sponsored the first Father’s Day in 
Spokane on the third day of June, 1910. 
In 1914 Congress recognized Father’s Day 
as a national holiday, but when war inter- 
vened the idea forgotten until 1922. 
Since then Father’s Day has been _ pro- 
claimed a national holiday, the third Sun- 
day of June, every year. 

Our Father’s Day window display por- 
trays the famed George Washington cherry 
tree depicting Washington as a 
boy confessing to his father that it was he 
who had chopped down the treasured tree. 
We feel the display to be especially fitting 
because, first, the father of George Wash- 


significance to us 


Was 


episode, 





MAY, 1948 
ington was a great influence on him, as 
were the fathers of many great leaders 


Second, George Washington is referred t 
as the father of our great country. Third 
the state in which the holiday originated 


was named for George Washington. An 
last, we feel this patriotic theme is es 
pecially desirable and timely in view of 


world conditions at the present time.—De! 
Le Sage, Spokane Dry Company, 
Spokane. 


Goods 


DISPLAY WORLD is like the old circu 
slogan — “Bigger and better” each issue!- 
C. E. Batchelor, Newman’s, Enid, Okla. 

As a new. subscriber to DISPLAY 
WORLD I want to let you know what a 
wonderful magazine it is ... so full of 
ideas and sources of supply.—Al Chambers, 
Ginny’s Dress Shop, Paducah, Texas. 


We were interested to note the letter from 
Charles D. Turner, of Manchester, England, 
on page 133 of your March issue, especially 
his paragraph in connection with a_ book 
on paper sculpture. 

As a point of interest, this company pro- 
duced a very successful textbook on this 
particular subject some months ago and it 
has had an extremely wide sale. As _ it 
would appear that have not received 
a copy of this book, we are forwarding one 
under separate cover and we trust that you 
will find it of sufficient interest to review 
in an early issue of your excellent publica- 
tion. We are sure that many of your 
readers would like to know about this 
specialized form of display accessory.— 
Hugh Wilson, general manager periodicals, 
Blandford Publications, Ltd., 16 West Cen- 
tral street, London, England. 

(This book by Arthur Sadler, NRD, 
takes up the art of paper sculpture step by 
from simple units up to the most 


you 


step 





—The new Goodall Fabrics’ window and interior displays, New York City, were designed by 
Tom Lee, display consultant of the same city— 
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complicated. It concludes with a series of 

photographs showing displays in which 

paper sculpture was used. The book is 

priced at 16 shillings, approximately $3.20. 
Ed.) 


(DISPLAY WORLD has since been ad- 
vised that two other books on this subject 
are available; they are “Paper Sculpture”, 
by Paul McPharlin, and “Paper Sculpture”, 
by Irene Shawinsky.—Ed.) 


I have come to Colombia recently after 
service with the British Commandos No. 4 
ind intend to open a studio in this town. 
_. | have found your DISPLAY WORLD 
a great help to reestablish myself after 5% 
years of service in the British forces.— 
Egon M. Havilland, Medellin, Colombia. 


Enclosed is my check for $3 to cover my 
subscription to DISPLAY WORLD for 
another year. I am also enclosing a copy 
of my recent manual entitled: “Educational 
Exhibits: How to Prepare and Use Them” 
Someone in your organization may be inter- 
ested in reviewing it. 

I find the DISPLAY WORLD helpful in 
answering inquiries about companies that 
sell equipment and supplies which can be 
used in the preparation of educational ex- 
hibits. Can you tell me where I can obtain 
a relatively complete classified list of such 
companies 7—H. W. Gilbertson, principal 
agriculturist, Office of the Director, Ex- 
tension Service, U. S. Department of Agri- 
culture, Washington. 

I am quite sure you have been informed 
by the newspapers of what happened to 
Bogota. Herewith I beg to inform you 
that I am still alive, and that nothing hap- 
pened to the place where I am working. I 
guess you may be interested to get a first- 
hand report about “Revolution in Colombia”, 
and herewith I have pleasure to give you 
that information: 

Bogota, capital of Colombia with about 
500,000 inhabitants, to most of civilized 
people outside of the world unknown, since 
yesterday had become a world-wide interest 
of actuality because of Communist revolu- 
tion happened Dark Friday, 9th of April. 
Bogota, a very progressive city of many 
modern buildings and shops too, had been 
destroyed nearly completely concerning the 
commercial center, by obscure power of 
strange influence of adverse political direc- 
tions. The idea was the obstruction of the 
IX International American conference, where 
the United States have been presented by 
General Marshall. 

Bogota herself did everything to be pre- 
sented in the very best manner to the dele- 
gates of the 21 nations to be gathered here 
for peace conference. Whole Bogota painted 
herself in a very bright dress, constructed 
big avenues and spent millions of pesos for 
buildings to accommodate with every com- 
fort all members of that conference, but 
Mister “Gaitan”, first man of the liberals’ 
extreme left, had to be murdered by the 
hand of a very obscure subject, poor victim 
of a very well planned underground organi- 
zation which acted at once to create horror 
ind destruction of the whole Colombia. 

At the very beginning there was a pure 
political demonstration, but soon it turned 
into freebooting and destruction by fire and 
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ended in hundreds of deads of the very 
common people, killed by the Colombian 
army while rovering and plundering. Only 
very few stores overlived that horrible 
night following that Friday. To begin with 
they plundered, then they put on fires, 
thereafter they sometimes killed each other 
because nobody wanted that his neighbor 
gets too much. 

During the first days everybody’s life and 
things had been in serious danger until the 
army could master them. Then for nearly 
one week it was dangerous to cross the 
streets on account of the snipers in every 
corner of Bogota. Bogota will need five 
years to be reconstructed. The good (!) 
people of Bogota are planning to make her 
a big and modern city. I guess they need 
more than five years to do this. 

In about a week I will send you some 
photographs of what is being left of Bogota, 
and soon I will let you know whether the 
copy of March of DISPLAY WORLD 
suffered destruction too while arriving 
Colombian territory, as they burned every 
public building (postoffices, etc.). In that 
case I will come back to ask you the favor 
to send me another copy.—(Name deleted), 
Bogota, Colombia. 


Kingly Announces 
Size Divider 

A “king-size” plastic size divider has been 
placed on the market by Kingly Plastic 
Products Corporation, 11 West 42nd street, 
New York City 18. Called the “Plasti- 
Sizer”, the units are 1034 by 334 inches in 
size and have large acetate double windows 
for interchangeable size cards, thus  pro- 
viding double visibility. Detailed informa- 
tion and sample are available on request to 
the firm. 


Displays Speed Sale 
Of Wallpaper 

Eye-catching window and floor displays 
and extensive advertising served as traffic- 
builders for Goldblatt Brothers, Chicago, 
recent wallpaper sale. Despite weather that 
was not conducive to shopping, more than 
half of the original stock was gone within 
three days. 

One of the things that facilitated speedy 
sales, according to a Goldblatt spokesman, 
was a four-sided display fixture, 6 feet high 
and 3 feet wide, prominently placed in the 
department, that carried over-lapping pat- 
terns of each design. 


Free Display Offered 
For Elgin Compacts 

In connection with the firm’s line of 
“Zodiac” compacts, each of which has a 
humorously done cover featuring the appro- 
priate birth month emblem, Elgin American 
is offering a display designed for counter 
use or for actual window display. The unit 
is specially designed in several colors and 
measures 11 inches high, 11 inches wide and 
5 inches deep. It has an easel back. Copy 
reads: “Zodiac Compacts . .. in humor 
and satire,” plus additional selling copy 
and the price. An actual compact is dis- 
played at the top. The display, plus radio 
announcement copy and advertising mats, 
is free on request to Elgin American, Elgin, 
Illinois. 
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FOR SHOES 
and MATCHING BAGS 











of Highly Polished, Crystal 
Clear Plastic 


styled by Oscar 


You are cordially invited 
to a showing of 


Our Outstanding Line of 
DISPLAY FIXTURES 


during 


DISPLAY MARKET WEEK 
Hotel New Yorker Room 839 


PLASTIC FABRICATORS 


44 Murray Street New York 7, N. Y. 


ISPLAY FORM 


FOR WOMEN'S WEAR 











Hand Sculptured 
Half Round 


on Metal Base 


TORSO 


$16.95 


Beautiful 
Self Standing 
—Full Round 


BRASSIERE 
FORM 


§°° 


Modern 
Contoured 


BLOUSE 
FORM 


$9.95 












FLESH 
WHITE 
BLACK 
SILVER 





ORIGINAL DISPLAYS INC. 


1370 Lexington Avenue New York 28, N. Y. 
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Display’s Great 


The DISPLAY WORLD Serv 
tion about anything in the 
which you are interested. 


rate letter. If we do not have 
you want on file, we'll find out 


or obligation. 
of any display problem. 
| Air Brushes 


+ 


It 


Animated Signs 
Artificial Flowers 
Artificial Snow 

] Backgrounds 
Background Colors 

] Background Coverings 
} Brushes and Pens 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 

} Composition Pieces 

] Crepe Papers 

} Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Forms 
Display Furniture 
Display Letters 
Display Racks 
Drawing Boards 

Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimming 
Fixtures 

Flags and Banners 
Foils 

Glass Specialties 
Grass Mats 


OO 


1000 


CI 


DO 


wor 


Invisible Glass 
Lithographed Displays 
Mannequins 

Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Mouldings 

Natural Foliage 
Pageants & Exhibits 


JOOOOOOOOODDOoOOoOoOoDG 


JOOOOo! 


+r 
J 


joo 


7 
J 


Papier Mache Specialt 
Photographic Blowups 
Plaques (Window) 
Plastics 

Price Cards—Tickets 
Price Ticket Holders 
Ribbons 

Sale Banners 

Show Card Colors 
Show Cards 

Show Case Lighting 
Show Cases 

Store Designing 
Socks— Window 

Store Equipment 
Signs—Brass— Bronze 
Signs—Card Holders 
Signs—Electric 


JOO! 


OQOOOOOO0OOOOO00000L1 


Sleeve Forms 
Store Fronts 
Tackers 
[] Time Switches 
[) Turntables 
() Veneers (Imitation) 
[) Wall Board 
[] Wigs 
() Window Lighting 
[) Do you wish a copy of their 


© Do you plan to build a store 


Firm 

Display Manager 
Street 

City 





Display 
Woriad 


Monthly Digest 


SERVICE 
BUREAU 


ice Bureau will 


be glad to supply the latest authentic informa- 
display line in 
If you do not find 
your needs listed on this blank, write a sepa- 


the information 
for you. Avail 


yourself of our service facilities without cost 
This service includes an analysis 


Airpainting Equipment 


Hosiery & Shoe Forms 


Paper Sculpture Displays 


ies 


Sign Printing Machines 


catalogue? 


|] De you plan to remodel your store soon? 


soon? 


MAIL TO 
DISPLAY WORLD 
CINCINNATI, OHIO 


State 
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First Comprehensive Exhibit 
Of Point-of-Purchase 

First 
purchase sales material and technique since 
Point of Purchase 


comprehensive exhibit of point-ot- 


the war will feature the 


\dvertising Institute’s second annual sym- 
posium, according to Clifford L. Vander- 
bogart, president. More than a score of 


examples 
to be held 
Fountain room of the Hotel Bilt- 
New York City, May 12, from 11 
a.m. through 6 p.m, 

More than 


tives 


members have scheduled 


POPAI 


of their products for a showing 


in the 


more, 


700 advertising agency execu 


and sales promotion officials of na 


tional advertisers will attend the one-day 
luncheon in the Biltmore grand 


> j 
sesslon and 


ballre 


tacturers ot 


om. Participants will represent manu 


virtually every type of con 
beverages, 
toods to 


home 


sumer product, from automotive, 


cosn contections, drugs and 


etics, 


electrical appliances, hardware, 


furnishings, radio and television. 


\rrangements have been made to open the 


display to students of merchandising and 


marketing in nearby colleges and univer 
sities, and special admission tickets are 
available trom Institute members 

Norman | McKean, POPAIL executive 
secretary, will introduce speakers at the 
luncheon - symposium Talks will) cover 
preparation, placement and “motivation” ot 


display material 


Institute's 
will be 


\ preliminary report on the 
window 


Ward, 


current display survey 


given by J manager of advertising 


and merchandising tor the Wildroot Com- 
pany. The survey, financed by Institute 
members, 1s being conducted in’ Rochester 


and Svracus¢ by Fact Finders Associates. 
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Planned in cooperation with the display re 
search committee of the Association ot 
National Advertisers, the 
to provide producers and users of point-oi 
purchase with thei 
finest vardstick of advertising effectiveness 

Other Mosley 
advertising Seagram - Distiller 
Stickle, advertisin 


test 1s expecter 


advertising materials 


speakers include George 
manager, 


Herbert 


and sales promotion manager, Westinghous 


@ rp ration; LF 


Klectric Company, home radio division, an 
Zenn Kaufman, merchandise manage: 
Philip Morris & Co., Ltd. 

Door prizes and table souvenirs hav 


been provided by the speakers’ firms 


POPAT s 


displays 


Twenty-five ot members wil 
exhibit at the 


from the smallest lithographed counter cards 


meeting ranging 


to a 56-foot “traveling circus” built | 
Gardner Displays tor Seagram. 
POPAI has prepared a “Check List. for 


Display Selection,” under McKean, to serve 


advertisers as a guide tor emphasis, 
“whether planning a single piece or a sea 
son's campaign.” Included are: 

1. Devices tor gaining attention among 
them vivid color, extraordinary design, 


giant-size, Cartoons, animal figures. 


2. Product history displays 
3. Featuring the product itself. 


4. The product in-use including — ne 


uses, and the “before and after” approac!] 
5. Selling aspects, including — full-line 
selling. 
6 Consumer helps: Literature and = floor 


wall and counter displays doubling as_ pro- 


duct dispensers. 


7. Dealer helps: Displays which help 


mprove store appearance, provide seasonal 





—A departure from the ordinary cosmetic window is this one by John R. Sims, Harzfeld’s, 


Kansas City. 
gold ribbons. 


Pink roses were placed on the white plaster head. 


Against the deeply tufted background were hung pink mirrors, suspended by 


The merchandise featured 


was ‘Mon Image" perfume— 
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—The newly redecorated lingerie department of Henry Morgan Company, Ltd., Montreal, com- 

bines attractive appearance with utilitarian fixtures. Blond and dark stained striated "Weldtex’’ 

forms the counter sides, while the top surfaces are covered with egg-shell colored "Blanchardized" 

vinylite which gives the appearance of fine-grained leather and is impervious to scuffing and 
similar mistreatment— 


ckgrounds for products and make it easies 
tor the dealer to serve customers. 

X. Atmosphere: Appeal to the five senses; 
displays that tell historical, scientific o1 
nstitutional stories; anniversary, holiday, 


asonal or gift appeal. 


9 Coordination: Tie-ins with main = ad- 
vertising campaign, or with special sales 
plans, premium plans, consumer contests, 

news events including the “harnessing” 


movie Or sports stars or a current tad 
Usual Display Meetings 
Set For June 
In accordance with the usual custom, 
umerous retail display groups have sched 
iled meetings to be held in New York City 
luring the annual Display Market Week 
sponsored by the National Association of 
lisplay Industries, June 20-25. Probably the 
ily group to dispense with the customary 
meeting is that of Associated Merchandising 
Corporation, which decided that the AMC 
lisplay executives should have their time 
ree during Market Week. AMC is meet- 
ing, instead, late in May at The Higbee 
fompany, Cleveland, as reported elsewhere 
this issue. 
\llied Stores Corporation's display group 
Il hold a short session at Allied’s head- 
larters on the afternoon of June 22, with 
tull-length meeting scheduled for June 26 
ter Display Market Week is over. At this 
me they will discuss “A better promo- 
nal job for the promotional dollar’, with 
rticular attention being given to a plan 
display expense control within the 
\lhed organization. 
Display managers for Mutual Buying Syn- 
cate stores will meet on the afternoon of 
22, under the direction of Ed QOster- 
nd, who has charge of display at Wm. 
ivlor’s Son & Co., Cleveland. Part of the 


11N¢ 


time will be given over to guest speakers, 
whose names will be announced | later 
Election of a chairman for the group during 
the 1948-49 period will also take place. 

Joseph E. Wright, who directs display for 
Fox & Co., Hartford, will call the Frederick 
\tkins display executives group to order at 
its meeting on June 23 at the Hotel Bilt- 
more. Guest speakers will be the feature 
of the day-long meeting, while members of 
the group will have an afternoon round- 
table discussion and a report on current 
conditions. 

\s mentioned elsewhere in this issue, the 
National Association of Display Directors 
will hold an open meeting the morning of 
June 23 at the Hotel New Yorker, official 
hotel of the Market Week. Both members 
and non-members of the NADD are in- 
vited, and the meeting will be thrown open 
for a frank discussion of the NADD set-up, 
its possibilities and its possible future. Ray 
Bianchi, display director tor Goldblatt Bro- 
thers, Chicago, will be in charge of the 
meeting as chairman of the NADD organi- 
zation committee. 

The official membership meeting of the 
National Association of Display Industries 
will be held during the week-end just  be- 
fore the formal opening of Market Week. 
as will the meeting of the organization's 
board of directors. Svlvan Freund, Decor- 
ative Plant Corporation, New York City, 
who is president of the NADI, will be in 
the chair. Association policy on various 
matters, in addition to the annual election 


be on the agenda. 


ot officers, will 

Concluding the group of display meetings 
will be that of the new Display Group of 
the National Retail Dry Goods Association, 
which will convene in conjunction with the 
NRDGA’'s Sales Promotion Division. W. 
Arthur Gray, Lansburgh & Brother, Wash- 
ington, is chairman of the Display Group 


187 





Waterbury 


ELECTRIC 
TURNTABLE 





$H-00 
7. Ineh Top 


For revolving merchandise displays. 
Self-starting, Noiseless. Revolves about 
2% times per minute. 

115-120 Volt, A.C., 50-60 cycle. Capacity 
3 lbs. Durable plastic top and base. 
Economical to operate. Supplied with 


8-foot cord. 


WATERBURY COMPANIES, Inc. 
791 S. Main Street 
Waterbury, Conn. 














Advance Displays 


OF PHILADELPHIA 


Room 122-123 


HOTEL NEW YORKER 
DISPLAY MARKET WEEK 


JUNE 20 - 25 


TO SERVE YOU 


Nat Blumenfield—Harry S. Meyers 
Frank Hoagland—Bill Lovett 

















USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
& 
$3.00 Per Celuma Inch — CASH WITH ORDER 

















@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 
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ROOM 65]... HOTEL NEW YORKER 


DISPLAY MARKET WEEK 
JUNE 20 - 25 
REMEMBER THAT NUMBER .. . 


There you will see America's most complete line of 


e SCATTER ITEMS 
e FALL & XMAS FOLIAGE 
e FLOOR COVERINGS 


AND many additional display materials and novelties. 


ANKERUM MFG. COMPANY 


S. E. COR. 19TH & ARCH STS. 





PHILADELPHIA 3, PA. 





CHANGING 


COLOR 
Best New Plastic 


@ Sturdy, compact, with full universal action bracket, 
155 — 13"' Color Wheel rotates once 


Best Model 


per minute, making five automatic color changes. 
Uses GE Par-38 and R-40 Lamps on 110 V. 60 cycle 
current. At your Dealers or write 


SELLS 


COLOR WHEEL Gives 
Richer, Deeper Colors 





@ List price with gelatin wheel. . $17.75 
List price with New Plastic Wheel. $19.75 


List price with Plastic Wheel complete with 
lamp, including excise tax $20.91 




















Make Your Mannequins... 


REALLY BEAUTIFUL 


With HASSLER 


LASHES 


*® Easily shaped. Bend foundation strip to 
desired curve and it holds that curve for 
fitting. 

* Holds curl permanently. 

® Lashes are trimmed in curve to better 
simulate real lashes. 

*® In quantities, lashes are die cut and curled 
exactly as desired. Samples upon request. 

HASSLER BEAUTY PRODUCTS e¢ 280 Terrace 

Altadena_e California 

















Americas L0we@Z Prices! 
GIANT SIZE Photographic 


BLOWUPS 


Mace trom Your OWN Negatives or Prints J 


PHOTOCRAFT coneany 
3543 BROADWAY 
KANSAS CITY MO. 





oR 
ust 











| organization. 





MAY, 1948 


R a | . 





MAY, 1923 


Richard Dougherty resigned as display 
director for Bedell’s, New York City, where 
he was in charge of over-all display for the 
firm’s 17 stores. He was succeeded by 
Owen F. Cook, formerly display manager 
for the Brooklyn unit. 

L. M. Van Coutren, formerly display 
manager for R. E. Collis & Co., Chillicothe, 
Mo., became display and advertising man- 
ager for Sounenberg & Son, Hannibal, Mo. 

Among advertisers in display trade jour- 
nals of the day were the following: Barlow- 
Kimnet Company, “world’s largest manu- 
facturers of display forms’; Bodine-Spanjer 
Company, Chicago; Schack Artificial Flower 
Company, Chicago; I. P. Frink, Inc.; J. R. 
Palmenberg’s Sons, Inc., New York City; 
Messmore & Damon, Inc., New York City; 


J. F. Gasthoff & Co., Danville, I1l.; L. Bau- 
mann & Co., Chicago; The Walter E. 
Zemitzsch Company, St. Louis; Frankel 


Display Fixture Company, New York City; 


Pierre Imans, Paris; Curtis-Leger Fixture 
Company, Chicago; J. B. Timberlake & 
Sons, Jackson, Mich., and The Botanical 


Decorating Company, Chicago. 





MAY, 1938 


Tom Hanlon, display director for Frank- 
lin Simon & Co., New York City, resigned 


to accept a similar position with James 
McCreery & Co., also of New York; he 
succeeded Fred Rothermell. 

Paul Busalski, Ove Gnatt Company, La 


Porte, Ind., was honored by the Northern 
Indiana Association of Display Men by 
being presented with a gold cigarette case 
and lighter for his work on behalf of the 
Among those speaking at the 


| presentation ceremony were Edward Basker, 


William 





Ellsworth’s, president of the NIADM; 
Neutzmann, Robertson Brothers; 
Dan F. Ganger, George Wyman & Co., and 
Martin Altman. 

Karl Kneis announced his resignation as 
display manager for Stix, Baer & Fuller 
Company, St. Louis. 

Charles Merrill resigned his position with 
Seidenbach’s, Tulsa, to become display and 
advertising manager for S. S. Fishman 


| Company, Elizabeth, N. J. 


Syd Messer, Display Equipment Corpora- 
tion, New York City, and Mrs. Messer 
sailed for a vacation in Havana. 

Bert A. Landers, well-known figure in 
the display industry and head of the Los 
Angeles fixture firm of the same name, 
died suddenly after a heart attack. 

L. L. Wilkins, Kerr Dry Goods Company, 
Oklahoma City, won first prize in the 
“Talon” display contest sponsored by Dritz- 
Traum Company, New York City. 

Don Rasmussen succeeded Frank Dodson 
as display manager for Carr, Dolan & Hahn, 
Inc., Minneapolis. 

Jim Everetts, formerly of M. L. Parker's, 
Davenport, Iowa, joined the Earl W. Gast- 
hoff Company, Danville, Ill, as a 
representative. 


ai tea 
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HOUSE ORGAN DISCUSSES 
STORE INTERIORS 


[Continued from page 177] 


vel is the display itself —2 feet higher 
5 feet long. A daily change is made in 
e featured product. The display is illu- 
inated by a battery of spotlights recessed 
It can be seen from a goodly 


e 
1 
| 
1 


the ceiling. 
istance away to the front. 
Well to the rear of another store is an 
ched recessed effect, heightened with 
ecial lighting. Here, from time to time, 
arranged special displays of new mer- 
indise just in. The regulars among this 
store’s customers know they will find the 
going to the back for 
them, so their footsteps so far inward are 


latest goods by 


often productive. 

\s to mirrors, they are more than light 
reflectors —they provide the universal op- 
portunity to preen. 

\ real rearward incentive is knowing the 
restroom will be found there. The first visit 
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better hearing) of an enclosed booth. While 
inside the booth waiting to get his call, the 
caller has the opportunity to view beyond 
the glassed door. 

An attractively presented 
display facing aforesaid glassed door, but 
leaving an unobstructed passageway to and 
from it, receives consideration during the 
Often when 


merchandise 


waiting period over the wire. 
the call is completed, an impulse or re- 
minder purchase is made. 

Restroom remodelling plans should allow 
for adequate resting space outside it. It 
will not, necessarily, make further inroads 
of the display-selling space. Some store 
departments logically or appropriately be- 
long to quiet locations, and are naturals for 
stationing far back in the store. Such 
departments are those in which 
selection, calm, helpful 


visitors 
welcome leisurely 
counsel, and semi-privacy. 

Seating accommodations provided here or 
in the vicinity merge comfort with utility. 
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pany, Evansville; Hecht Brothers, Balti- 
more, and Schmitt Music Company, Minne- 
apolis. 

Fifteen fourth prizes, $50 each, were 


awarded to: F. W. Woolworth, Seattle; 
L. Niederriter Company, Inc., Erie; Jack 
Kranyik, Rome, Ga.; Barker Brothers, Los 
Angeles; Radio Center, Bridgeport, Conn. ; 
Pearson Company, Inc., Indianapolis; New 
Bedford Dry Goods Company, New Bedford, 
Mass.; Alexander Music House, Spartan- 
burg, S. C.; Rumbaugh-MacLain, Everett, 
Wash.; Wm. H. Block Company, Indian- 
apolis; Richard’s Store, Miami; Osiecki 
Music Company, Erie; Frank Campi Music 
Company, San Jose, Calif.; Owl-Rexall 
Drug Company, Los Angeles, and Daveau 
Music Company, Fargo, N. Dak. 





Ambrose Wins 
Local Prize 

The Millinery Council of Boston has 
named E. Edward Ambrose, display man- 








wh J. R. here in an emergency may well prove to aoe for Chandler & Co., of the same city, 
rk ity; he the last—or the first of many such visits. Prize Winners Announced frst prize winner for the best millinery 
rk City; The retailer's natural desire to use most of In RCA Contest window display presented during the local 
ans the store’s rear for display should not let The nation-wide display contest sponsored Summer Hat Week promotion. 

Rveshel him begrudge every loot of space and every by the Radio ( orporation of America has 
ie ities pound expended for adequate restroom now been completed, with first prize of $500 ; : 

Picture facilities. Liberality, coupled with scrupu- being awarded to G. Schirmer Music Com- . Don’t forget—send in your news 
‘lake & us standards of cleanliness, will, in time, pany, Los Angeles. Second prize, $250, items about all happenings in the 


pay handsome dividends. went to George Wagner, J. L. Brandeis 

Company, Omaha. Five third prizes, con- 
sisting of $100 each, went to the following: 
Sears, Roebuck & Co., Kansas City; Grinnel 
Brothers, Detroit; R. & G. Furniture Com- 


display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 


Botanical ; 
Second to the restroom for customer con- 


venience is the public telephone booth or 
booths. It belongs near the restroom. The 
public prefers the privacy (and also for 
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-.| Opportunity Exchange 





Men by 
ette case 
f of the 


WANTED — EXPERIENCED 
WINDOW TRIMMER 
Opening for young man _ with 
creative and modern ideas _ for 


WANTED 
SIGN MACHINE 


ig at the 


| Basker, 


EXCELLENT OPPORTUNITY 








NIADM; at: : : ; snare Sg ¢ 
‘i ie: for ambitious, experienced Displayman with Designing, Selling, progressive mens store teaturing 
srothers REPRESENTATIVE and Managing Ability with pose growing diaies firm in anne alll incine 
Co., and \ leading manufacturer of Florida. Firm now distributing and jobbing leading display B. & B. CLOTHES SHOP 

sign machines will soon be materials throughout South. Man needed to handle local sales Ogden, Utah 
ation as ready to consider applicants and window displays, exhibits, silk screening, and mannequin 
. Fuller ior four good territories — refinishing — all necessary help furnished. Firm has established 

New England, the Southeast, credit reputation and integrity. Will sell stock if necessary but WANTED 

ion with and two Western areas. not required. Mainly need good man looking toward future WINDOW TRIMMER 


play and Lucrative earnings for quali- 
Tistunes fied men who can 
*ishmé 


security. ‘ompletely equipped and established. , : Ag 
“ti security. Completely equipped and established For Men’s and Boy’s Store 
produce. Must have good References 


Address “Box 5SAW’” Write “T.D.” “BOX 5NMK’” THE HUB CLOTHING & 


; d Ppp FURNISHINGS CO. 
are of DISPLAY WORLD Care of DISPLAY WORLD Springfield 8, Ohio 





Corpora- 
Messer 














igure in 
the Los 
e name, 


SALESMEN NOW TRAVELING 


Outstanding Line of Latex Forms, 


| WANTED 

 icahic ale, “anes TRIL-ALLIED CREATIVE DISPLAYS Prac amt Noeuen Aa 
| Trimmer, Card Writer 
| and Advertising Man 


_ one of North Dakota's 
rgest and finest department 


Address “BOX 5391” 


‘ompany, 
Care of DISPLAY WORLD 


in the 
Vv Dritz- 


want several more top-notch men to sell their unusual 


line. We have the merchandise —are you capable of 





No floaters 


the field need apply for these positions to start with the 


nothing but the class of 





selling the best? 
Dodson 
& Hahn, 


tores. Permanent position, 
cellent opportunity. Write, 
ve all details and salary 
Parker's, inted 


V. Gast- ELLISONS 


a_ sales : 
Minot, N. Dak. 


O?r?r ORT Uni: * 
EXCHANGE 


Christmas line opening soon \pply immediately. 
on this page and on 
pages 190 and 191 


200 N. PEARL ST., BALTIMORE 1, MD. 





























190 
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ortunity Exc 
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ange 








Home Study—Lessons In Window 
Display—Newly revised and en 
larged A practical, low-priced 
course covering all phases of the 
subject. Over 500 pages with 1000 
detail drawings to show you “how.” 
Of value to the experienced trim- 
mer or beginner. Write for circulars. 


W.H. Bates, Box D, Ellsworth, Ill. 








REPRESENTATIVES 


known 


SALES 
Nationally manutacturer 
and distributor of established line 
of window display materials, ex 
panding sale staff, has 4 Tew 
choice open territories with hun 
dreds of active accounts in each, 
ivailable for direct representation. 
\ good, steady income assured to 
experienced display material sales 
men, or displaymen interested in 
bettering themselves. Possibility of 
branch managership to those who 


qualify. Central location and= car 
essential 

Send full nformation including 
past If years experience, recent 
photograph, and references. Replies 


strictly confidential. 


“BOX S5TML” Care Display World 


FOR SALE 
3 COMPLETE MECHANICAL WINDOWS 


WESTERN COWBOY 


CHARACTERS 


By Graycraft Studios, Corte Madera, California 


These mechanized characters may be used for either 
window or interior display, and are ideal for tie-in 


with rodeos or western celebrations. 
Will sell one or all. 


able. 


Photos avail- 


THE PARIS CO. 


28 East Broadway 


Salt Lake City, Utah 


WANTED 
FIRST CLASS 
SALESMAN 
with display lines to represent 
us with top line in display 
field, give particulars and ter 
ritory you now cover. Com 


mission—25%. 


Address “Box 5300” 


Care of DISPLAY WORLD 














WANTED 


Combination Display 
Man and Salesman 


Best type men’s store in good 


Oklahoma town of medium 
size. Best opportunity to learn 
retail business. State expert 


ence and salary expected first 
letter 


Address “Box 5MFJ’’ 


Core of DISPLAY WORLD 








Large Chicago Dept. 
Store Selling Complete 
Christmas Displays at 


One-Third of Cost 


In excellent condition, used 
only once, this is an oppor- 
tunity to save money! Pictures 
and prices on request 


Address “Box 5SDF”’ 


Care of DISPLAY WORLD 


CAREER BUILDERS 


A placement agency specializ- 
ing in Display Personnel. 
Need trained display person- 
nel? Looking for a display 
position? 


Write, wire or phone 


CAREER BUILDERS 


35 West 53rd Street 
N. Y. C. 19, PLaza 7-6385 


Franklyn C. Wiskow, 


Licensee 


WANTED 

Display and 

Advertising Man 
for 55-year-old junior depart- 
ment store. Must be original, 
and able to handle sales pro- 
motions. Excellent permanent 
position for steady man. Must 
have complete details, refer 


ences, photos, sample ads 
Please state salary in first 
letter. 


A. Sackim Company 


Iron Mountain, Mich. 








Displav-Advertising Position 
Wanted in Ohio 
Thoroughly experienced in Men's, 
Women’s, Children’s Wear. Over 
20 years experience in handling fine 
merchandise Now employed 

New York State. 
Address “BOX 5RIX” 
Care DISPLAY WORLD 








AGENTS WANTED 
TOM STEVENSON 
do 


oing business under. the 


The Great Central 
Displays 


642 Main Street 
Cincinnati 2, Ohio 
ter i new line of cast 


bronze chrome plated displa 








Wanted To Represent 


Belgian firm, in Brussels, 
having business connec- 
tions with large 
department stores and 
high-class shops in Bel- 
gium, would like exclusive 
rights to represent Amer- 
ican firms dealing in dis- 
various 


| 
several 


1 1 
play articies Oo! 
1 

kinds 


Etablissements 


*‘Securitechnic”’ 
228, Rue D’Aerschot, Bruxelles 

















SALESWME  N 
Here’s Top Money-Maker 
Excellent Sideline 
e ” ted A ertiars 
es, Imprinted Pencils, | 

Decalcomar Bal r 


Retailer 1 De rtment 


\ ne 


SOUVENIRS, ANNIVERSARIES 
OPENINGS t large cash de 
‘ 


wt vorth 

. Stage 
ADVERTISING SPECIALTIES 
MANUFACTURING COMPANY 

218 East 89th St., Brooklyn 12, N. Y. 














DEALERS WANTED 


Mid-West manufacturer is) now 
manufacturing Rubber Products 
such as Millinery Heads, Children’s 
Mannequins, etc., for display pur 
poses and other forms of 1 
tising. For mor informatior 


Address “Box 4372” 


Care of DISPLAY WORLD 











LINES WANTED 


established display sales 
man presently covering the 
Rocky Mountain States, 
interested in exclusive new 
lines on jobbing or com- 


mission. basis. 


Address ‘Box 5CWT” 


Care of DISPLAY WORLD 








FOR SALE — XMAS DISPLAY 
ORGAN AND AMPLIFIER 


$200 


ORGAN Woon 


ass Vind Vs ae 


pla Orgal 


AMPLIFIER complet 


tricall Operate 


Cost us $350 in 1947 


with aluminum pipes and 
4 eget et? 


] 
speaker and ten-re¢ 


SHARTENBERG’S 


PAWTUCKET, R. I. 


Display Dept. 








FOR SALE 
“PRINTASIGN” 


Model M Makes up 
ll] x 14 size. In good con 
dition and will give good 


Service Best offer takes 


LEO SCHEAR CO. 
Att.: Display Mer 
rsuieitie Ind. 
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REPRESENTATIVES 
All Territories 


California manutacturer of 
nationally advertised line of 
ladies’, men’s, and children’s 
mannikins and torms, desires 
representatives throughout the 
United States. Libera! com- 
missions. Exclusive territories, 


Address “Box 5RMA”’ 


Care of DISPLAY WORLD 


WANTED AT 


ONCE! 


TOPNOTCH SALESMEN 


To represent one of America’s most complete lines ot 
nationally advertised display fixtures, fabrics, mannequins 


and accessories. 


Exclusive Territories! 


Top Earnings! 


No Investment!!! 


Address “BOX 2990”’ 
Care of DISPLAY WORLD 








REPRESENTATIVES 
WANTED 


in the following states: Cali- 
fornia, Washington, Minne- 
sota, Mississippi, Ohio and 
Pennsylvania for new plastic 
price ticket with interchange- 
able numerals. Big demand, 
low sales resistance. Generous 
commission setup to right 
parties. For details, write 


KINGLY SALES 


333 N. Michigan Ave. 
Chicago 1, IIl. 








CORRESPONDENCE INSTRUC- 
TION—In Window Display, Adver 
tising and Card Writing. In opera 
tion for nearly 40 years with over 
),000 graduates in nearly every 
ountry in the world. New graphic 
nstruction and new short courses 
t several prices. Write for catalog. 
THE KOESTER SCHOOL 
300 W. Adams St., Chicago 


FOR SALE 
5 COMPLETE MECHANICAL WINDOWS 


of 
SONG of the SOUTH 


CHARACTERS 


Also an interior trim. 


These are practically 


new, having been used for only one year. 


Will sell them for 
HALF-PRICE 


LOVEMAN, JOSEPH & LOEB 
Birmingham, Ala. 


DISTRIBUTORS 
SUB-MFGRS. 


Wanted In Each State 


tor a new and proven mirror 
facing, with a new kind ot 
punch and eye appeal, tor 
signs, displays, backgrounds, 
screens, domes, outdoor decs 
and trims 


HARCOLITE 


“Diamond Studded” 
MIRROR FACING 
In Design and Color 


BEAUTIFUL REFLECTIVE 
EFFECTS with cut mirror 
pieces arranged in design and 
imbedded, on variegated levels. 
into a plastic base of any color 
(Pat. Pend.) 

Attractive operating plan 
whereby you custom fabricate 
your own mirror faced letters 
and display items from your 
own designs. 


Puts Punch In Your Displays 
and Added Profits In 
Your Pocket 


The HARCOLITE CO. 


“Harcolite of Hollywood” 
1121 N. Vine Street 
Hollywood 38, Calif. 











WANTED 
FIXTURE AND MANNEQUIN 
LINE 
Well-rated display house with ex 


| 
ellent New England distribution 
1 » represent reliable manu 


r of display fixtures, manne 

Is. ¢ ( 
We tter 1. Immediate contact with 
00 retail accounts. 2. Large. 
ttractive showroom, centrally lo 


ted in wholesale district. 3. Ex 
iced sales statf (or use your 
\ 1. Etfective catalog program 
Excellent dealer relationship. ¢ 

bank and commercial reter 
What have you to. offer? 


\ddress “BOX 5LIB” 
Care of DISPLAY WORLD 

















WANTED TO BUY 


ed Christmas Mechanical 
lisplays Must be of a type 
1] 


suitable for a high = erade 


lepartment store 


LEO SCHEAR CO. 


\tt.: Display Department 


Evansville, Ind. 


Full and Part Time 
SALESMEN 
Wanted 


Kstablished Eastern display 
company is expanding — its 
business and requires full and 
part time salesmen in all ter- 
ritory east of the Mississippt 
to sell complete line of display 
materials, display accessories, 
display fixtures to department 
stores, shoe stores, specialty 
stores and chain stores \t 
tractive commission. Hustlers 
can earn big money. Give full 
information in first letter 


Address “Box C. D.” 


Care of DISPLAY WORLD 








WANTED 
Experienced 


Combination 


DISPLAY- 
ADVERTISING 
MANAGER 


Must have ability to create 
outstanding window and_= in 
terior displays and have 
thorough knowledge of news- 
paper advertising. Excellent 
opportunity in one ot South 
ern Illinois’ largest department 


stores 


HART’S 


Harrisburg, Illinois 


DISPLAY MANAGER 
Available June 15 


Position desired requiring 
creative and executive ability. 
Eleven years’ experience with 
national retail firm includes 
hard, soit line and home fut 
nishing presentation. J8 years 
old. Dependable, capable. Now 
employed Detailed data sheet 
on request 


Address “Box AWR’”’ 


Care of DISPLAY WORLD 




















SALESMEN WANTED 

mplet line f titi 
C Je es Liber l 
\ erritories 


“BOX 5CME” 
( t DISPLAY WORLD 








N. Y. DISPLAY FLOWER MANUFACTURER 


with previous experience contacting N. Y 


ADVERTISERS 


I 


and NATIONAL 


commission Possibility of future 


r partnership. Strictly 


confidential. Reply in tul 


| Well established; wants capable and energety SALESMAN 


CHAIN STORES 


Ixcellent opportunity, higl 


profit sharing arrangements 


17 


Address “BOX FADC” 


Care of DISPLAY WORLD 


FOR SALE 


8 Complete Christmas 
Windows for $300 


Bliss “Origin ot 
Customs”. Eight large, framed, 
1 tempera paintings, 


Christmas 


original 


scrolls, sixteen beautiful drops 
Excellent condition. Verv ef 
fective. Cost $900.00. Photos 


on request 


TEPPER BROS., INC. 


Asbury Park, N. J. 














DON’T READ MY AD 
on Page 150 if 
you re a sourpuss. 


Thomas L. Gee 
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Advertising Index --- May, 1948 
: / 
Ace Display Fixture Co. 176 = Facile Corporation 95 Naythons Display Fixture Co. ..167 
Acme Bulletin Co. 112. Fastener Corp. 153. New England Dec. Supply Co..... 85 
Adler-Jones Co. 135. Ferris-Shacknove Studios 4 New York Display Mirs. Group. . .42, 43 
Advance Displays 187.“ Fixture Mart Inec., The 161 Norton Centerprieces 136 
Aetna Plywood & Veneer Co.. 106 Fleming, Katherine B. 174 : 20 
Ahrens, Inc., Milton S. 167 Fox Display Service 139,173 Qhlhorst, R. A... 138 
Allcock Mfg. Co. 37. ~Frankel Associates 77 Old King Cole Displays, Inc. 170 
Allied Display Materials 41 Frostee Sno Co. 36 Oltmanns Decorating Co. a 
Alpern’s 184 Fryman, Leroy W. 178 Opportunity, Exchange 189, 190, 191 
American Model Form Co. 103 miby Original Displays z macnn hone 185 
American Nu-Art Co. 143. Gardner Displays 176 Orthwme ‘Corp., Rudolf.....:...:.. 165 
American Safety Razor Corp. 8) ie nee iP —. poe Pacific Bamboo Products 138 
Amplex Mig. Co. 116 Gasthoff Co., Earl W. 157 Leth : : : : =a 
oh 7 1 Gee. Thomas L 150 Palazzo Sleeve Form Mig. Co 173 
Ankerum Mfg. Co. 188 , é . : < 1 : ° . > 
Arkow-Lewis Assoc. 163 General Die & Stamping Co. 156 Paper Novelty Mig. Co. 26 
Arranjay’s Wig Co. 165 General Display Corp. 116, 158 Park Lane Fabrics, Inc. i 
ee ae ie 165 GoldE Mfg. Co. 130 Personality Plastics, Inc. 107 
, 20 ee 72  Photocraft Display Co. 188 
Arts & Flowers Display, Inc. 4) Gould Display, H. H. ve sS Sin sagg Me : 38 39 
Audit Bureau of Circulations 121 Grant & Sons, Inc. 144 anere — ‘ileaaeaia sal as 
Austen Display 109 Greggory, Inc. 12 Plastic Design Co... HIS 
Gregory Motors, Inc. 44 Plastic Fabricators Co. 171 
Barrango Co., C. 83 Greneker Corp., The 52,53 Plastic Fabricators 185 
Bates, Ellsworth 126 “4 Plastic Shade Co.._ 184 
Becker Sign Supply Co. 175 Haida Disp., Inc., Victor 130 Plastics & Metals Co... 154 
Bell Photo & Display Service 166 Hamberger, Inc., David 22 Podgor Co., Inc., Jos. E. 172 
Belmont Products, Inc. 143 Hampden Mfg. Co., Inc. 162. Price Fabrics Co. 102 
Berlin & Co., Irving 118 Hansen Mfg. Co., A. L. 134 
Beas Devices a. tne, 188 Harcolite Co., The 156 Quensell Displays, Inc. 124 
Bliss Display Corp. 28, 29 Hassler Beauty Prod. 188 Radiant Glass Fibers Co. 13 
Boice- rane Co. . 142 Sen Fixture ( Oo. os Rapid Copy Service 118 
Bois Smith Studios 105 wba" on ag Co. : 132° Redikut Letter Co., The 162 
Bonafide Display & Dec. Co. 170 ne Jisplay quipment Co. L. E...161 Research Products Corp. ES0 
Botanical Dec. Supply Co. 177. Herbert Co., H. T.. 100 Reyburn Mfg. Co., The 117 
Brand Displays 173 Hollywood Fancy Feather & ss Roos & Co., Melvin S. 175 
Brown & Bros., Inc., Arthur 160 Novelty Co. Le? pet Mast Mfg. Co 120 
Bulkley-Dunton & Co. 21 Hurlock, Inc., W. C. 124 Rubber Products, Inc.. 146 
ee 167. Jacobs Co., B. A. 101 Rustic Furniture Co., Inc. 170 
Carrata Co. 46, 47 Jay oe nde" ; 152 Schack’s, Inc. 5 
Century Lighting, Inc. 75 Jeans Wig Mfgs. 170 Scheuer Creations, 
Charrot Co., Inc., L. J. 48 Kehoe Disp. Fixture Co. 140 _Inc. : Inside Front Cover 
Chelix, Inc. ; Mt wens Ca Roger 148 Schneider Corp., Louis 160 
Chelsea Store Fixture Mig. 176 Kingly init Products Corp. 183 Segall & Sons ; : 110 
Chicago Cardboard Co. M4 Visteer Ferman | 17] Sherman Paper Prod. Corp. 168 
Chicago Disp. Mirs. Group 30, 31 i ties yor ve 15] Sherman-Werir, Inc. 131 
Cleveland International Co., The ol caw Pendants 32 33. Showcard Machine Co. 162 
Cleveland Model & Supply Co 124 re “are Shur-Nufft 20 
Cohen Co., Art R. 153° Laverne Originals 105 Siegel, Inc., Nat 9] 
Cole Co., James A... 159 Lurline of Seattle 177. Staples-Smith, Inc. 81 
Colonial Decorative Display Co. 15 Lustra-Cite Industries, Inc. 10 Stempler & Sons, Barney 24, 25 
Columbia Display Materials 133° Lutz, A. 134. Stensgaard & Assoc., Inc., W. L. 1 
Commercial Plastic & Supply Co. 120 Lynn Display 7 Sun-Shade Co., The 164 
Cook & Meier, Inc. 169 Lyons & Co. 148 Supreme Display Equipment Co. 160 
Coy, Disbrow & Co. 159 i Swivelier Co., Inc. 147 
Craftint Mfg. Co. 144. Madisonia, Inc. 33 
Crown-Mark Paper Corp. 148 Magnani Mannequin Co. 18,19 Tabery Corp. 46, 47 
Crystalline Plastics 139 Maharam Fabric Corp. 123. Taffel — 49 
Malina Co. 111. Tanzer Display Co. 106 
Darling Co., Malros Co. 141 Thayer & Chandler 161 
(ear. Inside and Outside Back Cover Manhattan Mann., Inc. 38,39 Thigpen, Mac 171 
Dazian’s, Inc 45 Manhattan Wood Letter Co. 165  Timbertone Dec. Co., Inc. 149 
Decorative Novelty Co 140  Messmore & Damon, Inc. 155 Transparent Shade Co., The 17 
Decorative Plant Co. 115 Midwest Display Equipment Co. 136 Tri-Allied Creative Display 170 
Decter Mannikin Co. 6 Midwest Manniquin Display 182 Trim-Rite Co. 165 
Devoe & Raynolds Co., Inc 34. Mileo Mannequins 14. Tropical Display 152 
Dingleman-Wolff Co 144 Modern Displays 126 Tropicraft 122 
Display Craft 112. Modernage Displays, Ine 8,9 F e : ; 
Display Equipment Corp. 119. Morgan Co., The ~ 127. Wagner Sign Service, Inc. 132 
Displayland 150 Multi-Fit Wig Co. 23 Waterbury Companies, Inc. 187 
Display Mannequin, In 99 Mutual Display Mig. Co., The 125 Williams Corp. ; 1/7 
Display Mfrs. Mart, Inc 51. 169 ; Williams, Inc., D. G. 3, 181 
Display Production Centre, Inc 125 Naegele-Horner, Inc 79 Wray Williams 104 
Display Wonders 102. National Association of Display Winard Sales Co. 166 
Doerr & Associates 35 Industries 50 Window Mannequin, Inc. 177 
Dunlap Studios. Th 172. National Art Studios 129. Wold Air Brush Mfg. Co., The 179 
Duran Stvle-Rite 15] National Card, Mat & Board Co. 174 Worsinger Studios 169 
Dutch & Son, Samuel Co 154 National Hanger Co., Inc 03 
National Sawdust Co., Inc l78 “Zaria 157 
Eaton Bros. ( 110 Natural Desert Displays 182. Zeppen-Field Studios, W. M 87 
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> Ww. 34TH ST. 





| PENN STATION | | 


Only A Stone's Throw! 


From Convention Headquarters to Headquarters of Display Equipment. Meet Your Darling 
Displays Distributor at his New York Showrooms, Suite 735 Marbridge Bldg., 47 W. 34th 
St. or at Our Display Rooms in the New Yorker. See the new Series of Mannequins and 
a comprehensive showing of functional display equipment. The New York Displayrooms 
are maintained for your convenience. Drop in during June Market Week. 





; 


DARLING 
DISPLAYS 


SHOWROOMS 
47 W. 34th St. 





Darling Displays Distributors 











EAST 
ART R. COHEN COMPANY MODERNAGE DISPLAYS, INC, JOS. PODGOR CO., INC. 
Pittsburgh, Pennsylvania New York, N. Y. Philadelphia, Pennsylvania 
DISPLAY EQUIPMENT  psiiaiidaanal MODERN DISPLAYS bana n? seabed = 
New York, New Yor Washington, D. C. orest Hills, New Yor 
JOSLIN SHOW CASE AND FIXTURE CO. SEGALL AND SONS 
Boston, Massachusetts NEW ENGLAND DECORATORS’ SUPPLY Philadelphia, Pennsylvania 
MARVIN DISPLAY CORPORATION a ' NAT SIEGEL, INC. 
New Haven, Connecticut oston, Massachusetts New York, N. Y. 
MERRIAM DISPLAY SUPPLY STUDIO PETERSON DISPLAY COMPANY STANFORD DISPLAY STUDIOS 
Syracuse, New York Reading, Pennsylvania Buffalo, New York 
MIDWEST 
BUTLER BROTHERS GARRISON-WAGNER COMPANY C. B. MEYER 
Chicago - St. Louis - Baltimore Chicago, Ill. - St. Louis, Mo. Toledo, Ohio 
Minneapolis - Dallas - San Francisco GENERAL DISPLAY CORPORATION NATIONAL CLOTHIER SERVICE 
DISPLAY CREATIONS, INC. Cincinnati, Ohio Chicago, Illinois 
Detroit, Michigan HARRY WALTER OLTMANNS 
DISPLAY SUPPLY COMPANY St. Louis, Mo. Omaha, Nebraska 
Indianapolis, Indiana KESL DISPLAYS REINERMANN FIXTURE COMPANY 
ELY AND WALKER Des Moines, lowa Cincinnati, Ohio 
St. Louis, Mo. B. B. LEVY FIXTURE COMPANY SUPERIOR TEXTILE DISPLAY COMPANY 
LEROY W. FRYMAN Cleveland, Ohio Cleveland, Ohio 
Dayton, Ohio HARVEY J. MAXWELL COMPANY TRI-STATE DISTRIBUTING COMPANY 
Kansas City, Missouri Minneapolis, Minnesota 
SOUTH 
EDDIE ALLAN FORSYTHE DISPLAY SUPPLIES SOUTHERN DISPLAY CENTER 
Tampa, Florida Louisville, Kentucky Charlotte, North Carolina 
BERENDT BROTHERS, INC. MERCHANTS DISPLAY SUPPLY SOUTHWEST FIXTURE COMPANY 
Charleston, S. C. Houston, Texas Dallas, Texas 
BRONSING DISPLAYS 
Memphis, Tennessee 
WEST 


C. BARRANGO & COMPANY 
San Francisco, California 
BENEDICT’S, INC. 
Portland, Oregon 


CHAMPION DISPLAY MATERIAL CO. 
Seattle, Washington 


GENERAL DISPLAY FIXTURE CO, 
Denver, Colorado 


WALTER W. MARTIN 

Denver, Colorado 

NEWELL COTTERELL COMPANY 
Salt Lake City, Utah 





DISPLAYS 
DISTRIBUTOR 





DARLING Your one dependable source for everything in display equipment. 


Displayrooms: NEW YORK, 47 W. 34TH STREET; CHICAGO, 222 W. ADAMS STREET; 
LOS ANGELES OFFICE, 3114 W. 75TH STREET. (TELEPHONE TWIN OAKS 8234) 








Fresh 





from th e Sculptor. e ¢ Third Dimensional Beauty... the ultimate in the“new look”, 


is successfully captured in the new Style-Center Mannequins by Darling. Careful attention to the 


important body features—slim waists, sloping shoulders, curvacious lines, is responsible for their 
all-around perfection. They'll lend that air of style-correctness to the lovely lines of your smartest 
gowns. Illustrated is M-1130, Price $139.50. One of a complete new line of 36 figures. Contact your 
Darling Displays Distributor for complete mannequin information. (Men, women and children, all 
ages.) Visit the Darling Displayrooms: New York, 47 W. 34th St.; Chicago, 222 W. Adams St.; Los 
Angeles Office, 3114 W. 75th St.; (Tel. Twin Oaks 8234). L. A. Darling Company, Bronson, Michigan. 


DARLING 


aR 8 9 < Look to your one dependable source 
' g! - 


5 | Pan & : . ° ° . . 
re ae ae , for everything in display equipment. 











